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Foreword 
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a. 

Ui 
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.  Origin  of  the 
^  Census  of 
M  Distribution 


At  the  final  session  of  the  National  Distribution 


Conference  which  met  in  Washington  under  the  auspices 


of  the  Cheunber  of  Coiraaerce  of  the  United  States  in  1925, 


it  was  agreed  that  an  intensive  study  should  be  made  into  the  scope  and 
character  of  information  needed  as  a  basis  for  more  orderly  and  less 
wasteful  distribution. 


Committee  I  of  the  Conference  presented  a  comprehensive  report 


on  the  collection  of  business  figures  at  this  final  session  and  pointed 
out  the  val.ue  of  a  Distribution  Census  to  supply  complete  and  authentic 
facts  on  the  distributive  facilities  of  the  country. 


The  work  of  the  Committee  was  held  to  be  of  such  importamce  by 


the  Boaxd  of  Directors  of  the  Chamber  of  Commerce  of  the  United  States 
that  it  was  made  a  special  committee  of  the  National  Chamber.  Under  the 
chairmanship  of  Mr.  Owen  D.  Young,  amd  later  of  Mr.  Julius  H.  Barnes,  the 
Committee  continued  its  study  of  distribution  facts  —  their  compairative 
usefulness  and  especially  the  means  for  securing  them. 


It  was  decided  that  a  first  and  fimdamental  need  was  a  Census  of 
Distribution.  When  the  Honorable  Herbert  Hoover,  Secretary  of  Commerce, 


^  through  Director  W.  M.  Steuart  of  the  United  States  Bureau  of  the  Census, 
^  a  member  of  the  Committee,  offered  to  cooperate  in  conducting  an  experi- 


r/  mental  census  of  distribution  (to  determine  the  facts  which  might  be  collected 


and  to  suggest  their  possible  uses),  the  Committee  accepted  the  offer. 
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The  first  canvass  was  made  in  Baltimore,  Mar7land,  in  the 
spring  of  1927.  Shortly  after,  when  the  experience  obtained  in  the 
Baltimore  enumeration  was  available,  the  census  was  extended  to  ten 

% 

othfer  cities.  Chambers  of  commerce  in  the  various  cities  cooperated 
actively  with  the  forces  of  the  United  States  Bxireau  of  the  Census. 

Preliminary  summaries  were  issued  by  the  Bureau  of  the  Census 

soon  after  the  completion  of  each  canvass.  Detailed  reports,  based 

% 

f 

on  the  figures  furnished  the  Bureau  of  the  Census,  were  issued  later 
by  the  Domestic  Distribution  Department  of  the  Chamber  of  Commerce  of 
the  United  States. 

A  Comparative  On  the  pages  which  follow,  the  Committee  on  CoUec- 

and  Composite 

Picture  tion  of  Business  Figures  presents  a  comparative  and 

composite  picture  of  retail  and  wholesale  trade  for 
the  eleven  cities  included  in  the  census  (Atlanta,  Baltimore,  Chicago, 
Denver,  Fargo,  Kansas  City,  Providence,  San  Francisco,  Seattle,  Spring- 
field  (ill.)  and  Syracuse).  All  figures  are  for  the  year  1926. 

The  Providence  census  included  Pawtucket,  Central  Falls,  North 
Providence,  East  Providence  and  Cranston,  as  well  as  the  City  of  Provi¬ 
dence.  Ilie  San  Francisco  census  embraces,  in  addition  to  the  City  of 
San  Francisco,  Oakland,  Alameda  and  Berkeley.  The  figures  for  inclus¬ 
ive  trade  areas  thus  presented  offer  additional  comparative  possibilities. 

Much  of  the  information  here  given  was  not  available  for  presen¬ 
tation  in  the  individual  reports  already  issued — such  as  figures  on 
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independent  store  sales  in  various  volume  groups  and  total  chain 
store  sales  by  kinds  of  business.  These  individual  reports  are  now 
out  of  print. 

This  report  has  three  chief  divisions  —  Retail  Trade 
(comparative  and  composite);  Wholesale  Trade  (comparative  and  com¬ 
posite);  Retail  and  Wholesale  Trade  of  Chicago,  Illinois.  The  re¬ 
port  on  Chicago  is  offered  as  an  example  of  the  manner  in  which 
figures  for  large  cities  or  regions  might  be  presented  if  a  national 
census  of  distribution  were  to  be  made. 

- 0 - 

Acknowledgment 

The  National  Chamber's  Committee  on  the  Collection  of  Business 
figures  takes  this  opportunity  of  expressing  its  acknowledgment  of  the 
wholehearted  cooperation  in  this  work  of  the  United  States  Bureau  of  the 
Census  —  which  conducted  the  eniunerations  and  tabulated  the  results;  the 
Domestic  Commerce  Division  of  the  United  States  Department  of  Commerce  — 
which  aided  financially  as  well  as  by  the  assignment  of  staff  members  to 
orgeuQize  and  supervise  the  studies  in  Baltimore,  Syracuse  and  Providence; 
the  Chambers  of  Commerce  in  the  cities  covered  by  the  Census  —  which  con¬ 
tributed  facilities  and  in  some  instances  financially;  and  the  Domestic 
Distribution  Department  of  the  Chamber  of  Commerce  of  the  United  States  — 
which  has  given  liberally  of  its  time,  personnel  and  funds. 


-  7  - 


RETAIL  AND  WHOLESALE  TRADE 


OF 

ELEVEN  CITIES 

I.  RETAIL  TRADE  Page 

1,  Comparative  Tables  for  Eleven  Cities .  .  10 
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I  -  RETAIL  TRADE 
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RETAIL 


TRADE 


COMPARATIVE  TABLES  FOR  ELEVEN  CITIES 

I 

Eleven  cities,  rainging  in  population  from  25,600  to  5,047,600, 
were  included  in  the  experimental  census  of  distribution.  In  all, 
more  than  93,000  retail  establishments  and  17,000  wholesale  establish¬ 
ments  were  enumerated. 

Total  retail  sales  amounted  to  $4,224,109,100,  Current  esti¬ 
mates  of  the  total  retail  business  of  the  United  States  center  about 
the  figure  of  $40,000,000,000,  On  the  basis  of  these  estimates,  the 
experimental  census  of  distribution  included  approximately  one-tenth 
of  the  retail  trade  of  the  country. 

Table  I  is  a  summary  of  the  totals  for  the  eleven  cities  — 
number  of  establishments,  independent  and  chain;  sales,  independent 
and  chain;  persons  engaged;  salaries  and  wages;  relation  of  salaries 
and  wages  to  sales;  inventories;  population;  and  sales  per  capita. 

This  is  a  basic  tabulation  which  gives  at  a  glance  the  final 
and  emulative  facts  on  retail  trade.  There  are  many  significant  facts — 
there  are  many  similarities  as  well  as  striking  differences,  some  of  them 
based  upon  local  conditions  idiich  can  hardly  be  estimated  without  inti¬ 
mate  knowledge  of  these  conditions,  others  upon  enumerating  difficulties 
inherent  in  a  census  of  distribution. 

No  attempt  will  be  made  to  explain  the  former  but  the  important 
variations  due  to  the  latter  cause  will  be  cited.  Few  of  them  need  be 
mentioned  in  connection  with  this  summary  table.  There  will  be  comments 
as  the  various  figures  are  presented  in  detailed  units. 
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Variations  and  dissimilarities  in  the  facts  disclosed  by  this 
census  are  perhaps  more  remarkable  than  discoverable  similarities. 

When  total  figures  are  "broken  dovm"  in  various  classifications,  the 
reasons  for  some  of  the  dissimilarities  will  be  apparent  to  almost  any 
observer,  while  others  may  be  apparent  only  to  those  familiar  with  special 
local  conditions. 

Popiolation  figures  are  estimates,  as  of  July  1,  1926,  made  by 
the  United  States  Bureau  of  the  Census.  This  census  of  distribution  em¬ 
braces  the  entire  calendar  year  of  1926. 


-  12  - 


TABLE  1. 


RETAIL  SUMMARY  TABLE 
(ELEVEN  CITIES) 


City 

Number 

of  Establishments 

Sales 

Persons  Engaged 

Total 

Salaries  A 

Relation 
Salaries  &  Wages 

Inventories  (2) 

Population 

Sales 

per 

Capita 

Total 

Independent 

Chain 

Total 

Independent 

Chain 

Total 

Employes 

Firm  Uembers 
and 

Proprietors 

Wages  (1) 

to  Sales 

Average  for 
Year 

Actusul 

Deo.  31,  1926 

Atlanta,  Ga. 

3.749 

2.736 

1.013 

e  177.782,800 

$  123,280,900 

$  5**.  501. 900 

20,871 

17.966 

2,905 

$  21,902,700 

12.3251 

$  20,955,800 

$  20,794,400 

244,100 

$728.32 

Baltimore,  Md. 

U.127 

9.818 

1.309 

369.027.300 

286,215,600 

82,811,700 

48,071 

37.121 

10.950 

43,871,900 

11.89 

46,753,000 

46,905,900 

808,000 

456.72 

Chicago,  Ill. 

41,22*+ 

34. 795 

6,429 

1,981,140,400 

1,245,458,100 

735.682.300 

222, 398 

183.217 

39.181 

263,128,600 

13.28 

269,751.000 

256,465.900 

3.047.600 

650.00 

Denver,  Colo. 

3.899 

3.3*+! 

558 

155,672.800 

125, 288, 300 

30,384,500 

19.539 

15.952 

3.587 

20,211,700 

12.98 

24,336,400 

22,725,000 

285,000 

546.22 

Fargo,  N.D. 

392 

366 

26 

19.652,600 

18,406,900 

1.245,700 

2,128 

1.737 

391 

2,062,200 

10.49 

3.321.900 

3,040,000 

25,600 

767.68 

Kansas  City,  Uo. 

5.373 

4,440 

933 

300, 310, 700 

246.600,400 

53.710,300 

35.326 

30.526 

4,800 

37.809,000 

12.59 

41,864,500 

40,347,600 

375,300 

800. 19 

Providence,  R.I. 

(Comhlned) 

4.877 

4.310 

567 

192,272,500 

152,761,200 

39.511.300 

23.033 

18.372 

4,661 

22.735.100 

11.82 

29,601,200 

26,892,100 

443,600 

433.44 

San  Francisco,  Cal. 

(Combined) 

14,000 

12,018 

1.982 

655.350.900 

507.436.300 

147,914,600 

73.850 

58.443 

15.407 

88,135.500 

13.45 

- 

102,294,700 

946,500 

692.39 

Seattle,  Wash. 

5,808 

4.878 

930 

222,842,100 

179,286,200 

43.555.900 

26,885 

21,260 

5.625 

29.066,500 

13.04 

32,129,200 

31.726,700 

367,300 

606. 70 

Springfield,  Ill. 

1.151 

997 

154 

45,512,900 

.  37,321.900 

8,191,000 

5.745 

4.609 

1.136 

5.553.800 

12.20 

7.341.300 

7,226,600 

64,700 

703.45 

Syracuse,  N. Y. 

2.328 

2.079 

249 

104,544,100 

89.034.500 

15.509.600 

11.789 

9.515 

2.274 

11,592,200 

11.09 

16,208,800 

15,617.400 

185,000 

565.10 

Total 

93.928 

79.778 

14.150 

$4,224,109,100 

$3,011,090,300 

$1,213,018,800 

489.635 

398.718 

90.917 

$546,069,200 

12.935^ 

$492,263,100 

$574,036,300 

6.792,700 

$621.86 

(1)  Ex 

(2)  At 

elusive  of  compe 
Cost 

nsation  or 

earnings  of 

Proprietors  a 

1 

nd  Firm  Members 

SALES  BY  INDEPENDENT  AND  CHAIN  STORES 


Total  sales  made  by  chain  and  independent  stores  in  the  vari¬ 
ous  cities  are  presented  in  Table  II,  on  the  following  page.  The 
largest  percentage  of  sales  made  by  chain  stores  is  in  Chicago,  with 
something  more  than  37/C,  while  the  lowest  percentage  is  in  Fargo, 
with  about  6^, 

As  noted  in  Section  3  of  "Retail  Trade",  the  sales  of  both 
independent  and  chain  stores  include  a  considerable  percentage  of 
department  store  sales.  When  these  sales  are  subtracted  from  both 
the  independent  and  chain  store  totals  (as  on  page  66),  percentages 
will  be  changed.  Sales  of  chain  department  stores  are  proportion¬ 
ately  large  and,  when  not  included,  result  in  a  reduction  of  the  per¬ 
centage  of  chain  store  sales. 

The  percentage  of  business  done  by  chain  stores  in  each 
classification,  where  total  sales  can  be  shown  without  revealing  in¬ 
dividual  operations,  wi]J.  be  found  in  Section  3.  Because  of  the  fact 
that  in  many  kinds  of  business,  one  or  two  chains  did  all  or  most  of^ 
the  business  in  certain  cities,  it  is  impossible  to  present  chain 
store  sales  for  each  kind  of  business  in  each  city. 

But  composite  tables  are  presented  in  Section  3,  showing  the 
relative  amount  of  business  done  by  chain  and  independent  stores  in 
kind  of  business  for  the  eleven  cities  as  a  whole. 
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Table  II 


AMOUMT  or  BgTAlL  BUSIMES8 


% 


Chain  VB  Independent  Stores 


« 

City 

Total  Sedes 

Sales  Thru 
Independent 
Stores 

Per  Cent 
of 

Total 

Sales  Thru 
Chain 
Stores 

Per  Cent 
of 

Toted 

Atlanta,  Qe. 

♦  177.782,800 

$  123,280,900 

69.34)6 

$  54.501.900 

30.66jt 

Baltimore,  Md. 

369,027,300 

286,215,600 

77.56 

82,811,700 

22.44 

Chicago,  Ill. 

1,981,140,400 

1,245,458,100 

62.87 

735.682,300 

37.13 

Denver,  Colo. 

155. 672. 800 

125,288,300 

80.48 

30,384.500 

19.52 

largo,  N.D, 

19,652,600 

18,406,900 

93.66 

1.245,700 

6.34 

Kansas  City,  Mo. 

300,310,700 

246,600,400 

82.12 

53.710.300 

17.88 

Providence,  B. I. 

192,272,500 

152, 761,200 

79.45 

39.511.300 

20.55 

(CoDobined) 

655.350.900 

507.436.300 

San  PranclBco,  Cal. 

77.43 

147,914,600 

22.57 

(Coihblned) 

Seattle,  Wash. 

222,842,100 

179,286.200 

80.45 

43.555.900 

19.55 

Spring:field,  111. 

45.512.900 

37.321.900 

82.00 

8,191,000 

18.00 

SyracxLse,  B.7. 

104,544,100 

89.034.500 

85.16 

15,509.600 

14.84 

Total 

$4,224,109,100 

$3,011,090,300 

71.28)6 

$1,213,018,800 

28.72^ 
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AVERAGE  SALES  PER  STORE 


Independent  and  Chain 

Tables  III  and  IV,  on  the  following  pages,  show  the  average 
sales  per  independent  store  and  per  chain  store  in  each  cit7. 

The  average  sales  per  independent  store  are  highest  in  Kansas 
City  and  in  Fargo,  two  cities  where  independent  stores  also  do  a  large 
percentage  of  the  total  business.  In  Syracuse,  however,  where  inde¬ 
pendent  stores  do  85^  of  the  business,  the  average  sales  per  establish¬ 
ment  are  low — lower  than  in  Atlanta  where  the  independent  stores  have 
next  to  the  smallest  percentage  of  sales  in  the  entire  census. 

There  is  a  $26,000  range  in  the  average  sales  per  independent 
store — from  $29,152  in  Baltimore  to  $55,541  in  Eemsas  City, 

Average  sales  per  chain  store,  for  the  census  as  a  whole,  are 
$85,726,  as  compared  with  average  sales  per  independent  store  of  $37,743, 
Average  sales  per  chain  store  are  lowest  in  Seattle  ($46,834)  and  highest 
in  Chicago  ($114,432),  Although  the  percentage  of  total  retail  sales 
made  throu^  chain  stores  in  Atlanta  is  high,  average  sales  per  chain 
store  are  low — being  higher  than  those  in  only  Seattle,  Fargo  and  Spring- 
field, 

It  will  be  noted  that  the  average  sales  per  chain  store  are 
particularly  high  because  of  the  large  volume  of  chain  store  sales  in 
Chicago,  which  are  included  in  the  total,  The  average  is  hi^er  than 
the  figure  for  any  single  city  with  the  exception  of  Chicago,  Average 
sales  per  chain  store  in  ten  cities,  exclusive  of  Chicago,  are  $61,823, 
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Table  III 


AYESAGE  SALES  PSR  INDEPENDEMT  STOBE 


% 


City 

Number 

of 

Stores 

Sales 

Average  Sales 
per 

Establishment 

Atlanta,  Oa. 

2.736 

$  123,280,900 

$45,''59 

Baltimore,  Md. 

9.816 

286. 215.600 

29.152 

Chicago,  Ill. 

3**.  795 

1,245,458.100 

35.79^ 

Denver,  Colo. 

3.3**l 

125,288,300 

37.500 

Fargo,  N.D. 

366 

18,406,900 

50.292 

£^sas  City,  Mo. 

4.440 

246,600,400 

55.5“! 

Providence,  R. I, 

4.310 

152,761.200 

35.443 

(Combined) 

507.436.300 

42. 223 

San  Francisco,  Cal. 

12,018 

(Combined) 

Seattle,  Wash. 

4,878 

179.286,200 

36. 759 

Springfield,  Ill. 

997 

37.321.900 

37.934 

Syracuse,  N.Y. 

2.079 

89.034.500 

42,826 

Total 

79.778 

$3,011,090,300 

*37.743 
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Table  IV 


AYERAGS  SALES  PER  CHAIN  STOBS 


City 

Number 

of 

Stores 

Sales 

Average  Sales 
per 

Establishment 

Atlanta,  Oa. 

1,013 

• 

$  54,501,900 

$53,802 

Baltimore,  Md. 

1.309 

82,811.700 

63.263 

Chicago,  111. 

6.429 

735.682,300 

114,432 

Denver,  Colo. 

558 

30. 384. 500 

54.453 

Fargo,  N.D. 

26 

1. 245. 700 

47.912 

Kansas  City,  Mo. 

933 

53.710.300 

57.567 

Providence,  R.I. 

567 

39.511.300 

69.685 

(Combined) 

San  Francisco,  Cal. 

1.982 

147,914,600 

74,629 

( Combined) 

Seattle,  Wash. 

930 

43.555.900 

46,834 

Springfield,  Ill. 

154 

8,191,000 

53.188 

Syracuse,  N.7. 

249 

15.509,600 

62,288 

Total 

14.150 

$1,213,018,800 

$85. 726 
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TOTAL  RETAIL  SALES  -  BY  KINDS  OF  BUSINESS 


Total  retail  sales  by  forty-six  kinds  of  business  are  presented 
in  Table  V.  The  percentage  of  total  sales  made  in  each  city  by  the 
various  kinds  of  business  is  shown  also. 

This  allows  many  interesting  comparisons.  Restaurants  do  more 
than  twice  as  much  business,  comparatively,  in  Seattle  or  Chicago  than 
in  either  Baltimore  or  Providence,  Florists  do  by  far  a  larger  per¬ 
centage  of  the  city's  business  in  Atlanta  than  in  any  other  city.  De¬ 
partment  store  sales  are  highest  in  Chicago,  where  'their  volume  is  18^ 
of  the  total  sales,  and  lowest  in  Kansas  City  where  their  volume  is  65^, 
Because  of  the  small  number  of  stores  enumerated  in  Fargo  (and 
in  some  instances  Springfield)  certain  omissions  are  made  necessary,  A 
few  types  of  stores  were  not  in  existence  and  it  is  necessary  to  con¬ 
solidate  other  types  of  stores  where  total  figures  are  for  only  one  or 
two  establishments  and  thus,  given  alone,  would  reveal  individual 
figures. 

In  a  few  cases,  where  no  store  or  sales  totals  are  given  for 
certain  kinds  of  business  in  other  cities,  it  has  been  necessary  to 
group  these  totals  with  others  in  related  lines  or  with  "unclassified" 
in  order  to  avoid  revealing  particular  business  operations. 

It  must  be  remembered  that  this  table  presents  the  percentage 
of  sales  made  by  various  types  of  stores — it  shows  the  relative  import¬ 
ance  of  certain  types  of  merchandising  and  does  not  reflect  the  sales 
of  various  classes  of  commodities.  These  sales  are  shown  by  Table  XIV 
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TABLE  V 


RETAIL  SALES  BY  KINDS  OF  BUSINESS 


city 

Kind  of  Business 

Atlan 

to 

Bolt! 

Dore 

Chicago 

Denve 

r 

Tar, 

■u 

Kansas  Ci 

y.  Mo. 

Provloenec 

(Combined) 

San  Francieco 
(Conbined) 

Seattle 

Springfield 

Syracuse 

Sales 

Per  Cent 
of 

Total 

Sales 

Per  Cent 
of 

Total 

Sales 

Per  Cent 
of 

Total 

Sales 

Per  Cent 

of 

Total 

Aales 

Per  Cent 

of 

Total 

Sales 

Per  Cent 

of 

Total 

Sales 

Per  Cent 

of 

Total 

Sales 

Per  Cent 

of 

Total 

Sales 

Per  Cent 

of 

Total 

Sales 

For  Ct^nt 
of 

Total 

Sales 

Per  Cent 
of 

Art  A  Antique 

Auto  Aeeetsory 

Autoaoblle 

Bftkery 

Boot  A  Shoe 

Building  MaterlAl 

Cigar  A  Tobacco 

Clothing,  Homan's 

Clothing  A  Bumlahings,  Men's  Baady-to^Ulear 

Coal,  A^ood  A  Ice 

Confectionery,  Ice  Cream  A  Soft  DrlnB 

Custom  Tailor 

Hairy  A  Poultry  Product 

Departmont 

Drug 

Dry  Coodt  A  Notions 

Electrical  Appliance  A  Simply 

Florist 

Fruit  A  Vegetable 

Fur  A  Fur  Clothing 

Furniture  A  BoxLsefumlaning 

Oasoline  A  Oil 

Oeneral 

Grocery  A  DeliOdtes&en 

Hardware 

Hat  A  Cap,  Ken's  A  Boys' 

Bay,  drain  A  Feed 

Jewelry 

Juah 

Vaat,  Poultry  A  Pith 

Vlllinery  A  Artificial  Flower 

Motorcycle  A  Bicycle 

Husieal  lnstr%Bnent  A  Sheet  Musi( 

Office  Xquipment  A  Supply 

Optical  Goods 

Paint,  Varniah  A  Glass 

Photographic  Supply  A  Camera 

Plnbing  4  Beating  Fixture  A  Supply 

Radio 

Restaur anti 

Sporting  Goods 

Stationery,  Book  ,  Magatine  ,  Paper  A  Paper  Goods 

Toy  A  OaDe 

Tru'.hs  A  Leather  Goods 

Typewriter  A  Ceiculetlng  Machine 

Variety 

Onclesslf lad 

»  355.600 

5.  **29, 000 

12. 992. boo 

i.  703. 000 

3, 915. MOO 

7.547.800 

999.600 

2.727.500 

8,876,200 

6.149.500 

3.539.800 

619,200 

1,042,600 

18, 766, boo 

8.526,000 

1.127.700 

2,061,900 

2,051,400 

333.800 

8.278.400 

6.437.400 

8}4,400 

30,842,400 

5.472.100 

244,200 

44t,,100 

2.261.800 

139.500 

4.095,500 

1.236.200 

84,000 

2.158,900 

4.608.500 

1.117.700 

1.237.200 

1.871.300 

6.718,600 

385.000 

1.723.500 

658.800 

965.900 

3. 549. 800 

3.648.100 

.20> 

3.05 

7.31 

.96 

2.20 

4.25 

.56 

1.53 

4.99 

3.46 

1.99 

.35 

.59 

10.56 

4.80 

.63 

1.16 

1.15 

.19 

4.66 

3.62 

.47 

17.35 

3.08 

.14 

.25 

1.27 

.08 

2.30 

.70 

.04 

1.21 

2.59 

•63 

.70 

1.05 

3.78 

.22 

.97 

•  37 

.54 

2.00 

2.05 

$  851,500 

4,32/,'^ 

16.826,000 

5.640,100 

5.611,600 

14.358.100 

3.610.400 

7,519.000 

9.974.200 

12.770.600 

9.779.400 

3.806.100 

13.656.100 

53.643.500 

11. 091. 600 

5.355.100 

4, 791. *4)0 

1,809,800 

4.668.200 

1.167.000 

16,682,700 

13.180.500 

138.400 

54.285.200 

8,526,900 

86b,  400 

1.981,1X 

5.353.400 

13.443.100 

1.123.600 

123.300 

2.161.100 

955.600 

42H,B00 

2,347,000 

962.300 

12.675.600 

637,100 

3.902.200 

115,700 

7b7.800 

779.400 

5,486,800  ! 

30,9io,b00 

1.17 

4.56 

1.53 

1.52 

3.89 

.98 

2.04 

2.70 

3.46 

2.65 

1.03 

3.70 

14.54 

3.00 

1.45 

1.30 

.49 

1.27 

.32 

4.52 

3.57 

.04 

14.71 

2.31 

.23 

•  54 

1.45 

3.64 

.30 

.03 

.59 

.?b 

.12 

.64 

.26 

3.43 

.17 

1.06 

.03 

•19 

.21 

1.49 

8.38 

$  3,182,200 

23.892.400 

106,056.300 

37,517.000 

44.375.900 

56.962.900 

24.467.400 

72.402.700 

72.351.100 

45.535.700 

29.222.500 

25.705.300 

33.455.900 

354,347.300 

73.791.600 

52.976.900 

13,140,000 

9,098,100 

14.409.900 

11.806.700 

100,096,100 

51.908.900 

1,076,200 

193.455.700 

30,908,400 

3.954.800 

5. 941.400 

22.268.500 

1.934. 600 

86,611,200 

10.305.900 

368,100 

19,7*4.200 

19.510.200 

1.578.800 

9.541.200 

1.043,300 

16.910.700 

6.490.100 

144,286,500 

1.765.800 

17.974.700 

306,800 

3,908,000 

5.727.000 

19.953.100 

98.833,000 

.16* 

1.21 

5.35 

1.89 

2.24 

2.88 

1.24 

3  j5 

3.65 

2.31 

1.48 

1.30 

1.69 

17.89 

3.71 

2.67 

.66 

.46 

.73 

.60 

5.05 

2.62 

.05 

9.76 

1.56 

.20 

.30 

1.12 

.10 

4.37 

.52 

.02 

1.00 

•  98 

.08 

.48 

.05 

.85 

■  33 

7.28 

.09 

.91 

.02 

.20 

•29 

1.01 

4.90 

e  301,200 

3.957.700 

10,b4i,300 

1.197. BOO 

2.3X9,900 

3,040,900 

1,202,900 

5.698.300 

4,239,7W 

4.810.400 

1.408.300 

772,200 

492.700 

25.53».700 

6,807,600 

3.728.300 

2.383.300 

973.900 

1,038,700 

483.300 

6,529,ix 

9. 933. boo 

22,69**, 600 

1,792,000 

191.900 

774.700 

2,350,700 

442,400 

4.488.400 

830,600 

116,000 

2.253,600 

1.107.100 

1.251.100 

333.300 

101,800 

893,800 

150, ‘KX) 

10. 151. 800 

17**, 500 

1.315.100 

657.300 

301.500 

2.008, 700 

1.501.300 

■  19)1 

2.54 

6.84 

.77 

1.66 

3.24 

.77 

3.67 

2. 72 

3.09 

•90 

.50 

.32 

16.41 

4.3T 

2.39 

1.53 

.63 

.67 

.31 

4.19 

6.38 

14.59 

1.15 

.12 

•  50 

1.51 

.28 

2.89 

•  55 

.07 

1.45 

.71 

.80 

.21 

.07 

•  57 

.10 

6.52 

.11 

.85 

.US 

.19 

1.29 

.96 

$ 

360.500 

**,057,300 

272.300 

904.500 

249,000 

4,026.900 

5b>,600 

279,800 

479.400 

616.400 

947,100 

370.400 

2.813,100 

3b4,B00 

285.700 

379,300 

1,448,500 

262,800 

971,200 

-  ^ 

1.83 

20.65 

1.39 

4.60 

1.27 

20.49 

2.87 

1.42 

2.44 

3.14 

4.82 

1.88 

14.31 

1.86 

1.45 

1.93 

7.37 

' 

1.34 

4.94 

#  297,200 

5.649.600 

15.316.500 

1,308,400 

7,046,800 

13.135.100 

1,282,200 

9.560.900 

10,867,000 

5,456.200 

2.375.600 

2.049,500 

3. 704, 300 

18.487.700 

16.299.300 

7.250.100 

2.402.700 

1.660.900 

2.636.600 

829,800 

12.581.700 

13.246.400 

66.900 

30,632,200 

6.111.100 

454.800 

1.542.500 

3,636,100 

253.800 

5.648.400 

1,546,000 

85.500 

1,047,000 

3.578.600 

846,600 

592.300 

2,212,800 

292.300 

14.982.700 

82, 700 

2.162.000 

1,166,000 

1,4X,200 

‘i.iOO.bOO 

63,724,900 

.10)$ 

1.68 

5.10 

.44 

2.35 

'*•37 

.“3 

3.1s 

3.62 

1.82 

.79 

.68 

1.23 

6.16 

5.43 

2.41 

.80 

.55 

.88 

.28 

4.19' 

4.41 

.02 

10.20 

2.03 

.15 

.51 

1.21 

.08 

1.86 

.51 

.03 

.35 

1.19 

.28 

.20 

.74 

.10 

4.99 

.03 

.72 

•39 

.47 

l.bO 

21.22 

$  197,700 

2.945.300 

18.532.800 

2.511.700 

‘*.497.300 

9.430.400 

1.749.300 

7.757.000 

5.561.800 

4.413.700 

2, 974; 100 

920. 600 

4.751.300 

26.970.700 

7,147,200 

'*,586.100 

1.398.800 

979.600 

1.627,600 

1.077,900 

8.428.100 

6.328.400 

89,900 

28.992.300 

4.629.700 

411,700 

179.800 

3.178,800 

44,000 

10,036.600 

1,214,?00 

168,900 

1.170.700 

923.800 

23,400 

745.400 

570.900 

736.800 

6.961.300 

367.000 

1.027,900 

237,100 

217.900 

390.400 

3.896.300 

1.270.300 

.105 

1.53 

9.64 

1.31 

2.34 

4.90 

■91 

4.03 

2. 89 

2.30 

1.55 

.48 

2.47 

14.03 

3.72 

2.39 

.T3 

.51 

.85 

.56 

**.38 

3.29 

.05 

15. 08 

2.41 

.21 

.09 

1.66 

.02 

5.22 

.63 

.09 

.61 

.48 

.01 

.39 

.30 

•  3« 

3.62 

.19 

.53 

.12 

.11 

.20 

2.03 

.66 

$  6,154,400 

9,620.500 

73.387.100 

$.954,800 

14.933.500 

25.514.400 

11,364,  IX 

25.4ZS.2X 

26,144.600 

4.250,4X 

lO.754.8X 

5.489.9X 

10,866,5X 

76.418,000 

19.363.200 

8,525.2X 

7.119.300 

3.780,600 

9.290.200 

4.408. 7X 

35.382.400 

22.l93.bX 

901,700 

75,boo.6x 

14,354.4X 

1.039.900 

988, 2X 

11,660,  IX 

939.500 

25.980.900 

3,848, 9X 

419, 4X 

4.797.700 

8.064,8X 

2,0X.100 

2.4l8,9X 

290.  IX 

4,366.9X 

2,299. 3X 

46.793.2X 

1,311.  IX 

6.558.400 

3«5.4X 

1.754. IDO 

3.053,400 

10.503.8X 

5.681,7X 

.945 

I. 47 

II. 20 

1.37 

2.28 

3.89 

I. 73 

3.88 

3-99 

.65 

1.64 

.84 

1.66 

II. 66 

2.95 

1.30 

1.09 

•  58 

1.42 

.67 

5.40 

3.39 

.14 

11.53 

2.19 

.16 

•  15 

1.78 

.14 

3.96 

.59 

.06 

.73 

1.23 

.31 

•37 

.04 

.66 

.35 

7.14 

.20 

l.X 

.06 

.27 

.47 

l.bO 

.87 

t  523.800 

P, 709.600 

PI. 161,900 

P, 397.000 

4.420.100 

8,bb0,000 

3.5P8.300 

b, 532. 100 

8,181,800 

5.227.700 

P.b81,300 

1.7^9.700 

2.225.700 

27.499.700 

7.445.100 

1,945. boo 

2.642.800 

1.132,900 

1,959. boo 

1.171.800 

10,708.100 

8,173.300 

968.900 

29.905.700 

6,704,500 

161,200 

621,300 

3.623,700 

433.100 

11,487,000 

949, POO 

141.500 

2.07P,900 

3.515,800 

558.100 

1,398, POO 

159.100 

2,033,300 

703.500 

16.445.700 

297.900 

1.381. 900 

P59.bOO 

91P,300 

3.076.800 

2.373.000 

.245 

1.22 

9.50 

1.08 

1.98 

3.88 

1.58 

2.93 

3.67 

2.35 

1.20 

.78 

1.00 

12.  >4 

3.34 

.87 

1.19 

.51 

.88 

•  53 

4.80 

3.67 

.‘*3 

13.42 

3.01 

.07 

.28 

1.63 

.19 

5.15 

.^3 

.06 

•93 

1-58 

.25 

•  63 

.07 

•  91 

•  32 

h}i 

•  13 

.62 

.12 

.41 

1.38 

1.06 

1.118,100 

**. 938.500 

7?8,800 

i.3P7.POO 

3.147.900 

852.300 

1.381,000 

1,666,000 

504.100 

654.700 

PI9.IOO 

1.645.900 

5, 60?.  900 

478.300 

?91,800 

106,900 

1.719.800 

1.878.000 

7,68P.400 

842.600 

591, boo 

86.200 

2.506,500 

73.700 

325.300 

314.100 

465,400 

664,700 

P.3P1,400 

185,200 

?43,500 

59,000 

201.800 

688.200 

-  ♦ 

2.46 

10.85 

1.60 

2.42 

6. 92 

1.87 

3.03 

3.6b 

1.11 

1.44 

.48 

3.62 

12.31 

1.05 

.64 

.23 

3.78 

‘*.'3 

16.88 

1.85 

1.30 

.19 

5.51 

.16 

.71 

.69 

1.02 

1.46 

5.10 

.41 

.53 

•  13 

,44 

1.52 

1  43,000 

1,802,700 

11,620,200 

1.826.400 

2,553.500 

7,283,000 

913.300 

4,910.100 

3,801,000 

4.215.400 

I,l43,b00 

740,700 

?42,000 

10,532,600 

3.295.300 

2,211,200 

940.200 

4fa7,4O0 

81,800 

247,800 

4,0**9,b00 

3.701,800 

P?8,300 

IP.850,800 

P.138, boo 

157.300 

P45,200 

1.751.300 

Pib.lOO 

5, 113, boo 

893.900 

68, POO 

9PI.OOO 

329.200 

55.000 

101.600 

1,364,200 

126.600 

6,401.700 

193.600 

1.205,800 

353.900 

310,300 

2.254,300 

619,000 

.04$ 

I. 72 

II. 12 

1.75 

2.44 

6.97 

.87 

>1.70 

3.64 

4.03 

1.09 

.71 

•23 

10.07 

3.15 

Z.IZ 

.90 

•  45 

.08 

.24 

3.87 

3.54 

.2Z 

12.29 

2.05 

.15 

•23 

1.68 

.21 

4.89 

.86 

.08 

.88 

.31 

.05 

.10 

1.30 

.12 

6.1Z  1 

•  19  1 

1.15 

.34 

•  30 

2.16 

•  59  ' 

#177,782,800 

100.00% 

$369,027,300 

100. ooj 

$1,981,140,400 

100. 

$155,672,800 

100. 00> 

$19,652,600 

100.00* 

^ 

$300,310,700 

100.00* 

*192,272,500 

100.005 

$655. 350. 900 

100.005 

$PPP.842, 100 

lOO.OCf% 

$45,512,900  1 

100.00$  1 

$104, 544.  XX 

IX.  00$  1 

J 

AVERAGE  SALES  PER  ESTABLISHMENT 


Largest  sales  per  establishment  in  a  single  store  classification 
are  reported  in  Chicago,  where  the  average  -sales  per  department  store  are 
$9,324,929.  Lowest  sales  per  establishment  are  reported  in  Syracuse  — 
$4,812  per  fruit  and  vegetable  store. 

Table  VI  gives  the  average  sales  per  establishment  for  all  kinds 
of  business  in  each  of  the  eleven  cities. 

In  some  classifications  variations  are  surprisingly  great.  For 
example,  the  average  sales  of  hardware  stores  range  from  $16,719  in  Seattle 
to  $96,002  in  Atlanta.  Women's  clothing  stores  have  average  sales  of 
$55,287  in  Baltimore  and  $146,110  in  Denver. 

Other  highs  and  lows  are:  Sporting  goods  —  Atlanta,  $55,000; 
Kansas  City,  $13,783.  Shoes  —  Kansas  City,  $70,458;  Baltimore,  $28,926. 
Jewelry  —  Providence,  $55,768;  Denver,  $26,413.  Music  stores  —  Denver, 
$107,314;  Springfield,  $36,144. 

One  of  the  smallest  ranges  is  for  sales  per  grocery  store  where 
the  variations  from  the  average  for  all  cities  are  small.  The  range  for 
restaurants  is  not  large  with  the  exception  of  Chicago  and  San  Francisco. 
And  drug  store  scQ-es  hold  to  a  comparatively  even  level  with  the  exception 
of  Fargo. 

These  figures  indicate,  in  many  instances,  that  while  the  aver¬ 
age  sales  per  store  in  one  kind  of  business  are  high  in  a  certain  city 
(perhaps  the  highest  in  the  group),  the  sales  for  another  type  of  store 
in  the  same  city  are  low  (perhaps  the  lowest  in  the  group).  The  average 
hardware  store  in  Seattle  does  only  one-sixth  as  much  business  as  the 
Atlanta  hardware  store,  while  the  yearly  sales  of  the  fruit  and  vegetable 
store  in  Seattle  are  more  than  twice  as  much  as  in  Atlanta. 
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TABLE  VI  AVERAGE  SALES  PER  ESTABLISHMENT  (RETAIL) 
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SALES  PEB  CAPITA 


Considerable  variations  in  sales  per  capita,  disclosed  in  Table 
VII,  are  -undoubtedly  due,  in  part,  to  retail  purchases  made  by  persons 
residing  outside  the  corporate  limits  of  the  different  cities.  The  popu¬ 
lation  figures  used  in  computing  sales  per  capita  are  those  for  the  city 
proper,  with  the  exception  of  Providence  and  San  Francisco  where  a  larger 
area  was  included  in  the  census. 

Per  capita  sales  range  from  ^433.44  in  Providence  to  $800.19  in 
Kansas  City.  Obviously  the  total  sales  figure  upon  which  the  latter  is 
based  includes  many  sales  made  to  persons  who  do  not  reside  within  the 
corporate  limits  of  Kansas  City,  Missouri. 

NUMBER  OF  INHABITANTS  PER  STORE 

The  number  of  inhabitants  per  store  ranges  from  91  in  Providence 
to  only  56  in  Springfield.  Here,  again,  the  number  of  out-of-town  pur¬ 
chasers  patronizing  a  city's  stores  is  a  factor.  Probably  these  figures 
presented  in  Table  VIII  are  valuable  chiefly  where  they  apply  to  stores 
which  do  not  sell  a  large  voliune  of  merchandise  to  residents  of  the  sur¬ 
rounding  territory. 

For  example,  it  cannot  be  said  that  a  supporting  population  for 
an  automobile  establishment  in  Fargo  is  only  2,327  while  in  other  cities 
it  was  as  much  as  10,000  and  13,000.  It  seems  probable,  therefore,  that 
an  automobile  establishment  in  Fargo  is  supported  by  the  population  in 
the  surrounding  territory.  On  the  other  hand,  the  figure  of  326  inhab¬ 
itants  per  grocery  store  in  Providence,  336  in  San  Francisco,  316  in  Seattle 
and  283  in  Baltimore,  is  probably  fairly  representative  of  the  normal  sup¬ 
porting  population  for  this  kind  of  b\isiness. 
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TABLE  VII  SALES  PER  CAPITA  (RETAIL) 
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TABLE  VIII  NUMBER  OF  INHABITANTS  PER  STORE  (RETAIL) 


o 


r*-»  r—  ___  _  _ 

rOCNJVO  iTM^CrxO  O  f^CVI  o  C\j  IfNO  O'^  K\vi3  ir\K\r«-\-0  r«-0>r-4»H*-lir\(M^  o>r— 


Kveo  o>  j  to  CM  fH 


P^pjo  <JN^o  o  rO'i9  ^Q?y?5Q®9'^r05®T*' 


tCMr— P^rHCSJ'vDCMCMJ 


(Tv  O  to  eo  ONv-O  CMtOO'^-:t  COCMf^OtOf^OCMiH 


r<>  r<^ 


K\*H  r<\. 


Vl>  4r>  KN  o 

ITNCM  r^iH 
ir>r<(  to  to 

I  •  •  •  • 

O  K\0  to 

CM  CM  rr\ 


(to 

fl  Ti 

U  4) 
0»  -H 
(O  <14 


O  KTi  <Ts  o  CM  ^  r- 

CM  O  r-i  CM  O  r^r—vij  o  iT\ 


^  rH  r-  r-«  fO 

St  St  r-CM  to 
CM  cr\  a>VD  I — 


CJ>^ 
^  CM 

to  a> 


iHCMJTCMCMiHlTXrH^r^^ 


r-l  CM  -a*  O 


irMr\K> 

o  r*^  \r\zt 

to  rH  iH  CM 

I  •  •  • 

K\vO  r-l  cr> 


cy>to 
to  to 
rH  O 


CM  ^ 
<TN  CJ> 
in 

I  «•  I  • 

m  m 


to  t)  mm 

moo  to  r- 00 

vO  O  o  iH  h- 

I  •  •  I  •  I 

to  to  VO  o 


m 

s 


mto  <rvr*-r*«-CM  r*-cr\  mvo  crivo  mf-io-4’  mrHmcMvor— OvONi5*-«f-«mtoCMvOr-4mto»-iCMr^tO-^  crivo  a^ 
St  r^t—st  cMCTizf  or^ooomcMi-*  mcTNvD  ovomto  mmpH^h-^HvoomcTvh-o:^"  <r*cr\f-«r— o»—om 
r-  cri^  to  rH  r-ooNeoo^comrHinpH^mr-«i-ir-  mcri  oo  vo  o  ^  .a"  to  mjf  vo  cm  ^  vo  mir  on 


vo  <03  M  m  m 
m  o  ONvx>  vo 
CM  ^  mm 

I  •  •  •  • 

vo  o  mm 
CM  CM  m 


o  tJ 
o  o 
(O  c3 
t3  ^ 
Q  O  ^ 
(O 


3  i 


iT  o  vb  CM  j-  mvb  CMvb  crirH  cm  mcovo  or>~m<H  tbj±  mmo^o^  mtb  or-mm<Njj''r*-^-ONCMt6if  CM'mtd 

mto  Ovo  mcM  r-«  mavOfH  oto  mvo  r—  cjvvo  vooCMOmtoCMsfi  r—  o  cm«hvo^  i-immoooocM  r—vo  mo  *h  m  m^ 


o 'd 
o  « 
®  cl 

Tj  -H 


£3 


r—  cTNvo  St  oomrHr— OvomOfH  mvo  ovorn^  i-4voovo  mvo  omr—CMcom.^000  CMvotommomooto  ih 

lO  mrHJ-  r-CMJT  hNO  <T\r-t  St  mr*-<M  CM  CMvOvO  CTvvO  mO<M;J  tOCMtO  CM-^-:3'  f*\st  mOm  vOtO^mCJNOCM  mvo  m  ON 

ONf*-  mto  vO  to  iH  crivo  o  o  m^i*  mvo  o  to  o  »h  o  mto  cjNmmvo  r — mr-t  cm  cjNr—j’  on,^  ovo  moNmcriiH;^  mto 


<a  >»  • 

tt  ■*>  o 

C  -H  ^ 

a  o 


mm^  o  m^  cmvd#-i  mf*-^vo  o*-*  r-*  ay  to  to  oocm^  mvo  ctn  nto  cm  mvo  <hocmo<jn 

mmto  mmmmco  to  mmo  mvo  >-*  mmcM  oor^OfH  mo^o  mrHr>-m»H  m^o-  ph  o  -o  ovo  mm 
t^st  mcor^r-iaNCMvOvomo.4‘  ooNcornr*— mr— r—  ctnvo  m  j  00  r—  on  o  m  cjnvo  lommto  r-«r— mm»H 


o  m  mvo 
mvo  CM  o 
to  r— to  m 


a>CMvommmcMmcM^r-»mmm  r-iiotomp^<-H 


a 

3 


?  0 

=t 

r— 

CJN  CM 

rH  d- 

0 

0 

3S 

st 

m 

vO  CM 

vO  d 

vo 

to 

vo 

ON 

CM  to 

m 

a 

« 

Q 


r-4r^O^CM  OCM^O^*^vOO^  OtOvOlOvO  mr*-vO  CO 
I —  lOOCTMO  0'OOCM«~«comaNOi —  motommmcM 
mco  o  r— r-l  to  CM  mr-*  OvD  rH  rH  mrH  mmr— mm:^-  on 

mr-4  mcM  mmcM  t— 


>CM  mcM  mo  r-«>.o  onph  mvO 
►  Qvo  mmmr*-o  r^r^CM  to 

iCMr^cTNmcMmo'rH  moNr— 


O  to  :t  ^o 


m  r-«  ON  mvo  fH'O:!'  mco  o  mr-*vow> 

miH  r-«  «H  r-«  r-l  rH  CM  CM 


mt^  o  m 
voxo  o  m 
r— v^  o  m 

•  •  1  •  •  •  • 

O  to  vO  rH  r— vO 

;3-  rH  mm 


o 

*i0 


rHtO  N)rHrHrH  mtOCMOJlt  CJNCT^tOCM  mVO  OvO;^-  m^CM  Om  h-vO  vO  ON  <3N^  m  ,0  ONVO  rH  mtOvOvOvOvO  mmo  mrH 

mvOfomd-m^HmrHtoomoNoomO'or—cMtOco  onvo  to  cm-:t  omr«-ocoji‘vOi,M  ONCMm  ovvo  »o  ih  to  «>  o  cr»  *0 
ONv^  rH  rH  to  m  m  mvo  CTiOvO  CM  CMvo  ro  ON*o^  r-m^NcyNmo^vocM  covo  ocm  omrH;^-  ctnvo  t— r^tocNtoOrHi-n  mvo 

tomr—cMC'^o  CMmcM^rH  mvo  OrHrHrHocM^^’Ojrnm  cm  m^  mo  rH  in  r-T  rT  on^s**  to*  onjj-*  ONinr^  cT  in  cm*-;^' 

rHtO  rH  pH  m  CMm^  tOrHrHm^rHzftOCMOrH 

^  rH 


mot^mmcMf^f-ir— r-^i-H  moNCMvomrHr^  ocmvoo  mvo  mr— cm  ^vOOO  r--momaNm:^CT>mmotorH 

ON  PO  >0  CTN'^O  ^O^mm^co  ONtO  OrHr— mCM  Q  mmOPO  ONvO  ^r—  OCrMScrv  CMt0O-:^CMJ:trHvO  mvD  O  rH  r-- 
vOrHj^’vOrHooNCJNCM  o\jt  CM  VO  eocMPOrHmcMirr-ivoocMo  t— vo  m  rHmx)^  t^j^'OCMmrHr— o^omf*-!^ 

mmmcM^mcMmcMjs*  mr^^cMrHJi’r— f-iommrH  mmmm*rHwr  cTvc^  *  vo  s^  ciT  m  r-^  r-T  rH*  mvrT  00m 
•-*  ^  •-<  ^  o  cMm  tOrHmcMOrH;a'mrHh-CMmcM 

rH  CM 


wcor^cjNW:j-4'f*— rHtovOrHmr— CMf— r— lOso  rHm  mvO  mrH  -h  ocm  m-H  mmr— r— r— • 

mvo  rHr— mmoNrHo  coco  f— o  CMCMm^a-  rHrnmit  st 

.H  P04’  mocTNjr-i-  CM  m  mm>.o  r—  o  cnmr—so  js-CMCMrHCMtommrHmo  msO  r-i  to  to 


CJN  ;a‘r*ir^  rnr—rHi —  m 

m  vor^rH  r«-r>*-<TNC7N 

CM  mto^  CMr— rHm 

•  I  •  •  I  . 

vO  J3’  to  vo  CO  CM  vO 

m  -H  rH  CM 


n 


q  o  -H 

<  o  ^ 
<  o 

a 

o  o 
■*»*»*» 
h  b 

<  <  ^ 


>*^  -H 


•& 

9 


tlD 

C 

ji 

rH  O  m 

9  »  -rl  ® 

■rl  O  fl  c:  o 

U  O  ® 

®  o  s  0 

a  o  pc«  C.8 

)  «  ^  Sc 

>  a  O  ^  'O 

5  6^  -  o 

>  ^  to  tiO  o 


•d 


•a 


a  c?5 

3^3  • 


®  ■*»  rH  ^  . 

O  tH  llO  O  O  08 
cod  -H  rH  fH  O 
OQ  fO  fP  O  O  O  O 


o 

iH 
O  -H 

a  os 
o  H 

•H 

^  § 

3  S 

S  6 


■a 

O  4» 
O4  P 
® 

, ««  e 


>%  U  O  -P  -H 
Qj  ^  O  U 

•H  d  >»  ®  O 

CD  «  U  rH  rH 

Q  Q  A  O  H  Pc« 


<d 

to 

(C 

a 


o  *» 

■a  c3 


s 


d 

fp 


j  u  >» 

r-  Cd 

h  V  $  -< 

®  o  -d 

.  (3  O  (4  -P  r»  ^ 

)  o  ^  d  c  a>  ^ 

»  o  o  w  w  tS  ►>  »-> 


£  ^ 

®  d  .  ‘iD-H 

U  U  p  o  ^  o 

■rl  -H  d  P  a  -H 

^  o  d  tJ 


o  «»  o 

CO  o  j3 

'dm  p  08 

o  d  *0 

CO  O  •  0)  0) 

p  O  >»  4)  p, 

d  u  a  ®  (M 

d  vo  ®  d  ^  p  p 

u  d  d  o  p  >»  <0 

d  -H  O  flO  L«  P  (O 

dPP«y^  »  4)  o 

PUP  d  4)  -H  P 

aodt^dP'UO 

dPnPOU^CDd 

n3eoto^«rH6-*>t> 


-  23  - 


mPLOZES 


The  relative  number  of  selling  and  non-selling  emplt)yes  in 
retail  trade,  as  shovm  by  this  census,  is  fairly  uniform.  The  average 
is  51/S  selling  and  49%  non-selling.  In  only  three  cities  do  non¬ 

selling  employes  outniomber  selling  employes,  i.e,,  Atlanta,  Baltimore 
and  Kansas  City.  Baltimore  has  the  largest  percentage  of  non-selling 
employes,  while  Fargo  has  the  largest  percentage  of  selling  employes. 

Table  IX  furnishes  figures  also  on  the  number  of  employes  on 
specified  dates.  More  persons  are  employed  on  December  1,  Next,  in 
order,  come  October  1,  April  1  sind  July  1,  There  is  no  city  in  which 
more  employes  are  not  engaged  on  December  than  at  any  of  the  other  dates, 
and  there  are  only  two  cities  where  October  1  does  not  rank  second.  Ap¬ 
parently  there  is  uniformity  in  the  fluctuations  of  retail  employment. 


Table  X  (on  page  26)  presents  figures  on  the  aggregate  salaries 
and  wages  paid  during  the  year,  divided  by  the  average  number  of  employes 
reported.  This  cannot  be  taken  as  average  for  salaries  and  wages  paid 
in  different  cities  or  in  different  types  of  establishments,  since  part- 
time  employes  are  included  in  the  total  number  of  employes  which  must  be 
used  as  a  divisor. 

For  some  kinds  of  business  this  condition  is  more  important  than 
in  others.  For  example,  department  stores,  But^  where  there  are  fewer 
part-time  employes,  the  figure  approaches  the  average  salary. 

The  largest  figure  is  reported  for  San  Francisco,  $1,508,  and  the 
lowest  for  Baltimore,  $1,182.  The  Springfield  figure  of  $2,940  for  auto¬ 
mobile  establishments  and  the  Kansas  City  figure  of  $2,541,  also  for  auto¬ 
mobile  establishments,  are  the  highest  individual  figures  reported. 
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Table  IX 


SMPLOYES 

Retail 


City 

Number  on  Specified  Dates 

Yearly 

Per  Cent  of  Bnployes 

April  1 

July  1 

Oct.  1 

Dec.  1 

Average 

Selling 

Non-Selling 

Atlanta*  Ca. 

17,751 

17.743 

15,130 

15,276 

17.966 

ksi 

52^ 

Baltimore,  Md. 

3S.7U3 

35.969 

36,628 

38.92“* 

37.121 

^+5 

55 

Chicago,  Ill. 

177.043 

174.873 

181. 139 

193.056 

1153.217 

52 

48 

Denver,  Colo. 

15.451 

15.510 

15.971 

16,646 

15.952 

59 

4l 

Fargo,  N.  D. 

1.645 

1,644 

1.700 

l.75“» 

1,737 

64 

36 

Kansas  City,  ko. 

29.762 

29.143 

30.273 

32.121 

30.526 

u? 

53 

Providence,  H.  I. 
(Combined) 

17.919 

17.668 

15,220 

18,892 

15,372 

56 

44 

San  Francisco,  Cal. 
(Combined) 

56,8S2 

56.982 

57.953 

60.138 

58.443 

53 

47 

Seattle,  Wash. 

20,555 

20,290 

21,025 

22,999 

21,260 

5“* 

46 

Springfield,  Ill. 

4.367 

4,468 

>*.336 

4,652 

4.609 

57 

^3 

Syracuse,  N.  Y. 

9.214 

•  9,084 

9.384 

9.637 

9.515 

58 

42 

Total 

3S7.335 

3«3.37'* 

394.759 

417.125 

395.715 

51^ 

49^ 
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TABLE  X  AGGREGATE  SALARIES  AND  WAGES  DIVIDED  BY  AVERAGE  NUMBER  OF  EMPLOYEES  REPORTED  FOR  THE  YEAR  (RETAIL) 
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TABLE  XI 


AVERAGE  SALES  PER  DOLLAR  OF  WAGES  (RETAIL) 


CUT 

inc  cf  sasrsKss 

Atlanta 

Bolttaore 

Chicago 

0en7er 

Fargo 

Kansas  City,  Uo. 

Providence 

(Combined) 

San  Francisco 
(Coablnad) 

Seattle 

Springfield 

Syracuse 

Salaa 

Salarlaa 

and 

tagaa 

Salaa 
Per  $ 

of  Wafi 

Sales 

Salaries 

and 

fagaa 

Salea 
Per  $ 
of  ffage 

Sales 

Salaries 

and 

Wages 

Sales 
Per  $ 

of  Wag# 

Salea 

Salaries 

and 

Xv'es 

Sales 
Per  $ 
if  Wage 

Sales 

Salaries 

and 

Salas 
Per  $ 

»f  fag* 

Soles 

Salaries 

and 

fa^es 

Sales 
Per  $ 

if  Wage 

Sales 

Salaries 

and 

Wages 

Salas 
Per  $ 

f  f6*<« 

Sales 

Salariss 

and 

fagas  ) 

Salas 

Per  S 

f  fffg* 

Sales 

Salaries 

and 

fagss  5 

Salat 
Per  $ 
f  Wage 

Salaa 

Salsrioa 

and 

Salaa 
Per  $ 

r  Wags 

Salaa 

Salarlea 

acd 

fat'es 

Sales 
per  $ 
of  Wage 

irt  i  AatlQ'OA 

laio  Acc««Bor7 

Autoas^lle 

B«c*r7 

Boot  A  Sb.3* 

Building  >latarlal 

ConfactioMry,  Ica  Craaa  A  Soft  Drtok 

Cigar  A  Tobacco 

Clethlag,  tosaa'a 

1  Clotbiag  A  Waa'a 

1  BaaA7-to>tear 

Coali  food  A  Ica 

Caatoa  Tailor 

3alr7  A  Poultry  Product 

Sapartaant 

Dnag 

dry  Gooia  A  Eotloaa 

Sleetrieal  appllasca  A  St^ply 

Tloriat 

Pruit  A  Tagatabla 

Pur  A  Pur  Clothing 

PonLitora  A  Bouaefumldhing 

Caaolina  A  Oil 

Senaral 

Sroearr  A  DalicataaaaD 

Sardaara 

Sat  A  Cap.  Ueo'a  A  Boya' 

Say,  Craia  A  faad 

Javalry 

Jtmic 

feat.  Poultry  A  flab 

Killiaery  A  Artificial  Ploaer 

Motorcycle  A  BlQrcle 

Uualcal  l&straaa&t  A  Shaat  Uusle 

Office  Sqoipoent 

Optical  Oooda 

Paiot.  Taraiab  A  Olaaa 

Rtotegrapbic  Pupply  A  Cacaera 

Plsbing  A  Bastiag  Plztura  A  Supply 

Eadio 

EeataaraBta 

Sporting  Oooda 

Stationery,  Boea,  Magatina, 

P^r  A  Paptr  Oooda 

Toy  A  Sasa 

Traaae  A  Leather  Geola 

T/pawitcr  A  Calcalatlng  Uaeblca 

Tartaty 

1  ^oclaaalflad 

j  TOrrit 

J  355.^ 

5.429,000 

12,992,600 

1,703,000 

3.916.400 

7.547.800 

3.539.800 

999,600 

2.727.500 

8.876.200 

6.149.500 

619.200 

1.042,600 

16.766,600 

8,526.000 

1,127,700 

2,061.900 

2,051,400 

333.500 

8.278.400 

6.437.400 

834,400 

30,842,400 

5.472.100 

244.200 

445,100 

2.261.800 

139.500 

4.095.500 

1.236.200 

64,000 

2.158,900 

4.608.500 

1.117,700 

1.237.200 

1.871,300 

6.718,900 

385,000 

1,723,950 

658,800 

965.900 

3. 5^*9. 800 

3.648.100 

$  36.700 

619.400 

1.147,000 

372.300 

‘*53.500 

826.400 

633.300 

94.900 

342,700 

903,000 

1,001,200 

139.300 

126.200 

2,640,700 

1,079,800 

110.100 

276.500 

316.300 

26,100 

1,238,400 

1,027,900 

89,400 

2.707.500 

560.200 

26.100 

24,000 

355.800 

14,U00 

327.200 

205.400 

11,800 

305.500 

026.900 

196.500 

187.400 

296.300 

1.155.500 

35,600 

331.200 

69.900 

273.600 

392.100 

295.100 

J  9.69 

8.76 

11.33 

“•57 

8.64 

9.13 

5.99 

10.53 

7.96 

9.83 

6.14 

4.45 

8.26 

7.11 

7.90 

10.24 

7.45 

6.49 

12.79 

6.68 

6.26 

9.33 

11.39 

9.77 

9.36 

IS.55 

6.36 

9.69 

12.52 

6.02 

7.12 

7.07 

7.35 

5.69 

6.60 

6.32 

5.80 

10.81 

5.20 

■  9.42 

3.53 

9.05 

12.36 

$  851.500 

4,327,000 

16. 826.000 

5.640.100 

5.611.600 

14.358.100 

9.779.“00 

3.610.400 

7.519,000 

9.974.200 

12.770.600 

3.806.100 

13.656.100 

53.643.500 

11,091,600 

5.355.100 

4.791.400 

1,809,800 

4.668.200 

1,167,000 

16. 682, 700 

13.180.500 

138.400 

54.255.200 

8,526.900 

866.400 

1.981.100 

5.353.400 

13,443,100 

1.123.600 

123.300 

2.161,100 

955.600 

424.800 

2,347,000 

962.300 

12.675.600 

637,100 

3.902.200 

115,700 

707.800 

779.400 

5,486,800 

30.910.600 

$  105,500 

474,300 

1,567,800 

1,102,000 

458.700 

1,856.200 

689,500 

167.400 

1.129.400 

1,044,800 

1,580,000 

603.600 

2,189,300 

9.370.100 

1.424.300 

337.400 

1.232.300 

247.100 

220,800 

139.600 

2.839.100 

l,04l,000 

3,200 

3,545,600 

743,000 

76.300 

111.500 

789,000 

728.800 

150.100 

11,000 

396.700 

236.500 

48.600 

570.600 

111.800 

2.761.100 

71,400 

681.500 

6.200 

78.600 

252.500 

614.600 

2,047,100 

$  7.85 

9.12 

10.73 

5.12 

12.23 

7.74 

14.18 

21.57 

6.66 

9.55 

8.08 

6.31 

6.24 

5.72 

7.79 

15.87 

3. «9 

7.32 

21.14 

8.36 

5.58 

12.66 

“3.25 

15-30 

11.48 

11.36 

17.77 

6.79 

18.45 

7.49 

11.21 

5.45 

4.04 

6.74 

4. U 

8.61 

**.59 

-.92 

5.73 

18.66 

9.01 

3.09 

8.93 

15.10 

$  3,182,200 

23.892.400 

106,056,300 

37.517.000 

44.375.900 

56.962.900 

29.222.900 

24.467.400 

72.402.700 

72,351,100 

45.535.700 

25.705.300 

33.455.900 

354.347.300 

73.791.600 

52.976.900 

13,140,000 

9,098.100 

14.409.900 

11.806.700 

100,096,100 

51.906.900 

1,075,200 

193.455.700 

30.906.400 

3.954.500 

5,941,400 

22.268,500 

1.934.600 

86,611,200 

10.305.900 

368,100 

19.784.200 

19.510.200 

1,578,800 

9.541.200 

1.043,300 

16.910.700 

6.490.100 

144,286.500 

1.765.500 

17.974.700 

306. 800 

3,908,000 

5,727.000 

19.953.100 

98,833.000 

$  320.500 

3.164.400 

9,043,000 

6.866.800 

5.270.200 

7.868.300 

3,203,000 

1.474.700 

9.401.800 

9,212,100 

5.541.800 

4.199.400 

8.871.600 

47,223,900 

11,024,200 

4.893.100 

2.296.700 

1.263.600 

848.300 

1.525.400 

13.253.500 

5.675.700 

107,100 

18,542,400 

3.093.500 

568. 800 

500,200 

2.646.600 

244.300 

6.302.500 

1.556.700 

50.700 

3.365.300 

3.440.100 

464.900 

1.146.300 

143.700 

2.597.200 

674,400 

33.445.700 

225.900 

4.694.100 

23,100 

574.700 

1.457.500 

2,526.900 

11.695.700 

$  9-93 

7.55 

11.73 

5.46 

8.42 

7.24 

9.12 

16.59 

7.70 

7.85 

7.79 

6.12 

3.77 

7.50 

6.69 

10.53 

5-72 

7.20 

16.99 

7.74 

7.55 

9.15 

10.04 

10.43 

9.99 

6.95 

11.68 

8.41 

7.92 

13.74 

6.62 

7.26 

5.65 

5.67 

3.40 

5.32 

7.26 

5.54 

9.62 

4.31 

7.89 

3.«3 

13.28 

6.80 

3.93 

7.90 

S.45 

$  301,200 

3.957.700 

10.641,300 

1.197.800 

2.589.900 

5,040,900 

1.408.300 

1.202.900 

5.698.300 

4.239.700 

4,810,400 

772,200 

492.700 

25.538.700 

6.807.600 

3.728.300 

2,353,500 

973.900 

1,038,700 

453.500 

6.529.100 

0.933.600 

22,694,600 

1,792,000 

191.900 

774.700 

2.350,700 

442.400 

4,4«8,4oO 

850.600 

116,000 

2.253.600 

1.107.100 

1.251.100 

333^300 

101,800 

693.600 

150.400 

10.151.800 

174.500 

1.315.100 

657.500 

301.500 

2,008,700 

1.501.300 

$  31.600 

379.500 

766.900 

170.600 

313.600 

685.900 

172.200 

96.100 

699.900 

4«2.900 

455.400 

16), 400 

40.500 

4,621,700 

968.200 

480.900 

628 . 800 

168.700 

84.200 

63,600 

1,054,600 

819.100 

1.639,000 

226.400 

20.500 

29.300 

370.900 

30.500 

340,200 

154.700 

11,000 

332.300 

242.300 

171.700 

34.500 

13.300 

114.300 

17.200 

2, 316,400 

23.500 

292,000 

79.100 

76,400 

199.400 

130,500 

s  9.53 

10.43 

13.88 

7.02 

8.26 

7.35 

6.18 

12.52 

8.14 

8.78 

10.61 

4.73 

12.17 

5.53 

7.03 

T.75 

3.79 

5.77 

12.34 

7.60 

6.19 

12.13 

13.85 

7.92 

9.36 

26.44 

6.34 

i4.50 

13.19 

5.50 

10.55 

6.78 

4.57 

7.29 

9*66 

7.65 

7.62 

8.74 

4.38 

7.43 

4.50 

8.31 

3.95 

10.07, 

11.50 

$  - 

360.500 

4,057,300 

272.300 

904.500 

279.800 

249,000 

4,026,900 

563,600 

479.400 

616. 400 

947.100 

370.400 

2,813,100 

364.800 

285,700 

379.300 

1,44«,^ 

262.800 

971.200 

$  - 

33.500 

149.600 

29.100 

•76.200 

57.800 

10.100 

490,000 

53.800 

67,000 

35.500 

190.400 

28,300 

196,900 

47.200 

30,700 

41,000 

286.400 

47.900 

160.800 

$  - 

10.76 

27.12 

9.36 

11.87 

3.19 

24.65 

8.22 

10.47 

7.16 

17.36 

4.97 

13.09 

14.29 

7.73 

9.31 

9.25 

5.06 

5.49 

6.04 

$  297.200 

5,o49.600 

15.316,500 

1.308.400 

7,046,800 

13,135,100 

2.375.600 

1,282,200 

9.560.900 

10,667.000 

5.456.200 

2,049.500 

3,704,300 

18.487.700 

16,299,300 

7.250.100 

2,402,700 

1.600.900 

2.636.600 

829,800 

12.581.700 

13,246,400 

66,900 

30.632.200 

6.111.100 

454.800 

1,542,500 

3,636,100 

253,500 

5.645.400 

1,546,000 

85,500 

1,047.000 

3.578.600 

846.800 

592.300 

2,212,800 

292.300 

14.982.700 

82.700 

2.162.000 

1.166,000 

1.400,200 

4.800.600 

63.724.900 

$  52,600 

640.700 

1.689.600 

321,800 

888.400 

1,608,400 

319.700 

1)8,800 

1,370.200 

1.318.500 

U88.60O 

516.900 

464,800 

3,097.600 

1.763.90c 

954,500 

544. Uoo 

295.700 

158,000 

85.300 

2.268.900 

1.707.900 

6.900 

3,167.100 

1,046,400 

53.800 

54.200 

458.400 

39.100 

458,200 

244.900 

17.500 

197.900 

719.700 

153.900 

64,600 

Uo6,600 

31,400 

3.448.900 

6,600 

T95.700 

146.100 

346.500 

493,000 

4.355.500 

$  5.65 

8.82 

9. 07 

4.07 

7.95 

7.26 

7.43 

9.24 

6.96 

8.24 

7.92 

3.96 

7.97 

5.97 

9.24 

7.59 

4.41 

5.62 

16.69 

9.73 

5.55 

7.76 

9.70 

9.67 

5.84 

5.45 

28.46 

7.93 

6.49 

12.33 

6.31 

4.89 

5.29 

4.97 

5.50 

9.17 

5.44 

9.31 

4.34 

12.53 

2.72 

7.98 

4.04 

9.74 

14.63 

$  197.700 

2.945.300 

18,532,800 

2.51vl.700 

4.497.300 

9.430,400 

2.974.100 

1.749.300 

7.757.000 

5.561.800 

4.413.700 

920.600 

4.751.300 

26.970.700 

7.147.200 

4.586.100 

1.398.800 

979.600 

1,627.600 

1,077,900 

8.428.100 

6,328,‘K>0 

89.900 

26.992.300 

4.629.700 

411,700 

179.500 

3,178,500 

44,000 

10,036.600 

1.214.200 

168.900 

1.170.700 

923.500 

23,400 

745.400 

570.900 

736,800 

6.961.300 

367,000 

1,027,900 

237.100 

217.900 

390.400 

3.896.300 

1.270.300 

$  15.400 

381.400 

1.711,100 

516,300 

438,000 

1,150,400 

449.100 

56.600 

865.800 

581,600 

339,000 

268.400 

485,200 

4.392,500 

766.800 

423.400 

266.100 

169. 800 

58.600 

120,100 

1.523.900 

725.500 

2.500 

2,067.200 

505.500 

30,900 

15.600 

521.500 

7.400 

604,000 

L60.8OO 

8,800 

261.500 

173.000 

3.300 

103.700 

157.300 

82,200 

1,432,200 

43.600 

100.700 

32.200 

24.500 

83,200 

431.300 

126.600 

$12.84 

7.72 

10.83 

4.86 

10.27 

6.20 

6.62 

20.20 

8.96 

9.56 

13.02 

3.19 

9.79 

6.l4 

9.32 

10.83 

5.26 

5.77 

27.77 

8.98 

5.53 

8.72 

32.11 

14.02 

9.16 

13.32 

11.53 

6.09 

5.95 

16.62 

7.55 

19.19 

4.48 

5.34 

7.09 

7.19 

3.63 

8.96 

4.86 

8.42 

10.21 

7.36 

6.89 

4.69 

9.03 

10.03 

$  6. 154,400 

9,620,500 

73.387.100 

8.954.800 

14.933. 500 

25,514,400 

10.754.500 

11.364.100 

25.422,300 

26. 144.600 

4.250.400 

5.459.900 

10.666.500 

76,418,000 

19,363,200 

8.525.200 

7.119.300 

3.780,600 

9.290.200 

4.408.700 

35.382.400 

22.193.600 

901,700 

75,600,600 

14.354.400 

1,039,900 

988,200 

11. 660. 100 

939.500 

25.980.900 

3.848.900 

419.400 

4.797.700 

8.064,800 

2,000,100 

2.418.900 

290,100 

4.366.900 

2.299.300 

46.793.200 

1.311.100 

6,558,400 

385.400 

1.754.100 

3.053,400 

10. 505. 800 

5.681.700 

$  726.900 

1,054,600 

5,288.000 

1.696. 800 

2.151.300 

3,667,600 

1.690,600 

1,071.200 

3.535.400 

2.532.400 

835.400 

1.335.500 

1,786,100 

10,975,400 

4,879,000 

946.200 

1.196.300 

480,000 

650.200 

647.400 

5,828,700 

3.750.100 

64.300 

4.990.700 

1.682.500 

109.400 

63.700 

1.295.100 

62,100 

2.308.700 

614.900 

36. 600 

710.900 

1.557.100 

430.700 

365.600 

57,200 

595.700 

204.100 

11.293.800 

135.300 

1.580.100 

14.600 

163.700 

635.100 

1.395.700 

710.100 

$  5.47 

9.12 

13.68 

5.28 

6.94 

6.96 

6.36 

10.61 

6.63 

10.32 

5.09 

4.H 

6.08 

b.96 

3.97 

9.01 

5.95 

7.68 

14.29 

6.51 

6.07 

5.92 

14.02 

15.15 

5.53 

9.51 

15.51 

9.00 

U.44 

11.25 

6.26 

11.40 

6.75 

5.15 

4.64 

6.62 

5.07 

7.29 

11.27 

4.14 

9.48 

4.15 

2.64 

10.72 

4.81 

7.51 

8.00 

$  523,800 

2.709.600 

21,161,900 

2.397,000 

4.420.100 

8.60O.OOO 

2,681,300 

3.525.300 

6.532.100 

6.161.500 

5,227.700 

1.729.700 

2.225.700 

27.499.700 

7.445.100 

1.945.600 

2.642.800 

1.132.900 

1.959.600 

1.171.800 

10.708.100 

8.173.300 

968.900 

29.905.700 

6.704.500 

161,200 

621,300 

3.623.700 

433.100 

11.487,000 

949.200 

141.500 

2,072,900 

3.515.500 

556.100 

1.396,200 

199.100 

2.033,300 

703.500 

16.445.700 

297.900 

1.381.900 

259.600 

9x2.300 

3,076,800 

2,373,000 

$  50.400 

316.300 

1.531,400 

448.800 

593.300 

1.193.900 

471,500 

395.300 

1,024,600 

998,400 

695.800 

486.700 

196.300 

4,185,500 

1.550.700 

169,000 

472.100 

169,200 

195.900 

199.200 

1.718.700 

669.700 

80,000 

1,7)3.100 

928.100 

13,100 

33.200 

365.500 

75.500 

753.300 

169.900 

22.600 

274.900 

566.900 

127.500 

198,800 

33,900 

466,000 

88,700 

4,005,200 

34.500 

303.300 

24,200 

347.200 

455.500 

208.300 

$10.39 

8.57 

13.82 

7.45 

7.25 

5.69 

6.93 

6.38 

8. 19 

7.51 

3-55 

11.22 

6.57 

4.80 

U.5I 

5.60 

6.70 

10.00 

5. 86 

6.23 

12.20 

12.1) 

17.26 

7.22 

12.31 

16.71 

9.91 

5.74 

15.25 

5.59 

6.26 

7.54 

6.20 

4.3s 

7.03 

4.69 

4.17 

7.95 

4.11 

8.63 

4.56 

10.7) 

2.63 

6.75 

U.39 

$ 

1,118,100 

4.938.500 

726.800 

1.327.200 

3.147.900 

654.700 

852.500 

1,381.000 

1.666,000 

504.100 

219.100 

1.6*  ,900 

.5,602,900 

478.300 

291. 800 

106, 900 

1,719,800 

1.578,000 

7.682.400 

842.600 

591.600 

86,200 

2.506.500 

73.700 

325.300 

)l4,lO0 

465,400 

664.700 

2.321.400 

185.200 

245.500 

59,000 

201.800 

688.200 

$  - 

99.500 

573.300 

123.600 

140.300 

390.700 

89.900 

91.500 

215,400 

160.700 

168.200 

31.700 

189,100 

758.500 

63.900 

111.600 

2.800 

285,000 

207,600 

540.900 

92,200 

120,100 

7,800 

142.700 

11.600 

70,000 

50.100 

49.400 

1)2,400 

477.200 

21 .600 

30.100 

2,500 

)4,000 

69.600 

i  - 

11.20 

6.0I 

5.90 

9.46 

8.06 

7.28 

9.31 

6.47 

10.37 

3.00 

6.91 

8.70 

7.39 

7.49 

2.6l 

}8.18 

6.03 

9.05 

IU.20 

9.i4 

4.93 

11.05 

17.56 

6.35 

4.65 

6.27 

9.42 

5.02 

4.86 

8.57 

8.09 

23.60 

5.94 

9.89 

$  43,000 

1,502.700 

11.620.300 

1.828.400 

2.553.500 

7.283,000 

1.143.600 

915.300 

4,910,100 

3,601,000 

4.215.400 

740.700 

242.000 

10.532.600 

3.295.300 

2.211,200 

940.200 

467.400 

81,800 

247.500 

4,049,600 

3.701.800 

228.300 

12,850,800 

2.138.600 

157,300 

245.200 

1.751.300 

216,100 

5.113.600 

893.900 

88,200 

921,000 

329.200 

55.000 

101.600 

1,364.200 

126.600 

6,401,700 

193.600 

1.205.800 

353.900 

310.500 

2.254.300 

0I9.OOO 

$  3.100 

182,700 

670,000 

458.700 

297.100 
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12. ?8 
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*569 .02;, 300 
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nM 

$222,842,100 
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1  17.69 

•‘‘5.512.900 

$5,553,800 

$8.19 

S1C4,5U4,100 

$u.592,JCO 

AVERAGE  SALES  PER  DOLLAR  OF  WAGES 


An  interesting  pictxire  of  sales  per  dollar  of  wages  is  given  in 
Table  XI,  following.  The  greatest  sales  per  dollar  of  wages  are  found 
in  Fargo,  with  $9,53,  and  in  Syracuse,  with  $9,02,  The  lowest  figure  is 
for  San  Francisco — $7,44,  These  figures  shov/  wide  and  suggestive  dif¬ 

ferences  between  the  various  kinds  of  business, 

RELATION  OF  SALARIES  AND  WAGES  TO  SALES 
Another  method  of  measuring  the  relation  of  retail  sales  to  sala¬ 
ries  and  wages  is  illustrated  in  Table  XII,  on  page  28, 

For  example,  slightly  more  than  38%  of  the  total  sales  made  by  type¬ 
writer  and  calculating  machine  establishments  in  Seattle  goes  for  salaries 
and  wages — a  high  individual  percentage;  while  only  2,62%  of  the  total 
sales  of  fruit  and  vegetable  stores  in  Springfield  go  for  salaries  and 
wages — a  low  percentage. 

This  tabulation  clearly  reflects  the  relative  selling  costs  in 
various  types  of  establishments.  It  must  be  remembered,  of  course,  that 
in  certain  types  of  stores  a  great  deal  of  the  selling  is  done  by  proprie¬ 
tors,  thus  reducing  the  total  for  salaries  and  wages. 

These  figures  allow  interesting  comparisons  on  the  selling  costs 
in  various  cities  and  in  various  types  of  establishments.  For  example, 
the  portion  of  sales  absorbed  by  salaries  and  wages  in  auto  accessory 
stores  in  Chicago  is  higher  than  in  any  other  city,  while  the  proportion 
for  furniture  and  housefiimishing  stores  is  lower  in  Chicago  than  elsewhere. 
For  retail  trade  as  a  whole,  a  larger  portion  of  sales  is  paid  out 
in  the  form  of  salaries  and  wages  to  the  employes  of  San  Francisco  and 
Chicago,  the  two  largest  population  groups  included.  The  least  percentage 
of  sales  taken  by  wages  is  in  Fargo,  the  smallest  city  in  the  census. 
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table  Xll  RELATION  OF  SALARIES  AND  WAGES  TO  SALES  (RETAIL) 
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TABLE  XIII 


RATIO  OF  average;  I NVENTORY  TO  SALES  (RETAIL) 
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993. OX 

136, 9X 

691. 8X 

2. 396,  IX 

170. 3X 

71, 4X 

141.  bx 

30. 3X 

5.839.  IX 

i.i43,7x 

963. 7X 

407, 4X 

98. 9X 

32, 8X 

186, 2X 

l,59b,2x 

546, 5X 

1,531. ox 

442, 5X 

31. 6x 

38.300 

l.327,ox 

123.500 

76, 6X 

85.  IX 

27.300 

490, 9X 

227, 6x 

255.100 

104. 8X 

16. 9X 

68. 2X 

40, 5X 

159.000 

49. 4X 

182,  IX 

176, 7X 

82. 6X 

225.900 

216, IX 

Z5.S0)I 

16.25 

12.58 

2.70 

31.62 

19.70 

11.38 

12. 14 

56.52 

3.5I* 

5.07 

18. 3U 

6.15 

22.86 

16.80 

25.85 

17.09 

10. 16 

3.16 

38.51 

24.45 

5.50 

6.75 

24.69 

16.47 

4.94 

56.45 

27.92 

1.71 

10  .X 

23.53 

21.78 

20. 56 

20.39 

31.44 

16.60 

7.63 

26.93 

1.57 

28.31 

13.05 

26.87 

27.40 

11.25 

14.53 

• 

360.500 

4,057,300 

272. 3X 

904, 5X 

249,  ox 

4.026.9X 

563. 6X 

279, 6X 

479,400 

616, 4X 

947,100 

370, 4X 

2,613,100 

364, 8X 

285, 700 

379.300 

1.448.5X 

262, 8X 

971. 2X 

• 

88, 9X 

346. 8X 

99. 7X 

140, 8X 

13.200 

1,090,0X 

20. 8X 

21. 6X 

155, 4X 

IX.  OX 

294. 6X 

41,  IX 

210, 9X 

134, OX 

157, OX 

23, 4X 

53.500 

28. 2X 

299,  BX 

-  * 

24.66 

8.60 

36.61 

15.57 

5.30 

27.07 

3.69 

7.72 

32.42 

16.2? 

31.13 

11.10 

7.50 

36.73 

54.95 

6.17 

3.69 

10.73 

30.87 

•  297.200 

5,649.6X 

15.316,500 

1,308, 4X 

7,04b,8X 

1). 135,100 

1,282, 2X 

9.56o,9X 

10. 867, OX 

5,456,2X 

2.375.6X 

2.049. 5X 

3,704,3x 

18.487. 7X 

16,299.300 

7.250.100 

2.402,  7X 

1.6b0.9X 

2.636,6x 

S?9,8X 

12,581,  7X 

13.246, 4X 

66. 9X 

50,632,2X 

6. ill, IX 

454, 8X 

1,542, 5X 

3.636. IX 

253, 8X 

5,648,4X 

1,546, OX 

85.500 

1.047, OX 

3,578.6x 

•  846.  BX 

592. 300 

2,212. 8X 

292.300 

14, 982.700 

82, 7X 

2, 102.0X 

1,166, OX 

l,4X,2X 

4,8X^600 

63.724,900 

•  162.4X 

1,X9,7X 

1.808,  7X 

29.900 

1.643, 9X 

2.519.900 

99.500 

1.044.4X 

2,508.5X 

279, 100 

117.300 

)4B,8X 

21, 9X 

5.325.8X 

2.5)7.7X 

2,124..4X 

301, 9X 

270. 2X 

47.900 

187,  IX 

3.149,4X 

719.  IX 

20. OX 

2. 087, OX 

1.323.4X 

61, 6X 

94, 8X 

1,831.8X 

65, bX 

163, 5X 

115. 4X 

38,  OX 

2b2,lX 

714, 7X 

169,  bX 

80,  OX 

259.  bX 

23.  7X 

409, 7X 

17.4X 

495,400 

359.9X 

194, 3X 

398, 2x 

8.421,300 

54.6*4 

17.87 

11.81 

2.29 

23.33 

19.18 

7.76 

10.92 

23.08 

5.12 

4.94 

17.02 

.59 

17.99 

15.57 

29.30 

12.57 

16. ?7 

1.82 

22.55 

25.03 

5.43 

29.90 

6.81 

21.66 

13.54 

6.15 

50.30 

25.85 

2.89 

7.46 

44.44 

25.03 

19.97 

20.03 

13.51 

11.73 

6.11 

2.73 

21.04 

22.91 

30.87 

13.86 

8.29 

13.22 

•  197. 7X 

2.945.3X 

16,532,8X 

2,5ii,7X 

4,497.3X 

9,430,4X 

1,749.3X 

7.757.0X 

5,561, 8X 

4,413,  7X 

2,974, IX 

920, 6X 

4,75l.)X 

26,970,7X 

7,  147,2X 

4. 506, IX 

1.398.8X 

979, 6X 

l,627.6x 

1.077.9X 

8,428, IX 

b,328,4X 

<9.9X 

28,992.3X 

4.b29,7X 

411,  7X 

179. 8X 

3.178.8X 

44, ox 

10,036, 6X 

1.214,200 

168, 9X 

1,170.7X 

923, 8X 

23. 4X 

745. 4X 

570. 9X 

73b,  8X 

6,96l.3X 

367, OX 

1,027.9X 

237.ix 

217,9X 

390,400 

3,896,3X 

1.270, 3X 

•  102. 6X 

47b.  IX 

l.b36.bX 

97.9X 

1,153,  OX 

2,201,6X 

167. 5X 

873. 8X 

1.705.3X 

404, bx 

337.  IX 

145. 2X 

61. 9X 

5,020,2X 

1.593.9X 

1.339.100 

272, 3X 

65.  IX 

33. 6X 

205, 7X 

1.996. 9X 

462, 9X 

28. 3X 

2,441, 7X 

1,440.4X 

51, 4X 

17,  IX 

l,325,8X 

9.bX 

473. 4X 

120. 8X 

41, 4X 

l,43b,2X 

189, 3X 

13, 4X 

166, 0X 

88. 4X 

104. 7X 

112, 4X 

107, 5X 

191, ox 

119. ox 

54, IX 

U7.3X 

387, 9X 

196. ox 

52.00^ 

16.16 

6. S3 

3.90 

25.64 

23.35 

9-58 

11.26 

30.66 

9.17 

11.33 

15.77 

1.30 

18.61 

22.30 

29.20 

19.47 

6.65 

2.06 

26.51 

23.69 

7.31 

31.48 

8.42 

31.11 

12.48 

9.51 

41.71 

21.82 

4, 72 

9.95 

24.51 

122.68 

20.49 

57-26 

22.65 

15.46 

14.21 

1.61 

29.29 

16. 58 

50.19 

24.83 

12.12 

9.96 

15.59 

•  6.154.4X 

9,620.5X 

73. 387.  IX 

B.954,8X 

i4,933.5X 

25.514.4X 

11. 364. IX 

25.422.2X 

26,144.6X 

4,250.4X 

10. 754.  ex 

5.489,9X 

10,Bbb.5X 

76, 418, OX 

19.363,2X 

8.525.200 

7.119.300 

3.780,6X 

9.290.2X 

4.408. 7X 

35, 382.4X 

22.193,6X 

901. 7X 

75,6x,6x 

14,354,4X 

1.0)9.900 

988,200 

11,660, IX 

939.500 

25,980,9X 

3.848.9X 

419, 4X 

4.  797.7X 

8,064,8X 

2, OX.  IX 

2.418.9X 

290,  IX 

4.366, 9X 

2.299.300 

46.793.2X 

1,311, IX 

6,5S8,4X 

385, 4X 

1.754.  IX 

3.053, 4X 

10,503, 8X 

5,681, 7X 

•  3.678,500 

1.335.6X 

7.296.900 

291.300 

4.114,3X 

4.004.6X 

1,025, 3X 

2.877.0X 

6,616, 8X 

310,2X 

610.  bX 

«58,3X 

103.  IX 

lb.l6l,?X 

5.723.8X 

4,631,2X 

1,383.  IX 

2)9, 8X 

302, 2X 

963, 4X 

8.273.6X 

650. 8X 

93.500 

6. 230, IX 

4,048, 4X 

262, 5X 

74, 6X 

4.9II.8X 

123,6X 

514, 7X 

434.  IX 

53.900 

1.575.300 

1,832,6X 

446, 5X 

465.300 

58. 4X 

833, 8X 

352, OX 

723.300 

395.700 

1.630,X0 

119,600 

493, 6X 

603, OX 

1,407, IX 

959.100 

59.77> 

13.88 

9.94 

3.25 

27.55 

15.70 

9.02 

11.32 

26.07 

7.30 

5.68 

15.63 

.95 

21.15 

29.56 

54.32 

19.43 

6.34 

3.25 

21.65 

23.38 

2.93 

10.37 

10.69 

28.20 

25.24 

7.55 

42.12 

13. 16 

1.98 

11,28 

12.85 

32.83 

22.72 

22.32 

19.24 

20.13 

19.09 

15.31 

1.55 

30.18 

24.85 

31.08 

28.14 

19.75 

13.40 

16.88 

•  523. 8X 

2,709.6X 

21,l6l,9X 

2. 397.  OX 

U.U20.1X 

6, 660, OX 

3.528.3X 

6.532,iX 

6.IBI.8X 

5.227. 7x 

2.681.3X 

1.729. 7X 

2.225,7X 

27.U99.7X 

7.UU5,IX 

1.9U5.6X 

2.642, 6X 

1,132.9X 

1.959.6X 

I.171.8X 

10,706, IX 

8.173,3X 

968, 9X 

29.905.700 

6,70U,5X 

161.200 

621, 3X 

3.623.7X 

433,  IX 

11. 487. ox 

949, 2X 

141, 5X 

2.072,900 

3,515.000 

558.100 

l.398,2X 

159.100 

2.03).3X 

703.500 

16.445,7X 

297.900 

1.381. 900 

259.bX 

9i2,3X 

3,076.8X 

2, 373, ox 

•  253. 2X 

321. 9X 

2.291, 8X 

79.3X 

1.377.1X 

901. 9X 

355.a» 

I,165.0X 

2.697, 4x 

379.300 

187.900 

2B5.5X 

51.100 

4.967,900 

1.468,  IX 

651.100 

634. 3X 

94. 3X 

50, 4X 

434, 9X 

1.984.8X 

62$.  6X 

163, 4X 

2,216.bX 

1,798,  IX 

15,500 

27. 8X 

l.b91,6X 

154.100 

175.300 

123,0X 

22, 6X 

582, 3X 

855.300 

144, 8X 

384, 6X 

96. 8X 

257. 7X 

152,4X 

407, 4X 

114, 5X 

341,  IX 

II7.6X 

205,  OX 

493,2X 

344,  IX 

48.34^ 

11.18 

10.83 

3.31 

31. 16 

10.41 

9.90 

17.0) 

32.97 

7.26 

T.Ol 

16.51 

2.30 

16.07 

19.72 

33.47 

24.x 

8.32 

2.57 

37.11 

18. 54 

7.70 

16.86 

7.42 

26.82 

9.62 

4.47 

46.68 

35.58 

1.53 

12.96 

16.11 

28.09 

24.33 

25.95 

27.51 

60.8H 

12.67 

21.66 

2.48 

38.44 

24.66 

45.38 

22.47 

16.03 

14.50 

• 

1,118, IX 

4,93«.500 

728, 8X 

l,327,2X 

3.147.900 

852.3X 

1.381, ox 

1,666, ox 

504, IX 

654, 7X 

219,  IX 

1.645.9X 

5.X2.9X 

478.300 

291, 8X 

IX, 9X 

1,719,8X 

1,878, OX 

7,682,4X 

842. 6X 

591, 6X 

86, 2X 

2.506,5X 

73. 7X 

325.300 

3l4,lX 

465, 4X 

664. 7X 

2, 321, 4X 

i85,2X 

243.500 

59.000 

201. 8X 

638, 2X 

8 

255. 4X 

517.OX 

28, 2X 

417,0X 

704. 8X 

74.OX 

2«*9.0X 

526,  OX 

9.300 

53. 8X 

53.0X 

392. 7X 

l,165.6x 

131. 6X 

54.3X 

5.900 

576.  IX 

124,9X 

499, 7X 

246. 9X 

326. ex 

2.4X 

70, 2X 

9.900 

98. ?X 

81,  IX 

165.500 

112, 3X 

55. 7X 

81,  IX 

50, 7X 

30.500 

20,  IX 

171, 6X 

22.84 

10.47 

3.87 

31.42 

22.39 

8.68 

18.03 

31.57 

1.6H 

5.16 

24.19 

23.86 

20.80 

27.51 

18.61 

5.52 

33.50 

6.65 

6.50 

29.30 

55.24 

2.78 

2.x 

13.43 

30.19 

25.62 

35-56 

16.89 

2.40 

43.79 

20.82 

51.69 

9.96 

24.93 

•  43.OX 

1.0O2.TX 

ll.b20,2X 

l.t28,4X 

2.555.5X 

7. 283.  OX 

913.500 

4. 910.  IX 

3. 801, OX 

4.215, 4X 

1.143,6X 

740, 7X 

242, OX 

lO.532.6X 

3.295.300 

2,211,2X 

940. 2X 

467, 4X 

81. 8X 

247.8X 

4.049,bX 

3.701,8X 

228, 3X 

12.850.8X 

2.138.bX 

157.300 

245. 2X 

1.751.300 

216.  IX 

5.II3.6X 

893.900 

88, 2X 

9a. OX 

329,200 

55.  OX 

101. bX 

1,364,2X 

12b,  bX 

6.401, 7X 

193. 6X 

i.205,6X 

353.903 

313.300 

2. 25". 300 

6I9.OX 

•  25.OX 

276.6X 

1,256,4X 

221, 6X 

724.6X 

1.170,6X 

120,0X 

659. 7X 

1,179.BX 

191.300 

87.3X 

150, 7X 

20, 5X 

2.032, 3X 

717. 7X 

818,  IX 

183.0X 

65.6X 

5.2X 

81.500 

999.6X 

467.300 

43. 5X 

■1.195.300 

707. 4X 

23.5X 

8.2X 

848, 5X 

29.900 

2)6.  IX 

78.900 

17.8X 

215. 2X 

63.  )X 

13.500 

'*0,0X 

153.0X 

2). '*00 

170, bX 

37.300 

283.  OX 

133.500 

**^.500 

240. 7X 

145,  IX 

58.1**> 

15.45 

10.01 

12.12 

28.30 

16.00 

13.1“ 

13. *.“ 

31.04 

4.54 

7.63 

20.35 

8.4J 

19.30 

а.  78 

37.x 

19.46 

14.04 

6.36 

V.89 

24.60 

12.62 

19.05 

9. 30 

33.08 

14.94 

3.34 

48.45 

13.84 

4.n2 

б. 83 

20.18 

23.37 

19.23 

24.55 

39.37 

11.22 

16.46 

2.66 

19.27 

25.47 

37.72 

14.  >• 

10.  ee 

23.*^ 

Total 

•177.78?.800 

»K),955,«oo 

11. 

. 

»3t>9.027.300 

146,753,000 

12.67^ 

11.981.140,400 

•269, 751.000 

•155,672.8X 

•24,336.4X 

15.63> 

*19.652.600 

•3.321.900 

I6.90)fc 

•300.310.700 

•  41,864. 5X 

13.94> 

$192. 272. 5X 

•29,601.2X 

15.‘HJ> 

•655,350.900 

•102, 294, 7X 

15.61> 

•??2.842,1X 

$32,129. 2X 

14.42^ 

•45.5i2.9X 

•  7.341.300 

lb.l3> 

$ije,5«4,loo 

$ib.  208.  SX 

1 

15. 

1 

RATIO  OF  AVERAGE  INVENTORIES  TO  SALES 


The  ratio  of  average  inventories  to  retail  sales,  significant  and 
useful  in  judging  the  movement  of  merchandise,  is  fiamished  in  Table  XIII, 

The  rate  of  turnover  cannot  be  calculated  here  since  the  figures 
given  are  on  a  strictly  cost  basis.  It  would  be  necessary,  to  compute 
turnover,  to  increase  inventories  to  selling  price  or  reduce  net  sales  to 
cost.  But  with  the  knowledge  of  mark-up  in  the  various  trades  there  will 
be  little  difficulty  in  estimating  the  rate  of  turnover  in  different  cities. 
Average  yearly  inventories  are  given  in  every  instance  except  San 
Francisco  where  only  actual  inventories  (as  of  Dec,  31,  1926)  were  collected. 
This  tabulation  is  replete  with  unusual  figures.  In  some  kinds  of 
business,  in  several  cities,  inventories  are  large  as  compared  with  sales, 
while  in  other  cities  inventories  are  at  very  low  levels.  For  example,  in 
shoe  stores  inventories  are  51^  of  sales  in  Denver,  while  in  Atlanta  they 
fiunount  to  less  than  19%  of  sales.  Inventories  in  millinery  stores  range 
from  5,64^  to  15,43^  of  sales.  In  men's  clothing  stores  from  21,145^  to  56,52^, 
Department  store  inventories  have  their  highest  ratio  to  sales  in  Den¬ 
ver  (22.86^),  It  is  interesting  to  note,  in  this  connection,  that  department 
stores  do  a  larger  percentage  of  business  in  Denver  than  in  any  other  city 
except  Chicago,  Department  store  inventories  are  lowest  in  relation  to  sales 
in  Atlanta — and  it  may  also  be  noted  here  that  department  stores  do  less  of 
the  city's  total  business  in  Atlanta  than  in  any  other  city  with  the  exception 
of  Syracuse  and  Kansas  City, 

Another  interesting  comparison:  The  relation  of  inventories  to  sales 
in  radio  stores  is  highest  in  Denver  by  a  considerable  margin,  and  the  average 
sales  per  radio  store  are  lowest  in  Denver,  also  by  a  considerable  margin. 
Conversely,  the  ratio  of  inventories  to  sales  in  radio  stores  is  next  to  low¬ 
est  in  Baltimore,  while  average  sales  per  radio  store  are  larger  than  elsewhere- 


-  29  - 


VOLUME  OF  RETAIL  BUSINESS  -  BY  CLASSES  OF  COMMODITIES 


In  enumerating  retail  stores  the  Bureau  of  the  Census  asked  not 

% 

only  for  facts  concerning  total  sales  but  for  figures  on  sales  of  different 
classes  of  commodities. 

Each  store  was  asked  to  state,  so  far  as  possible,  its  total  volume 
of  sales  in  seventy  commodity  classifications.  Most  of  the  larger  and 
well-departmentalized  stores,  were  able  to  give  many  detailed  figures  on 
sales  of  separate  commodities. 

The  majority  of  the  very  small  stores  were  unable  to  do  more  than 
furnish  a  total  sales  figure.  Others  could  give  figures  for  only  two  or 
three  broad  classifications.  These,  while  adequate  for  the  purpose  of 
calculating  sales  by  kinds  of  business,  can  be  presented  in  a  tabulation 
of  commodity  sales  only-iy  including  them  as  reported. 

For  example:  A  small  grocery  store  selling  a  certain  amount  of 
bakery  products,  confectionery,  and  fruit  and  nuts  might  be  able  to  give 
but  one  figure — sales  for  "groceries",  ^,500,  This  figure  must  be  in¬ 
cluded  in  the  commodity  classification  "groceries", 

lAany  small  retailers,  however,  were  able  to  "check"  the  schedule 
submitted,  thus  indicating,  that  sales  of  certain  products  were  being  made, 
although  unable  to  give  detailed  sales  figures.  Totals  for  merchandise 
outlets  in  the  eleven  cities,  as  secured  in  this  manner,  are  given  in 
Table 

In  the  case  of  various  commodities,  such  as  automobiles,  millinery 
or  jewelry,  unreported  sales  are  probably  not  large  and  affect  final  totals 
very  little.  But  food  products,  for  example,  are  more  affected  by  the 
lack  of  detailed  accounting  methods  in  small  retail  establishments.  For 
this  reason,  total  sales  for  all  food  products  (as  well  as  totals  for  other 
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TABLE  XIV 


VOLUME  OF  RETAIL  BUSINESS  -  BY  COMMODITIES 


cm 

fttlacta 

=rz 

Baltloora 

Chicago 

Ooovar 

Par  go 

Kanca*  Cit/,  R 

0. 

ProTldeneo 

(Cooblaad) 

San  Pranclaco 
(Coabinad) 

Seattle 

Sprl^flold 

C!TI 

or  :a*fxm 

Mdtbor 

of 

Jtttleta 

Saleo 

Par  Coat 
of 

Total 

■labor 

of 

Outloto 

Saloi 

Per  Cant 
of 

Total 

labor 

of 

Outloto 

Saloe 

Par  Cant 
of 

Total 

Ituaber 

of 

Outlote 

Saleo 

Per  Coat 
of 

Total 

Ruaber 

of 

Outloto 

Salea 

Per  Cent 
of 

Total 

Ruaber 
of  , 
Outlet* 

Sale* 

Per  Cent 
of 

Total 

Ruaber 

of 

Outloto 

Sale* 

Per  Cant 
of 

Total 

Ruabar 

of 

Outloto 

Saleo 

Per  Coot 
of 

Total 

Ruabar 

of 

Outloto 

Saleo 

Per  Coot 
of 

Total 

Ruaber 

of 

Outloto 

Salei 

par  Cant 
of 

Total 

Ruaber 

of 

Outlet! 

Salee 

Per  Cent 
of 

Total 

1 

i:«x  1  MtaaitioB 
irt  &«odi  A  ABttqBCt 

A&teae^lle*,  TnuiLt  k  TrftClsr* 

Part*  ft  A£e«*>orl«* 
l^nnltoral  I^leeet* 

^a^arr  Prodocta 

Soolc*.  V^aitnaa  4  Statloaar7 

3»oti.  ^aa  ft  Otb«r  Taoto-aar 
^ale^attBd  tUebina*  ft  Sx^pllaa 

Tucras  ft  Rwtafrapble  St^llaa 

CbilAraa'a  ft  I&fanta'  *aar 
-  Clfar*.  Slcvatiaa  ft  Tobacco 

Slotbiag.  Has'*  ft  Soya’ 

Coal  ft  ftsad 

CeBfaeUoMrr.  lea  Cress  ft  Soft  Orlaka 
CroccaiT.  Csina  ft  Claaaaara 

Tr;:^.  Cbesical*  ft  Praaerlptlona 

Dry  9o«ia  ft  latloa* 

Slactrteal  AppUaacea  ft  S^9pltas 

Kafc  ft  C&Oi  Saa  Toad  (Praad) 

Ploaar*.  Plata  ft  Soeda 

Prut  ft  Put* 

Par%ltara  (Betiaa) 

Pur  Sood* 

CaaolLaa  ft  Other  Petrolata  Prodoeta 

CroearlM  ft  Sel'.cat^aan 

Saxdaara,  Toole  ft  kachlaaiy 

3arae«a  ft  Sailarr 

Bat  ft  Cap,  MeD'a  ft  Bo/*' 

Sagr,  SralB  ft  faad 

Scoae  PsTBlabl^t 
-sueahold  PqipUa* 
tse 

.'avail/  ft  StlTeraara 

laoar  ft  Plaalag  Mill  Product* 

Ctber  PBlldi£4  Material* 
luala 

Meat  ft  ^Bltry 

Ves'e  Pemchla^ 

lllllaer/  ft  MllllBor*'  Stippllaa 

Milk,  Patter.  Cfcaaee  ft  tfgt 

MetorcTelea,  Ble/ela*  ft  Kcaeeorloa 

Kuilcal  Ihetmeata  ft  S^^llee 

Offle*  l^isast  ft  St^plla* 

Optical  Sooi* 

Palat.  TarzUc  ft  Ola** 

Paper  ft  Paper  Cood* 

Place  Coeca  -  Cottoa 

Plaea  Coada  -  fta/t* 

Plaea  Sood*  -  Silk 

Pl*c*  Oeod*  •  Vool 

PlsOlaft  A  laatl&ft  Plztura*  ft  Soppllaa 
a^le  Sat*  ft  Pt^plla* 

Puooar  Sooda  (oat  lacl.rakbar  tire*  ft  tuftaa) 
Klaatlflc  ipparatw  (Prof.  Meo} 

Cporttac  Soola 

Stove*  ft  BaBft**(lael.  coal,  elac.,  caa  ft  ell) 
Toilet  ar.lclao  ft  Praparattoaa 

Top*  ft  lAaa 

Track*  ft  :,aataar  Saolo 
?jrpwr:tert  ft  Suppllat 

T^etaolaa 
»mo'*  Sealarp 
doavc't  teter.oar 

Maaec’a  Cador.aar 

Cac*aaalflad 

9 

15 
31 

U9 

*^3 

101 

136 

6 

37 

27 

«27 

lUft 

S** 

1.129 

125 

7 

2>4ft 

l.^l 

96 

56 

47 

51 

19 

10 

89 

11 

24 

24 

52« 

1,154 

64 

70 

727 

12 

49 

35 

12 

24 

14 

22 

6 

13 

U 

40 

16 

3* 

ft 

14 

13 

1>0 

10 

6S7 

72 

68 

54 

53 

1  32.000 

430.100 

11.955.500 
6,239.300 

8,100 

1,950.100 

1,980.900 

5.573.300 

308.300 

Il6,it00 

1.420.500 

3.101.700 

6.599.800 

4.329.400 

5.777.400 

655.700 
4,759,000 

4.7fil,500 

2.236.500 

543.200 
2,069,700 

307.300 

5.511.800 
280,800 

6.568,900 
23,546,200 
5.686. IW 
12.500 
582,000 

560.500 

3.940.200 

632.200 
936,000 

2.551.300 

147,000 

2.905.500 

5.405.500 

6.316.600 
6.054.600 

2.648.500 
2.074,900 

2.493.400 

84.700 

2.521.300 

4.121.600 

463.400 
1.267,800 

41,200 

586.400 

371.300 
950,900 

273.500 
1.872.000 

766.400 
751000 

485.100 

175.100 
26'' .600 

1.158.600 
56^.300 

923.100 

655.300 

2.887.700 

2.067.700 

5.918.500 
1.363.600 

3.726.200 

.02< 

.24 

6.72 

3.51 

1.10 

1.11 

3.1} 

.17 

.07 

.80 

1.74 

3.71 

2.44 

3.25 

.48 

2.68 

iii6 

.17 

3.10 

.16 

3.69 

13.24 

3.20 

.01 

.33 

.52 

2.22 

.36 

.08 

1.64 

3.04 

1:5? 

1.49 

1.17 

1.40 

.05 

1.42 

‘■M 

.71 

.02 

.33 

.21 

.54 

.15 

1.05 

•Z1 

.10 

:65 
.32 
.52 
■  37 
1.62 
1.16 
3.33 
.77 
2.09 

Ul 

77 

77 

312 
18 

2.379 

in 

4 
196 

452 

2*5 

5.397 

160 

433 

260 

525 

227 
1.570 

183 

49 

800 

3.168 

344- 

a 

200 

105 

182 

271 

78 
250 

k' 

2.^ 

176 

1.499 

19 

89 

308 

38 

329 

5 

204 

105 

93 

103 

101 

167 

69 

313 
202 
132 

16 

‘■Sfu 

111 

228 

1  114.300 

1.090.300 

15,862.400 

5.678.600 
326.800 

6,593,400 

1.150.700 

8.572.700 

114.100 

477.100 

2.355.900 

5.005.200 

12.362.900 

10.655.100 

11. 308. 100 

9.985.900 

3.263.700 

1.100.600 

1.743.800 

1.687.700 

15.761.600 

2.578.200 
13.448.300 
50. 395. 800 

7.570.800 

96,900 

1.263.200 

1.959.000 

9.071.100 

573.200 

1.485.700 

6,225,500. 

8,294.300 

6.751.700 
12.944.000 

14.501.600 

7.311.200 
2,930,100 

13.737.200 

116.700 

2.547.100 

3.686.200 

536.200 

1.234.900 
9.000 

1.819.500 
1.058,300 

2.780.100 
408,900 

2.480.200 

1.642.200 
in.ooo 
444,800 

960.100 

1.368.900 

2.158.200 

984.700 
1.544,200 

635.500 

3.23S500 

2.3^.600 

15.619.500 

3.340.100 

31.409.700 

.03* 

,*5® 

4.30 

1.54 

.09 

1.79 

.31 

2.32  ■ 

.03 

1.36 

3.35 

2.89 

3.06 

.25 

2.29 

2.71 

.88 

:2? 

.51 

4.27 

.70 

3.64 

13.79 

2,05 

.16 

.40 

1.69 

2.25 

1.83 

3.51 
3.93 

1.96 

.79 

3.72- 

.03 

.69 

1.00 

.15 

.33 

*49 

.29 

.75 

.11 

.67 

.45 

.05 

.12 

.27 

.37 

.58 

.27 

.42 

.17 

.88 

.64 

4.23 

.91 

8.51 

63 

1,408 

4,97^ 

1.774 

1.439 

6 

508 

546 

6.374 

1.643 

609 

6.968 

539 

1.999 

HI 

^7 

3.tJ; 

76l 

26B 

1.806 

9.644 
1.321 

48 

571 

137 

780 

513 

207 

746 

115 

133 

426 
3. *95 
5.182 
1.403 
775 
3.815 
75 

425 

285 

207 

873 

220 

281 

170 

185 

m 

462 

542 

542 

80 

407 

a? 

865 

613 

352 

52 

3.294 

1.009 

1.138 

3.51 

$  149.900 
5,825.600 
100.743,700 

38.894.900 
l,m,}00 

39,613,000 

23.780.100 

62.993.300 

1.748.800 
2,018,300 
11.053. 800 

31.898.700 

89.659.500 
41.192,000 
41,417.000 
10,802.400 

59.494.600 
100,062,800 

15.648.700 

4.332.400 

9.343.400 

11.438.900 

82.707.500 

18.993.900 

51.896.500 

173.836.400 
38,082,900 

651,600 

7,017.500 

6.294.700 

91.800.400 

11.115.600 
2,866,500 

31.922.300 
1.906,600 

29.768.100 

30,007.700 

144,616.200 

93.675.500 

46. 282,004 

20.696.700 
43.085,300 

1.736.900 
19.051,500 

20.394.900 

1.911.700 

10.696.400 
2,038,300 

14.622.800 
4.060.400 

16.350.700 

3.786.400 

18.876.900 

11. 504.400 

1.742.900 
3.038.300 

6.293.100 

6.719.900 

12.501.700 

6.553.800 

9.926,200 

4.097.600 

9.381.900 
14.993.800 

103.255.500 

23,191.000 

23.114.400 

.01* 

.29 

?:?l 

.09 

2.00 

1.20 

3.IB 

.09 

.10 

Lit 

4.53 
2.08 
2.09 
•  55 
3.00 
5.05 
.60 
.22 
.47 

■  58 
4.18 

.96 

2.62 

8.78 

1.92 

.03 

.35 

.32 

4.63 

.56 

.14 

l«6l 

.10 

1.50 

1.51 

7.)0 

l.OU 

2.17 
.09 
.96 

1.03 

.10 

.54 

.10 

.74 

.20 

.83 

.19 

.95 

•5* 

.09 

.15 

.32 

.34 

.63 

.33 

•50 

.a 

.47 

.76 

5.a 

1.17 
1.17 

34 

37 
62 

2U6 

498 

lit 

si 

31 

822 

194 

34 

228 

172 

70 

46 

,SI 

85 

23 

343 

*73 

119 

11 

76 

66 

26 

3 

119 

22 

42 

70 

442 

558 

123 

66 

508 

S 

67 

9 

8 

3 

9 

8 

50 

39 

82 

13 

38 
33 

133 

22 

3 

? 

65 

$  63.200 

1.017.400 

9.559.600 

5.104.900 
205,200 

1.772.200 

1.650.900 

5.298.300 
32.500 

185.800 

978.900 

2.403.700 

5.908.100 

4.995.200 
3,47U,100 

515.000 

3.902.600 

5.173.700 
2.448, IX 

187,500 
1,040, 5X 
1.904, IX 
4.580.8X 
962, 5X 
9.884.0X 
15.238,5X 

1.694. 5X 

185.900 
645.5X 

727.100 

3.734.200 
412,  IX 

3.100 

2.856.900 
448.600 

2.596.500 

1.969.300 
10,118.100 

6.872.000 

3.112,500 

1.564,3X 

2,^4,8X 

124.9X 

2,071.6X 

1.539.700 

314.900 

34,900 

918.300 
200 

997.000 

72.700 

903.900 

579.100 

97.900 
819.4X 
188, IX 

391.700 
1.304,2X 
431. 6x 
1,009.600 

279.300 

1.223.700 

1,514,500' 
7.909. 2X 

1.751.100 
2,829, 6x 

.04* 

Sits 

3.28 

.:1S 

1.06 

3.40 
.02 
.12 

a 

3. 80 

3.21 
2.23 

.33 

2.51 

3.32 

1.57 

.12 

.67 

1.22 
2.94 

.62 

6.35 

9.79 

1.09 

.12 

.41 

-47 

2.40 
.26 

1.84 

.29 

1.67 

1.26 

6.91 

4.41 
2.00 
1.00 
1.60 

.08 

1*33 

.99 

.20 

.28 

.02 

.99 

!6U 

,05 

■5* 

:U 

.53 

.12 

.26 

.65 

.18 

.79 

.97 

5.09 

1.1) 

1.82 

- 

$ 

3.674,6x 

723.700 

423, 4X 

297.700 

793.200 
546.300 

440.600 

3.162.800 

679.100 

1,073.200 

375.900 

2.758,4X 

4^.200 

330.200 

648,500 

1.370.400 

363.200 

262.800 

1.272.400 

-  * 

18. 70 
3.66 

2.15 

1.52 

4.04 

2.78 

2.24 

16.09 

3.46 

5"46 

1.91 

14.04 

2.32 

1.68 

3.30 

6.97 

1.85 

1.34 

6^47 

13 

31 

60 

803 

176 

227 

7 

U 

921 

a7 

96? 

44 

Ul4 

269 

88 

61 
71 

455 

151 

24 

499 

1.271 

204 

9 

77 

39 

14 
Ul 

32 
53 
112 
772 

1.100 

194 

88 

505 

12 

36 
56 
31 
96 

13 

37 

19 

21 

15 

115 

ll 

i 

17 

790 

116 
110 
93 
116 

1  9.400 

590.300 

13.664,5X 

8.405.600 

73,100 
2.9^1 ,9X 

3.199.700 
11.643. sx 

530. 800 
39.600 

2.530.800 

4.692.700 

9.606.300 

4.786.700 
6.089, 3X 

597. 6X 
6.384.3X 
*.354,900 

2. 764.600 

149.900 

1.668.300 

1.S91,1X 

7.438.600 
1,5^,600 

i3.a9.lOO 

20,344.0X 

5.238.300 

177.400 

1.205.800 
1.676.9X 

9.030.700 

613.700 
6OI.OX 

4. 203. 700 

254, OX 
5.882,4X 
7,320,200 
15.022.100' 
10,509.900 

5.426.500 

3.895.800 

4.877.100 
85,200 

1.432.600 

3.758.900 
304. lix 

963.400 
8U.000 

2,611 .4X 
335.000 
3.472.800 

479.600 

2.555.500 
832.4X 

279.600 

603.500 

200.700 
1.235.400 

2.561.100 

802.500 

1.670.700 

623.900 
2.714.2X 
2.B36,4x 
14,092.300 
4.383.2X 

40.078. 900 

-  * 

.20 

4.55 
2.80 
.02 
.97 
1.07 

3.89 

.18 

.01 

.84 

1.56 

3.20 

1.59 

2.03 

.20 

2.79 

2.78 

.92 
.05 
.56 
.63  ■ 

2.4$ 

u:S 

6.77 

1.74 

.06 

.40 

.56 

3.01 

.27 

.20 

1.40 

.0* 

5.00 

3.50 

1.81 

1.30 

1.62 

.03 

.48 

1.25 

.10 

•>2 

.03 

.87 

.11 

1.16 

.16 

.78 

.28 

•09 

.20 

.07 

«Ul 

.86 

.27 

.56 

.27 

.90 

.94 

4.69 

1.46 

13.35 

9 

24 

52 
226 

7 

625 

141 

44 

1.J 

179 

351 

1.255 

276 

296 

73 

.11 

404 

93 

28 

301 

^•ttl 

4 

53 

12 

34 

4 

79 

13 
20 

54 
370 
637 
124 

99 

477 

12 

45 

29 

si 

40 

37 

a 

20 

16 

28 

69 

3 

31 

a 

145 

59 

28 

9 

459 

87 

93 

72 

65 

$  33.700 

448.600 
l6.5X.70O 

4.905.800 

154.200 

3. X2.600 
1,681, IX 
5,722.700 

70,300 

1,045.800 

3,ouo.4x 

6,a5.ioo 

4,909.000 

5.916,4X 

931.500 
3.698.000 

6.939.300 

1.615.300 
724.700 

I.X5.IX 

1.960.800 
8.348,4X 

1.652. 800 
6,a6.4x 

25.929,800 
4,245.2X 
6.900 
7*4. 7X 
171  .OX 

4. X5.0X 

802.500 
86. 3X 

2.868. 7X 
46,700 
7,396,200 

1.580.800 
7,233.000 
8,088.600 
5.915.600 
2.093.500 

5.7*2.900 

179.000 

1.719,000 
9*4.  tx 
73.400 

836.600 
n.ooo 

1.448.4X 

763.200 
943.000 
430,000 
573.500 

1.169.4X 

119.200 
10. 2X 

499.6X 
285,4X 
1.831, IX 
624.3X 
793.200 
390,400 

i.ao.ooo 
1.656. IX 
8.639.0X 
2.495,000 

1.590.300 

.02* 

.23 

8.58 
2.55 

.08 

1.60 
.87 

2.98 

.04 

.9^ 

1.58 
3.23 
2.55 

3. 06 

.48 

1.92 

3.61 

.95 

.38 

.52 

1.02 

4.34 

.86 

3.27 

13.49 

2. a 

.41 

.09 

.04 

1.50 

.02 

3.85 

.82 

3.76 

4.21 

2.04 

1.09 

3.01 

.09 

.89 

:S 

.44 

.04 

.75 

.40 

.49 

.22 

:l? 

.06 

.01 

.26 

.15 

.99 

.20 

.63 

sill 

l.)0 

.72 

205 

592 

22 

2.485 

I01 

12 

312 

159 

3.425 

552 

128 

3.381 

241 

543 

547 

242 
246 

1.876 

320 

79 

3.?II 

463 

5 

257 

2? 

373 

a 

’8 

106 

126 

1.441 

1.228 

529 

25* 

2.477 

25 

108 

106 

123 

ZIO 

Ul 

95 

51 

*3 

55 

tit 

50 

112 

166 

520 

208 

‘S 

‘155 

3*3 

Z7J 

111 

$  202.4X 
6,758.8X 

66.664.800 
16, 420, IX 

481, 3X 

12.723.800 

8,929,200 

i».353.500 

528.700 

613.500 

3,083, 4X 

13.780.900 

19. 687, W 

3,7X,4X 

15.511.200 

3.518,6X 

12,905.4X 

19.658.900 
8.054,9x 

1.671.300 
3.n5.w 
6.571.8X 

16.715.700 

4.382.300 

22.351.100 
54.434.600 
13.3^.200 

131.900 

2.413.300 
879.200 

16.192.900 
3.717.500 

952.000 

13.868.900 
954.800 

14,637, 2X 

9.876.900 
49,6^. 4X 
24.965. IX 
14,987.0X 

6.745,8X 

20.646.4x 

460.700 
4,601.8X 
7,976,1X 
1.138.4X 
3.O6O.IX 

338, 4X 
3,450,9X 
80,9X 

5.631. W 
I.603.7X 
5.24l,tX 
>*.499.100 
685.4X 
974.300 
2.794.4x 

3.589.700 
6.637,6X 
2, 814, IX 
3.813,6X 
2.502,8X 
7.180,4X 

6.953.100 

28,737,900 

7.369.100 

5.822.9X. 

■03* 

1.03 

10.17 

2.61 

.07 

1.94 

1.36 

2.80 

.08 

.09 

.47 

2.10 

1.97 

3.x 

1.23 
.26 
.57 

1.31 

2.86 

.67 

3.41 

«.3l 

2.04 

.02 

.37 

.57 

.15 

2.12 

.15 

2.23 

1.51 

6.97 

3.81 

2.29 

1.03 

3.15 

.07 

.70 

1.22 

.17 

.47 

.05 

.5) 

.01 

.86 

.24 

.80 

.68 

.10 

.59 

1.01 

.‘*3 

.5* 

.36 

1.10 

1.06 

4.39 

1.12 

.18 

37 

51 

yt 

224 

7 

117 

,58 

1.455 

259 

127 

1.3*9 

96 

259 

174 

tit 

777 

107 

412 

1,484 

224 

115 

53 

51 

3 

‘y 

51 

77 

772 

64) 

213 

88 

972 

II 

55 

35 

99 

92 

50 

15 

76 

148 

16 
101 

jIt 

78 

95 

21 

820 

U4 

106 

to 

126 

$  23.300 
897.900 
18.626,6X 
5.223,300 

,  ,3.900 
4.04}, ox 
2,213.2X 
6.083.4X 
368. 7X 
425, 5X 
702,  IX 
4,527.6X 
V,496,3X 

5.092.500 

5.675.7X 

831.500 
4. 125. IX 
5.)07.2X 

1.166,9X 

1.787.W 

7.»7.500 

I.343.OX 

8.034.9X 

22.701.7X 

5,8l6,4x 

759. 8X 
564.4X 
5.851.9X 
941. 3X 
231. 2X 
4.0^3, 5X 
469,3X 
).997,W 
5,009,3X 

l6.033.qx 
10.964.4x 
4.143.6X 
2,247, IX 
5,060,1X 
142.8X 
1.909.900 

3.094,5X 
24}  .OX 

I.568.4X 
421,  IX 
1,086.6X 
86. 3X 
1,813, IX 
434, 3X 
1,667.}X 
1,119.7X 
196, OX 
602, 9X 
731  .OX 
7*3  .ox 
1.891, IX 
542, 3X 
915.7X 
556.0X 
2.194,2X 
2, 415. IX 
8,697.500 
2,639,6X 
2.561.2X 

.01* 

.40 

tM 

2.)4 

1.12 

.99 

2.73 

.17 

.19 

.32 

1:51 

2.29 

2.55 

.37 

1.15 

2.38 

.53 

.10 

3.61 

10.19 

2.61 

"34 

.42 

.10 

1.12 

.a 

1.62 

2.25 

7.20 

4.92 

1.86 

1.01 

.86 

1.39 

.11 

.70 

:5I 

.n 

:5I 

:l? 

.27 

•3) 

.35 

:5I 

.41 

.25 

.98 

1.x 

3.90 

1.19 
UI5 

8 

)4 

78 

4 

172 

22 

Ul 

1) 

11 

)ll 

!l 

256 

7 

52 

39 

19 

3 

19 

‘11 

11 

*9 

’S 

4 

15 

3 

2) 

1 

a 

4 

9 

32 

119 

‘H 

a 

191 

11 

I 

20 

7 

6 

1 

6 

20 

8 
17 

7 

7 

49 

II 

11 

6 

154 

y 

16 
26 

$ 

71, IX 

4.454.9X 
l,5X,ox 
226,  }X 
750, 5X 
265, 3X 
>.394.6x 

66 .9X 
201. OX 
I,l4i,3x 
1.459, ox 
25).  xo 
L.206.4X 
103. IX 
999.800 
1,294,7X 
51).«00 
78.4X 
305,6X 
294. 5X 
894.3X 
119. IX 
1,914, 9X 

5.065, ox 
625.300 
22.4X 
159,200 
24. 2X 
911. 8X 
178, 5X 
250, OX 
604,4X 
86. 2X 
621. 2X 
2,660.8X 
2,276.7X 

3.151.300 

1.107.0X 
294. 3X 
1.050. 8X 

509.9OO 
304, 3x 
44,0X 
)44,7X 
115. 2X 
i4i,7x 
12.0X 

274. IX 

38.4X 
638, OX 
97.8X 
54.7X 

144. IX 
65, IX 
342, 4X 
129,4X 
9I.OX 
104,5X 
612.1X 
391  .OX 

1.512.0X 

317.OX 
750. IX 

-  * 
.16 
9.79 
5.47 

>:I5 

•  58 
3.06 

ill 

2.51 

).a 

Jilt 

.2) 

2.20 

2.65 

1.13 

.17 

.67 

Ltl 

.26 

4.21 

11.13 
1.37 

.05 

.35 

.05 

2.x 

.39 

.59 

1.3) 

.19 

l.)6 

5.85 

5.x 

6.92 

2.4) 
.65 

2.31 

*68 

.67 

.10 

.76 

.25 

.31 

.0) 

.60 

.08 

1.40 

.22 

.12 

.32 

.14 

.75 

.28 

.86 

3.32 
.70 

1.65 

9 

20 

,11 

5 

33* 

112 

102 

*9 

34 

460 

109 

33 

523 

19 

»*3 

25 
)i 
205 
4« 

15 

97 

750 

54 

4 

45 

11 
41 

14 

4 
6) 

5 

12 

jII 

298 

214 

6 
22 
17 

13 

4l 

10 

19 

9 

10 

10 

35 
31 

’1 

27 

15 

71 

26 
lU 

i 

63 

55 
25 

*  53.500 
193. 6x 

10,604,7X 
2,900.8X 
98.0X 
2,252.2X 
1,389, IX 
3.046,8X 

3O.6X 
508,7X 
1.332.300 
3.705,5X 
4.3U.0X 
2.296,8X 
463. 4X 
2.370.3X 
4.576, 6X 
1,189, OX 
169. 2X 
613, 6X 
4}i.4X 
2.512. 7X 
471, 5X 
3.691.2X 
10. 315, OX 
1.574,4x 
65,7X 
315.4X 
248. 7X 
1.998. 6X 
444, 5X 

31.900 
2,024, IX 

a6.ix 
3.1«9.)00 
3,948. 8X 
6,4o}.6x 

5.216,8X 
1.875.7X 
1.167.3X 
1.126.2X 
62, 2X 
1.02U,4x 

331 .6X 
89  .OX 

230. 4x 

3.BX 
823, 4X 
25.700 
40b, 8X 
4U.0X 
I.379.6X 
426. 4X 
44.9X 

15.900 

245,4X 
341, OX 
701, 3X 
254. 2X 

429. IX 
310.300 
)36.0X 
805,1X 

5.219.500 

976.5X 

595.0X 

.03* 

•19 

2.77 
.09 

2.15 

1.33 

2.91 

.0) 

•49 

1.27 

3.55 

4.12 

2.x 

.44 

2.27 
4.38 
I.IU 

.16 

:l? 

2.40 

.45 

3.55 

9.93 

1.51 

.06 

:il 

‘ill 

a 

.a 

3.05 

3.78 

6.13 
4.99 

1.79 
1.12 
1.08 

.06 

•9* 

.32 

.09 

.22 

.79 

.02 

ill 

‘:lf 

.04 

.02 

.23 

ill 

.24 

.41 

.30 

.52 

.77 

4.99 

.93 

.57 

ime  ft  MtBuDKloo 

Art  Oood*  ft  intlquae 

AutooobU**,  Tr^k*  ft  Tractor* 

AutooobU*  Part*  ft  Acevtiori** 
iftrlcultural  I^lmeot* 

Bax*i7  Product* 

Book*.  Haftailn**  ft  Stetles*ry 

Boot*.  She**  ft  Ott*r  Pootvoar 

Calculating  Macblo**  ft  St^plla* 

Caoeraa  ft  Photo, -.phle  Supplloo 

Cblldran'e  t  Ir.ianto'  tear 

Clear*,  ClftAratte*  ft  Tobaeco 

Clothlog,  Ran'*  ft  Bo/*' 

Coal  A  food 

Coafaotloaorp,  lo*  Cr*M  ft  Soft  Orlak* 

Crocker/.  Cblna  ft  Claa**ara 

Orufts.  Cbmlcal*  ft  Pr**erlptlea* 

Drp  Oood*  ft  ■etloa* 

Uacoilcal  .‘^Uaocat  ft  St^plla* 
rUb  ft  Otbar  S*a  Pood  (rr**h) 
noeort,  Planlo  A  So*do 

Prull  A  iutt 

Pumlturo  (Bouae) 

Pur  0ood» 

Oaaolin*  A  Otbar  P*tr«l«r*  Producte^ 

Oreearl**  ft  D*Ue*t***« 

Bardaar*.  tool*  A  Naeblnor/ 

Homwo*  ft  SaddUr/ 
tut  ft  Ci^,  Hon'*  ft  Bo/*' 

B.V.  Oraln  ft  Paol 

Bouaa  rumlahlnca 

Beu*aheld  St^ll** 
lea 

Javolrp  ft  811v*rear* 

Junk 

l«b*r  ft  Planlac  Kill  product* 

Otbor  Bulldloft  MaUrlal* 

M*al» 

Ruat  ft  ^ultr/ 

M«D'ft  Pumlablng* 

Mllltnar/  ft  Mllllnar*'  joppll** 

Milk.  Buttor,  Cb****  ft  Scfte 
*totorQ/el**,  Btc/ele*  ft  iccaaaorle* 

^hielcal  leatruMAt*  ft  Suppll** 

Offlea  Iqul^nt  A  Rvipplla* 

Optical  Oood* 

Paint,  Tarnlab  A  Olaa* 

Paper  ft  Paper  Oeode 

Piece  Ooode  -  Cottoa 

Piece  Oeodo  •  Ba/oa 

Place  Ooodo  «  Silk 

Place  Ooodo  •  kbol 

Pluablng  ft  Beating  Plitu/ae  ft  Su^llee 

Badlo  Sate  ft  Suppllea  | 

Rubber  Ooode  (not  tncl. robber  tlrai  ft  tuoac)  [ 
Scientific  ipparatua  (Prof.  kM)  ' 

Sporttag  Oooda 

Stovaa  ft  Raagvadacl.  coal,  alec.,  cae  ft  all) 
Tatlat  ATtlelua  1  Praparattoaa 

To/*  ft  OMO* 

Trunks  ft  laather  Oaad* 

T/pavrttara  ft  Rapplle* 

Tagatabla* 
kooc's  Boalai/ 

Uomb's  Out*rvaar 
koaan'*  Cbdarvaar 

Cbolaaalflad 

L**-" 

10. lift 

9177.782.800 

loo.ooi 

33.816 

.369.oj7.500 

100.00* 

84.222 

11. 981.140, 400 

100.00* 

9.024 

$155,672,800 

IX.OO* 

- 

Si9.652.6OO 

100.00* 

12.913 

$300,310,700 

100.00* 

11.351 

$192.^2.500 

100.00* 

35.491 

•S55.350.»» 

IX.OO* 

15.S77 

$222. 642. IX 

IX.OO* 

2.897 

$45,512,900 

IX.OO* 

5.471 

$104, 54b, IX 

IX.OO* 

IWaI 

classes  of  related  commodities)  are  given  in  Table  XV,  Since  chief 
"overlapping"  occurs  within  the  group,  final  figures  for,  say,  food 
sales  appear  to  be  very  nearly  accxarate, 

INTERESTING  CONTRASTS 

These  totals  for  commodity  sales  permit  an  interesting  study  of 
the  division  of  the  retail  dollar  in  each  of  the  cities — except  for 
Fargo  where  enforced  consolidations  eliminate  comparative  possibilities* 

Sales  of  house  furniture,  for  instance,  are  larger  in  relation 
to  total  retail  sales  in  Providence  than  in  any  of  the  other  cities. 

Sales  of  office  equipment  and  supplies,  however,  are  less  comparatively 
than  in  all  but  one  of  the  cities — Syracuse. 

Tobacco  products  take  a  larger  portion  of  the  retail  dollar  in 
San  Francisco,  with  one  exception,  than  elsewhere;  while  sales  of  men*s 
clothing  are  proportionately  less  than  in  any  other  city. 

The  two  Pacific  coast  cities,  Seattle  and  San  Francisco,  and 
Springfield  are  the  only  cities  in  lAhich  sales  of  women *s  hosiery  exceed 
those  of  millinery. 

Sales  of  both  men's  clothing  and  women's  wear  take  a  larger  share 
of  the  retail  dollar  in  Ciiicago,  These  "highs"  are  balanced  by  "lows" 
for  electrical  appliances  and  supplies,  and  gasoline  and  oil. 

There  are  dozens  of  similar,  sometime.s  striking,  contrasts  which 
may  be  drawn  from  this  tabulation. 
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DIVISION  OF  THE  RETAIL  DOLLAR 


Four  Ifirge  commodity  gro\q)8  take  nearly  three- fourties  of  retail 
sales  in  the  eleven  cities  —  Food;  Clothing;  Automotive;  and  Purnit\ire 
and  House  Furnishings. 

The  division  of  the  retail  dollar  as  shown  in  Table  XV,  following, 
is  based  upon  the  grouping  of  related  classes  of  commodities  under  large 
heads. 

One  of  the  most  evident  results  of  this  is  to  show  the  large  per¬ 
centage  of  retail  sales  now  going  to  a  comparatively  new  group  ~  the  automo¬ 
tive.  The  latter  ranks  above  fximitxju-e  and  house  fvimishlngs,  in  fact,  above 
all  others  except  food  and  clothing- 

This  division  of  total  Sales  for  the  entire  census  fximlshes  a  new 
picture  of  the  buying  habits  of  urban  America.  For  cities  of  less  than 
100,000,  it  is  probable  that  these  proportions  will  vary  considerably  —  as 
indicated,  in  some  degree,  by  the  Springfield  and  Fargo  figTxres  here.  For 
cities  of  100,000  and  more,  proportions  will  also  vary  —  as  Indicated  indeed 
by  all  of  these  figures.  But  the  total  average  is  uxidoubtedly  a  comparable 
figure. 

Sales  figures,  of  course,  are  not  consumption  figures  —  i.  e., 
these  totals  are  for  the  sales  of  retail  merchants  in  each  city  ixot  only  to 
the  city's  inhabitants  but  to  all  who  enter  their  stores. 

Obviously  this  means  that  a  division  of  the  retail  dollar  is  not, 
strictly  speaking,  a  division  of  the  consumer's  dollar,  since  wherever  pujv 
chases  made  by  persons  residing  in  the  trading  area  are  not  in  the  same  pro¬ 
portion  as  those  made  by  the  inhabitants  of  the  city,  there  will  be  a  conse¬ 
quent  influence. 

Probably  the  chief  effect  of  trading  area  sales  is  upon  percentages 
for  the  food  group.  It  is  likely  that  the  final  figure  for  this  group  is 
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TABLE  XV  SUMMARY  OF  RETAIL  SALES-BY  COMMODITY  GROUPS 


BetaU  Trade 

Atlant 

a 

Baltioo 

re 

Chicago 

Denve 

3 

- 

Xanb.3S  Clt^ 

..0. 

ProTlaencc 

(Combined) 

San  Franciaco 
(Cot..biDed) 

Seattle 

Springi'ield 

Syreouse 

Total 

Sales 

Per  Cent 
of 

Total 

Salas 

Per  Cent 
of 

Total 

Sales 

Per  Cent 
of 
Total 

Sales 

Per  (kQt 
of 
Total 

Sales 

Per  Cent 
of 
Total 

Sales 

Per  Cent 
of 

Total 

Sales 

Per  Cent 
of 
Total 

Seles 

Per  Cent 
of 
Total 

Sales 

Per  Cent 
of 
Total 

Sales 

Per  Cent 
of 
Total 

Sales 

Per  Cent 
of 

Total 

Sales 

Per  Cent 
of 

Total 

food 

»  “J.aTfe.joo 

28.059^ 

8116.204,100 

31. 49^ 

*  561.396,600 

28. 34^ 

*  43.285,000 

27.81)1 

*  4,675.100 

23. 79^ 

*  64.519,400 

21. 48^ 

$  59,928,800 

3l.l7)t 

$191,401,000 

29.21$ 

$  69.707.000 

31.28$ 

$14,4.5,700 

31.83$ 

$  28,617,200 

27.37$ 

$1,204,096,400 

28.51Jfc 

Clothing 

35.45?,faoo 

15.94 

74,751.100 

20,26 

537.020.100 

27.11 

36,806,800 

23,64 

3,586,200 

18. ?5 

72,435.400 

24.12 

44,944, ?oo 

23.38 

143,138,200 

21.64 

45.255.000 

20.31 

8,715.100 

19.15 

23.968,500 

22-93 

1.026,073,200 

24.29 

Automotive 

24,648,400 

13.  ?8 

35,106.000 

9.51 

193.274,000 

9.76 

24,673.400 

15.85 

4.774,200 

24,  ?9 

35.374,400 

11.78 

27.861,900 

14.49 

107.897.400 

16.46 

32.227.600 

14.46 

7.957.900 

17.48 

17.258.900 

16. 51 

511,254,100 

12,10 

Jurnitura  6t  Eousefurnisbingt 

13.874.100 

7.80 

32,066,700 

8.69 

224,620,100 

11.35 

13.099,300 

8.41 

1.839.500 

9.36 

22,471,300 

7.48 

17.436.700 

9.07 

80,548.300 

9.24 

i9.732.bOO 

8.85 

2.737.700 

6.02 

7.142,800 

6.83 

•115.769.100 

9.s4 

Building  Vatorlelfi  d  Beating  Sv4>plies 

11.450,800 

6.44 

18,761,100 

5.08 

89,369,100 

4.51 

5.913.100 

3. 80 

1,089,200 

5.54 

16,521.500 

5.50 

10,387,100 

5-40 

32. 8^5,300 

5.01 

12,042,400 

5.41 

4,264,700 

9.37 

8.748,100 

8.37 

211,362,400 

5,00 

rruga  d  Toilet  Goods 

5.917.600 

3.33 

10,622,600 

2.88 

71.996,300 

3.63 

5,206,800 

3.34 

44o,6oo 

2.24 

10,965.400 

3.66 

5,529,100 

2.88 

19,543,000 

2.98 

6.016,200 

2.70 

1,342.200 

2.95 

3.071.600 

2.94 

i4o,651,4oo 

3.33 

Coal  d  Wood 

4,329.400 

2,4i4 

10,655,100 

2.89 

41,192,000 

2.08 

4,995,200 

3.21 

720,800 

3.67 

4.786,700 

1.59 

4,909.000 

2.55 

3,700,400 

.56 

5.092,500 

2.?9 

253.200 

•  55 

4.311,000 

4.12 

84,945,300 

2.01 

Jewelry  d  Silverware 

2,551,300 

1.44 

6,225,500 

1.69 

31,922.300 

1.61 

2.856,900 

1.84 

245,400 

1.25 

4.203,700 

1.40 

2.888,700 

1.50 

13,868.900 

2.12 

4,043,500 

1.31 

604,400 

1.33 

2.024,100 

1.94 

71,434.700 

1.69 

Musical  iDbtrumente  d  Radio 

3.287.700 

1.85 

4,189,300 

1.13 

30.555.900 

1.54 

2,650.700 

1.70 

318,400 

1.62 

2.265.000 

.76 

2,868,400 

1.50 

9.060,900 

1.38 

3.029.600 

1.36 

407,700 

.90 

1.450,800 

1-39 

6o,io4,4oo 

1.42 

Clt^r9,  Cigarettes  d  Tohaoco 

3,101,700 

1.74 

5,005.200 

1.36 

31.898,700 

1.61 

2,403.700 

1.54 

297.700 

1.51 

4.692,700 

1.56 

3.040.400 

13. 780. 500 

2.10 

4,527.600 

2.03 

1,141,300 

2.51 

1,332,300 

1.27 

71,221,800 

1.69 

Office  Equipment  d  Supplies 

5,085,200 

2.8b 

4. 435. 800 

1.20 

26.241,300 

1.33 

1.851,500 

1.19 

505.900 

2.57 

5.113,600 

1.70 

1.374.700 

.71 

11,007.000 

1.68 

4,021,200 

1.80 

506,200 

1.11 

64l .900 

.61 

60,784.900 

1.44 

RerdAare  d  Tools 

5,686.100 

3-20 

7.570.800 

2.05 

38,082,900 

1.92 

1.694.500 

1.09 

157,400 

.80 

5,238.300 

1.75 

4.245,200 

2.21 

13,348,200 

?.04 

5,816,400 

2.61 

625,300 

1.37 

1,574,400 

1.51 

1  84,039,500 

1.99 

All  Others  . 

(Flowers^  Books,  Sporting  Goods,  eto.) 

12,321,400 

6.93 

43,434.000 

11.77 

103.371.100 

5.21 

10.235,900 

6.58 

1,002.200 

5.11 

51.723.300 

17.22 

6,838,300 

3.56 

35.241.200 

5.38 

11.330.500 

5.09 

2,471,500 

5.‘*3 

4,4o.'',500 

4.21 

252.371,900 

6.69 

TOTAL 

»177,782,800 

100.00)1 

*369.027,300 

100.00)( 

$1,981,140,400 

lOO.OC^fe  i 

*155.672.600 

100.00)1 

$19,652,600 

100.00)t 

$300, 310, 700 

lOO.OOJt 

$192,272,500 

100. 0'O)! 

$455,350,930 

100.00$ 

. 

$222,84P,100 

lOO.OOjb 

$45,512,900 

100.00$ 

$104,544,100 

100.00$ 

$4,224,109,100 

100.00$ 

slightly  less  in  proportion  than  it  would  he  if  it  had  been  possible  to  enu¬ 
merate  only  city  purchases.  But  the  censuses  in  Providence  and  San  Francisco 
vkere  very  nearly  inclusive  ~  and  the  percentages  for  the  food  group  there 
are  only  one  and  one  and  one-half  per  cent,  respectively,  higher  than  the 
average* 

There  sire  many  interesting  features  of  this  division*  For  example, 
expenditures  for  both  clothing  and  furniture  and  house  furnishings  are 
measurably  higher  in  Chicago,  the  largest  population  group,  than  in  any  other 
city.  The  large  proportion  of  automotive  sales  in  Fargo  indicates  clearly 
that  this  City  is  a  retail  distributing  center  for  automobiles;  the  influence 
of  the  trading  area  is  more  apparent  here  than  in  larger  cities* 

The  effect  upon  the  division  of  the  retail  dollar  in  a  city  where 
much  less  is  sold  in  one  group  than  in  the  other  cities  is  noteworthy  and 
interesting*  In  San  Francisco  where  coal  and  wood  sales  are  much  smaller,  the 
chief  gainers  seem  to  be  "^welry  and  silverware”  (which  takes  a  larger  portion 
of  the  retail  dollar  than  in  suiy  of  the  other  ten  cities)  and  tobacco  which 
takes  a  share  exceeded  only  in  Springfield*  Incidentally,  Springfield  is  the 
other  city  where  coal  and  wood  sales  are  low*  In  the  tv/o  cities  where  coal 
and  wood  sales  are  lowest,  tobacco  ssiles  are  highest*  Apparently,  a  certain 
portion  of  retail  merchandise  is  destined  to  go  up  in  smoke  —  either  from 
chimneys  or  pipes* 


1 


-  33  - 


I  -  fiSTAIL  T£UD£ 


2*  Composite  Tables 


Page 

Summaiy  of  Hetail  Trade  for  Entire  Census  •  •  •  •  39 

Voliime  of  Retail  Trade  b7  Kinds  of  Business  •  •  •  4o 

Sales  Per  Establishment  . .  4l 

Sales  Per  Capita . 42 

Number  of  Inhabitants  Per  Store  . .  43 

Employes  -  Selling  and  Non-Selling .  44 

Employes  -  On  Specified  Dates  . .  4^ 

Salaries  and  Wages . 46 

Relation  of  Salaries  and  Wages  to  Sales .  47 

Inventories .  4S 

Analysis  of  Commodity  Sales  .  49 

Retail  Merchandise  Outlets  .  .  3^ 

Annxial  Volume  of  Retail  B\i8ine8S  by 

Commodities  ......  .  •••• 

Division  of  the  Retail  Dollar  by 

Commodity  Groups  .  63 


-  34  - 


RETAIL 


TRADE 


COMPOSITE  TABLES 

The  cities  Included  In  this  limited  census  of  distribution 
range  from  Fargo,  North  Dakota,  with  a  population  of  about  25,000  to 
Chicago,  Illinois,  with  more  than  inhabitants.  The  eleven 

distinct  SLreas  were  selected  becatise  of  their  representive  character 
in  size  of  population,  in  location  and  In  predominating  activities. 

Every  section  of  the  country  is  represented:—  Seattle  and 
Fargo  are  typical  in  different  ways  of  the  Northwest;  San  Francisco 
and  adjacent  territory  of  the  Pacific  Coast;  Denver  of  the  Mountain 
States;  Kansas  City,  Missouri,  of  the  South  Central  section;  Chicago 
and  Springfield,  Illinois,  of  the  North  Central;  Atlanta  and  Baltimore 
of  the  South  Atlantic;  Syracuse  of  the  Central  Atlantic;  and  the  Provi 
dence  area  of  the  New  England  section. 

The  population  of  the  enumerated  areas  is  6,793*000  —  a 
significant  proportion  of  the  total  population  of  the  United  States. 
Never  before  have  Anerlcan  business  men  had  at  their  disposal  so  great 
a  mass  of  authentic  information  concerning  the  distributive  conditions 
in  such  large  and  diverse  sections  of  the  country. 

But  business  does  not  confine  itself  to  state  or  sectional 
lines.  Present  conqpetition  disregards  all  barriers  of  this  type  and 
reaches  into  every  section  of  the  country.  This  is  exeo^lified  in  the 
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national  advertising  of  trade-marked  goods;  by  the  growth  of  chain 
store  operations;  by  the  tremendous  Increcise  of  mail-order  sales; 
by  the  development  of  direct-selling  companies  operating  on  a  nation¬ 
al  scale* 

There  are  obvious  limitations  to  the  use  of  these  composite 
facts  since  the  figures  relate  wholly  to  cities  and  are  not  tendered 
by  distinctly  rural  conditions.  But  in  spite  of  these  admitted  llmltar- 
tlons*  the  figures  ^  constitute  a  basic  measuring  stick  ^Ich  should 
not  be  overlooked  in  solving  many  of  the  intricate  problems  of  distribu¬ 
tion.  They  apply  to  slightly  more  than  one-twentieth  of  our  population 
(N trading  area”  populations  are  not  incltided)  while  embracing  almost 
certainly  a  much  larger  proportion  of  the  country's  total  business,  — 
perhaps  as  great  as  one-tenth. 

Beca\xse  of  the  range  both  of  pop\ilation  and  location,  this 
census  is,  in  many  particulaurs,  a  cross-section  of  retail  and  wholesale 
trade  in  urban  America.  That  is,  many  of  the  "averages”  here  reached 
cannot  be  far  from  the  "averages"  which  hold  for  b\isiness  in  other 
metropolitan  areas. 

The  figures,  in  detail  and  as  a  whole,  furnish  many  opportunities 
for  comparison  —  both  with  individual  business  in  cities  of  100,.000  and 
more,  and  with  wider  operations. 

It  is  not  necessary  to  burden  this  text  with  frequent  mention  of 
significant  features  which  are  emphasized  by  the  coopilations  themselves. 
The  chief  purpose  of  these  remarks  is  that  the  value  of  this  material  shall 
not  be  overlooked  —  that  business  men  either  individually  or  throu^  their 
trade  groups  will  recognize  and  welcome  this  additional  tool  which  has  been 
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placed  at  their  disposal* 

The  facts  summarized  here  reveal  the  potential  value  of  a 
national  distribution  census  —  a  census  which  will  present  similar 
facts  for  every  country,  state  auid  section  of  the  country;  a  census 
which  ’Alll  differentiate  between  types  of  distributors  such  as  whole¬ 
salers,  retailers,  commission  men,  cooperative  meo'keting  associations 
and  merchandise  brokers;  a  census  which  will  indicate  the  rate  of  mei^ 
chandise  flow  represented  by  sales  in  various  communities  —  throu^ 
the  various  channels  and  according  to  the  different  units  of  those 
channels.  For  example,  so  great  a  part  does  warehousing  play  in  the 
distribution  structure  that  it  may  be  found  possible  to  include  that 
function  if  and  when  a  national  census  is  undertaken* 

With  such  facts  available  and  correlated  with  the  data  col¬ 
lected  periodically  throiogh  the  censuses  of  manufacture,  agricult\ire, 
mines  and  quarries,  and  population  —  a  foundation  will  have  been  laid 
for  more  efficient  marketing,  —  for  the  scientific  coordination  of 
production  and  consumption* 
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In  the  eleven  areas  enumerated  In  the  distrihation  census «  there  were 
93*928  retail  establishments  with  sales  aggregating  $4,224,109,100.  Of  these 
79*77^  were  independently  owned  while  l4,1^0  were  units  of  chain  store  oxganiza* 
tions*  Conxnoditles  were  sold  through  221,789  outlets. 

Usii^  the  population  estimate  of  the  Census  Bureau  as  of  July  1,  1926, 
(6,792,7<^}*  the  sales  per  capita  amounted  to  $621.86.  The  enumeration  Indicates 
that  a  total  of  39^*71^  eiq>loyes  are  engaged  in  the  operation  of  retail  estab¬ 
lishments  wi^in  the  eleven  areas,  who,  together  with  90*9^7  finn  members  and 
proprietors  actively  engaged  in  retailing,  make  a  total  of  489,635  persons  de- 
rlvirg  the  major  portion  of  their, income  from  the  sale  of  merchandise*  In  return 
for  these  services  $5^*069*200  was  ^id  in  salaries  and  wages  (exclusive  of  com¬ 
pensation  or  earnings  of  proprietors^  Total  salaries  and  wages  represent 
slightly  less  than  135^  of  sales  with  the  ratio  higher  or  lower  according  to  the 
type  of  store  and  the  merchandise  sold. 

•Rie  actual  valuation  of  the  stock  on  hand  December  31*  1926  conqputed  on 
a  cost  basis  was  $57^*036,300. 

The  following  table  summarizes  the  bswic  figures  for  the  eleven  areas 
enumerated  in  the  census: 

No.  of  establishments 

No.  of  en^loyes  398*715 

Firm  members  and  proprietors  90.917 

Total  persons  engaged 

Salaries  and  wages  of  employes 

Inventory  at  Cost  -  Actual  December  31*  1926 

Net  sales 

Independently  owned,  $3*011,090,300 

Chain  Stores  $1,213,018,800 

Total  $4,224,109,100 

In  this  con^sosite  picture,  it  was  found  possible  to  present  information 
separately  according  to  the  various  types  of  ownership  -  that  is,  chain  store, 
and  Indepeiadently  owned  stores.  A  detailed  analysis  of  these  figures  by  kinds  of 
stores  and  volume  groups  is  presented  in  another  section  of  this  report.  Because 
of  the  policy  of  the  Census  Bureau  not  to  publish  statistics  which  might  tend  to 
disclose  the  operation  of  an  individtial  establishment,  it  was  necessary  in  some 
instances  to  merge  figures  in  the  ’’unclassified"  group. 

Table  I  followirg  presents  a  detailed  picture  of  the  fundamental  facts 
relating  to  the  retail  trade  of  the  eleven  areas  enumerated. 


489,635 

$546,069,200 

$574*036,300 
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Bomber  of  Sstabllabmente 
Persons  Engaged 
Salaries  and  Wages 
Inventories 
Set  Sales 


T^u;  I 


« 

Kind  of 

Business 

Humber 

of 

Establish¬ 

ments 

Persons  Engaged 

Salaries 

and 

Wages  1 

P 

Inventoiy 

Net 

Sales 

ployes 

Firm 

Members 

and 

Proprie¬ 

tors 

Total 

Average 

for 

Year 

[Exclusive  of 
San  Francisco] 

Actual 

December  31. 

1926 

Art  &  AntlqOLe 

508 

990 

618 

1,608 

$  1.352.500 

$  2,102,700 

$  5,844,700 

$  11,952,600 

Automobile 

1,018 

12,452 

774 

13.226 

24,137.700 

21,448,800 

28.597.400 

295.530,500 

Automobile  Accessory 

2.077 

4,615 

2.192 

6,807 

7,346,600 

8,511,800 

9,620,900 

61,812, 4oo 

Bakery 

2,666 

7.718 

2.835 

10.553 

12,108,800 

2.265,000 

2.571,500 

63,963,900 

Boot  ic  Shoe 

2,030 

7.028 

1.576 

8.6o4 

11,033,500 

18,433,500 

22,851,000 

91,546,500 

Building  Material 

976 

11.058 

717 

11,775 

20,362,900 

20,214,700 

24,064,400 

151,985.000 

Cigar  &  Tobacco 

3,280 

2,902 

3.296 

6.198 

3.694,500 

3,722,700 

4,752,000 

50,218,800 

Clothing  &  Fumlsblzigs,  Men's 

Ready-to-fear 

2,834 

10.039 

2,854 

12.893 

17.701,800 

33,441,300 

37,983.700 

152,488,400 

Clothing,  Women's 

1.672 

15.625 

1.550 

17,175 

19,444,400 

15. 176,^00 

17.088,300 

144,028,300 

Coal,  Wood  d  Ice 

1.305 

7.639 

1,270 

8,909 

12,059,200 

4,851.900 

6,226,000 

93. 897.300 

Confectionery,  Ice  Cream  & 

Soft  Drink 

6.677 

7.756 

7,000 

14,756 

7.932.600 

4,040,800 

4,581,200 

64,814,300 

Custom  Tailor 

1,600 

4.516 

1,670 

6,186 

7,930.200 

5.254,900 

6,081,900 

42,097,600 

Dairy  4  Poultry  Product 

577 

8.379 

572 

8.951 

14,297,100 

596,600 

749,600 

70,971,100 

Department 

127 

70.562 

57 

■  70,619 

88,265,900 

99,8^,200 

104.345,700 

616,489,700 

Drug 

4.397 

16,940 

4,322 

21,262 

24,076,300 

23,465,000 

28,538,600 

155,892,200 

Dry  Coods  4  Notions 

3.290 

7.S77 

3,542 

11.419 

8,825,700 

23,255.900 

27,298,700 

89,835.700 

Electrical  Appliance  4  Siq>ply 

750 

4,217 

701 

4,918 

7,212,500 

4-,  968, 300 

6,496,400 

37.975.100 

Florist 

1,016 

2,676 

1.130 

3,806 

3.365.900 

1,648,700 

1,807,400 

22,402,900 

Fruit  4  Vegetable 

2.706 

2,010 

2,599 

4,909 

2.259.600 

732,800 

1,021,600 

36,187,500 

Fur  4  Fur  Clothing 

3^ 

1.852 

375 

2,227 

2,863,700 

4,241,700 

4,708,800 

21,594,000 

Furniture  4  House furnishing 

2,S4U 

19.009 

2.639 

21,648 

30.819,300 

35,710,100 

43,652.300 

205,357.100 

Casollne  4  011 

4.135 

10,465 

2,749 

13,214 

16,050,700 

5.773.900 

6,691,100 

137,352,300 

general 

75 

366 

89 

455 

405,000 

665,900 

707,100 

4.562,700 

Grocery  4  Delicatessen 

20,886 

28,795 

19.115 

47,910 

39,698,300 

30,952,100 

40,193,800 

488,509,000 

Hardware 

2.472 

5.405 

2,313 

7.718 

9,219,700 

17,159.000 

20,873.500 

81,798,200 

Hat  4  Cap,  Men's  4  Boys' 

255 

500 

172 

672 

9i4,ioo 

991.900 

1,160.100 

7,506,200 

Hay,  Grain  4  Feed 

201 

533 

205 

738 

839.300 

596,700 

666,000 

12,734.300 

Jewelry 

1.370 

4,023 

i.4i4 

5.437 

7.187,300 

23,908,500 

28.275.700 

56,863,200 

Junk 

188 

4oo 

228 

628 

508,600 

605,100 

717.200 

4,508,800 

Meat,  Poultry  4  Fish 

5.712 

7,880 

6.283 

14,163 

12,356,400 

3,346,700 

3,849,800 

169,912,100 

Millinery  4  Artificial  Flower 

1.107 

3.114 

985 

4,099 

3.406,500 

1.395.500 

1,687,300 

22,136,800 

Motorcycle  4  Bicycle 

118 

117 

119 

236 

179,300 

284,300 

325.700 

1,612,700 

Musical  Instrument  4 

Sheet  Music 

555 

3.376 

470 

3.846 

'  6,021,500 

8.676,300 

9.555.100 

36,465,800 

Office  Equipment 

439 

4,102 

284 

4.386 

7.449,000 

5.455,400 

7.352.200 

42,176,600 

Optical  Goods 

252 

873 

216 

1.089 

1,811,000 

1,213,200 

1,667,100 

8,439,000 

Paint,  Oil,  Varnish  4  Glass 

577 

1.259 

624 

1.883 

2,226,000 

3.233.700 

3.639.200 

17.305.200 

Photographic  Supply  4  Camera 

107 

213 

105 

318 

317,700 

326,400 

385.500 

2,157,400 

Plumbing  4  Heating  Fix.  4  Sup. 

719 

3.105 

663 

3.768 

5,872.200 

2,426,400 

3.213,400 

33,614,900 

Radio 

371 

367 

1,261 

1,261,900 

1.564.300 

1.947.SOO 

12,206,800 

Restaurants 

8.35c 

. 

63.445 

9.092 

72.537 

62,119,100 

4.566,400 

5.153.200 

269,187,300 

Sporting  Goods 

151 

387 

150 

537 

578,400 

1,289,700 

1,618,200 

5,047,600 

Stationery,  Book,  Magazine. 

Paper  4  Paper  Goods 

1.061 

6.526 

930 

7.456 

9,041,900 

4,819,200 

6.474,700 

37.584,700 

Toy  4  Game 

81 

ll4 

86 

200 

117,  W 

298,900 

370,100 

1,370,000 

Trunks  4  Leather  Goods 

320 

819 

322 

l,l4i 

1,211.100 

2,051,4o0 

2,545.500 

9.788,700 

!^ewrlter  4  Calculating 

Machine 

169 

1.935 

88 

2,023 

3.635.400 

1,569.900 

2.208,500 

14,305,000 

Varl ety 

365 

8.590 

156 

8,746 

6,848,500 

5,343,000 

6.497.900 

56,979.400 

Unclassified 

1,188 

15.622 

1.103 

16,725 

19.701,900 

29.445,300 

27.378.500 

208,943,500 

TOTAL 

93.928 

398,718 

90,917 

489,635 

$546,069,200 

$492,263,100 

$574,036,300 

$4,224,109,100 

\  Excli 

islve  of  coi 

i^ensation 

or  earnings 

of  Propri 

2tors  and  Flm 

Members. 

At  Cost. 

1 

_ 1 
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VOLDME  OF  5ETAIL  SAI£S  BT  KIHDS  OF  BOSIBESS 


Ta'ble  II  indicates  the  nagnlttide  of  sales  parfomed  hy  retail  estahllshnents  la  proportion 
to  the  total  voltune  for  the  eleven  areas*  The  tao  types  of  estahllshnents  vhleh  lead  in  the  volume 
of  business  performed,  are  department  stores  with  14*591^  of  the  total;  and  grocery  and  delicatessen 
establlshraents  with  11. 56}^  of  the  total.  It  will  be  noted  that  no  other  class  of  establishment  pei^ 
forms  more  than  "1$  of  the  total  sales  at  retail  •  automobile  es tabl Ishma nts  leading  with  this  fi^re 
follo\i/od  by  restaurants  performing  6.31^  and  furniture  and  housefurnishing  stores  -  The 

lowest  volumes  were  reported  by  motorcycle  and  bicycle;  photographic  supply  and  camera;  and  toy  and 
game  establishments.  The  value  of  these  figures  will  be  greatly  enhanced  If  similar  data  for  follow¬ 
ing  years  become  available. 

TASL£  II 


Kind  of 

Business 

Number  of 
Establishments 

Amount  of 

Sales 

Per  Cent  of 
Total 

Art  &  Antique 

508 

$  11,952,600 

.28^ 

Automobile 

1,018 

295.530.500 

7.00 

Automobile  Accessory 

2.077 

61,812,400 

1.46 

Bakery 

2,666 

63.963.900 

1.51 

Boot  &  Shoe 

2,030 

91,546,500 

2.17 

Building  Material 

976 

151,985,000 

3.60 

Cigar  &  Tobacco 

3.280 

50,218,800 

1.19 

Clothing  &  Furnishings,  Men's  Heady-to-Wear 

2.834 

152,488,400 

3.61 

Clothing,  Women' s 

1.672 

144,028,300 

3*41 

Coal,  Wood  &  Ice 

1.305 

93.897.300 

2.22 

Confectionery,  Ice  Cream  4  Soft  Drink 

6,677 

64,814,300 

1*53 

Custom  Tailor 

1,600 

'  42,097,600 

1.00 

Dairy  4  Poultry  Product 

577 

70,971.100 

1.68 

Department 

127 

616,489,700 

14.59 

Drtig 

^.397 

155.892,200 

3.69 

Dry  Goods  4  Notions 

3.290 

89.335.700 

2.13 

Electrical  Appliance  4  Supply 

750 

37.975.100 

.90 

Florist  ' 

1,016 

22,402,900 

.53 

Fruit  4  Vegetable 

2.706 

36,187,500 

.86 

Fur  4  Fur  Clothing 

35^ 

21,594,000 

.51 

Furniture  4  HovLsefurnishing 

2,844 

205,357,100 

4.86 

Gasoline  4  Oil 

^.135 

137.352.300 

3.25 

General 

75 

4,562.700 

.11 

Grocery  4  Delicatessen 

20,886 

438,509,000 

11.56 

Hardware 

2.472 

81,798,200 

1.94 

Hat  4  Cap  -  Men' a  4  Boys' 

255 

7.506,200 

.18 

Hay,  Grain  4  Feed 

201 

12,734.300 

.30 

Jev/elry 

1.370 

56,863,200 

1.35 

Junk 

188 

4,508,800 

.11 

Meat,  Po-ultry  4  Fish 

5.712 

169,912,100 

4.02 

Millinery  4  Artificial  Flower 

1,107 

22,136,800 

.52 

Motorcycle  4  Bicycle 

118 

1,612,700 

.04 

Musical  Instrument  4  Sheet  Music 

555 

36,465,800 

.86 

Office  Equipment 

435 

42,176,600 

1.00 

Optical  Goods 

252 

8,439,000 

.20 

Paint,  Oil,  Varnish  4  Glass 

577 

17,305,200 

.41 

Photographic  Supply  4  Camera 

107 

2.157.400 

.05 

Plumbing  4  Heating  Fixture  4  Supply 

719 

33,614,900 

.80 

Radio 

371 

12,206,800 

.29 

Restavrants 

8,350 

269.137.300 

6.37 

Sporting  Goods 

151 

5.047,600 

.12 

Stationery,  Book,  Magazine,  Paper  4 

Paper  Goods 

1,061 

37.584,700 

.89 

Toy  4  Game 

81 

1,370,000 

.03 

TrunkB4  Leather  Goods 

320 

9.788,700 

•23 

Typewriter  4  Calculating  Machine 

169 

14,305,000 

.34 

Variety 

365 

56,979.400 

■1.35 

Unclassified 

1,188 

208,943,500 

4.95 

TOTAL 

93,928 

$4,224,109,100 

lOO.OOjfc 

AVERAGE  SALES  PER  ESTABLISHMENT. 


In  the  following  table  the  average  sales  per  establishment  are  indicated.  Depart¬ 
ment  stores  lead  with  $4,854,250  per  store.  Four  grotps  fall  between  $100,000  and  $300,000. 
In  11  types  of  establishments  average  sales  reported  were  between  $50,000  and  $100,000;  in 
18,  between  $25,000  and  $50,000;  and  in  12  instances  less  than  $25,000. 


TABLE  III  -  A 


Kind  of 

Business 

Average  Sales 
per 

Establish¬ 

ment 

Kind  of 

Business 

Average  Sales 
per 

Establish¬ 

ment 

Department 

$4,354,250 

Gasoline  &  Oil 

^ 33.217 

Automobile 

290,305 

Hardware 

33.090 

Variety 

156,108 

Radio 

32.902 

Building  Material 

155.722 

Restaurants 

32,238 

Dairy  &  Poultry  Product 

123,000 

Trunks  &  Leather  Goods 

30.590 

Office  Equipment 

96. 07“* 

Paint,  Oil,  Varnish  &  Glass 

29.992 

Clothing,  Women's 

86,14i 

Automobile  Accessory 

29.760 

Typewriter  &  Calc.  Machine 

84,645 

Meat,  Poultry  &  Fish 

29. 7“*7 

Furniture  &  House furnishing 

72,207 

Hat  &  Cap  -  Men' s  &  Boys' 

29.436 

Coal,  Wood  &  Ice 

71.952 

Dry  Goods  &  Notions 

27.306 

Musical  Instrument  & 

Custom  Tailor 

26.311 

Sheet  Music 

65. 70“* 

Bakery 

23.992 

Hay,  Grain  &  Feed 

63.355 

Junk 

23.9S3 

Fur  &  Fur  Clothing 

61,000 

Art  &  Antique 

23.529 

General 

60,836 

Grocery  &  Delicatessen 

23.389 

Clothing  &  Furnishings,  Men's 

Florist 

22,050 

Ready-to-Wear 

53.307 

Photographic  Supply  &  Camera 

20,163 

Electrical  App,  &  Supp. 

50,633 

Millinery  <85  Artificial  Flower 

19.997 

Plumbing  &  Heating,  Fixture  & 

Toy  &  Game 

16.914 

Supply 

46.752 

Cigar  &  Tobacco 

15,311 

Boot  &  Shoe 

“*5.097 

Motorcycle  &  Bicycle 

13,667 

Jewelry 

41,^6 

Fruit  &  Vegetable 

13.373 

Drug 

35.  “*54 

Confectionery,  Ice  Cream  & 

Stationery,  Book,  liagazine. 

Soft  Drink 

9.707 

Paper  &  Paper  Goods 

35.424 

Unclassified 

175.878 

Optical  Goods 

33.488 

Sporting  Goods 

33.428 

F 

or  all  kinds  of 

1 

business  $44,972 

-  41  - 


SALES  PER  CAPITA 


The  total  salec  per  capita  for  the  eleven  areas  enumerated  aiDonnted  to  $621.  86. 
Of  this  amount,  two  types  of  estahlishroents  reported  more  than  $50:-  Department,  leading 
with  $90.76  followed  hy  grocery  and  delicatessen  with  $71.92*  Automobile  establishments 
reported  per  capita  sales  of  $43.51,  restaurants  -  $39*63;  furniture  and  housefumishing 
establishments  $30.23  s>ud  meat,  poultry  and  fish  $25.01.  Ten  classes  of  establishments 
report  per  capita  sales  of  between  $10  and  $25;  12  between  $5  and  $10;  and  18  less  than 
$5.  These  flares  nay  serve  as  a  working  baois  against  which  to  compare  similar  data  for 
individual  conmunities. 


TABLE  III  -  B 


Kind  of 

Business 

Sales 

per 

Capita 

Kind  of 

Bxisiness 

Sales 

per 

Capita 

Depar tment 

$90.76 

Stationery,  Book,  Magazine, 

Grocery  &  Delicatessen 

71.92 

Paper  &  Paper  Goods 

$  5.53 

Automobile 

‘+3.5I 

Musical  Instrvmen't  & 

Restaurants 

39.63 

Sheet  Music 

5.3? 

Furniture  &  Housefurnishing 

30.23 

Fruit  St  Vegetable 

5.33 

Moat,  Poultry  &  Fish 

25.01 

Plvtmbing  St  Heating  Fixture  & 

Drug 

22.95 

Supply 

^.95 

Clothing  St  Furnishings,  Men's 

I'lorist 

3.30 

Heady- to- Wear 

22.45 

Millinery  St  Artificial  Flower 

3.26 

Btdlding  Material 

22.37 

Fur  &  Fur  Clothing 

3.I8 

Clothing,  Women's 

21.20 

Paint,  Oil,  Varnish  &  Glass 

2.55 

Gasoline  St  Oil 

20.22 

Typewriter  St  Calculating 

Coal,  Wood  &  Ice 

13.82 

Machine 

2.11 

Boot  &  Shoe 

13.4s 

Hay,  Grain  &  Feed 

1.87 

Dry  Goods 

13.23 

Radio 

1.80 

Hardware 

12.o4 

Art  St  Antique 

1.76 

Dairy  St  Poultry  Prod\ict 

10.45 

Trunks  &  Leather  Goods 

1.44 

Confectionery,  Ice  Cream  St 

Optical  Goods 

1.24 

Soft  Drink 

9.5*+ 

Hat  St  Cap  -  Men's  St  Boys' 

1.11 

Bakery 

9.42 

Sporting  Goods 

.74 

Automobile  Accessory 

9.10 

General 

.67 

Variety 

8.39 

Junk 

•  66 

Jewelry 

8.37 

Photographic  Supply  &  Camera 

Cigar  St  Tobacco 

7.39 

Motorcycle  d  Bicycle 

.24 

Office  Equipment 

6.21 

Toy  &  Game 

.20 

Custom  Tailor 

6.20 

Unclassified 

30.75 

Electrical  App.  &  Supp. 

5.59 

For 

_ 

all  kinds 

_ 

of  business  $621.86 
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Huum  07  INEASlTms  FEB  STOBE 


The  followlog  table'  indicates  the  mmfcer  of  Ihhabltents  as  centred  with  the  number  of  retail 
establishments  in  eleven  cities. 

It  has  long  been  a  convenient  and  widely  used  rule  of  thumb  that  it  takes  sixty  families  or  less 
than  three  hundred  people  to  support  a  retail  grocery  establishment.  The  grocery  figure  for  the  eleven  areas 
enumerated  is  325.  Other  establishments  supplying  frequently  recurring  human  wants  show  similarly  low  fi¬ 
gures  for  the  supporting  population.  Peihaps  one  of  the  most  significant  features  of  this  table  is  the  large 
number  of  trades  for  which  the  supportbg  population  is  between  1,000  and  10,000.  The  supporting  population 
increases  as  the  degree  of  necessity  for  merchandise  decreases.  Hence,  the  low  figure  for  the  various  types 
of  stores  dealing  in  food  products. 

TABLE  TV 


Kind  of  Business 

Number  of 

Establishments 

Number  Inhabitants 
per  Store 

Art  &  Antique 

508 

13.371 

Automobile 

1,013 

6.673 

Automobile  Accessory 

2.077 

3.-270 

Bakery 

2,666 

2.5.48 

Boot  &  Shoe 

2,030 

3.346 

Building  Material 

976 

6,960 

Cigar  &  Tobacco 

3,280 

2.071 

Clothing  St  Turnishing,  Men*  s  Beady-to-Vear 

2,834 

2.397 

Clothing,  Women*  s 

1.672 

4.063 

Coal,  Wood  &  Ice 

1.305 

5.205 

Confectionery,  Ice  Cream  &  Soft  Drink 

6.677 

1.017 

Custom  Tailor 

1,600 

4.245 

Dairy  &  Poultry  Product 

577 

11.172 

Department 

127 

53,486 

Drug 

*+.397 

1.545 

Dry  Goods  St  Notions 

3.290 

2.065 

Electrical  Appliance  &  Supply 

750 

9.057 

Florist 

1,016 

6,686 

Fruit  &  Vegetable 

2,706 

2.510 

Fur  &  Fur  Clothing 

354 

19,188 

Furniture  &  Housefurnishlng 

2,844 

2.338 

Gasoline  St  Oil 

4.135 

1.643 

General 

75 

90.569 

Grocery  St  Delicatessen 

20,886 

'325 

Hardware 

-  2,472 

2,748 

Hat  St  Cap  ,  Men*s  &  Boys' 

255 

26,638 

Hay,  Grain  &  Feed 

201 

33,7^5 

Jewelry 

1.370 

4,958 

Junk. 

188 

56,131 

Meat,  Poultry  &  Fish 

5.712 

1,189 

Millinery  &  Artificial  Flower 

1.107 

6,136 

Motorcycle  &  Bicycle 

118 

57.565 

Musical  Instrument  &  Sheet  Music 

555 

12,239 

Office  Equipment 

439 

15,473 

Optical  Goods 

■  252 

26.955 

Paint,  Oil,  Varnish  St  Glass 

577 

11,772 

Photographic  Supply  St  Camera 

107 

63.483 

Pluiibing  &  Heating  Fixture  St  Supply 

719 

9,447 

Badio 

371 

13,309 

Restaurants 

S.350 

813 

Sporting  Goods 

151 

44,985 

Stationery.  Book,  Magazine,  Paper  &  Paper  Goods 

1,061 

6,402 

Toy  &  Game 

81 

33,860 

Trunkset  Leather  Goods 

320 

21,227 

Typewriter  &  Calculating  Machine 

169 

40,’ 193 

Variety 

365 

18,610 

Unclassified 

1,188 

5.718 

TOTAL 

93.923 

72 
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NUMBER  OP  EMPLOYES  IN  RETAIL  DISTRIBUTION 


Selling  and  Non-Selllne ' 


The  following  table  presents  a  segregation  of  en5)loyes  accordli^  to  the  broad  classification  of  their 
duties  -  those  devoting  all  or  the  major  part  of  their  time  to  solllzg  and  those  engaged  primarily  In  non¬ 
selling  operations. 

Boot  and  shoe;  cigar  and  tobeicco;  candy;  drug;  meat,  poultry  and  fish;  and  variety  stores  sh<w  a  pre¬ 
ponderance  of  en^jloyes  engaged  in  selling.  Building  inaterlal;  coal,  wood  and  Ice;  end  plumbing  and  heatli^ 
establishments  show  a  greater  number  engaged  primarily  In  non-selling.  The  latter  may  bo  explained.  In  part  at 
least,  by  the  great  amount  of  labor  incidental  to  service  emd  delivery.  It  seems  to  follow  that  the  character 
of  the  msz-chandlse  sold  Is  the  determining  factor. 


TABLE  V 


Employes 

Eind  of  Business 

Selling 

Non-Selling 

Number 

of 

Total 

Number 

in  of 
Total 

Total 

Art  &  Antique 

639 

65 

35 

990 

12,452 

Automobile 

5,000 

4o 

60 

Automobile  Accessory 

2,087 

>+5 

2.528 

55 

4,6i5 

Bakery 

3.75‘* 

49 

3.964 

51 

7.718 

Boot  &  Shoe 

5,192 

74 

1.336 

26 

7,028 

Building  Material 

2,151 

19 

8.907 

81 

iiio58 

Cigar  &.  Tobacco 

2,283 

79 

619 

21 

2^902 

Clothing  &  Furnishings  -  Men' s  Ready-to-Wear 

5.724 

57 

4.315 

**3 

10^639 

Clothing,  Women's 

8,914 

57 

6,711 

*♦3 

15,625 

Coal,  Wood  He  Ice 

1.533 

5.24s 

20 

6,106 

80 

7.639 

Confectionery,  Ice  Cream  4  Soft  Drink 

68 

2.508 

32 

7.756 

Custom  Tailor 

1,414 

31 

3.102 

69 

41516 

Dairy  4  Poultry  Prodvict 

^369 

52 

4,010 

48 

81379 

70,562 

Depeo'tment 

31.569 

‘+5 

38.993 

55 

Drug 

12.397 

73 

4.543 

27 

16,940 

Dry  Coods  4  Notions 

5.555 

71 

2.322 

29 

7^877 

Electrical  Apoliance  4  Suuply 

2.005 

48 

2,212 

52 

4,2i7 

Florist 

l,22q 

46 

1.447 

2^676 

Fruit  4  Vegetable 

1.434 

71 

576 

29 

2,oio 

Fur  4  Fur  Clothing 

725 

39 

1,127 

61 

li852 

Furnitiire  4  Housefurnishing 

6.93s 

36 

12,071 

64 

19! 009 

Casollne  4  Oil 

6,186 

59 

4.279 

4l 

10,465 

Ceneral 

247 

67 

119 

33 

'366 

Grocery  4  Delicatessen 

19.619 

68 

9.176 

32 

28,795 

Bardweire 

2,716 

50 

2,689 

50 

5.465 

Hat  4  Cap  -  Men's  4  Boys' 

360 

72- 

140 

28 

500 

Bay,  Grain  4  Feed 

202 

38 

331 

62 

533 

Jewelry 

2,120 

53 

1.903 

47 

4.023 

JhqjC 

101 

25 

299 

75 

400 

Meat,  Poultry  4  Fish 

5.824 

74 

2.056 

26 

7,880 

Millinery  4  Artificial  Flower 

2,302 

74 

812 

26 

3;  114 

117 

Motorcycle  4  Bicycle 

64 

55 

53 

45 

Musical  Instrument  4  Sheet  Music 

1,427 

42 

1,949 

58 

3.376 

4  102 

Office  Equipment 

1,688 

4i 

2,414 

59 

Optical  Goods 

396 

45 

477 

55 

’873 

1.259 

213 

3.105 

Paint,  Oil,  Varnish  4  Glass 

564 

45 

.695 

55 

Photographic  ST:q)ply  4  Camera 

122 

57 

91 

*+3 

Plumbing  4  Beating  Fixture  4  Supply 

937 

30 

2,168 

70 

Radio 

590 

66 

304 

3*+ 

'894 

Restaurants 

35,106 

55 

28.339 

45 

63.445 

Sporting  Goods 

Stationery,  Book,  Magazine,  Paper  4 

236 

61 

151 

39 

387 

Paper  Goods 

4.132 

63 

2,394 

37 

6.526 

Toy  4  Game 

60 

53 

54 

47 

ii4 

Trunks  4  Leather  Goods 

381 

47 

43s 

53 

819 

Typewriter  4  Calculating  Machine 

786 

4l 

1,149 

59 

1.935 

8.590 

Variety 

6.930 

81 

1,660 

19 

Unclassified 

1,888 

12 

13.734 

88 

151622 

TOTAL 

205,144 

51 

193.574 

49 

398.718 
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EMPLOYBS  CN  SPECIFIED  DATES 


TaWe  VI  presents  a  plcttire  of  the  ei^ployes  on  forur  specified  dates. 

It  will  he  noted  that  the  figures  for  most  types  of  estahlishments  remain  fairly  constant 
throughout  the  year.  Those  classes  which  show  the  greatest  f Inc toations  are  department;  building 
materiel;  Jewelry;  and  variety  stores  In  which  the  seasoned  element  Is  evident. 

TABLE  VI 


Kind  of  Business 

Number  of 

Employes 

Yearly 

Average 

April  1 

July  1 

Oct.  1 

Dec.  1 

Art  &  Antique 

910 

922 

988 

1,062 

990 

Automohlle 

12,050 

12.165 

12,056 

12,061 

12,452 

Automobile  Accessory 

4,499 

>+.577 

4,555 

4.546 

4,615 

Bakery 

7.55^ 

7.5^5 

7,621 

7.673 

7.718 

Boot  &  Shoe 

6,888 

6,703 

6,765 

6,985 

7.025 

Building  Material 

10,872 

11,035 

10.957 

10,573 

11,058 

Cigar  &  Tobacco 

2,836 

2,870 

2,877 

2,85? 

2,902 

Clothing  &  Pumlshings,  Men's  Ready- to-Wear 

9.S69 

9.643 

9,902 

10,314 

10.039 

Clothing,  Women's 

15.1^ 

i4,462 

15.394 

15,561 

15.625 

Coal,  Wood  &  Ice 

7.201 

7.164 

7.683 

7.597 

7.639 

Confectionery,  Ice  Cream  &  Soft  Drink 

7.246 

7,417 

7.455 

7,751 

7,756 

Custom  Tailor 

4.476 

4.24r 

4,501 

4,458 

4,516 

Dairy  &  Poultry  Product 

8.203 

8.354 

8,304 

8,307 

8.379 

Department 

68.957 

67.283 

71,91? 

16,694 

54,723 

70,562 

Drug 

16,486 

16,452 

16,982 

16.940 

Dry  Goods  &  Notions 

7.531 

7,427 

7.721 

8,232 

7,877 

Electrical  Appliance  &  Supply 

4,001 

4,io4 

4,182 

4,267 

4,217 

Florist 

2.427 

2.495 

2.613 

2,676 

Fruit  &  Vegetable 

1,855 

1,960 

1,851 

2,010 

Fur  &  Fur  Clothing 

1.592 

1.676 

1.905 

1.974 

1.852 

Furniture  &  Ho use furnishing 

18,661 

18,185 

19,io4 

19,113 

19.009 

Gasoline  &  Oil 

10,435 

10.770 

10,525 

10,519 

■  10,465 

Genersd 

362 

347 

364 

385 

366 

Grocery  &  Delicatessen 

28,161 

28,274 

28,546 

28,962 

25.795 

Hardware 

5,302 

5.359 

5,333 

4s7 

5.343 

5,405 

Hat  &  Cap,  Men's  &  Boys' 

479 

4S3 

494 

500 

Hay,  Grain  &  Feed 

511 

497 

527 

,  533 

Jewelry 

3.552 

3.533 

3,885 

4,023 

Junk 

399 

399 

395 

395 

4oo 

Meat,  Poultry  &  Fish 

7,678 

7.64^ 

7.787 

7.547 

7,880 

Millinery  &  Artificial  Flower 

3.196 

2,824 

3.166 

2.910 

3.114 

Motorcycle  &  Bicycle 

ll4 

116 

112 

111 

117 

Musical  Instrument  &  Sheet  Music 

3.283 

3.227 

3.315 

3.433 

3.376 

Office  Equipment 

4,021 

4,017 

4.078 

4,057 

4,102 

Optical  Goods 

857 

847 

858 

850 

873 

P£dnt,  Oil,  Varnish  &  Glass 

1.239 

1.209 

1.236 

1,202 

1,259 

Photographic  Supply  &  Camera 

207 

208 

207 

205 

213 

Plumbing  &  Heating  Fixture  &  Supply 

2,936 

3.010 

3.193 

3,078 

3.105 

Radio 

818 

799 

876 

933 

894 

Restaurants 

61,412 

6l,407 

62,476 

63,098 

63.445 

Sporting  Goods 

383 

388 

378 

385 

357 

Stationery,  Book,  Magazine, 

Paper  &  Paper  Goods 

6.372 

6,363 

6,415 

6,708 

6.526 

Toy  &  Game 

103 

108 

111 

128 

ll4 

Trunks  &  Leather  Goods 

783 

790 

797 

869 

819 

Typewriter  &  Calculating  Machine 

1,906 

1,585 

1.933 

1.930 

1.935 

Variety 

7,930 

7,767 

7,995 

10,096 

8,590 

Unclassified 

15.071 

14,291 

14,720 

18,439 

15.622 

TOTAL 

357,335 

353.374 

394,759 

417,125 

398,718 
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AQGEKGATE  Of  SALARIES  &  WAGES  PAID 


TABLE  VII 


Kind  of  Bxisi&ess 

Amount 

Kind  of  Business 

Amount 

Art  &  Antique 

$  1,352.500 

Hardware 

$  9.219.700 

Automobile 

24,137,700 

Hat  it  Cap  -  Men's  &  Boys' 

914,100 

Automobile  Acceseory 

7.3^6.600 

Hay,  Grain  &  Feed 

839.300 

Bakery 

12,108,800 

Jewelry 

7.187.300 

Boot  &  Shoe 

11,033,500 

Junk 

508.600 

Building  Material 

20,362.900 

Meat,  Poultry  &  Fish 

12.356. 400 

Cigar  &  Tobacco 

3.694.500 

Millinery  &  Artificial  Flower 

3.4o6.500 

Clothing  &  Furnishings,  Men's 

Motorcycle  &  Bicycle 

179,300 

Ready-to-Wear 

17,701.800 

Musical  Instrument  it 

Clothing,  Women' s 

19,444,400 

Sheet  Music 

6.021,500 

Coal,  Wood  &  Ice 

12,059,200 

Office  Equipment 

7.449,000 

Confectionery,  Ice  Cream  & 

Optical  Goods 

1,811,000 

Soft  Drink 

7.932,600 

Paint,  Oil,  Varnish  &  Glass 

2,226,000 

Custom  Tailor 

7.930,200 

Photographic  Supply  it  Camera 

317.700 

Dairy  &  Poultry  Product 

14,297,100 

Plumbing  &  Heating  Fixture  it 

Department 

88.265.900 

Supply 

5,872.200 

Drug 

24.076,300 

Radio 

1,261.900 

Dry  Goods  &  Notions 

8.825,700 

Resteuirants 

62.119.100 

Electrical  App.  &  Supp. 

7,212,500 

Sporting  Goods 

578,400 

Florist 

3.365,900 

Stationery,  Book.  Magazine. 

Fr\iit  it  Vegetable 

2,259,600 

Paper  &  Paper  Goods 

9,04l,q00 

Fur  &  Fur  Clothing 

2.863.700 

Toy  &  Game 

117,400 

Furniture  &  Ho-usefurnishing 

30,819.300 

Trvinls&  Leather  Goode 

1,211,100 

Gasoline  &  Oil 

16,050,700 

Typewriter  &  Calc.  Machine 

3,635,400 

General 

405,000 

Variety 

6,848,800 

Grocery  &  Delicatessen 

39,698.300 

Unclassified 

19,701,900 

TOTAL  —  $546,069,200 


AGGREGATE  SALARIES  AND  WAGES 
divided  by 

AVERAGE  NUMBER  OF  EMPLOYES  REPORTED  FOR  THE  YEAS 


Kind  of  Business 

Amount 

Kind  of  Business 

Amovint 

Art  it  Antiqiie 

$  1,366 

Hardware 

$  1.706 

Automobile 

1,938 

Hat  &  Cap  -  Men's  &  Boys' 

1,828 

Automobile  Accessory 

1,592 

Hay,  Grain  &  Feed 

1.575 

Bakery 

1,569 

Jewelry 

1.787 

Boot  it  Shoe 

1.570 

Junk 

1.272 

Building  Material 

1,84i 

Meat,  Poultry  &  Fish 

1,568 

Cigar  &  Tobacco 

1.273 

Millinery  &  Artificial  Flower 

1.094 

Clothing  &  Furnishings,  Men's 

Motorcycle  &  Bicycle 

1.532 

Ready-to-Wear 

1,763 

Musical  Instirument  & 

Clothing,  Women' s 

1,244 

Sheet  Music 

1,784 

Coal,  Wood  &  Ice 

1,579 

Office  Eqviipment 

1,816 

Confectionery,  Ice  Cream  it 

Optical  Goods 

2,074 

Soft  Drink 

1,023 

Paint,  Oil,  Varnish  &  Glass 

1,768 

Custom  Tailor 

1.756 

Photographic  Supply  &  Camera 

1,492 

Dairy  &  Poultry  Product 

1.706 

Plvimbing  &  Heating  Fixture  it 

Department 

1,251 

Supply 

1,891 

Drug 

1,421 

Radio 

1,412 

Dry  Goods  &  Notions 

1,120 

Restaurants 

979 

Electrical  App.  &  Supp. 

1.710 

Sporting  Goods 

1.495 

Florist 

1.258 

Stationery,  Book  .  Magazine  , 

Fruit  it  Vegetable 

1,124 

Paper  &  Paper  Goods 

1,386 

Fur  it  Fur  Clothing 

1.546 

Toy  it  Game 

1,030 

Furniture  &  Housefurnishing 

1,621 

Trunlss&  Leather  Goods 

1.479 

Gasoline  &  Oil 

1.53“ 

Typewriter  &  Calc.  Machine 

1.879 

General 

1,107 

Variety 

797 

Grocery  &  Delicatessen 

1,379 

Ibclassified 

1,261 

TOTAL  —  $1,370 


-  46 


aSLATION  OF  SAXASISS  A5D  WAOEBS  TO  SAIXS 

Salaries  and  wages  aggregated  12.935^  of  total  retail  sales  -  an  indication  of  the  importance  of  this  item 
as  a  part  of  retail  costs  of  doli^  huslness.  The  highest  ratio  obtains  in  typewriter  and  caleulatli^  machine  estah- 
lishnents;  stationery,  book  and  magazine  stores;  restaurants;  and  optical  goods  stores  -  all  of  which  represent  more 
than  205{  of  net  sales.  In  all,  the  aggregate  of  salaries  and  wages  represents  more  than  20j{  in  5  trades;  between 
155t  and  20jS  in  10  trades;  between  lOjt  and  1555  in  22  trades;  and  less  than  lOjS  in  10  gronps.  It  should  bo  i^^emembered 
that  in  independent  grocery  and  delicatessen;  fruit  and  vegetable;  meat,  poultry  and  fish  stores  -  amox«  others  - 
proprietors  constitute  a  large  proportion  of  the  selling  force.  For  this  reason  the  figures  here  presented  must  be 
modified  according  to  the  conditions  obtaining  in  each  type  of  store. 


TABLE  VIII 


Kind  of  Business 

Sales 

Salaries 

and 

Wages* 

Belation 
Col.  2  to 
Col.  1 

Art  Se  Antique 

$  11,952,600 

$  1.352.500 

11.325^ 

Automobile 

295.530.500 

24,137,700 

8.17 

Automobile  Accessory 

61,812,400 

7.346.600 

11.89 

Bakery 

63,963.900 

12,108,800 

18.93 

Boot  &  Shoe 

91.546,500 

11.033.500 

12.05 

Building  Material 

151,985,000 

20,362,900 

13.40 

cigar  &  Tobacco 

50,218,800 

3.694,500 

7.36 

Clothing  d  Furnishing,  Men's  Beady-to-Wear 

152,488,400 

17,701,800 

11.61 

Clothing,  Women's 

144,028,300 

13,444,400 

13.50 

Coal,  Wood  &  Ice 

93.897,300 

12,059,200 

12.84 

Confectionery,  Ice  Cream  &  Soft  Drink 

64,814,300 

7,932,600 

12.24 

Custom  Tailor 

42,097,600 

7.930,200 

18.84 

Dairy  &  Poultry  Product 

70,971,100 

14,297,100 

20.14 

Department 

616,489,700 

88,265,900 

14.32 

Or  ug 

155.892,200 

24,076,300 

15.44 

Dry  Goods  &  Notions 

89,835.700 

8,825,700 

9.82 

Electrical  Appliance  &  Supply 

37.975.100 

7.212,500 

18.99 

Florist 

22,402,900 

3.365,900 

15.02 

Fruit  &  Vegetable 

36,187,500 

2,259.600 

6.24 

Fur  &  Fur  Clothing 

21,594,000 

2.863.700 

13.26 

FtCrniture  &  Eousefurnishing 

205.357.100 

3O.8I9.30O 

15.01 

Gasoline  d  Oil 

137.352,300 

16,050,700 

11.69 

General 

4.562.700 

405,000 

8.88 

Grocery  &  Delicatessen 

488,509,000 

39.698,300 

8.13 

HardwEire 

81,798,200 

9.219.700 

11.27 

Hat  d  Cap  ,  Men's  d  Boys' 

7,506,200 

914,100 

12.13 

Hay,  Grain  d  Feed 

12.734,300 

839.300 

6.59 

Jewelry 

56.863,200 

7.187,300 

12.64 

Junk 

4,508-,80Q 

508,600 

11.28 

Meat,  Poultry  d  Fish 

169,912,100 

12,356,400 

7.27 

Millinery  d  Artificial  Flower 

22.136,800 

3,406,500 

15.39 

Motorcycle  d  Bicycle 

1,612,700 

179.300 

11.12 

Musical  Instrument  d  Sheet  Music 

36,465,800 

6,021,500 

16.51 

Office  Equipment 

42.176,600 

7,449,000 

17.« 

Optical  Goods 

8,459,000 

1,811,000 

21.46 

Paint,  Oil,  Varnish  d  Glass 

17,305.200 

2,226,000 

12.86 

Photographic  Supply  d  Camera 

2.157.400 

317.700 

14.73 

Plumbing  d  Heating  Fixture  d  Supply 

33.614,900 

5.672.200 

17.47 

Badio 

12,206,800 

1,261,900 

10.34 

Restaurants 

269. 187. 300 

62,119,100 

23. 08 

Sporting  Goods 

5.047,600 

578,400 

11.46 

Stationery,  Book,  Magazine,  Paper  d  Paper  Goods 

37.584.700 

9,041,000 

24.06 

Toy  d  Game  • 

1,370.000 

117,400 

8.57 

Trxmks  d  Leather  Goods 

9.788,700 

1,211,100 

12.37 

Typewriter  d  Calculating  Machine 

14,305,000 

3.635,400 

25.41 

Veu’iety 

56. 979.400 

6,848,800 

12.02 

Unclassified 

208,943,500 

19. 701,900 

9.45 

TOTAL 

$4,224,109,100 

$546,069,200 

12.9356 

Does  not  include  any  form  of  remrmeretlon  to  Proprietors  and  Fimi  Members. 
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AVEHAOX  ADD  ACTUAL  INVSBTOBIES 


Betall  Ssta’bllshniBnts 

The  following  talile  Indicates  ttiat  the  $3 1928  retail  estahllshments  reported  an  aggregate  Inventory 
on  hand  at  the  egd  of  the  year  amotmtlng  to  $57'^t036.300  -  or  an  average  of  $6,111  per  store  -  as  contrasted 
with  the  yearly  average  per  store  of  $6,159« 

In  all  instances  Inventory  sales  were  reported  on  a  cost  basis.  It  Is  Impossible,  however,  to  com¬ 
pute  accurately  the  rate  of  turnover  from  the  Infornatlon  here  presented  because  of  (l)  the  difference  In 
methods  of  arriving  at  the  average  yearly  Inventory;  and  (2)  the  Impracticability  of  applyiig  a  general  marlc- 
up  percentage  to  Increase  Inventorj-  values  to  selling  prices,  or  reduce  net  sales  to  cost.  A  significant 
feature  of  this  table  Is  the  lou-  Inventory  per  store  Indicated  for  establishments  dealli^  chiefly  In  food 
products  -  where  demand  Is  constant  and  regular  -  and  turnover  quite  frequent. 

TABLE  IX 


Inventories 

Kind  of  Business 

Humber  of 
Establish¬ 
ments 

Yearly  Average 
(Exclusive  of  San  Francisco) 

Actual  -  Dec, 

31.  1926 

All  Stores 

Per  Store 

All  Stores 

Per  store 

Art  St  Antique 

5O8 

$  2,102,700 

$  6.353 

$  5.844,700 

$  11,505 

Automobile 

1,018 

21,448,800 

25,811 

28.597.400 

28,092 

Automobile  Accessory 

2.077 

8,511,800 

4,892 

9,620,900 

4,632 

Bakery 

2,666 

2,265,000 

983 

2,571.500 

965 

Boot  &  Shoe 

2.030 

18.833,500 

20,214,700 

10,683 

22.851,000 

11.257 

Building  Material 

976 

25.395 

24,064,400 

24,656 

Cigar  &  Tobacco 

Clothing  4  Furnishings  -  Men's 

3.280 

3,722,700 

1,509 

4,752,000 

1.449 

Beady-to-ffear 

2.834 

33.441,300 

14,218 

37.983.700 

13.403 

Clothing,  Women' s 

1,672 

15.176.600 

10.942 

17,088, TOO 

10,220 

Coal,  Wood  4  Ice 

Confectionery,  Ice  Cream  4 

1.305 

4,851,900 

4,084 

6,226,000 

4.771 

Soft  Drink 

6.677 

4,040,800 

694 

4,581,200 

686 

Custom  Tailor 

1,600 

5.254.900 

3.850 

6,081,900 

3.801 

Dairy  4  Poultry  Product 

577 

596,600 

1,240 

749, 600 

1.299 

Department 

127 

99,820.200 

915.782 

104,345,700 

821,620 

Drug 

>+.397 

23,465,000 

6.130 

28,538,600 

6.490 

Dry  Goods  4  Notions 

3.290 

23.255.900 

7.910 

27,298,700 

8.297 

Electrical  Appliance  4  Supply 

750 

4,968,300 

8,478 

6.496,400 

8,662 

Florist 

1,016 

1,648,700 

1,998 

1,807.400 

1.779 

Fruit  4  Vegetable 

2.706 

732, 800 
4,241,700 

313 

1,021,600 

378 

Fur  4  Fur  Clothing 

354 

14,282 

4,708,800 

13.302 

Furniture  4  Eousefurnishlng 

2,844 

35,710,100- 

15,004 

43.652.300 

15.349 

Gasoline  4  Oil 

‘*.135 

5.773.900 

1,698 

6,691,100 

I,6l8 

Genersd 

75 

665, 900 

10,405 

707.100 

9,1^28 

Grocery  4  Delicatessen 

20.886 

30.952,100 

1,714 

iTO,193,800 

1,924 

Barduare 

2,472 

17.159.000 

8,026 

20,873.500 

8,444 

Eat  4  Cap  -  Men*  s  4  Boys' 

255 

991,900 

4,529 

1,160,100 

4.549 

Bay,  Grain  4  Feed 

201 

596. 700 

3.191 

666,000 

3.313 

Jewelry 

1.370 

23,908,500 

21,4o4 

28,275.700 

20,639 

Junk 

188 

605, 100 

3,806 

717.200 

3.8I5 

Meat,  Poultry  4  Fish 

5.712 

3.346.700 

673 

3.849,800 

674 

Millinery  4  Artificial  Flower 

1,107 

1.395.500 

1,46 

1,687,300 

1.524 

Motorcycle  4  Bicycle 

118 

284,300 

2,815 

325. 700 

2,760 

Musical  Instrument  4  Sheet  Music 

555 

8,676,300 

18,113 

9.555.100 

17.216 

Office  Equipment 

439 

5,455.400 

15,112 

7.352.200 

16,748 

Optical  Goods 

252 

1,213,200 

6,666 

1,667.100 

6.615 

Paint,  Oil,  Varnish  4  Glass 

577 

3.233.700 

6,533 

3.639.200 

6.307 

Photographic  Supply  4  Camera 

Plumbing  4  Beating  Fixture  4 

107 

326,400 

3.*+36 

385.500 

3.603 

Supply 

719 

2,426,400 

3.839 

3,213,400 

4,469 

Radio 

371 

1,564.300 

4,566,400 

5.321 

1. 9^+7. 800 

5.250 

Restaurants 

8.350 

648 

5.153.200 

617 

Sporting  Goods 

Stationery,  Book,  Magazine, 

151 

1.289,700 

10,930 

1,618,200 

10,717 

Paper  4  Paper  Goods 

1,061 

4,819.200 

5.717 

6,474,700 

6,102 

Toy  4  Game 

$1 

298,900 

5,066 

370.100 

4,569 

Trunlis4  Leather  Goods 

320 

2,051,400 

7,514 

2.545.500 

7.955 

Typewriter  4  Calculating  Machine 

.  169 

1.569.900 

li!893 

2,208,500 

13,068 

Variety 

365 

5.343,000 

29.445,300 

16,045 

6,497.900 

17,802 

Unclassified 

1,188 

27:366 

27.378,500 

23,046 

TOTAL 

93.928 

$492,263,100 

$6,159 

$574,036,300 

$6,111 

ABALYSXS  OF  COMMODITY  SALES  ACCORDIKO  TO  VOLUME  AND  FEACENTAOE 


TABLE  X  (1  -  10} 

The  following  tatralationa,  graphically  ill-ostrated,  are  full  of  s-oggestions  for  further 
development  and  analysis  of  the  facts  gathered  through  the  census  of  distribution.  Because  of  the 
limits  set  on  this  prelimixiary  Aork,  it  was  impossible  to  divide  ihe  commodity  list  into  as  meoiy 
subdivisions  as  might  be  possible  under  exnmsrating  conditions  such  as  would  obtain  in  a  nation¬ 
wide  census*  Not  all  of  the  commodity  groups  are  discussed  here  since  the  purpose  of  this  section 
is  to  Indicate  the  data  which  are  obtainable  from  the  facts  reported.  Information  for  commodity 
sales  not  covered  will  be  supplied  upon  request  to  the  Domestic  Distribution  Dex>artment  of  the 
Chamber  of  Comraerce  of  the  United  States. 

Some  quite  unexpected  features  such  as  the  curious  combination  of  various  commodities 
were  developed.  But  in  eebch  case  these  have  been  checked  with  the  actual  returns  and  they,  in  turn, 
with  the  facts. 

The  next  five  pages  showing  the  proportion  of  specified  commodities  passing  through 
different  types  of  stores,  furnish  significant  data  on  consumption  -  by  a  specific  analysis  of 
where  the  public  spends  its  money  for  various  kiids  of  meiuhandlsd.  It  Is  interestitg  to  note  the 
isportance  df  varioTis  kinis  of  stores  in  the  sale  of  different  kinds  of  merchandise.  Where  depart¬ 
ment  stores  do  slightly  over  13*3^  of  the  business  in  radio  sets  and  supplies  and  about  18^  in 
man's  clothing,  they  account  for  more  than  of  the  men's  furnishing  business,  nearly  of 
housefurnishiiga  and  about  371^  of  women's  outeiwear.  In  an  entirely  different  field  -  toilet 
articles  and  preparations  -  department  stores  aujoount  for  nearly  395^  of  the  business. 

Vhe tiler  or  not  the  importance  of  various  retail  outlets  will  change  in  the  near  future 
cannot  be  determined  definitely  until  similar  facts  are  available  for  subsequent  periods  -  but  in 
view  of  the  rapidly  changing  conditions  in  retailing^  this  is  highly  probable.  In  any  use  of  this 
group  of  tables,  it  is  necessary  to  remember  that  nany  retail  merchants  were  unable,  because  of 
the  lack  of  proper  accounting  methods,  to  give  the  commodity  group  or  department  sciles.  For 
instance,  the  cigar  and  tobacco  store  selling  candy  and  confectionery  was  unable  to  state  the  vol¬ 
ume  of  sales  in  the  latter  commodity.  Eence  all  sales  were  classified  as  "cigars  and  tobacco". 

Since  similar  conditions  were  encountered  in  candy  aoid  confectionery  stores  selling  cigars  and 
tobacco  also,  the  degree  of  accuraicy  is  Increased  becsruse  of  this  element  of  compensating  error. 


RADIO  SETS  AND  SUPPLIES 

(1) 


Kind  of  Store 


Outlets  Sales  Per  Cent 

cTf  To  tad 


1. 

Radio 

368 

$  10,674,300 

47.21 

2. 

Musicad  Instrument  & 

Sheet  Music 

3.‘*9'*.6oo 

15.46 

?• 

Depajrtment 

41 

3,075,100 

13.61 

4. 

Furniture  &  Houfeefumishing 

1,727,200 

7.64 

5. 

Others 

4S8 

16.05 

1.079 

$  22,605,700 

100.00 

1 

3  4  5 

CIGAR  AND  TOBACCO 
(2) 


Kind  of  Store 

Outlets 

Sales 

Per  Cent 
of  Total 

1. 

Cigar  A  Tohawjco 

3.250 

$  44,272,600 

62.16 

2. 

Drug 

2,961 

11,773.600 

16.53 

Restaurants 

2.130 

5.350.500 

7.51 

4. 

Confectionery,  Ice  Cream  & 

Soft  Drink 

3.72>* 

4.233.700 

s.g** 

5. 

Grocery  &  Delicatessen 

5,603 

2.939.300 

4.13 

6. 

Others 

1.007 

2.652.100 

LJl 

15,705 

$  71,221.500 

100.00 

I  2  3  4  5  6 


CLOTHING,  MM’S  AND  BOYS’ 

(3) 


Kind  of  Store 


Outlets  Sales  Per  Cent 

of  Total 


1,  Clothing  &  Furnishings,  Men’s 

Ready-to-Wear 

2,  Custom  Tailor 
•  Department 

.  Clothing,  Women’s 
5.  Others 


1.562 

$  80,700,200 

4q.49 

i.Ugi* 

39.758.000 

24.38 

121 

29,678,800 

18. ao 

70 

2,441,100- 

i.% 

57U 

10,491.000 

6.U3 

3.821 

$  163,069,100 

100.00 

I  2  3  4  5 
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MEN'S  FURNISHINGS 

(4) 


Kind  of  Store 

Outlets 

Sales 

Per  Cent 
of  Total 

1. 

Clothing  &  Furnishings,  Men's 
Ready-to-Wear 

1,881 

$  52.793.700 

57.90 

2. 

Department 

133 

28,419.200 

31.16 

?• 

Dry  Goods  &  Notions 

605. 

1.790,700 

1.96 

4. 

Clothing,  Women's 

120 

1,483,600- 

1.63 

5. 

Custom  Tailor 

73 

1.309.000- 

1.44 

6. 

Others 

538 

_ 5.385.200  ■ 

5i2i 

3.350 

$  91.181,400 

100.00 

I  2  345  6 
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FURNITURE  (HOUSE) 

(5) 


Kind  of  Store 


Outlets  Sales  Per  Cent 

of  Total 


!•  Furniture  «Se  Housefurnishing 
2*  Depaurtment 
3#  Others 


1,625  $  i23.9S6,soo  80.3s 

63  25.361.S00  16. U3 

lUs  4.Q14.800  3.19 

1,836  $  154,263,400  100.00 


I  a  3 


HOUSE  FURNISHINGS 

(6) 


Kind  of  Store 

Outlets 

Sales 

Per  Cent 
of  Total 

1. 

Department 

100 

$  85,514,800 

57.85 

2. 

Furniture  &  Housefurnishing 

1,087 

53.S7i.3OO 

36. ‘‘5 

3. 

Others 

476 

8.432.000 

5.70 

1,663 

$  147,818,100 

100.00 

2  3 
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WOMEN'S  OUTERWEAR 


(7) 


Kind  of  Store 


Outlets  Sales  Per  Cent 

of  Total 


1,  Clothing,  Women's 

1.313 

$  10U,793,900 

52.33 

2.  Department 

12s 

73.615.700 

36.76 

3.  Clothing  &  Furnishings,  Men's 
Ready-to-Wear 

166 

4,873,800 

2.44 

U,  Dry  Goods  &  Notions 

361 

2,605,300 

1.30 

5.  Others 

230 

l‘*.3^7.300 

hn 

2,39s 

$  200,249,000 

100.00 

1 

2  34 

5 

MILLINERY  AND  MILLINERS'  SUPPLIES 

(S) 


Kind  of  Store 


Outlets  Sales  Per  Cent 

of  Total 


Millinery  &  Artificial  Flower 

1.107 

$  21.619,700 

1*9,25 

Department 

99 

l4. 958.400 

3‘*.07 

Clothing,  Women's 

178 

3,>»35,iOO 

7.82 

Others 

m 

3.591.600 

8.56 

1.703 

$  43.904,800 

100.00 

I  2  3  4- 


-  53  - 


BOOTS.  SHOES  MD  OTHER  FOOTWEAR 


(9) 


Kind  of  Store 

Outlets 

Sales 

Per  Cent 
of  Total 

1.  Boot  &  Shoe 

2.030 

$  86,726.900 

67.17 

2.  Department 

3.  Clothing  &  Furnishings,  Men's 

124 

25.769,400 

19.96 

Ready-to-Wear 

491 

3.595.600 

2.79 

4.  Others 

• 

6o4 

13.017.900 

10.08 

3.2149 

$  129.105,500 

100.00 

1 

2  3 

4 

TOILET  ARTICLES  AND  PREPARATIONS 

(10) 


Kind  of  Store 


Outlets  Sales  Per  Cent 

of  Total 


1. 

Dru^ 

2.022 

$  15,361.400 

49.26 

2. 

Department 

85 

12. 092. 700 

3S.65 

?• 

Variety 

166 

1.741.700 

5.59 

4. 

Clothing,  Women's 

38 

759,200 

2.53 

5. 

Others 

421 

1.237.000 

im 

2,732 

$  31.152.00G 

100.00 

)  2  3  4  5 
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RETAIL  MERCHANDISE  OUTLETS 


TABLE  XI 

A  great  deal  has  been  said  recently  about  the  confusion  in 
retailing,  but  never  before  have  authoritative  figures  been  presented 
which  substantiate  this  point  so  strikingly  as  those  presented  in  Table 
XI.  Related  and  entirely  unrelated  types  of  commodities  novf  find  them¬ 
selves  side  by  side  in  nearly  every  type  of  retail  store. 

Boot  and  shoe  stores  deal  in  about  thirty  classes,  including 
crockery,  drugs,  musical  instruments  and  sporting  goods;  drug  stores 
in  fifty-seven  classes,  many  of  which  are  sb  opposed  to  each  other  that 
the  foremost  question  which  arises  is  "does  it  pay?" 

This  development  in  retail  merchandising  —  which  emphasizes 
the  recognition  of  the  value  of  "suggested  selling"  is  perhaps  the 
strongest  evidence  of  the  need  for  accurate  information  concerning  every 

I 

part  of  a  business.  When  it  is  realized  that  only  a  very  small  proportion 
of  the  retailers  in  this  country  have  any  idea  of  the  internal  affairs 
of  their  establishments  as  a  whole,  we  must  not  look  far  for  the  answer  — 
the  reason  why  so  many  fail  or  cannot  operate  with  a  reasonable  margin 
of  profit.  The  startling  combinations  disclosed  by  Table  XI  should  in¬ 
spire  many  independent  merchants  to  install  such  records  as  v/ill  enable 
them  to  know  what  takes  place  and  when  it  happens. 

Undoubtedly  there  are  many  classes  of  merchandise  which  have 
been  added  to  the  stock  of  the  retailer  without  any  justification  — 
perhaps  because  of  an  apparently  satisfactory  purchase  price  or  because 
"the  other  fellow  handles  them." 

Very  little  will  be  accomplished  in  this  direction  unless  the 
promotion  of  the  studies  necessary  is  undertaken  vigorously  by  trade  bodies. 
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The  field  is  large  —  and  if  the  wholesaler  is  to  have  profitable  ac¬ 
counts  on  his  books,  it  will  be  to  his  interest  to  lend  his  active 
support  to  any  study  which  has  for  its  object  the  discontinuance  of 
selling  merchandise  which  the  demand  is  too  small  to  justify  its 
handling.  As  a  matter  of  fact  the  required  fundamental  information 
for  any  sound  decisions  will  be  obtainable  only  from  one  source  —  the 
wholesaler.  The  retailer,  in  the  main,  is  unable  to  supply  the  facts 
because  of  inadequate  records. 


RETAIL  MERCHANDISE  OUTLETS 

table  XI  (ELEVEN  CITIES) 


iriD  OF  BUSniMS 
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Anu  A  AnsoaitleD 

Art  Ooodi  A  AntlquM 
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3 

1 

15 

20 
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Anu  A  Aarjsitloa 

Art  Goode  A  Antiques 

Autosobllee,  Tracks  A  Tractors 

Autcaoblle  Parts  A  Aceesaorlss 
Agrtculiural  l^laoente 

Bakery  Products 

Books,  Uagetlnes  A  Stationery 

Autoaobll««,  Trucict  A  Tractors 

AutoiKbllt  Fart*  A  Aeeosaorle* 
Agricultural  Ii^loaaots 
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18 

8 
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Bakorjr  Products 

Books,  Ua«stlAss  A  Stationary 

Boots,  Shoos  A  Otbor  footuoar 

1 

2,661 

5 

2,0)0 

461 
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4 

93 

493 

7 
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*6 
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19 
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10 
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7 

13 

87 

338 

1 
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33 
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- 

263 
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60 
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27 
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Calculating  Naehiaei  A  S'jppllce 
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Caaeras  A  Pbctogrephic  Sullies 

Candy,  lea  Croaa  A  Soft  Drinks 
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fur  Goods 
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16 

1 

- 

- 

- 

- 

- 

- 

2 

- 

169 

- 

7 

- 

1 

195 

19 

23.850 

Groceries  A  Dellcatcttaa 

Hardware,  Tools  A  Uachlnery 

1 

15 

2 

1 

- 

39 

6 

6 

1 

43 

1 

■ 

24 

15 

45 

24 

8 

* 

■ 

154 

7 

26 

70 

2,110 

5 

5 

4 

3 

* 

1 

1 

95 

18 

3 

" 

5 

l 

2 

13 

1 

202 

15 

2.972 

Bardwsrs.  TeeU  A  MAchlnery 

Harness  A  Saddlery 

1 

_ 

. 

- 

- 

- 

69^ 

1 

- 

- 

5 

- 

- 

- 

- 

- 

- 

. 

- 

- 

. 

15 

1 

- 

- 

- 

- 

1 

- 

. 

2 

. 

1 

. 

. 

. 

80 

1 

1 

112 

Harness  A  Saddlery 

Bats  A  Civs,  Men's  A  Boys' 

> 

28 

- 

4 

6 

28 

- 

7 

- 

78 

2 

321 

- 

- 

- 

1 

5 

- 

16 

3 

2 

251 

- 

3 

1 

1 

3 

- 

- 

- 

- 

1 

- 

- 

1 

- 

- 

1 

10 

21 

1.450 

Rats  A  Cepe,  Men's  A  Boys' 

. 

_ 

• 

6 

- 

- 

- 

117 

- 

- 

4 

- 

- 

1 

- 

- 

1 

- 

11 

166 

12 

- 

198 

- 

- 

2 

- 

- 

- 

- 

- 

- 

- 

- 

- 

- 

1 

- 

4 

1.?^! 

Riy,  Grain  A  feed 

Souse  Furnishings 

7 

• 

. 

1 

2 

- 

13 

l4 

- 

- 

- 

100 

1 

75 

6 

3 

- 

- 

1.087 

- 

7 

15 

87 

- 

- 

4 

- 

1 

- 

2 

8 

1 

13 

1 

2 

1 

- 

2 

2 

3 

178 

27 

House  furnishlnge 

Household  Stvplies 

1 

• 

- 

2 

7 

2 

3 

17 

“ 

* 

1 

44 

4l 

73 

5 

1 

1 

“ 

4o7 

1 

19 

175 

320 

4 

- 

1 

1 

1 

- 

• 

* 

• 

21 

- 

3 

5 

* 

2 

5 

4 

189 

40 

1.396 

Rousebold  Supplies 

_ 

. 

1 

* 

1 

6 

2 

. 

- 

261 

2 

1 

. 

- 

- 

1 

. 

1 

- 

15 

. 

1 

- 

. 

2 

. 

. 

- 

. 

. 

. 

5 

. 

. 

. 

50 

. 

349 

Ics 

• 

• 

- 

• 

1 

> 

- 

- 

- 

« 

» 

- 

- 

- 

• 

. 

- 

_ 

• 

- 

1 

. 

• 

- 

• 

. 

- 

. 

. 

• 

• 

• 

1 

• 

16 

19 

Iron  A  Steel 

Jewelry  A  Silverware 

18 

• 

. 

. 

7 

. 

7 

9 

22 

ICO 

- 

- 

86 

97 

52 

1 

• 

2 

40 

. 

4 

9 

23 

. 

1.370 

• 

1 

3 

- 

12 

• 

. 

l 

. 

1 

7 

14 

J52 

8 

2,045 

Jewelry  A  Stivsrwers 

15 

8 

• 

. 

5 

. 

• 

• 

8 

1 

- 

3 

1 

1 

- 

• 

• 

5 

2 

- 

7 

_ 

1 

187 

• 

1 

1 

• 

2 

2 

. 

« 

• 

- 

• 

1 

24 

Junk 

live  Stock 

3 

- 

- 

- 

- 

- 

- 

- 

4 

1 

4 

1 

1 

- 

- 

- 

- 

- 

* 

- 

- 

- 

1 

- 

9 

Live  Stock 

. 

_ 

479 

. 

- 

- 

6 

- 

- 

1 

- 

- 

- 

- 

_ 

. 

_ 

3 

. 

- 

- 

. 

2 

451 

LuDbor  A  Planing  Mill  Prod^^te 

2 

1|6 

_ 

466 

98 

. 

. 

1 

1 

4 

30 

86 

1 

- 

7 

1 

1 

4 

3 

250 

1 

. 

. 

24 

. 

• 

. 

. 

- 

35 

• 

- 

2 

73 

- 

9.481 

Meals 

Meat  A  Poultry 

. 

>•3 

. 

27 

9 

. 

• 

2 

1 

60 

16 

- 

3 

1 

116 

« 

1 

4 

21 

7,810 

1 

. 

6 

5.231 

_ 

. 

• 

- 

- 

- 

1 

- 

- 

1 

13.400 

Meat  A  Poultry 

2 

1 

133 

. 

3< 

32 

120 

1,681 

- 

73 

1 

133 

4 

605 

- 

- 

1 

24 

24 

4? 

7 

4o 

• 

7 

1 

2 

. 

1 

1 

12 

3 

6 

- 

5 

- 

145 

4 

3.390 

Men's  furalshings 

Hlllinery  A  Ullllners'  Supplies 

- 

- 

7 

- 

2 

1 

178 

34 

- 

1 

1 

99 

1 

90 

- 

1 

2 

9 

- 

6 

16 

1 

- 

1 

- 

- 

1.107 

“ 

- 

• 

* 

“ 

• 

1 

• 

• 

l4l 

4 

1.703 

Hlllinery  A  Milliner*'  Supplies 

. 

lUl 

_ 

245 

3 

74 

1 

1 

57S 

5 

34 

7 

- 

1 

174 

1 

4 

36 

9,201 

1 

4 

_ 

847 

_ 

- 

. 

. 

- 

. 

79 

. 

7 

- 

1 

- 

- 

4 

11,440 

Milk,  Butter.  Cheese  A  Bggs 

8 

. 

_ 

2 

1 

. 

12 

3 

3 

1 

• 

- 

6 

1 

3 

8 

17 

. 

. 

. 

1 

117 

. 

- 

- 

- 

. 

1 

3 

- 

5 

- 

3 

- 

• 

2 

1 

201 

Hotorcycle;,,  Bicycles  A  Acesssertss 

_ 

1 

2 

1 

. 

4 

9 

39 

- 

• 

29 

33 

13 

3 

1 

- 

38 

3 

2 

1 

8 

44 

• 

- 

552 

1 

. 

- 

1 

- 

38 

2 

3 

5 

5 

5 

- 

4l 

21 

909 

Musical  iDstraBsets  A  S^vplles 

Office  Xquipnont  A  Sttpplles 

2 

. 

1 

2 

102 

31 

3 

. 

1 

16 

46 

149 

11 

2 

- 

1 

32 

2 

37 

5 

. 

2 

1 

1 

- 

3 

433 

5 

3 

2 

- 

2 

- 

- 

81 

- 

1 

15 

78 

28 

990 

Offlea  Iqulpasnt  A  S^pUss 

Optical  Goods 

1 

- 

- 

- 

- 

- 

- 

- 

7 

- 

• 

22 

7 

1 

■ 

“ 

- 

- 

1 

3 

“ 

111 

* 

" 

” 

- 

“ 

191 

1 

3 

” 

" 

“ 

3 

1 

20 

1 

Optical  Goods 

_ 

1 

_ 

_ 

707 

. 

_ 

52 

1 

- 

8 

1 

2 

- 

- 

- 

12 

2 

3 

106 

6 

. 

- 

1 

1 

53 

- 

10 

. 

2 

- 

- 

- 

1 

- 

t* 

1.003 

Other  Building  Matcrlale 

_ 

15 

1 

_ 

2 

73 

2 

2 

• 

2 

1 

- 

25 

53 

21 

7 

2 

1 

«5 

4 

18 

33 

698 

1 

- 

- 

• 

1 

- 

557 

- 

10 

5 

- 

- 

5 

2 

46 

6 

Paint,  Tarnleh  A  Glaea 

1 

i 

5 

38 

?5 

1 

3 

• 

> 

4 

3 

81 

18 

- 

- 

3 

18 

1 

4 

66 

13 

- 

2 

1 

. 

6 

1 

51 

3 

- 

- 

2 

1 

71 

• 

- 

22 

6 

Paper  A  Paper  Goods 

2 

12 

9 

1 

35 

32 

. 

2 

95 

1 

633 

- 

. 

13 

13 

10 

. 

2 

. 

> 

• 

- 

- 

- 

2 

2 

1 

1 

“ 

49 

23 

93« 

Piece  Goode  -  Cotton 

Plsce  Goode  -  Rayon 

1 

- 

- 

2 

- 

1 

- 

17 

l4 

- 

- 

- 

51 

- 

372 

■ 

" 

“ 

6 

- 

5 

1 

- 

- 

- 

- 

2 

- 

• 

“ 

* 

• 

" 

* 

" 

1 

* 

■ 

29 

19 

521 

Piece  Goods  -  Silk 

Pises  Goods  •  Wool 

Pluabing  A  Boating  flzturss  A  Supplise 
Hadlo  Sets  A  Supplies 

Bubbsr  Oeods(eicl. tires  A  tubes) 

7 

2 

1 

2 

86 

3 

9 

1 

1 

1 

3“* 

17 

1 

3 

1 

6 

8 

*6 

18 

11 

6 

15 

12 

1 

4 

30 

1 

1 

26 

1 

90 

82 

7 

4l 

17 

1 

49 

1,249 

)00 

236 

3 

10 

52 

9 

93 

2 

1 

8 

6 

16 

51 

13 

2 

10 

2 

6 

4 

3 

5 

7 

7 

3 

2 

1 

1 

211 

71 

71 

2 

9 

1 

1 

1 

6 

4 

131 

1 

1 

1 

3 

8 

6 

2 

3 

717 

2 

1 

1 

368 

1 

2 

3 

l4 

2 

1 

3 

1 

1 

1 

6 

18 

11 

9$ 

29 

21 

2 

30 

1.092 

1,079 

1.584 

Ploce  Goode  •  Silk 

Piece  Goode  •  lool 

PlxBblng  A  Resting  flstnree  A  S'^llee 
Radio  Seta  A  SrvpUes 

Bubbsr  Geode  (excl.  tlree  A  tabes) 

Sclsntlfio  Apparatus  (Prof.  Ueo) 

Sporting  Goods 

Stoves  A  8AAgss(gas, oil, coal  A  alee.) 
Toilet  Articlas  A  Proparatlons 

Toys  A  Oases 

2 

11 

2 

1 

3 

1 

1 

1 

2 
1 

1 

4 

51 

1 

51 

197 

1 

54 

il 

1 

3« 

9 

53 

2 

13 

8 

3 

1 

1 

'y 

85 

87 

83 

123 

7 

2,022 

91 

2 

25 

ill 

28 

2 

1 

1 

3 

1 

1 

19 

242 

7 

65 

1 

3 

1 

1 

10 

i5 

12 

9 

5 

100 

23 

1 

133 

2U 

6 

73 

26 

9 

4 

8 

8 

’4 

- 

2 

5 

1 

4 

7 

4 

b 

2 

2 

61 

2 

2 

11 

12 

2 

1 

3 

1 

41 

36 

l48 

1 

l4 

1 

32 

14 

48 

11 

1 

79 

2 

2 

12 

87 

2 

166 

256 

36 

8 

60 

* 

206 

867 

629 

2.732 

1,286 

Scientific  Apparatus  (Prof.  Men' 

Sporting  Goods 

Stoves  A  Benges  (gas, ell, coal  A  elec.) 
Toilet  articles  A  Preparations 

Toys  1  :rass 

Tranks  A  Leather  Goods 

2 

1 

- 

11 

4 

7 

27 

166 

- 

2 

- 

99 

80 

2 

- 

- 

1 

25 

. 

3 

4 

24 

1 

- 

2 

1 

3 

3 

1 

2 

- 

- 

3 

5 

10 

- 

245 

138 

67 

'  24 

964 

200 

Trunks  A  Leather  Goode 
lypewrltere  A  S'.VP^I** 

^pewritere  A  S^^pllee 

Tege tables 

_ 

21 

_ 

• 

30 

■ 

17 

* 

1 

- 

'56 

3 

1 

3 

- 

3 

1.855 

- 

■ 

3 

22 

6 

7,444 

5 

: 

4 

648 

- 

- 

- 

- 

- 

- 

39 

- 

- 

1 

171 

2 

10,193 

2  J82 

Tegeteblss 

•oaen' e  Boalery 

U 

- 

- 

3 

256 

. 

51 

• 

10 

57S 

140 

- 

” 

“ 

2 

866 

• 

• 

1 

3** 

25 

79 

3 

1 

- 

• 

2 

21 

- 

- 

“ 

“ 

f 

2.3?8 

1.84) 

Iteaen's  Outerwear 

3 

- 

- 

19 

_ 

10 

1 

- 

1.313 

166 

- 

61 

■ 

128 

2 

561 

“ 

• 

“ 

10 

32 

. 

18 

8 

1 

i 

1 

- 

30 

- 

- 

• 

- 

“ 

" 

“ 

3 

49 

toaen'e  '.Merweer 

Uaaaa's  Underwear 

3 

- 

- 

- 

21 

. 

15 

1 

5 

62s 

116 

- 

- 

- 

123 

2 

776 

- 

- 

- 

1 

29 

. 

25 

17 

1 

1 

- 

1 

1 

15 

* 

- 

- 

■ 

• 

4 

100 

Bool  A  Tara  (Has; 

Waal  A  Tara  (Haw) 

- 

- 

- 

- 

- 

. 

- 

5 

10 

- 

2 

- 

3 

- 

73 

- 

- 

• 

. 

1 

1 

- 

- 

- 

• 

• 

■ 

* 

* 

1 

9 

239 

961 

1.377 

Qnclaselfled 

Onclaaelfled 

1 

2 

3 

1 

2 

2 

9 

1 

9 

4 

7 

* 

1 

1 

37 

10 

8 

1 

6 

i 

2 

6 

2 

1 

17 

2 

• 

5 

6 

■ 

3 

- 1 

TOTALS 

662 

2.633 

l.ftT 

3.‘*3't 

2.752 

1.427 

14.707 

203 

6.!4o 

3.600 

6,0S1 

1.740 

1,696 

1,149 

2.922 

16,517 

10.694 

1,000 

1.092 

4.553 

380 

4,657 

5.171 

84l 

78,008 

5.654 

317 

315 

1,658 

210 

10.541 

1,212 

164 

753 

550 

269 

958 

130 

8O5 

539 

12,944 

296 

1.858 

171 

432 

193 

4,449 

1.905 

221,789 

TCTaLS 

AI^NUAL  VOLUME  OF  RETAIL  BUSINESS 


Table  XII  and  the  four  pages  following  deal  with  the  annual 
volume  of  retail  business  by  commodities  and  sales  by  specific  commodity 
groups.  The  most  important  is  "groceries  and  delicatessen,"  the  sales 
of  which  amount  to  9.66^  of  the  retail  dollar.  This  is  followed  by  ex¬ 
penditures  for  automobiles  —  6.45^;  and  meals  with  6.35^. 

Sales  in  the  food  group  total  28.51^  of  the  retail  dollaur  — 
followed  by  the  clothing  group  with  24.29^.  This  division  of  the  con¬ 
sumer's  dollar  will  serve  as  a  measuring  stick  in  studies  of  retail 
trade,  and  when  taken  in  conjunction  with  similar  tables  which  appear 
in  another  section  of  this  report  for  individual  cities,  will  permit 
comparisons  between  the  composite  average  and  the  individual  tables. 

Some  very  minor  cheuiges  are  possible  in  the  various  groupings. 
Basically,  however,  the  classifications  are  sound  and  practicable;  they 
are  the  result  of  much  deliberation  on  the  part  of  the  Census  Bureau, 
the  Committee  on  the  Collection  of  Business  Figures  and  the  staff  of 
the  Domestic  Distribution  Department  of  the  National  Chamber. 
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TABLE  XII 


ANNUAL 

VOLUME  OP  RETAIL  BUSINESS 

1926 

(By  Co;nmodlties) 


Class  of 

Cojrmodity 

Number  of 
Outlets 

Amount  of 
Sales  $ 

Per  Cent 
of  Total 

Arms  &  Amm-unition 

26S 

667.000 

.0256 

Art  Goods  &  Antiques 

84S 

17,400,100 

M 

Automobiles,  Trucks  &  Tractors 

1,116 

272.512.000 

6.45 

Automobile  Parts  &  Accessories 

3,704 

98.077,000 

2.32 

A^icultural  Implements 

106 

3,519,900 

.08 

Bakery  Products 

13,728 

75,931,800 

■  1.80 

Books,  Magazines  &  Stationery 

3,935 

46,353.000 

1.10 

Boots,  Shoes  &  Other  Footv/ear 

3,249 

129.105,800 

3.05 

Calculating  Machines  &  Sxipplies 

-  53 

4,211,300 

.10 

Cameras  &  Photographic  Supplies  ' 

1.356 

4.073.300 

.10 

Children*  s  &  Infants'  Wear 

1,267 

23.928.900 

.57 

Cigars,  Cigarettes,  Tobacco  & 

Smoking  Supplies 

18,705 

71,221,800 

1.68 

Clothing,  Men's  &  Boys' 

3,821 

163,069,100 

3.86 

Coal  St  Wood 

1.783 

84.945,300 

2.01 

Confectionery,  Ice  Cream  & 

Soft  Drinks 

22.199 

99,218,600 

2.35 

Crockery,  China  &  Glassware 

1.210 

19.658,000 

.46 

Drugs,  Chemicals  &  Prescriptions 

**.‘♦57 

109.469.400 

2.59 

Dry  Goods  &  Notions 

5,071 

166,893.200 

3.95 

Electrical  Appliances  &  Supplies 

1,835 

41,831.400 

.99 

Fertilizer 

135 

354.200 

.01 

Fish  St  Other  Sea  Food  (fresh) 

1.639 

10,204,000 

.24 

Flowers,  Plants  St  Seeds 

1,680 

22.855,600 

.54 

Fruits  St  Nuts 

9,625 

30.742,800 

.73 

Furniture  (house) 

1.S36 

154.263.400 

3.65 

Fur  Goods 

534 

32.517.700 

.77 

Gasoline  St  Other  Petroleum  Products 

5,578 

-  137.663.500 

3.26 

Groceries  &  Delicatessen 

23,850 

403,886,700 

9.56 

Hardware,  Tools  &  Machinery 

2.972 

84.039.500 

1.99 

Harness  &  Saddlery 

112 

1,355,800 

.03 

Hats  &  Caps,  Men's  St  Boys' 

1.490 

15.209,800 

.36 

Bay,  Grain  &  Feed 

527 

13.106,000 

.31 

Housefurnishings 

1,663 

147,818,100 

3.50 

Household  Supplies 

1.396 

19,727.800 

.47 

Ice 

349 

7.516.700 

.18 

Jewelry  &  Silverware 

2.048 

71.434.700 

1.69 

Junk 

275 

4.548,900 

.11 

Live  Stock 

25 

1,542,600 

.04 

Lumber  &  Planing  Mill  Prodxicts 

491 

79,271.800 

1.88 

Other  Building  Materials 

1,003 

74. 815.800 

1.77 

Meals 

9.481 

268,031,000 

6.35 

Meat  St  Poultry 

13.400 

184,527.100 

4.37 

Men's  Furnishings 

3,350 

91,181.400 

2.16 

Millinery  St  Milliners'  Supplies 

1.703 

43.904,800 

1.04 

Milk,  Butter,  Cheese  St  Eggs 

11.440 

100,543,500 

2.38 
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TABLE  XII  (Continued) 


ANNUAL 

VOLUME  OF  fiSTAIL  BUSINESS 

1926 

(By  Commodities) 


Class  of 

Commodity 

Number  of 
Outlets 

Amount  of 
Sales  $ 

Per  Cent 
of  Total 

Motorcycles,  Bicycles  &  Accessories 

201 

3,001,600 

.07)6 

Musical  Instruments  &  Supplies 

905 

37.495,700 

.89 

Office  Equipment  &  Supplies 

950 

46.435,200 

1.10 

Optical  Goods 

522 

5.144.900 

.12 

Faint,  Varnish  &  Glass 

1.892 

20,723.600 

.49 

Paper  &  Paper  Goods 

452 

3,159,900 

.07 

Piece  Goods  -  Cotton 

938 

27,596,900 

..65 

Piece  Goods  -  Eayon 

521 

6,827,600 

.16 

Piece  Goods  -  Silk 

1*99 

33,656.300 

.80 

Piece  Goods  -  Wool 

424 

7.602.100 

.18 

Plumbing  &  Beating  Fixtures  &  Supplies 

1,052 

36,551.200 

.86 

fiadio  Sets  &  Supplies 

1.079 

22,608,700 

.54 

Rubber  Goods  (not  incl.  tires  &  tubes) 

1,58U 

3. 474. 800 

.08 

Scientific  Apparatus  used  by 
Professional  Men 

206 

6,994,000 

.17 

Sporting  Goods 

867 

12.359,300 

.29 

Stoves  &  Ranges  (incl.  Coal,  Electric, 
Gas  &  Oil) 

629 

15.064.300 

.36 

Toilet  Articles  &  Preparations 

2,732 

31,182,000 

13.744.500 

.74 

Toys  &  Games 

1,288 

.33 

Trunks  &  Leather  Goods 

964 

21.171,500 

.50 

Typewriters  &  Supplies 

200 

10. 138. 400 

.24 

Vegetables 

10,153 

31,010.900 

•  73 

Women' s  Hosiery 

2.382 

36. 368. 800 

.86 

Women's  Outerwear 

2,398 

200,249,000 

4.74 

Women' s  Underwear 

1.843 

47.961,800 

1.14 

Unclassified 

..1,795 

no.™.  000 

2.61 

Total 

221,789 

$4,224,109,100 

100.  OOj^ 
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RETAIL  SALES  BY  COMMODITY  (»OUPS 


food 


Number  of 
Outlets 

Total 

Sales 

Percentage 

Groceries  &  Delicatessen 

23,550 

$  403,886.700 

33.54 

?iteals 

9,4SX 

268,031.000 

22.26 

Meat  &  Po-ultry 

13,400 

184.527,100 

15.32* 

Milk,  Butter,  Cheese  &  Eggs 

11,440 

100,543.500 

8.35 

Confectionery,  Ice  Cream  & 

Soft  Drinks 

22.199 

99,218.600 

8.24 

Bakery  Products 

13. 72s 

75. 931. 800 

6.31 

Vegetables 

10.153 

31.010.900 

2.58 

Fruits  &  Nuts 

9,t>25 

30.742,800 

2.55 

Fish  &  Other  Sea  Food  (fresh) 

1.639 

10-204.000 

_ 

Total 

115.515 

$1,204,096,400 

100.00 
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Orocerles  &  Delicatessen 
Meals 

'  Meat  &  Poultry 
Milk,  Butter,  Cheese  &  Eggs 
Confectionery,  Ice  Cream  &  Soft  Drinks 
Bakery  Products 
Vegetables 
Fruits  &  Nuts 

Fish  &  Other  Sea  Food  (fresh) 


3^ 
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CLOTHIHQ 


Women' s  Outerwear 
Dry  Goods  &  Notions 
Clothing,  Men's  &  Boys' 

Boots,  Shoes  &  Other  Footwear 

Men's  Furnishings 

Women' s  Underwear 

Millinery  &  Milliners'  Supplies 

Women' s  Hosiery 

Piece  Goods  -  Silk 

Pur  Goods 

Piece  Goods  -  Cotton 
Children's  &  Infants'  Wear 
Hats  &  Caps  -  Men's  &  Boys' 
Piece  Goods  -  Wool 
Piece  Goods  -  Rayon 

Total 


Number  of 

Total 

Outlets 

Sales 

Percenta 

2. 39s  * 

200.249,000 

19.52 

5.071 

166.893,200 

16.27 

3.821 

163,069,100 

15.89 

3,249 

129,105.800 

12.58 

3.350 

91,181,400 

8.89 

1,843 

47,961,800 

4.67 

1.703 

43.904,800 

4.28 

2.382 

36,368,800 

3.54 

499 

33,656,300 

3.28 

534 

32,517.700 

3.17 

938 

27,596.900 

2.69 

1,267 

23.928,900 

2.33 

1,490 

15,209.800 

1.48 

424 

7.602,100 

.74 

521 

6,827.600 

.67 

29,490  $1,026,073,200  100.00 
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Women' s  Outerwear 
Dry  Goods  &  Notions 
Clothing,  Men's  &  Boys' 

Boots,  Shoes  &  Other  Footwear 

Men's  Furnishings 

Women' s  Underwear 

Millinery  &  Milliners'  Supplies 

Women's  Hosiery 

Piece  Goods  -  Silk 

Fur  Goods 

Piece  Goods  -  Cotton 
Children's  &  Infants'  Wesur 
Hats  &  Caps  -  Men's  &  Boys' 
Piece  Goods  -  Wool 
Piece  Goods  -  Rayon 


lOjt  15^  20^ 
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Automotive 


Sales 


Automobiles,  Trucks  &  Tractors 

Gasoline  &  Oil 

Automobile  Parts  &  Accessories 

Motorcycles  &  Bicycles 

$272,512,000 

137.663.500 

98,077.000 

•5.001.600 

Total 

$511,254,100 

Furniture  &  Housefurnishln^s 

Furniture  (house) 

Housef  umi  shings 

Sleetrical  Appliances  &  Supplies 

Household  Supplies 

Crockery,  China  &  Glassware 

Art  Goods  &  Antiques 

Stoves  &  Banges 

$154,263,400 

147,818,100 

41,831,400 

19. 727. 800 

19.658,000 

17.406,100 

15.064. -500 

Total 

♦**15,769,100 

Buildine  Material  &  Heating  Fixtures 

Lumber  &  Planing  Mill  Products 

Other  Building  Materials 

Plumbing  &  Heating  Flxtisres  &  Supplies 

Paint,  Varnish  &  Glass 

$  79.271,800 

7**, 815,800  1 

36,551,200 

20.723.600 

Total 

$211,362,400 

Dru^  &  Toilet  Goods 

Drugs,  Chemicals  &  Prescriptions 

Toilet  Articles  &  Preparations 

$109,469,400 

31.182.000 

Total 

$140,651,400 

Office  Eoulnment 

Office  Equipment  &  Supplies 

Typewriters  &  Supplies 

Cedculatlng  Machines  &  Supplies 

$  46.435,200 

10,138.400 

4.211.300 

Total 

$  60. 784. 900 

Musical  Instruments  &  Radio 


Musical  Instruments  &  Supplies 

Radio  Sets  &  Supplies 

♦  37,  **95, 700 

22. 608.700 

Total 

$  60.104,400 
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‘,VWiMELY  OF  RETAIL  SALES 


By  Commodity  Oroups 


Per  Cent 

Total  Sales  of  Total 

Total  Retail  Trade  $4,224,109,100  100.00 


Food 

Clothing 

Automotive 

Furniture  &  EousefxirniBhings 
Building  Materials  & 

Heating  Supplies 
Drugs  &  Toilet  Goods 
Coal  &  Wood 

Hardware,  Tools  &  Machinery 
Jewelry  &  Silverware 
Cigars,  Cigarettes  &  Tobacco 
Office  Equipment  &  Supplies 
Musical  Instruments  &  Radio 
All  Others 


1,204,096,400 

28.51 

1.026,073.200 

511,254,100 

24.29 

12.10 

415.769.100 

9.84 

211,362.400 

5.00 

140,651,400 

3.33 

84.945.300 

2.01 

84.039.500 

1.99 

71.434.700 

1.69 

71,221,800 

1.69 

60.784,900 

1.44 

60,104,400 

1.42 

282,371,900 

6.69 
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Food 

Clothing 

Automotive 

Furniture  &  Housefurnishings 
Building  Matls.  &  Htg.  Sup. 
Drugs  &  Toilet  Goods 
Coal  &  Wood 

Hardware,  Tools  &  Machinery 
.  Jewelry  &  Silverware 
Cigars,  Cigarettes  &  Tobacco 
Office  Equipment  &  Supplies 
Musical  Instruments  &  Radio 
All  Others 


10^  20^ 


305^ 
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Retail 


Trade 


CHAIN  AND  INDEPENDENT  STORES 

By  Kinds  of  Business 

Sales  by  Volume  Groups 
for  Independent  Stores 

Although  methods  and  channels  of  distribution  have  never  remained 
static,  changes  have  occurred  with  great  rapidity  during  the  past  few 
years.  Perhaps  the  most  significant  development  has  been  the  tremendous 
growth  of  chain  store  operations,  particularly  in  the  food  field.  In 
fact,  chains  have  revolutionized  the  entire  field  of  retail  distribution 
to  the  point  where  the  demand  for  dependable  facts  has  been  increasing. 
Many  attempts  have  been  made  to  estimate  the  magnitude  of  sales 
through  chain  units  but  these  estimates  vary  in  such  a  degree  as  to  make 
many  of  them  appear  ridiculous.  Because  of  this  uncertainty  due  to  the 
lack  of  facts  in  the  retail  field  the  Committee  on  Collection  of  Business 
Figures  felt  the  opportunity  to  determine  the  facts  should  not  be  over¬ 
looked  and  provision  was  made  to  distinguish  between  the  different  types 
of  ownership  in  retail  establishments  and  to  tabulate  the  results  separ¬ 
ately. 

In  order  not  to  place  too  great  a  burden  upon  the  administrative 
office  of  individual  chains,  especially  vdiere  a  considerable  number  of 
units  were  located  within  one  of  the  census  areas,  a  combined  report 
only  was  requested.  Hence,  although  it  is  possible  to  arrive  at  an 
average  volume  of  business  performed  by  chain  units  in  each  city  and  for 
the  eleven  cities  as  a  whole,  it  is  not  possible  to  further  subdivide  the 
units  according  to  their  annual  volvune  of  sales. 

The  tabulation  of  independently  owned  stores  offers  an  immense 
field  for  analysis;  so  much  in  fact  that  the  data  here  presented  should 
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be  considered  merely  as  a  beginning,  and  as  suggestive  of  the  directions 
in  which  the  work  may  be  carried  on.  The  reason  for  this  elaborate 
analysis  as  compared  with  the  limited  analysis  possible  for  chain  stores 
is  obvious  when  it  is  realized  that  dhly  one  report  was  required  from 
each  store-owner. 


COMPARATIVE  VOLUME  OF  CHAIN  STORE  BUSINESS 


The  entire  census  reveals  a  total  retail  business  in  the  areas 
eniundrated  of  $4,224,109,100  through  93,928  establishments.  About  85^ 
of  the  stores  enumerated  were  independently  owned  and  accounted  for 
$3,011,090,300  or  71.3%  of  all  sales.  This  leaves  14,150  chain  stores 
(or  15,1%  of  the  tota"'.  number)  accounting  for  $1,213,018,800  or  28.7%  of 
the  business.  Without  distinguishing  between  the  different  kinds  of 
stores  the  average  annual  sales  per  individual  store  was  $37,743  and  per 
chain  unit  $85,726. 

Seventeen  department  stores  enumerated  are  units  in  chains,  with 
108  independently-owned.  The  former  do  a  total  business  of  $203,571,500, 
v/hile  the  latter  have  sales  of  $412,918,200,  If  all  department  stores, 
both  chain  and  independent,  are  considered  as  a  separate  class,  the  divi¬ 
sion  of  retail  sales  is  as  follows; 


Department  stores 
Independent  " 
Chain  " 


Sales  Per  Cent 

of  Total 

■  $  616,489,700  14.59 

2,598,172,100  61.51 

1.009.447.300  23.90 

$4,224^109,100  100.00 


SALES  BY  VOLUME  GROUPS 


For  manufacturers  and  wholesalers  merchandising  through  retail 
outlets  the  information  on  sales  in  various  volmne  groups,  here  present¬ 
ed,  will  be  of  immeasurable  value.  One  of  the  most  costly  procedures 
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in  distribution  today  is  placing  merchandise  in  every  conceivable  out¬ 
let  irrespective  of  whether  the  sales  volume  justifies  such  action,  A 
great  confusion  in  retail  distribution  has  developed  during  the  past  ten 
years.  Today  the  merchandise  seeks  the  customer  -  products  of  every 
description  are  moving  to  consumers  through  new  outlets.  Distributive 
pressvu’e  cuts  new  channels  and  deflects  older  ciirrents. 

There  is  a  growing  belief  and  one  which  has  been  justified  by 
individual  studies — that  many  manufacturers  and  wholesalers  would  show 
greater  net  profits  if  they  would  eliminate  accounts  which  are  so  small 
as  to  make  them  unprofitable.  It  is  impossible  in  a  work  of  this  char¬ 
acter  to  state  a  minimum  figure  which  will  apply  to  any  specific  business 
but  in  every  business  there  is  a  volume  below  which  it  generally  is  not 
profitable  to  go — a  volume  so  small  that  the  profit  in  the  transaction  is 
absorbed  by  the  cost  of  selling  and  administration. 

While  this  information  must  be  drawn  by  each  manufactvirer  or 
wholesaler  from  a  study  of  his  own  selling  costs,  the  story  told  by  these 
figures  in  sales  volvime  is  highly  suggestive. 

Concerns  distributing  merchandise  through  retailers  will  not  find 
in  these  figures  a  means  for  distinguishing  between  profitable  and  unpro¬ 
fitable  outlets;  but  if  these  facts  lead  to  a  close  analysis  of  sales 
(many  of  which  must  be  unprofitable)  there  is  no  reason  ?diy  the”  distribu¬ 
tion  of  merchandise  should  not  be  placed  upon  a  more  efficient  and  hi^er 
plane  than  has  existed  in  the  past, 

INDEPENDENT  STORES 

One  of  the  most  interesting  conditions  disclosed  by  the  census 
is  the  surprisingly  large  nxmiber  of  independent  stores  the  Annual  volume 
of  which  is  less  than  $25,000.  Those  with  sales  of  less  than  $5,000 
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annually  comprise  about  ZQ%  of  the  total  number  of  independent  stores; 
and  a  degree  of  their  profitableness  is  suggested  by  the  fact  that  only 
1.68%  of  the  business  is  indicated  through  that  class.  It  is  inter¬ 
esting  to  note  that  l/20  of  1%  of  the  number  of  stores  do  16j  %  of  the 
total  business. 

In  the  group  ranging  from  $5,000  to  $10,000  the  proportions  are 
also  entirely  out  of  line;  18.5%  of  all  establishments  fall  within  this 
group — yet  they  account  for  only  3.56%  of 'the  independent  volme. 

Thus,  46^  %  of  the  independent  stores  do  only  a  little  more  than 
5%  of  the  total  voltnne  of  business. 

About  28%  of  all  independent  stores  reported  a  volume  ranging 
from  $10,000  to  $25,000  and  accounted  for  11.62%  of  the  business.  It  is 
not  until  we  reach  the  range  from  $25,000  to  $50,000  that  the  proportions 
reach  a  better  balance.  About  14%  of  all  stores  fall  within  this  range 
and  account  for  12.61%  of  the  volume.  To  summarize  these  four  groups  it 
will  be  noted  that  88,66%  of  all  independent  establishments  report  a 
VO lime  of  less  than  $50,000;  yet  this  group  of  stores  is  responsible  for 
only  29.5%  of  the  business. 

GROCERY  AM)  DELICATESSEN  STORES 

About  41%  of  sales  through  grocery  and  delicatessen  stores  was 
performed  through  chain  units,  the  number  of  which  amounted  to  21%  of  all 
stores;  while  the  79%  independently  owned  establishments  performed  about 
59%  of  the  business.  The  annual  average  volume  per  chain  store  unit  was 
$45,997  and  per  independent  store,  $17,380.  Independent  stores  with  an 
annual  volume  of  less  than  $25,000  performed  42.71%  of  the  independent 
business,  yet  accounted  for  81,41%  of  all  independent  establishments. 
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When  we  consider  the  small  margin  of  profit  in  the  grocery  busi-- 
ness  we  must  nob  look  far  for  the  explanation  of  the  high  mortality  rate 
in  this  field. 

Applying  the  average  mark-up  of  Z0%  to  the  independent  grocery 
store  with  an  annual  volume  of  $5,000,  we  arrive  at  $4,000  as  the  cost 
of  merchandise  sold — leaving  $1,000  to  cover  the  cost  of  doing  business 
and  profit.  According  to  the  figures  available  on  profits,  Z%  is  a  good 
average.  In  other  words,  4,524  of  all  independent  grocery  stores  enum¬ 
erated  had  a  profit  of  $100  or  less  in  1926 . 

To  analyze  this  from  another  angle,  an  annual  volume  of  $5,000 
means  about  $96.15  per  week  -  or  sales  totalling  $16.03  a  day.  If  we 
apply  the  average  profit  percentage  of  Z%  on  net  sales,  the  answer  will 
be  $.32  per  day.  This  seems  to  be  a  fairly  convincing  indication  of 
the  unprofitableness  of  these  small  volume  stores,  especially  when  the 
margin  is  necessarily  small,  as  in  the  food  trades. 

The  average  store  with  an  annml  volume  of  $5,000  has  little  chance 
of  surviving,  and  while  the  possibility  of  profitable  operation  increases 
with  the  annual  volume,  it  is  not  until  we  reach  a  volume  of  more  than 
$50,000  that  more  than  mere  existence  appears  possible.  Of  all  independ¬ 
ent  grocery  stores  5.66^  reported  a  volume  in  excess  of  $50,000  and  ac¬ 
counted  for  32.52/6  of  the  independent  business. 

It  is  possible  that  the  Bureau  of  the  Census  may  be  able  to  under¬ 
take  the  tabulation  of  average  inventory  figures  for  independent  stores. 
This  would  add  greatly  to  the  value  of  the  figures  here  presented  and  it 
is  safe  to  predict  that  the  stores  with  an  annual  volume  of  less  than 
$25,000  would  show  the  largest  inventory  ratio  to  net  sales. 
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GASOLINE  AND  OIL  STATIONS 


More  than  73/S  of  the  retail  gasoline  and  oil  business  is  performed 
b7  stations  under  chain  ownership,  the  average  annual  volume  per  unit 
being  $52,550  as  contrasted  with  that  of  independently  owned  stations 
which  report  $16,459,  Here,  again,  we  find  a  decidedly  unbalanced  picture 
in  the  independent  field — 83.42^  of  the  total  number  of  independent  stores 
accounting  for  only  42,11  %  of  the  business.  It  is  in  the  gasoline  and 
oil  field  that  the  chain  form  of  organization  has  made  the  greatest  in¬ 
roads;  and  'A'ith  the  very  narrow  margin  dhe  to  highly  competitive  condi¬ 
tions,  the  possibility  of  survival  (especially  of  the  independent  stations 
with  small  voliome)  does  not  appear  to  be  encouraging, 

CLOTHING  STORES  -  WOMEN'S 

About  1&2^  of  the  business  done  by  women's  clothing  stores  is 
through  chain  units,  with  the  remainder,  about  84,4%,  being  attributed 
to  independently  ovmed  establishments.  There  is  little  difference  between 
the  average  sales  per  store — chain  units  reporting  $91,332  and  independent¬ 
ly  owned  stores  $85,237,  The  ratio  of  each  class  to  the  total  number  of 
stores  and  sales  to  total  sales  is  practically  identical. 

An  analysis  of  sales  through  independent  stores  indicate,  even  in 
a  more  striking  manner,  the  small  proportion  of  business  performed  by 
stores  with  small  annual  volume;  nearly  20%  of  the  independent  stores  re¬ 
port  a  volume  of  less  than  $5,000,  yet  the  total  amount  of  business  per¬ 
formed  through  this  group  amounts  to  only  ,62%;  12,83%  report  aT volume  of 

$5,000  to  $10,000,  accounting  for  1,10%;  and  39,13%  fall  within  a  volume 
range  from  $10,000  to  $50,000,  yet  perform  only  10,69%  of  the  business. 
Seventeen  independent  establishments  report  a  volume  in  excess  of 
$1,000,000  and  account  for  32,60%  of  the  independent  business. 
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HARDWARE  STORES 


The  chain  store  method  of  doing  business  has  not  invaded  the  hard¬ 
ware  field  to  the  extent  that  it  has  the  gasoline  and  other  fields.  Al¬ 
though  1A,S%  of  all  retail  hardware  stores  aire  under  chain  ownership  they 
account  for  only  9,2%  of  the  business.  The  average  for  sales  per  ohAin  unit 
is  $20,799 — ^whereas  the  independent  store  average  is  $35,192.  The  total 
amount  of  business  done  by  2,472  stores  was  $81,798,200,  Of  this 
$74  ,289,900  was  done  by  the  independent  stores. 

Slightly  over  40^  of  the  total  number  of  independent  hardware 
stores  reported  a  volume  of  less  than  $10,000  yet  accounted  for  only  5.79^ 
of  the  independent  business.  As  in  other  fields  the  ratio  of  ssiles  per¬ 
formed  by  stores  in  each  volume  group  increases  as  the  magnitude  of  the 
volume  range  progresses.  Twelve  establishments  report  a  volume  of  more 
than  $500,000  and  account  for  17,58^  of  the  total  independent  business. 

DRUG  STORES 

Of  the  4,397  drug  stores  enumerated  in  the  eleven  cities  about 
885^  were  under  independent  ownership  and  12^  units  of  chain  store  organiz¬ 
ation,  The  former  accounted  for  $109,348,300  or  about  70%  of  all  retail 
business;  while  sales  from  the  latter  totaled  $46,543,900  or  approximately 
50%  of  the  total  business.  There  is  a  great  difference  in  the  average 
sales  per  store — $28,212  representing  the  average  volume  of  business  for 
independently  owned  stores  and  $89,336  being  the  average  reported  for 
chain  units.  About  8%  of  all  independent  drug  stores  enumerated  reported 
a  volume  of  less  than  $5,000,  this  group  doing  only  ,62%  of  all  independent 
business.  It  is  xinnecessary  to  burden  this  text  with  detailed  figures 
for  each  volume  group  since  they  are  adequately  presented  in  the  tabulation 
for  drug  stores  which  follov/. 
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It  is  significant  to  note,  however,  that  72/5  of  all  independent 
drug  stores  report  an  annual  volume  ranging  from  $10,000  to  $50,000  and 
account  for  62^  of  the  independent  business.  Only  fourteen  establish¬ 
ments  have  an  annual  volume  of  more  than  $250,000,  accounting  for  slight¬ 
ly  less  than  7%  of  the  independent  business. 

SUm'lRY 

Every  type  of  store  for  which  separate  figures  are  presented  may 
be  analyzed  in  the  same  manner  as  has  been  done  in  the  foregoing  cases. 

In  the  past  more  attention  has  been  centered  on  the  volume  of  business 
in  a  certain  field  segregated  according  to  different  types  of  distribu¬ 
tors,  that  is,  chain  units  and  independent.  The  segregation  of  the 
latter  sales  open  up  a  new  avenue  of  approach  and  will  indicate  perhaps 
to  many  distributors  that  all  retail  stores  as  such  do  not  constitute 
profitable  outlets  for  the  merchandise  in  which  they  deal — that  within 
each  field  there  are  certain  groups  whose  volume  indicates,  on  t^ie  whole, 
greater  efficiency  and  more  profitable  operations. 
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Sales  Ti*roxigh  Independently  Owned  and  Chain 
/XL  STORES  -  ELEVEN  CITIES 


Total  Stores  -  93,928  Sales  -  $4,224,109,100 


Independent 

Chain 

No.  of  Stores 

79,778 

14,150 

Per  cent  of  total 

84.9 

15.1 

Sales 

$3,011,090,300 

$1,213,018,800 

Per  cent  of  total 

71.3 

28.7 

Average  sales  per  store 

$  37,743 

$  85,723 

C 


Independent  Stores 


Annual  Sales 

No.  of 
Stores 

T 

1.  Less  than  $5,000 

X 

22,388 

2.  5,000  to  9,999 

14,757 

3.  10,000  to  24,999 

22,409 

4.  25,000  to  49,999 

11,174 

5.  50,000  to  99,999 

5,184 

6.  100,000  to  249,999 

2,452 

7.  250,000  to  499,999 

839 

8.  500,000  to  999,999 

322 

9.  1,000,000  to  4,999,999 

213 

10.  5,000,000  and  over 

40 

Total 

79,778 

Per  Cent 
of  Total 

II 

Sales 

III 

Per  Cent 
of  Total 
IV 

28.06 

$  50,611,500 

1.68 

18.50 

107,322,100 

3.56 

28.09 

349,759,800 

11.62 

14.01 

379,757,100 

12.61 

6.50 

352,592,900 

11.70 

3.07 

372,614,600 

12.37 

1.05 

292,500,800 

9.71 

.40 

217,943,300 

7.24 

.27 

393,865,400 

13.08 

.05 

494,322,800 

16.43 

100.00 

$3,011,090,300 

100.00 

PER  CENT 
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Sales  Through  Independently  Owned  and  Chain 
ART  AKD  AfiTIQUE  STORES 


Total  Stores  -  608  Sales  -  $11,952,600 


Independent 

Chain 

No,  of  stores 

485 

23 

Per  cent  of  total 

95.5 

4.6 

Sales 

$11,237,000 

$715,600 

Per  cent  of  total 

94.0 

6.0 

Average  sales  per  store 

$  23,169 

$  31,113 

_ 0 _ 

Independent  Stores 

No.  of 

Per  Cent 

Per  Cent 

Anmifll  Sales 

Stores 

of  Total 

Sales 

of  Total 

I 

II 

III 

IV 

1.  Less  than  $5,000 

168 

34.63 

$  366,800 

3.26 

2,  6,000  to  9,999 

92 

18.97 

632,600 

5.63 

3.  10,000  to  24,999 

113 

23.30 

1,821,100 

16.21 

4.  26,000  to  49,999 

64 

13.20 

2,229,600 

19.84 

5.  50,000  to  99,999 

34 

7.01 

2,412,100 

21.48 

6.  100,000  and  over 

14 

2,89 

3,774,800 

33.58 

Total 

485 

100.00 

$11,237,000 

100.00 
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Sales  Through  Independently  Ovmed  and  Chain 
AUTOMOBILE  STORES 


Total  Stores  -  1,018  Sales  -  $295,530,500 


No.  of  stores 
Per  cent  of  total 

Sales 

Per  cent  of  total 
Average  sales  per  store 


Independent 

762 

74.9 

$203,004,100 

68.7 

$  266,410 


Chain 

256 

25.1 

$92,526,400 

31.3 

$  361,431 


Independent  Stores 


No.  of 

Per  Cent 

Per  Cent 

Annual  Sales 

Stores 

of  Total 

Sales 

of  Total 

I 

II 

III 

IV 

1.  Less  than  $5,000 

31 

4.07 

$  81,500 

.04 

2.  5,000  to  9,999 

33 

4.33 

241,000 

.12 

3.  10,000  to  24,999 

72 

9.45 

1,204,000 

.59 

4.  25,000  to  49,999 

88 

11.55 

3,100,300 

1.53 

5.  50,000  to  99,999 

122 

16.01 

9,066,500 

4.47 

6.  100,000  to  249,999 

187 

24.54 

32,289,100 

15.91 

7.  250,000  to  499,999 

140 

18.37 

53,718,100 

26.45 

8.  500,000  to  999,999 

56 

7.35 

40,899,800 

20.15 

9.  1,000,000  and  over 

33 

4.33 

62,403,800 

30.74 

Total 

762 

100.00 

$203,004,100 

100.00 

0 
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Sales  Through  Independently  OT/ned  and  Chain 
AUTO  ACCESSORY  STORES 


Total  Stores  -  2,077 


Sales  -  $61,812,400 


Independent 


Chain 


No,  of  stores 

1,907 

170 

Per  cent  of  total 

91 

.8 

8.2 

Sales 

$49,891,900 

$11,920,500 

Per  cent  of  total 

80 

.7 

19.3 

Average  sales  per  store 

e 

26,163 

$  46,591 

Indenendent  Stores 

No.  of 

Per  Cent 

Per  Cent 

Annual  Sales 

Stores 

of  Total 

Sales  of  Total 

I 

II 

III 

IV 

1.  Less  than  $5,000 

625 

32.67 

$  1,403,000 

2.81 

2.  5,000  to  9,999 

310 

16.26 

2,171,500  . 

4.35 

5.  10,000  to  24,999 

464 

24.35 

7,363,600 

14.76 

4.  25,000  to  49,999 

265 

13.90 

8,991,200 

18.02 

5.  50,000  to  99,999 

164 

8.60 

11,560,200 

23.17 

6.  100,000  to  249,999 

55 

2.88 

8,456,900 

16.95 

7.  250,000  to  499,999 

21 

1.10 

6,933,200 

13.90 

8.  500,000  and  over 

5 

.26 

3,012,300 

6.04 

Total 

1,907 

100.00 

$49,891,900  100.00 

PER  CENT 
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Sales  Through  Independently  Owned  and  Chain 
EAKEfg  SHOPS 


Total  Shops  -  2,666  Sales  -  |;63,963,900 


Independent  Chain 

No.  of  shops  2,418  248 

Per  cent  of  total  90.7  9.3 

Sales  $56,674,300  $7,289,600 

Per  cent  of  total  88.6  11.4 


Average  sales  per  shop  $  23,439  $  29,394 


Independent  Shops 


Annual  Sales 

No.  of 
Shops 

Per  Cent 
of  Total 

Sales 

Per  Cent 
of  Total 

I 

II 

III 

TJ 

1.  Less  than  $5,000 

389 

16.09 

$  1,063,400 

1.88 

2.  5,000  to  9,999 

487 

20.13 

3,529,600 

6.23 

3.  10,000  to  24,999 

1,014 

41.94 

16,053,200 

28.53 

4.  25,000  to  49,999 

405 

16.75 

13,586,300 

23.97 

5.  50,000  to  99,999 

95 

3.93 

6,133,800 

10.82 

6.  100,000  to  249,999 

13 

.54 

1,594,200 

2.81 

7.  250,000  to  499,999 

7 

.29 

2,184,500 

5.85 

8.  500,000  and  over 

8 

.33 

12,529,300 

22.11 

Total 

2,418 

100.00 

$56,674,300 

100.00 

C  10  20 
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Sales  Throtigh  Independently  Owned  and  Chain 
BOOT  AND  SHOE  STORES 


Total  Stores  -  2,030 

No.  of  stores 
Per  cent  of  total 

Sales 

Per  cent  of  total 
Average  sales  per  store 


Sales  -  $91,546,500 


Independent  Chain 

1,475  555 

72.7  27.3 

$44,116,300  $47,430,200 

48.2  51.8 

$  29,909  $  85,460 


Independent  Stores 


Annual  Sales 


1.  Less  than  $5,000 

2.  5,000  to  9,999 

3.  10,000  to  24,999 

4.  25,000  to  49,999 

5.  50,000  to  99,999 

6.  100,000  to  249,999 

7.  250,000  to  499,999 

8.  500,000  and  over 


Total 


No.  of 

Per  Cent 

Stores 

of  Total 

I 

II 

393 

26.64 

244 

16.54 

381 

25.83 

273 

18.51 

108 

7.32 

56 

3.80 

14 

.95 

6 

.41 

1,475 

100.00 

Sales 

Per  Cent 
of  Total 

III 

IV 

$  806,900 

1.85 

1,739,400 

3.94 

6,083,500 

13.79 

9,414,300 

21.34 

7,539,200 

17.09 

8,042,200 

18.23 

5,026,000 

11.39 

5,464,800 

12.39 

$44,116,300 

100.00 
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Sales  Throijgh  Independently  Owned  and  Chain 


BUILDING  MATERIAL  YARDS 


Total  Yards  -  976 


Sales  -  ,<^161,985,000 


No.  of  yards 
Per  cent  of  total 

Sales 

Per  cent  of  total 
Average  sales  per  yard 


Independent 

809 

82.9 

$129,077,800 

84.9 

$  159,552 


Chain 

167 

17.1 

$22,907,200 

15.1 

$  137,169 


Independent  Yards 


Annual  Sales 


1.  Less  than  $5,000 

2.  5,000  to  9,999 

3.  10,000  to  24,999 

4.  25,000  to  49,999 

5.  50,000  to  99,999 

6.  100,000  to  249,999 

7.  250,000  to  499,999 

8.  500,000  to  999,999 

9.  1,000,000  and  over 

Total 


No.  of 

Per  Cent 

Yards 

of  Total 

I 

II 

78 

9.64 

74 

9.15 

103 

12.73 

101 

12.48 

135 

16.69 

167 

20.65 

89 

11.00 

44 

5.44 

18 

2.22 

809 

100.00 

Sales 

Per  Cent 
of  Total 

III 

IV 

$  178,500 

.14 

515,800 

.40 

1,663,800 

1.29 

3,399,100 

2.63 

9,651,200 

7.48 

25,628,300 

19.85 

31,253,500 

24.21 

28,934,900 

22.42 

27,852,700 

21.58 

$129,077,800 

100.00 

PER  CENT 
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Sales  Through  Independently  Owned  and  Chain 
CIGAR  AND  TOBACCO  STORES 


Total  Stores  -  3,280  Sales  -  $60,218,800 


Independent  Chain 

No.  of  stores 
Per  cent  of  total 


2,900  380 

88.4  11.6 


Sales  $32,578,100  $17,840,700 

Per  cent  of  total  64.5  55.6 


Average  sales  per  store  $  11,165  $  46,949 


0 - 


Independent  Stores 


Annual  Sales 

No.  of 
Stores 

Per  Cent 
of  Total 

Sales 

Per  Cent 
of  Total 

I 

II 

III 

IV 

1.  Less  than  $5,000 

1,200 

41.39 

$  2,811,300 

8.68 

2.  5,000  to  9,999 

744 

25.66 

5,216,800 

16.11 

3.  10,000  to  24,999 

682 

23.53 

10,350,000 

31.97 

4.  25,000  to  49,999 

212 

7.31 

7,018,800 

21.68 

5.  60,000  to  99,999 

46 

1.69 

2,971,600 

9.18 

6.  100  poo  and  over 

16 

.52 

4,009,600 

12.38 

Total 

2,900 

100.00 

$52,378,100 

100.00 

PER  CENT 
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Sales  Through  Independently  Owned  and  Chain 
CLOTHING  AND  FURNISHING  STORES  -  MEN’S  READY-TO-WEAR 


Total  Stores  -  2,834 


Sales  -  ^152,488,400 


Independent  Chain 


No .  of  stores 

2,485 

349 

Per  cent  of  total 

87.7 

12.3 

Sales 

$125,541,700 

$28,946,700 

Per  cent  of  total 

81.0 

19.0 

Average  sales  per  store 

$  49,715 

$  82,942 

Independent  Stores 


No.  of 

Per  Cent 

Per  Cent 

Annual  Sales 

Stores 

of  Total 

Sales 

of  Total 

I 

II 

III 

IV 

1.  Less  than  $5,000 

497 

20.00 

$  1,248,800 

1.01 

2.  5,000  to  9,999 

389 

15.66 

2,686,700 

2.17 

3.  10,000  to  24,999 

682 

27.45 

11,004,000 

8.91 

4.  25,000  to  49,999 

458 

18.43 

15,720,900 

12.73 

5.  50,000  to  99,999 

263 

10.58 

17,849,500 

14.45 

6.  100,000  to  249,999 

116 

4.67 

17,219,500 

13.94 

7.  250,000  to  499,999 

50 

2.02 

17,011,900 

15.77 

8.  500,000  to  999,999 

19 

.76 

12,126,700 

9.82 

9.  1,000,000  and  over 

.  11 

.44 

28,674,700 

23 . 20 

Total 

2,485 

100.00 

$123,541,700 

100.00 
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Sales  Through  Independently  Owned  and  Chain 
CLOTHING  STORES  -  WOMEN'S 


Total  Stores  -  1,672  Sales  -  1144,028,300 


No.  of  stores 
Per  cent  of  total 

Sales 

Per  cent  of  total 
Average  sales  per  store 


Independent  Chain 

1,426  246 

85.3  14.7 

^121,548,300  $22,480,000 

84.4  15.6 

$  85,237  $  91,382 


Independent  Stores 


No.  of 

Per  Cent 

Per  Cent 

Annual  Sales 

Stores 

of  Total 

Sales 

of  Total 

I) 

II 

III 

IV 

1.  Less  than  |5,000 

284 

19.92 

$  755,800 

.62 

2.  5,000  to  9,999 

183 

12.83 

1,340,000 

1.10 

3.  10,000  to  24,999 

352 

24.68 

5,671,400 

4.67 

4.  25,000  to  49,999 

206 

14.45 

7,313,400 

6.02 

5.  50,000  to  99,999 

168 

11.78 

11,926,200 

9.81 

6.  100,000  to  249,999 

145 

10.17 

22,151,500 

18.23 

7.  250,000  to  499,999 

43 

3.02 

15,681,100 

12.90 

8.  500,000  to  999,999 

28 

1.96 

17,079,700 

14.05 

9.  1,000,000  and  over 

17 

1.19 

39,629,200 

32.60 

Total 

1,426 

100.00 

$121,548,300 

100.00 

PER  CENI 
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Sales  Through  Independently  Owned  and  Chain 


COAL.  WOOD  AND  ICE  YAKDS 


Total  Yards  -  1,303 


Sales  -  $89,869,100 


No.  of  yards 
Per  cent  of  total 

Sales 

Per  cent  of  total 
Average  sales  per  yard 


Independent 

1,153 

88.5 

164,532,100 

71.8 

$  55,969 


Chain 

150 

11.6 

$25,327,000 

28.2 

$  168,847 


Independent  Yards 


No.  of 

Per  Cent 

Per  Cent 

Annual  Sales 

Yards 

of  Total 

Sales 

of  Total 

I 

II 

III 

IV 

1.  Less  than  $5,000 

362 

31.40 

$  798,700 

1.24 

2.  5,000  to  9,999 

153 

13.27 

1,047,900 

1.62 

3.  10,000  to  24,999 

201 

17.43 

3,178,500 

4.93 

4.  25,000  to  49,999 

163 

14.14 

5,834,100 

9.04 

5.  50,000  to  99,999 

118 

10.23 

8,212,400 

12.73 

6.  100,000  to  249,999 

98 

8.60 

14,581,000 

22.59 

7.  250,000  to  499,999 

40 

3.47 

13,818,000 

21.41 

8.  500,000  to  999,999 

12 

1.04 

7,750,700 

12.01 

9.  1,000,000  and  over 

6 

.52 

9,311,000 

14.43 

Total 

1,153 

100.00 

$64,632,100 

100.00 

PER  CENT 

0  10  20  30  40  50  60  70  80  90  lOO 

I _ I _ I  _ I _ I _ ! _ I _ ! _ 1 _ I _ t 


-  83  - 


Sales  Throtagh  Independently  Owned  and  Chain 
CONFECTIONERS.  ICE  CREAM  AND  SOFT  DRINK  STORES 


Total  Stores  -  6,677 


Sales  -  $64,814,300 


No.  of  stores 
Per  cent  of  total 


Independent  Chain 

6,289  388 

94.2  5.8 


Sales 

Per  cent  of  total 


$46,842,600 

72.3 


$17,971,700 

27.7 


Average  sales  per  store 


7,448  $  46,319 


0 - 


Annual  Sales 


1.  Less  than  $5,000 

2.  5,000  to  9,999 

5.  10,000  to  24,999 

4.  25,000  to  49,999 

5.  50,000  to  99,999 

6.  100,000  to  249,999 

7.  250,000  and  over 

Total 


Independent  Stores 


No.  of 

Per  Cent 

Stores 

of  Total 

I 

II 

3,459 

55.00 

1,434 

22.80 

1,091 

17.35 

229 

3.64 

49 

.78 

23 

.37 

4 

.06 

6,289 

100.00 

Sales 

Per  Cent 
of  Total 

III 

IV 

$  5,525,700 

11.80 

9,729,500 

20.77 

15,942,500 

34.03 

7,332,900 

15.66 

3,167,900 

6.76 

3,632,300 

7.75 

1,511,800 

3.23 

$46,842,600 

100.00 
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Sales  Through  Independently  Owned  and  Chain 
CUSTOM  TAILOR  SHOPS 


Total  Shops  -  1,602 

• 

Sales  -  $46,155,800 

Independent 

Chain 

No.  of  shops 

1,572 

50 

Per  cent  of  total 

98.1 

1.9 

Sales 

$40,698,500 

$5,457,500 

Per  cent  of  total 

88.2 

11.8 

Average  sales  per  shop 

$  25,890 

$  181,250 

O' 


Independent  Shops 

Annual  Sales 

No.  of 
Shops 

Per  Cent 
of  Total 

Sales 

Per  Cent 
of  Total 

I 

II 

III 

IV 

1.  Less  than  $5,000 

778 

49.49 

$  1,586,800 

5.90 

2.  5,000  to  9,999 

.214 

15.61 

1,441,800 

5.54 

5.  10,000  to  24,999 

270 

17.18 

4,269,000 

10.49 

4.  25,000  to  49^999 

172 

10.94 

6,084,100 

14.95 

5.  50,000  to  99,999 

90 

5.75 

6,052,200 

14.85 

6.  100,000  to  249,999 

55 

2.10 

5,5.^1,500 

15.59 

7.  250,000  to  499,999 

9 

.57 

2,646,400 

6.50 

8.  500,000  to  999,999 

5 

.19 

1,999,700 

4.91 

9.  1,000,000  and  over 

5 

.19 

11,106,800 

27.29 

Total 

1,572 

100.00 

$40,698,500 

100.00 
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Sales  Through  Independentily  Owned  and  Chain 
DAIRT  AND  POULTBI  PRODUCT  STORES 


Total  Stores  -  577 


Sales  -  <^70,971,100 


No.  of  stores 
Per  cent  of  total 

Sales 

Per  cent  of  total 
Average  sales  per  store 


Independent 

514 

89.1 

$39,745,000 

56.0 

$  77,325 


Chain 

63 

10.9 

$31,226,100 

44.0 

$  495,652 


Independent  Stores 


Annual  Sales 

No.  of 
Stores 

Per  Gent 
of  Total 

Sales 

Per  Cei 
of  Tote 

* 

I 

II 

III 

IV 

1.  Less  than  $5,000 

147 

28.60 

$  293,400 

.74 

2.  5,000  to  9,999 

94 

18.30 

666,100 

1.67 

3.  10,000  to  24,999 

105 

20.43 

1,668,700 

4.20 

4.  25,000  to  49,999 

64 

12.43 

2,145,500 

5.40 

5.  50,000  to  99,999 

42 

8.17 

2,950,500 

7.42 

6.  100,000  to  249,999 

28 

5.45 

4,899,300 

12.33 

7.  250,000  to  499,999 

16 

3.11 

5,977,500 

15.04 

8.  500,000  to  999,999 

10 

1.95 

7,335,700 

18.46 

9.  1,000,000  and  over 

8 

1.56 

13,808,300 

34.74 

Total 

514 

100.00 

$39,745,000 

100.00 
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Sales  Through  Independently  Owned  and  Chain 
DEPARTMENT  STORES 


Total  Stores  -  125 


Sales  -  ^16,489,700 


No.  of  stores 
Per  cent  of  total 

Sales 

Per  cent  of  total 
Average  sales  per  store 


Independent 

108 

86.4 

^12,918,200 

67.0 

$  3,823,317 


Chain 

17 

13.6 

$203,571,500 

33.0 

$  11,974,794 


O 


Independent  Stores 


Annual  Sales 

No.  of 
Stores 

Per  Cent 
of  Total 

Sales 

Per  Cent 
of  Total 

I 

II 

III 

IV 

1.  $5,000  to  99,999 

7 

6.48 

$  403,500 

.10 

2.  100,000  to  249,999 

8 

7.41 

1,262,400 

.31 

3.  250,000  to  499,999 

15 

13.89 

5,019,100 

1.22 

4.  500,000  to  999,999 

7 

6.48 

5,603,200 

1.36 

5.  1,000,000  to  4,999,999 

43 

39.81 

107,387,300 

26.00 

6.  5,000,000  and  over 

28 

25.93 

293,242,700 

71.01 

Total 

108 

100.00 

$412,918,200 

100.00 

PER  CENT 
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-  87  - 


Sales  Through  Independently  Ovmed  and  Chain 
DRUG  STORES 


Total  Stores  -’4,397 


Sales  -  $156,892,200 


Independent 

Chain 

No.  of  stores 

3,876 

521 

Per  cent  of  total 

88.2 

11.8 

Sales 

$109,348,500 

$46,543,900 

Per  cent  of  total 

70.1 

29.9 

Average  sales  per  store 

$  28,212 

$  89,336 

Independent  Stores 


No.  of 

Per  Cent 

Per  Cent 

Annual  Sales 

Stores 

of  Total 

Sales 

of  Total 

t 

I 

II 

III 

IV 

1.  Less  than  $5,000 

316 

8.15 

$  677,700 

.62 

2.  5,000  to  9,999 

373 

9.62 

2,796,700 

2.56 

5.  i0,000  to  24,999 

1,617 

41.72 

27,753,700 

25.38 

4.  25,000  to  49,999 

1,176 

30.34 

40,088,800 

36.66 

5.  50,000  to  99,999 

303 

7.82 

19,935,300 

18.23 

6.  100,000  to  249,999 

77 

1.99 

10,683,000 

9.77 

7.  250,000  to  499,999 

8 

.21 

2,596,000 

2.37 

8.  500,000  and  over 

6 

.15 

4,817,100 

4.41 

Total 

3,876 

100.00 

$109,348,300 

100.00 

PER  CENT 
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Sales  Throxigh  Independently  Owned  and  Chain 
DEI  GOODS  AND  NOTION  STORES 


Total  Stores  -  3,292  Sales  -  $89,835,700 


Independent  Chain 

No.  of  stores  3,105  187 

Per  cent  of  total  94.4  5.7 

Sales  $82,437,400  $7,398,300 

Per  cent  of  total  91.8  8.2 


Average  sales  per  store 


26,550  $  39,563 


Independent  Stores 


Annual  Sales 

No.  of 
Stores 

Per  Cent 
of  Total 

Sales 

Per  Cent 
of  Total 

I 

II 

III 

IV 

1.  Less  than  $5,000 

960 

30.92 

$  2,156,700 

2.62 

2.  5,000  to  9,999 

708 

22.80 

5,075,600 

6.16 

3.  10,000  to  24,999 

831 

26.76 

12,741,900 

15.45 

4.  25,000  to  49,999 

350 

11.27 

12,147,900 

14.74 

5.  50,000  to  99,999 

147 

4.73 

9,947,400 

12.07 

6.  100,000  to  249,999 

68 

2.19 

9,721,000 

11.79 

7.  250,000  to  499,999 

27 

.87 

9,211,600 

11.17 

8.  500,000  to  999,999 

7 

.23 

4,803,600 

5.83 

9.  1,000,000  and  over 

7 

.23 

16,631,700 

20.17 

Total 

3,105 

100.00 

$82,437,400 

100.00 
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Sales  Through  Independently  Owned  and  Chain 
TiTr.KCTRTCAL  APPLIANCE  AND  SUPPLY  STORES 


Total  Stores  -  750 


No.  of  stores 
Per  cent  of  total 

Sales 

Per  cent  of  total 
Average  sales  per  store 


Sales  -  $37,975,100 


Independent 

679 

90.5 

$26,852,600  ^ 
70.7  ^ 

$  39,547 


v^uChein 

71 

9.5 

$11,122,500 
.  29.3 

$  156,655 


Independent  Stores 


No.  of 

Per  Cent 

Per  Cent 

Annual  Sales 

Stores 

of  Total 

Sales 

of  Total 

I 

II 

III 

IV 

1.  Less  than  $5,000 

191 

28.13 

$  411,700 

1.53 

2.  5,000  to  9,999 

91 

13.40 

635,800 

2.37 

5.  10,000  to  24,999 

153 

22.55 

2,535,700 

9.44 

4.  25,000  to  49,999 

112 

16.49 

4,511,600 

16.80 

5.  50,000  to  99,999 

75 

11.05 

5,297,500 

19.73 

6.  100,000  to  249,999 

45 

6.63 

6,636,700 

24.72 

7.  250,000  to  499,999 

7 

1.03 

2,760,200 

10.28 

8,  500,000  and  over 

5 

.74 

4,063,400 

15.13 

Total 

679 

100.00 

$26,852,600 

100.00. 

PER  CENT 
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Sales  Through  Independently  Ovmed  and  Chain 
FLORIST  SHOPS 


Total  Shops  -  1,016 


Sales  -  $22,402,900 


Independent 

Chain 

No .  of  shops 

950 

66 

Per  cent  of  total 

93.5 

6.5 

Sales 

$19,390,400 

$3,012,500 

Per  cent  of  total 

86.6 

13.4 

Average  sales  per  shop 

$  20,411 

$  45,544 

0 


Independent  Shops 


No.  of 

Annual  Sales 

Shops 

I 

1.  Less  than  $5,000 

339 

2.  5,000  to  9,999 

174 

3.  10,000  to  24,999 

238 

4.  25,000  to  49,999 

102 

5.  50,000  to  99,999 

66 

6.  100,000  to  249,999 

28 

7.  250,000  and  over 

3 

Total 

950 

Per  Cent 

Per  Cent 

of  Total 

Sales 

of  Total 

II 

III 

IV 

35.68 

$  768,200 

3.96 

18.32 

1,227,600 

6.35 

25.05 

3,600,800 

18.57 

10.74 

3,502,200 

18.06 

6.95 

4,469,100 

23.05 

2.95 

3,981,600 

20.54 

.31 

1,840,900 

9.49 

100.00 

$19,390,400 

100.00 

PER  CENT 
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Sales  Throu^  Independently  Owned  and  Chain 
FRUIT  AND  VE5ETABLE  STORES 


Total  Stores  -  2,706  Sales  -  $36,187,500 


Independent 


Chain 


^lo.  of  stores 
Per  cent  of  total 

Sales 

Per  cent  of  total 


2,280 

84.3 

132,743,700 

90.5 


426 

15.7 

$3,443,800 

9.5 


Average  sales  per  store 


14,361 


$  80,840 


-0- 


Independent  Stores 


Ann\ial  Sales 

No.  of 
Stores 

Per  Cent 
of  Total 

Sales 

Per  Cent 
of  Total 

I 

II 

III 

IV 

1.  Less  than  $5,000 

800 

35.08 

$  1,937,300 

5.92 

2.  5,000  to  9,999 

498 

21.84 

3,490,900 

10.66 

3.  10,000  to  24,999 

670 

29,39 

10,413,700 

31.80 

4.  25,000  to  49,999 

219 

9.60 

7,201,600 

21.99 

5.  50,000  to  99,999 

69 

3.03 

4,635,300 

14.16 

6.  100,000  to  249,999 

20 

.88 

2,623,100 

8.01 

7.  250,000  and  over 

4 

.18 

2,441,800 

7.46 

Total 

2,280 

100.00 

$32,743,700 

100.00 
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Sales  Tlarough  Independently  Owned  and  Chain 
FUR  MD  FUR  CLOTHING  STORES 


Total  Stores  -  354 


Sales  -  $21,594,000 


Independent 


Ohain 


No.  of  stores 
Per  cent  of  total 


326 

92.1 


28 

7.9 


Sales 

Per  cent  of  total 


$19,179,000 

88.8 


$2,415,000 

11.2 


Average  Sales  per  store 


Annual  Sales 


1.  Less  than  $5,000 

2.  5,000  to  9,999 

3.  10,000  to  24,999 

4.  25,000  to  49,999 

5.  50,000  to  98,999 

6.  100,000  to  249,999 

7.  250,000  and  over 

Total 


$  58,831 

■0 - 


Indenendent 

Stores 

No .  of  • 

Per  Cent 

Stores 

of  Total 

I 

II 

38 

11.66 

36 

11.04 

82 

25.16 

61 

18.71 

61 

18.71 

37 

11.35 

11 

3.37 

326 

100.00 

$  86,250 


Sales 

Per  Cent 
of  Total 

III 

IV 

$  85,900 

.45 

241,000 

1.26 

1,317,400 

6.87 

2,164,100 

11.28 

4,072,500 

21.23 

5,591,200 

29.15 

5,706,900 

29.76 

$19,179,000 

100.00 

PER  CENT 
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Sales  Through  Independently  Owned  and  Chain 
FURNITURE  AND  HOUSE  FURNISHING  STORES 


Total  Stores  -  2,844 

No.  of  stores 
Per  cent  of  total 

Sales 

Per  cent  of  total 
Average  sales  per  store 


Sales  -  ^{205,357,100 

independent  Chain 

2,458  386 

86.4  13.6 

^{137,957,000  $67,400,100 

67.2  32.8 

$  56,126  $  174,612 


Independent  Stores 


Annual  Seiles 


1.  Less  than  $5,000 

2.  5,000  to  9,999 

3.  10,000  to  24,999 

4.  25,000  to  49,999 

5.  50,000  to  99,999 

6.  100,000  to  249,999 

7.  250,000  to  499,999 

8.  500,000  to  999,999 

9.  1,000,000  and  over 

Total 


No.  of 

Per  Cent 

Stores 

of  Total 

I 

II 

699 

28.44 

362 

14.73 

513 

20.86 

318 

12.94 

287 

11.68 

182 

7.40 

53 

2.16 

23 

.94 

21 

.85 

2,458 

100.00 

Sales 

Per  Cent 
of  Total 

III 

IV 

$  1,561,900 

1.13 

2,537,800 

1.84 

8,048,400 

5.83 

11,202,300 

8.12 

19,313,400 

14.00 

27,659,400 

20.05 

18,282,300 

13.25 

15,348,100 

11.13 

34,003,400 

24.65 

$137,957,000 

100.00 

PER  CENT 
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Sales  Throiigh  Independently  Ovmed  and  Chain 
GASOLINE  AND  OIL  STATIONS 


Total  Stations  -  4,155  Sales  -  $137,352,300 


No.  of  stations 
Per  cent  of  total 

Sales 

Per  cent  of  total 
Average  sales  per  station 


Independent 


Chain 


2,215  1,920 

53.6  46.4 


$36 ,456 , 900 
26.5 


$100,895,400 

73.5 


$  16,459 


52,550 


0 


Independent  Stations 


No.  of 

Per  Cent 

Per  Cent 

Annual  Sales 

Stations 

of  Total 

Sales 

of  Total 

I 

II 

III 

IV 

1.  Less  than  $5,000 

718 

32.42 

$  1,758,800 

4.82 

2.  5,000  to  9,999 

482 

21.75 

3,365,700 

9.23 

3.  10,000  to  24,999 

648 

29.25 

10,229,700 

28.06 

4.  25,000  to  49,999 

273 

12.33 

9,193,400 

25.22 

5.  50,000  to  99,999 

72 

3.25 

4,638,400 

12.72 

6.  100,000  to  249,999 

15 

.68 

2,115,100 

5.80 

7.  250,000  to  499,999 

7 

w 

.14 

1,035,300 

2.84 

8.  500,000  and  over 

4 

.18 

4,120,500 

11.31 

Total 

2,215 

100.00 

$36,456,900 

100.00 
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Sales  Through  Independently  Owned  and  Chain 
GENERAL  STORES 


Total  Stores  -  75 


Sales  -  $4,562,700 
Independent 


Chain 


No.  of  stores 

64 

11 

Per  cent  of  total 

85.3 

14.7 

Sales 

$3,209,200 

$1,353,500 

Per  cent  of  total 

70.3 

29.7 

Average  sales  per  store 

$  50,144 

$ 

123,046 

Independent  Stores 

No.  of 

Per  Cent 

Per  cent 

Annual  Sales 

Stores 

of  Total 

Sales 

of  Total 

- 

I 

II 

III 

IV 

1.  Less  than  $5,000 

13 

20.31 

$  35 , 700 

1.11 

2.  5,000  to  9,999 

4 

6.25 

30,400 

.95 

3.  10,000  to  24,999  , 

24 

37.50 

375,300 

11.69 

4.  25,000  to  49,999 

10 

15.63 

363,200 

11.32 

5.  50,000  ^0  99,999 

6 

9.37 

341,700 

10.65 

6.  100,000  and  over 

7 

10.94 

2,062,900 

64.28 

Total 

64 

100.00 

$3,209,200 

100.00 

PER  CENT 
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Sales  Through  Independently  Ovmed  and  CShain 
GROCERY  AND  DELICATESSEN  STOBES 


Total  Stores  -  20,886 


Sales  -  $488,509,000 


Independent 


C3iain 


No.  of  stores 
Per  cent  of  total 


16,500 

79.0 


4,586 

21.0 


Sales 

Per  cent  of  total 


$286,767,800 

58.7 


$201,741,300 

41.3 


Average  sales  per  store 


$  17,380  $  45,997 


0 


Independent  Stores 


Annual  •Sales 


1.  Less  than  $5,000 

2.  5,000  to  9,999 

3.  10,000  to  24,999 

4.  25,000  to  49,999 

5.  50,000  to  99,999 

6.  100,000  to  249,999 

7.  250,000  to  499,999 

8.  500,000  to  999,999 

9.  1,000,000  and  over 

Total 


No.  of 

Per  Cent 

Stores 

of  Total 

I 

1 

II 

4,534 

27.42 

3,543 

21.47 

5,365 

32.52 

2,134 

12.93 

721 

4.37 

180 

1.09 

21 

.13 

7 

.04 

5 

.03 

16,500 

100.00 

Per  Cent 


Sales 

of  Total 

III 

IV 

$  11,342,800 

3.96 

28,437,100 

9.92 

82,704,000 

28.83 

71,631,700 

24.97 

47,707,100 

16.64 

25,739,200 

8.98 

6,674,000 

2.33 

4,900,800 

1.71 

7,631,100 

2.66 

$286,767,800 

100.00 
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Sales  Through  Independently  Owned  and  Chain 
HARDWARE  STORES 


Total  Stores  -  2,472  Sales  -  $81,798,200 


Independent 

Chain 

No.  of  stores 

2,111 

361 

Per  cent  of  total 

85.4 

14.6 

Sales 

$74,239,900 

$7,508,300 

Per  cent  of  total 

90.8 

9.2 

Average  sales  per  store 

$  35,192 

$  20,799 

- 0 

Independent 

Stores 

Annual  Sales 

No.  of 

Per  Cent 

Per  Cent 

Stores 

of  Total 

Sales 

of  Total 

I 

II 

HI 

IV 

1.  Less  than  $5,000 

419 

19.85 

$  1.059,800 

1.43 

2.  5,000  to  9,999 

429 

20.32 

3,248,800 

4.36 

3.  10,000  to  24,999 

662 

31.36 

10,769,600 

14.50 

4.  25,000  to  49,999 

297 

14.07 

10,435,100 

14.05 

5.  50,000  to  99,999 

170 

8.05 

11,678,000 

15.72 

6.  100,000  to  249,999 

91 

4.31 

13,561,200 

18.25 

7.  250,000  to  499,999 

31 

1.47 

10,481.300 

14.11 

8.  500,000  to  999,999 

6 

.29 

4,136,500 

5.57 

9.  1,000,000  and  over 

6 

.29 

8,919,600 

12.01 

Total 

2,111 

100.00 

$  74,239,900 

100. OQ 
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Sales  Through  IndepeDdently  Owned  and  Chain 
hat  AM)  CAP  (MEN’S  AM  BOYS’)  STORES 


Total  Stores  —  265  Sales  —  ^7,506,200 


Independent 

Chain 

No.  of  stores 

169 

86 

Per  cent  of  total 

66.3 

33.7 

Sales 

$3,625,800 

$3,880,400 

Per  cent  of  total 

48.3 

51.7 

Average  sales  per  store 

$  21,454 

$  45,121 

Independent  Stores 


No.  of 

Per  Cent 

Per  Cent 

Annual  Sales 

Stores 

of  Total 

Sales 

of  Total 

I 

II 

III 

IV 

1.  Less  than  $5,000 

50 

29.59 

$  93,200 

2.57 

2.  5,000  to  9,999 

25 

14.79 

165,000 

4.55 

3.  10,000  to  24,999 

42 

24.85 

680,100 

18.76 

4.  25,000  to  49,999 

32 

18.93 

1,129,000 

31.13 

5.  60,000  to  99,999 

17 

10.06 

1,144,500 

31.57 

6.  100,000  and  over 

5 

1.78 

414,000 

11.42 

Total 

169 

100.00 

$3,625,800 

100.00 

STORES 

COL.  II. 


SALES 

COL.  IV. 
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Sales  Through  Independently  Owned  and  Chain 


HAY,  CHAIN  and  FEED  STORES 


Total  Stores  -  201 


Sales  -  $12,734,300 


No.  of  stores 
Per  cent  of  total 

Sales 

Per  cent  of  total 


Independent  Chain 

188'  13 

93.5  6.5 


$  11,899,900 
93.4 


$  834,400 

6.6 


Average  sales  per  store 


$  63,297  $  64,185 


■0. 


Indepen(^nt  Stores 


Annual  Sales 

No.  of 

Per  Cent 

Per  Cent 

Stores 

of  Total 

Sales 

of  Total 

I 

II 

III 

IV 

1. 

Less  than  $5,000 

44 

23.40 

$  113,500 

.95 

2. 

5,000  to  9,999 

33 

17.55 

239,900 

2.02 

3. 

10,000  to  24,999 

45 

23.95 

714,100 

6.00 

4. 

25,000  to  49,999 

29 

15.43 

992,200 

8.34 

5. 

50,000  to  99,999 

18 

9.57 

1,312,500 

11.03 

6. 

100,000  to  249,999 

7 

'  3.72 

1,035,400 

8.70 

7. 

250,000  to  499,999 

8 

4.25 

2,725,300 

22.90 

8. 

500,000  and  over 

4 

2.13 

4,767,000 

40.06 

Total 

188 

100.00 

$11,899,900 

100.00 

0 
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Sales  Through  Independently  Owned  and  Chain 


JEWELRY  STORES 


Total  Stores  -  1,370  Sales  -  $56,863,200 


No.  of  stores 
Per  cent  of  total 

Sales 

Per  cent  of  total 
Average  sales  per  store 


1.  Less  than  $5,000 

2.  5,000  to  9,999 

3.  10,000  to  24,999 

4.  25,000  to  49,999 

5.  50,000  to  99,999 

6.  100,000  tfo  249,999 

7.  250,000  to  499,999 

8.  500,000  to  999,999 

9.  1,000,000  and  over 

Total 


Independent 

1,291 

92.2 

$47,065,000 

82.8 

$  36,456 


•0 


Independent 

Stores 

No.  of 

Per  Cent 

Stores 

of  Total 

I 

II 

393 

30.44 

224 

17.35 

323  • 

25.02 

169 

13.09 

96 

7.44 

52 

4.03 

22 

1.70 

8 

.62 

4 

.31 

1,291 

100.00 

Chain 

79 

5.8 

$9,798,200 

17.2 

$  124,028 


Sales 

Per  Cent 
of  Total 

III 

IV 

$  835,400 

1.78 

1,623,000 

3.45 

5,051,300 

10.73 

5,720,100 

12.15 

6,527,600 

13.87 

8,189,300 

17.40 

7,583,600 

16.11 

5,301,900 

11.27 

6,232,800 

13.34 

$47,065,000 

100.00 

PER  CENT 
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Sales  Through  Independently  Owned  and  Chain 


MEAT.  POULTRY  AUD  FISH  STORES 


Total  Stores  -  5,712 


Sales  -  $169,912,100 


No.  of  stores 
Per  cent  of  total 


Independent 

Chain 

5,222 

490 

91.4 

8.6 

Sales 

Per  cent  of  total 


$145,708,900 

85.8 


$24,203,200 

14.2 


Average  sales  per  store 


27,903  $  49,394 


Independent  Stores 


No.  of 

Per  Cent 

Per  Cent 

Annual  Sales 

Stores 

of  Total 

Sades 

of  Total 

I 

II 

III 

IV 

1.  Less  than  $5,000 

608 

11.64 

$  1,548,400 

1.06 

2.  5,000  to  9,999 

799 

15.30 

5,798,300 

3.98 

3.  10,000  to  24,999 

2,015 

38.59 

32,813,900 

22.53 

4.  25,000  to  49,999 

1,188 

22.75 

40,767,100 

27.98 

5.  50,000  to  99,999 

466 

8.92 

32,219,800 

22.11 

6.  100,000  to  249,999 

118 

2.26 

19,965,400 

13.70 

7.  250,000  to  499,999 

22 

.42 

7,188,500 

4.93 

8.  500,000  to  999,999 

3 

.06 

1,773,900 

1.22 

9.  1,000,000  and  over 

3 

.06 

3,633,600 

2.49 

Total 

5,222 

100.00 

$145,708,900 

100.00 
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Sales  Through  Independently  Owned  and  Chain 
MILLINERY  &  ARTIFICIAL  FLOWER  STORES 


Total  Stores  -  1,107  Sales  -  $22,136,800 


Independent 

Chain 

No.  of  stores 

881 

226 

Per  cent  of  total 

79.6 

20.4 

Sales 

$13,973,800 

$8,163,000 

Per  cent  of  total 

63.1 

36.9 

Average  salles  per  store 

$  15,861 

$  36,119 

Independent  Stores 


No.  of 

Per  Cent 

Per  Cent 

Ann\ial  Sales 

Stores 

of  Total 

Sales 

of  Total 

I 

II 

III 

IV 

1. 

Less  than  $5,000 

350 

39.72 

$  783,000 

5.60 

2. 

5,000  to  9,999 

193 

21.91 

1,360.500 

9.74 

3. 

10,000  to  24,999 

203 

23.04 

2,979,000 

21.31 

4,. 

25,000  to  49,999 

76 

8.63 

2,512,300 

17.98 

5. 

50,000  to  99,999 

43 

4.88 

2,879,700 

20.61 

>. 

100,000  to  249,999 

15 

1.48 

1,880,400 

13.46 

t  • 

250,000  and  over 

3 

•  34 

1,578,900 

11.30 

Total 

881 

100.00 

$13,973,800 

100.00 
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Sales  Through  Independently  Oimed  and  Chain 
MOTOBCrCLE  ASD  BICYCLE  STORES 


Total  Stores  -  118 

No.  of  stores 
Per  cent  of  total 

Sales 

Per  cent  of  total 
Average  sales  per  store 


Sales  -  $1,612,700 


Independent 

Chain 

114 

4  . 

96.6 

3.4 

$1,540,800 

$71,900 

95.5 

4.5 

$  13,516 

$17,975 

Independent  Stores 


No.  of 


Annual  Sales  Stores 

I 

1.  Less  than  $5,000  63 

2.  5,000  to  9,999  16 

5.  10,000  to  24,999  18 

4.  25,000  to  49,999  9 

5.  50,000  and  over  8 

Total  114 


Per  Cent 

Per  Cent 

of  Total 

Sales 

of  Total 

II 

III 

IV 

55.26 

$  149,900 

9.73 

14.04 

100,900 

6.55 

15.79 

235,000 

15.25 

7.89 

317,400 

20.60 

7,02 

737,600 

47.87 

100.00 

$1,540,800 

100.00 

PER  CENT 
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Sales  Through  Independently  Owned  and  Chain 
MUSICAL  INSTHUMMT  AND  SHEET  MUSIC  STORES 


Total  Stores  -  555 


Sales  -  $36,465,800 


No,  of  stores 
Per  cent  of  total 

Sales 

Per  cent  of  total 
Average  sales  per  store 


Independent 


Chain 


479 

86.3 


76 

13.7 


$  26,530,400 
72.8 


$9,956,400 

27.2 


$ 


55,387 


$  130,729 


Independent  Stores 


Annual  Sales 

No.  of 

Per  Cent- 

Per  Cent 

Stores 

of  Total 

Sales 

of  Total 

I 

II 

III 

IV 

1,  Less  than  $5,000 

127 

26.52 

$  277,000 

1.05 

2.  5,000  to  9,999 

78 

16.28 

535,000 

2.02 

3.  10,000  to  24,999 

94 

19.62 

1,376,300 

5.19 

4.  25,0'00  to  49,999 

59 

12.32 

2,055,800 

7.75 

5.  50,000  to  99,999 

54 

11.28 

3,839,900 

14.46 

6.  100,000  to  249,999 

47 

9.81 

7,507,400 

28.30 

7.  250,000  to  499,999 

15 

3.13 

5,232,700 

.  19.72 

a.  500,000  and  over 

5 

1.04 

5,706,300 

21.51 

Total 

479 

100.00 

$26,530,400 

100.00 
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Sales  Throu^  Independently  Owned  and  Chain 
OFFICE  EQUIPMENT  STORES 


Total  Stores  -  439 


Sales  -  $42,176,600 


No.  of  stores 
Per  cent  of  total 

Sales 

Per  cent  of  total 
Average  sales  per  store 


Independent 


Chain 


401  38 

91.3  8.7 


$  36,521,700 

86.6 


$5,654,900 

13.4 


$■  91,077 


$  148,813 


•0 


Independent  Stores 


Annual  Sales 

No.  of 
Stores 
I 

1.  Less  than  $5,000 

44 

2.  5,000  to  9,999 

32 

3.  10,000  to  24,999 

80 

4.  25,000  to  49,999 

83 

5.  50,000  to  99,999 

85 

6.  100,000  to  249,999 

43 

7.  250,000  to  499,999 

19 

8.  500,000  to  999,999 

11 

9.  1,000,000  and  over 

4 

Total 

401 

Per  Cent 

Per  Cent 

of  Total 

Sales 

of  Total 

II 

III 

IV 

10.97 

$  125,200 

.34 

7.98 

229,900 

.63 

19.95 

1,268,600 

3.47 

20.70 

2,981,100 

8.16 

21.20 

6,053,800 

16.59 

10.72 

6,570,900 

17.99 

4.74 

6,395,900 

17.51 

2.74 

7,590,100 

20.78 

1.00 

5,306,300 

14.53 

100.00 

$36,521,700 

100.00 
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Sales  Throu^  Independently  Owned  and  Chain 
OPTICAL  COOPS  STORES 


Total  Stores  -  252 


Sales  -  $8,439,000 


Independent 

Chain 

No.  of  Stores 

230 

22 

Per  cent  of  total 

91.3 

8.7 

Sales 

$  7,029,100 

$1,409,900 

Per  cent  of  total 

83.3 

16.7 

Average  sales  per  store 

$  30,561 

$  64,086 

■0 


Independent  Stores 


Annual  Sales 

No.  of 

Per  Cent 

Per  Cent 

Stores 

of  Total 

Sales 

of  Total 

I 

II 

in 

IV 

1.  Less  than  $5,000 

53 

23.04 

$  120,600 

1.72 

2.  5,000  to  9,999 

37 

16.09 

247,000 

3.51 

3.  10,000  to  24,999 

59 

25.65 

912,600 

12.98 

4.  25,000  to  49,999 

45 

19.57 

1,631,500 

23.21 

5.  50,000  to  99,999 

21 

9.13 

1,492,900 

21.24 

6.  100,000  and  over 

15 

6.52 

2,624,500 

37.34 

Total 

230 

100.00 

$7,029,100 

100,00 

PER  CENT 
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Sales  Through  Independently  Owned  and  Chain 
PAINT.  VARNISH  and  QLASS  STOKES 


Total  Stores  -  577 


Sales  -  $17,305,200 


Independent  Chain 


No,  of  stores 
Per  cent  of  total 


547  30 

94.8  5.2 


Sales 

Per  cent  of  total 


$14,594,700 

84.3 


$2,710,500 

15.7 


Average  sales  per  store 


$  26,681  $  90,350 


O 


Annual  Sales 


1.  Less  than  $5,000 

2.  5,000  to  9,999 

3.  10,000  to  24,999 

4.  25,000  to  49,999 

5.  50,000  to  99,999 

6.  100,000  to  249,999 

7.  250,000  and  over 

Total 


Independent  Stores 

No.  of 

Per  Cent 

Stores 

of  Total 

I 

II 

162 

29.62 

96 

17.55 

141 

25.78 

77 

14.07 

48 

8.78 

19 

3.47 

4 

.73 

547 

100.00 

Sales 

Per  Cent 
of  Total 

III 

IV 

$  406,300 

2.78 

667,300 

4.57 

2,168,800 

14.86 

2,626,700 

18.00 

3,525,200 

24.15 

2,959,500 

20.29 

2,240.900 

15.35 

$14,594,700 

100.00 
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Sales  Through  Independently  Owned  ejid  Chain 
PHOTOOHAPHIC  SUPPLY  and  CAMERA  STORES 


Total  Stores  -  107 


Sales  -  $2,157,400 


No.  of  stores 
Per  cent  of  total 

Sales 

Per  cent  of  total 
Average  sales  per  store 


Independent 

97 

90.7 

$  2,015,700 
93.4 

$  20,780 


Chain 

10 

9.3 

$  141,700 

6.6 

$  14,170 


Independent  Stores 


Annual  Sales 

No.  of 
Stores 

Per  Cent 
of  Total 

Sales 

Per  Cent 
of  Total 

I 

II 

III 

IV 

1.  Less  than  $5,000 

47 

48.45 

98,600 

4.89 

2.  5,000  tQ  9,999 

12 

12.37 

71,400 

3.54 

3.  10,000  to  24,999 

18 

18.56 

257,500 

12.77 

4.  25,000  to  49,999 

8 

8.25 

281,200 

13.96 

5.  50,000  to  99,999 

7 

7.22 

437,200 

21.69 

6.  100,000  and  over 

5 

5.15 

869,800 

43.15 

Total 

97 

100.00 

$2,015,700 

100.00 

PER  CENT 
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Sales  Through  Independently  Owned  and  Chain 
PLUMBING  AUD  HEATING  FIXTURE  AND  SUPPLY  STORES 


Total  Stores  -  719 


Sales  -  $33,614,900 


Independent 


Chain 


No.  of  stores 
Per  cent  of  total 


648 

90.1 


71 

9.9 


Sales 

Per  cent  of  total 


$30,568,200 

90.9 


$3,056,700 

9.1 


Average  sales  per  store 


$  47,158 


$  43,052 


Independent  Stores 


Annual  Sales 

No.  of 
Stores 

Per  Cent 
of  Total 

Sales 

Per  Cent 
of  Total 

I 

II 

III 

IV 

1.  Less  than  $6,000 

157 

24.23 

$ 

388,700 

1.27 

2.  5,000  to  9,999 

79 

12.19 

546,600 

1.79 

3.  10,000  to  24,999 

164 

25.31 

2,700,400 

8.84 

4.  25,000  to  49,999 

97 

14.97 

3,355,400 

10.98 

5.  60,000  to  99,999 

77 

11.88 

5,443,000 

17.81 

6.  100,000  to  249,999 

49 

7.56 

7,090,400 

23.20 

7.  250,000  to  499,999 

19 

2.93 

6,310,200 

20.65 

8.  500,000  and  over 

6 

.93 

4,723,500 

15.46 

Total 

648 

100.00 

$30,558,200 

100.00 
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Sales  Through  Independentljr  Owned  and  Chain 
RADIO  STORES 


Total  Stores  -  371 


Sales  -  $12,206,800 


No. of  stores 
Per  cent  of  total 

Sales 

Per  cent,  of  total 


Independent 

529 

88.7 

$9,691,800 

79.4 


Chain 

42 

11.3 

$2,515,000 

20.6 


Average  sales  per  store 


29,458  $  59,881 


Independent  Stores 


No.  of 

Per  Cent 

Pei*  Cent 

Annual  Sales* 

Stores 

of  Total 

Sales 

of  Total 

I 

II 

III 

IV 

1,  Less  than  $5,000 

91 

27.66 

$  211,100 

2.18 

2,  5,000  to  9,999 

52 

15.81 

360,400 

3.72 

3.  10,000  to  24,999 

74 

22.48 

1,186,200 

12.24 

4.  25,0CKyto  49,999 

56 

17.02 

1,934,600 

19.96 

5.  50,000  to  99,999 

37 

11.25 

2,598,300 

26.80 

6.  100,000  to  249,999 

15 

4.56 

2,149,300 

22.18 

7.  250,000  and  over 

4 

1.22 

1,251,900 

12.92 

Total 

329 

100.00 

$9,691,800 

100.00 
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Sales  Through  Independently  Owned  and  Chain 

/ 

flESTAURAjrrS 


Total  Restaurants  -  8,350 


Sales  -  ^269,187,500 


No,  of  restaurants 
Per  cent  of  total 

Sales 

Per  cent  of  total 

Average  sailes  per  restaurant 


Independent 


Chain 


7,328  1,022 

87.8  .  12.2 


$178,641,400 

66.4 


$90,545,900 

33.6 


$  24,378 


88,597 


■a 


Independent  Restaurants 


Annual  Sales 

No.  of 
Restaurants 

Per  Cent 
of  Total 

Sales 

Per  Cent 
of  Total 

I 

II 

III 

IV 

1.  Less  than  $5,000 

1,877 

25.61 

$  4,718,100 

2.64 

2.  5,000  to  9,999 

1,396 

19.05 

9,634,000 

5.39 

3.  10,000  to  24,999 

2,131 

29.09 

30,845,000 

17.27 

4.  25,000  to  49,999 

1,105 

15.08 

35,873,700 

20.08 

5.  50,000  to  99,999 

544 

7.42 

35,672,100 

19.96 

6.  100,000  to  249,999 

209 

2.85 

30,022,000 

16.81 

7.  250,000  to  499,999 

50 

.68 

17,269,600 

9.67 

8.  500,000  to  999,999 

11 

.15 

6,966,600 

3.90 

9.  1,000,000  and  over 

5 

.07 

7,640,300 

4.28 

Total 

7,328 

100.00 

$178,641,400 

100.00 

0  10  20 

30  40 

PER  CENT 

50  60 

70  60 

90  100 

j - 1_ I_ I_ I_ I_ I_ I_ 1_ I 


I  2  3  4  5  67 
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Sales  Through  Independently  Owned  and  Chain 
SPOKTIRG  GOODS  AND  TOY  AND  GAME  STORES 


Total  Stores  -  232  Sales  -  $6,417,600 


Independent 

Chain 

No.  of  stores 

207 

25 

Per  cent  of  total 

89.2 

10.8 

Sales 

$5,236,200 

$1,181,400 

Per  cent  of  total 

81.6 

18.4 

Average  sales  per  store 

$  25,296 

$  47,256 

Independent  Stores 


No.  of 

Annual  Sales 

Stores 

I 

1.  Less  than  $5,000 

56 

2.  5,000  to  9,999 

35 

3.  10,000  to  24,999 

53 

4.  25,000  to  49,999 

32 

5.  50,000  to  99,999 

21 

6.  100,000  and  over 

10 

Total 

207 

Per  Cent 

Per  Cent 

of  Total 

Sales 

of  Total 

II 

III 

IV 

27.05 

$  115,900 

2.21 

16.91 

243,800 

4.66 

25.60 

743,000 

14.19 

15.47 

1,194,100 

22.81 

10.14 

1,374,100 

26.24 

4.83 

1,565,300 

29.89 

100.00 

$5,236,200 

100.00 

PER  CENT 

0 

1 

10 

1 

20 

1 

3o 

1 

40  '  50  60 

1_ H_ 1 

70  80 

1  1 

sc 

100 
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S6G.es  Throxagh  Independently  Owned  alr^  Chain 
STATIONERY .  BOOK  AND  MAGAZINE;  AND  PAPER  AND  PAPER  GOODS  STORES 


Total  Stores  -  1,061  Sales  -  $37,584,700 


Independent 

Chain 

No .  of  stores 

893 

168 

Per  cent  of  total 

84.2 

15.8 

Sales 

$31,940,100 

$5,644,600 

Per  cent  of  total 

85.0 

15.0 

Average  sales  per  store 

$  35,767 

$  33,599 

0 


Independent  Stores 


No.  of 

Per  Cent 

Per  Cent 

Annxaal  Sales 

Stores 

of  Total 

Sales 

of  Total 

I 

II 

III 

IV 

1.  Less  than  $5,000 

294 

32.92 

$  691,000 

2.16 

2.  5,000  to  9,999 

160 

17.92 

1,115,200 

3.49 

3.  10,000  to  24,999 

193 

21.61 

2,644,300 

8.28 

4.  25,009  to  49,999 

100 

11.20 

3,252,100 

10.18 

5.  50,000  to  99,999 

68 

7.61 

4,829,000 

15.12 

6.  100,000  to  249,999 

55 

6.16 

8,652,700 

27.09 

7.  250,000  to  499,999 

18 

2.02 

5,796,500 

18.15 

8.  500,000  and  over 

5 

.56 

4,959,300 

15.53 

Total 

893 

100.00 

$31,940,100 

100.00 

PER  CENT 

0  10  20 

30  40 

i  t 

50  60 

I  1 

70  80 

I  i 

90  100 

1 
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3 
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Sales  Throxigh  Independently  Owned  and  Chain 
TRUNK  AND  LEATHER  GOODS  STORES 


Total  Stores  -  320 


Sales  -  $9,788,700 


Independent 

Chain 

No.  of  stores 

290 

30 

Per  cent  of  total 

90.6 

9.4 

Sales 

$7,635,100 

$2,153,600 

Per  cent  of  total 

78.0 

22.0 

Average  sales  per  store 

1  26',  328 

$  71,787 

Independent  Stores 


No.  of 

Per  Cent 

Per  Cent 

Annual  Sales 

Stores 

of  Total 

Sales 

of  Total 

I 

II 

III 

IV 

1.  Less  than  $5,000 

86 

29.65 

$  175,500 

2.30 

2.  5,000  to  9,999 

46 

15.52 

314,000 

4.11 

3.  10,000  to  24,999 

71 

24.48 

1,178,600 

15.44 

4.  25,000  to  49,999 

49 

16.90 

1,690,900 

22.15 

5.  50,000  to  99,999 

26 

8.97 

1,778,300 

23.29 

6.  100,000  to  249,999 

9 

3.10 

1,245,500 

16.31 

7.  260,000  and  over 

4 

1,38 

1,262,300 

16.40 

-  Total 

290 

100.00 

.  $7,635,100 

100.00 

0 

t 

10 

20 

30 

PER  CENT 

40  50  60 

1  J  1 

70 

80 

90 

100 

1 

Z  3 

4 

5 

6  7 

12  3  4  5  6  7 
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Sales  Throiigh  Independently  Owned  and  Chain 
TYPEWRITER  AND  CALCULATING  MACHINE  STORES 


Total  Sales  -  169 


Sales  -  #14,305,000 


No.  of  stores 
Per  cent  of  total 

Sales 

Per  cent  of  total 
Average  sales  per  store 


Independent 


Chain 


163  6 

96.4  3.6 


#13,440,100 

94.0 


#864,900 

6.0 


$  82,455 


#144,150 


O 


Independent  Stores 


No.  of 

Annual  Sales  Stores 

I 

1.  Less  than  #5,000  22 

2.  5,000  to  9,999  14 

3.  10,000  to  24,999  31 

4.  25,000  to  49,999  40 

5.  60,000  to  99,999  25 

6.  100,000  to  249,999  20 

7.  250,000  to  499,999  6 

8.  600,000  ana  over  6 

Total  163 


Per  Cent 

Per  Cent 

of  Total 

Sales 

of  Total 

II 

III 

IV 

13.60 

1  47,100 

.35 

8.59 

101,200 

.75 

19.01 

459,800 

3.42 

24.54 

1,354,000 

10.07 

15.34 

1,772,100 

13.19 

12.27 

3,170,100 

23.59 

3.68 

2,129,800 

15.85 

3.07 

4,406,000 

32.78 

100.00 

#15,440,100 

100.00 

PER  CEI^T 

0 
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Sales  Throxigh  Independently  Owned  and  Chain 
VAEISTY  STORES 


Total  Stores  -  365 


Sales  -  <^66,979,400 


No.  of  stores 
Per  cent  of  total 

Sales 

Per  cent  of  total 
Average  sales  per  store 


Independent 

164 

44.9 

116,686,100 

29.3 

$  101,745 


Chain 

201 

55.1 

140,293,300 

70.7 

$  200,464 


O 


^Q^ftppndent  Stores 


Annual  Sales 


1.  Less  than  $5,000 

2.  6,000  to  9,999 

3.  10,000  to  24,999 

4.  25,000  to  49,999 

5.  50,000  to  99,999 

6.  100,000  to  249,999 

7.  250,000  to  499,999 

8.  500,000  and  over 

Total 


0 


10 


20 


STORES 

COL.  II. 


No.  of 

Per  Cent 

Per  Cent 

Stores 

of  Total 

Sales 

of  Total 

I 

II 

III 

IV 

33 

20.12 

$  79,500 

.48 

36 

21.95 

246,600 

1.48 

47 

28.66 

733,300 

4.39 

11 

6.71 

348,000 

2.09 

6 

3.66 

450,900 

2.70 

7 

4.26 

1,111,600 

6.66 

14 

8.54 

5,157,400 

30.91 

10 

6.10 

8,558,800 

51.29 

164 

100.00 

$16,686,100 

100.00 

PER  CENT 

0  40 

50  60 

1  1 

70  80 

1  1 

90  100 
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Sales  Through  Independently  Owned  and  Chain 
MISCELLANEOUS  STORES 


Total  Stores  -  1,376  Sales  -  $213,452,300 


Independent 

Chain 

No.  of  stores 

1,270 

106 

Per  cent  of  total 

92.3 

7.7 

Sales 

$201,917,600 

$11,534,700 

Per  cent  of  total 

94.6 

5.4 

Average  sales  per  store 

$  158,990 

$  108,818 

Independent  Stores 

No.  of 

Per  Cent 

Per  Cent 

Annual.  Sales 

Stores 

of  Total 

Sales 

of  Total 

I 

II 

III 

IV 

1.  Less  than  $5,000 

405 

31.89 

$  916,400 

.45 

2.  5,000  to  9,999 

243 

19.13 

1,668,700 

.83 

3.  10,000  to  24,999 

274 

21.58 

4,048,700 

2.01 

4.  25,000  to  49,999 

156 

12.28 

5,094,500 

2.52 

5.  50,000  to  99,999 

102 

8.03 

6,711,300 

3.32 

6.  100,000  to  249,999. 

55 

4.33 

8,566,400 

4.24 

7.  250,000  to  499,999 

21 

1.65 

6,664,300 

3.30 

8.  500,000  to  999,999 

5 

.40 

3,402,800 

1.69 

9.  1,000,000  to  4,999,999 

3 

.24 

4,851,800 

2,40 

10.  5,000,000  and  over 

6 

.47 

159,992,700 

79.24 

Total 

1,270 

100.00 

$201,917,600 

100.00 

PER  CENT 

0 
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SALES  THROUGH  INDEPENDENTLY  OWNED  RETAIL  STORES  BY  VOLUME  GROUPS 


SALES  THROUGH  INDEPENDENTLY  OWNED  RETAIL  STORES 
BY  VOLUME  GROUPS  AND  CITIES 

The  following  tabulation  embraces  the  operation  of  79,778  inde¬ 
pendently  owned  retail  stores  segregated  according  to  location  and  the 
amount  of  business  performed  annually.  This  is  the  only  tabulation  in  the 
report  which  makes  a  distinction  of  tnis  information  by  cities.  It  will 
be  noted  that  in  many  instances  the  number  of  stores  within  a  certain 
classification  is  veiy  small  —  the  only  reason  why  a  more  elaborate  pre¬ 
sentation  is  impossible.  Of  course,  the  value  of  these  facts  will  be 
enhanced  greatly  if  the  city  figures  coula  be  shov/n  for  each  class  of 
establishment  but  so  many  disclosures  would  appear  that  such  a  procedure 
is  inadvisable. 

Approximately  28/o  of  the  establishments  shown  report  a  volume 
of  less  than  $5,000  each  —  a  condition  which,  when  taken  into  considera¬ 
tion  with  the  specific  classes  of  retail  stores  presented  in  Section  3  of 
Retail  Trade”  will  indicate  the  discouraging  position  of  these  low  volume 
group  stores  in  the  field  of  retailing.  A  careful  study  of  the  section  re¬ 
ferred  to  will  bring  one  question  to  mind  ~  "What  is  the  future  of  the 
small  independent?"  It  is  unnecessary  to  give  an  answer  here  since  an 
unbiased  analysis  will  disclose  the  unprofitableness  of  such  stores  particu¬ 
larly  in  those  fields  in  which  the  percentage  of  mark-up  is  restricted  be¬ 
cause  of  competitive  conditions  —  where  the  margin  of  profit  is  naiTow  _ 

and  wnere  better  results  depend  upon  the  multiplication  of  sales. 

VtTien  and  if  a  National  Census  of  Distribution  is  conducted,  the 
limitations  which  have  been  placed  on  the  publication  of  these  figures  will 
be  removed  since  the  facts  may  then  be  reported  by  larger  geographical  units 
than  those  included  in  this  preliminary  work,  for  in  order  to  present  these 
figures  by  cities,  it  has  been  necessary  to  merge  some  of  the  volume  groups 
in  a  different  manner  than  that  used  in  Section  3  of  "Retail  Trade." 
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II .  WHOLESALE  TRADE 


1.  Comparative  tables  for  Eleven  Cities 


Page 

Summaiy  of  Wholesale  Trade . 121 

Wholesale  Sales  by  Kinds  of  Business  .  .  .  .following  123 

Average  Sales  per  Establishment . 124 

Einployes . .  .  .126 

Salaries  and  Wages . 126 

Average  Sales  per  Dollar  of  Wages . following  126 

Relation  of  Salaries  and  Wages  to  Sales . 127 

Ratio  of  Average  Inventory  to  Sales . following  127 
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City 


Atlanta,  Ce. 

Baltimore,  Md. 

Chicago,  111. 

Denver,  Colo. 

Fargo,  N.D. 

Kansas  City,  Mo. 

Providence,  R. 1. 

(Comhlned) 

San  Francisco,  Cal. 

(Comhined) 
Seattle,  Wash. 

Springfield,  Ill. 

Syracuse,  N. Y. 

Total 


THH  UBB4Hy 
OF  THE 

OmtHSITY  OF  ILUm 


^'HOLESALE  SUMMAJRY  TABLE 


(Eleven  Cities) 


TABLE  I 


City 

Nnmher  of 

Persons  Engaged 

Salaries 

and 

Wages  (1) 

Relation 

Saleo'ies 

Inventories  (2) 

Total 

Eetahlish- 

ments 

Employes 

Finn  Member! 
and 

Proprietors 

Total 

&  Wages 
to  Sales 

Average  for 
Year 

Actual 

Dec.  31,  1926 

Sales 

Atlanta,  Ca. 

880 

11,918 

432 

12,350 

$  21.973.400 

4.11^t 

$  28,747,800 

$  33.854,300 

$  53^.645,200 

Baltimore,  Md. 

1.327 

18,471 

1.090 

19.561 

29.358,400 

5.84 

43,229,400 

41.780,000 

502.546.400 

Chicago,  Ill. 

7.297 

122,181 

4.474 

126,655 

258,068,800 

5.33 

281,411.400 

264.950,000 

4,844,761,000 

Denver,  Colo. 

721 

10.525 

352 

10,877 

17,882,500 

5.57 

23,494,200 

23,262.200 

321,124,800 

Fargo,  N.D. 

89 

1.099 

16 

1,115 

1.955.400 

5.16 

3.350.300 

3.276,200 

37,930,300 

Kansas  City,  Mo. 

1.327 

22,488 

663 

23.151 

42.657.500 

4.02 

64.513.300 

63. 689. 800 

1,061,616,400 

Providence,  R. I. 

523 

6.430 

366 

6,796 

11,140,800 

5.57 

14.088.000 

13.515.700 

200,182,300 

(Comhined) 

154.499,300 

1.534. 577. 800 

San  Francisco,  Cal. 

3,187 

40,802 

2.379 

43.181 

82.317.*300 

5.36 

- 

(Combined) 

39.860,000 

466.837,200 

Seattle,  Wash. 

1,168 

12,155 

627 

12,782 

23.808,400 

5.10 

38.398.800 

Springfield,  Ill. 

137 

l,6i4 

115 

1.729 

2.514,800 

6.94 

3,002.700 

3,064.500 

36,232.900 

Syracuse,  N. Y. 

356 

4,718 

190 

4.908 

8,191.800 

6.24 

12,109.300 

11,668,500 

131,225,700 

Total 

17.012 

(1)  El 

(2)  A1 

252,401 

cclusive  ol 
Cost 

10,704 

compensation 

263.105 

or  eornlD 

$499,867,100 

gs  of  Propriet 

5.i7!t 

,ors  and  Fi 

$513,806,400 

nn  Members 

$651,959,300 

$9,671,680,000 

, 

WHOLESALE  COMPAEATIVE 


Tables  I  to  VIII  reflect  so  clearly  the  pertinent  facts 
relating  to  wholesale  distribution  within  the  eleven  areas  covered 
that  it  is  not  necessary  to  present  here  more  than  a  summary  of  the 
major  features. 

Table  I  —  The  enumeration  covered  17,012  wholesale  estab¬ 
lishments  reporting  sales  of  $9,671,680,000  —  of  which 
more  than  one-half  were  performed  by  Chicago  houses.  The 
San  Francisco  area  ranks  second  with  sales  in  excess  of 
one  and  one-half  billion  dollars.  Kansas  City,  Missouri, 
is  the  only  other  city  with  sales  of  more  than  one  billion  -  - 
the  lowest  being  Fargo  eind  Springfield  with  about  thirty-six 
million  and  thirty-eight  million  dollars,  respectively. 

The  ratio  of  salaries  and  wages  to  sales  ranges 
from  4.02%  in  Kansas  City  to  6.94%  in  Springfield  —  with 
about  as  the  point  of  concentration  for  the  majority 
of  the  cities. 

The  sales  total  presented  in  this  table  for  San 
Francisco  could  not  be  carried  throughout  the  succeeding 
tables  because  of  the  specific  restrictions  placed  upon 
the  publication  of  figures  collected  by  the  Census  Bureau. 
Throughout  the  remainder  of  the  tabulations  in  this  sec¬ 
tion  it  was  necessary  to  use  the  data  for  the  City  of  San 
Freincisco  only,  since  it  is  felt  that  the  city  figures  for 
wholesale  trade  have  a  greater  value  than  if  the  relatively 
few  establishments  in  the  outlying  territory  were  to  be 
included . 

Table  II  —  The  importance  of  certain  cities  as  wholesale 
distribxrtion  centers  for  specific  types  of  merchauadise 
is  disclosed  by  this  tabulation.  More  than  20%  of  the 
wholesale  business  in  Atlanta  was  reported  by  raw  cotton 
and  yam  establishments;  the  sales  of  live  stock  in 
Chicago  constituted  nearly  11%  of  all  wholesale  sales 
of  that  city;  Denver  reports  about  18%  through  the  same 
type  of  establishr ^nt;  Kansas  City  about  22%  through 
live  stock  and  18.5%  through  hay,  grain  and  feed  houses. 
Nearly  27%  of  all  business  at  wholesale  in  Providence  is 
throiagh  raw  cotton  and  yarn  establishments.  San  Francisco* s 
position  in  the  wholesale  distribution  of  groceries  and 
delicatessen  on  the  Pacific  Coast  is  evidenced  by  the  fact 
that  nearly  one-fourth  of  its  wholesale  business  is  through 
grocery  and  delicatessen  houses.  In  no  other  city  of  con¬ 
siderable  size  included  in  the  canvass  does  so  high  a  per¬ 
centage  apply.  This  tabulation  shoTild  be  of  p,articular 
use  to  manufacturers  in  scientifically  planning  their 
sales  distribution. 
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Table  III  —  There  is  indeed  a  signiTicant  difference  in  the 
average  sales  per  establishment  —  not  only  in  diiferent 
types  of  stores  but  also  in  different  cities.  For  instance, 
average  sales  per  v/holesale  boot  and  shoe  house  in  Denver 
are  about  $218, 000 j  in  Baltimore,  $511,000;  in  Seattle, 

$564,000;  and  in  Chicago  more  than  $706,000  —  the  average 
for  all  cities  combined  being  about  $436,000.  On  the  other 
hand,  sales  of  wholesale  automobile  houses  range  from  about 
$275,000  in  Baltimore  to  more  than  two  and  one-quarter  million 
dollars  in  Fargo  —  a  condition  v;hich  may  be  attributed  to 
the  relativelj''  large  rural  area  supplied  by  Fargo  establish¬ 
ments.  The  lowest  -sales  per  establishment  are  reported  in 
the  typev/riter  and  calc;f].ating  machine  field;  v/hile  the 
highest  (excluding  live  stock  and  raw  cotton  and  yarn  houses) 
applies  to  hay,  grain  and  feed  establishments.  One  of  the  in¬ 
teresting  features  of  this  table  is  the  varying  position  in 
rank  of  tne  different  classes  of  v.holesale  houses  in  the  sane 
city. 

Table  IV  —  Indicates  the  stability  in  employment  in  i.holesale 
trade.  Strange  to  say,  tne  fluctuations  throughout  the  year 
are  so  minor  that  they  are  barely  noticeable. 

Selling  employes  for  all  cities  eqioal  32^)  of  the 
total.  This  average  is  adhered  to  rather  closely  by  the 
different  cities  —  Springfield  being  the  lowest  with  29^0 
and  Fargo  the  highest  with  44)1.  All  of  the  cities  except 
Fargo  are  within  4^  of  the  average. 

Tabic  V  —  SpringfieM  Wholesale  Kstablishments  report  the  lowest 
average  salaries  and  wages  paid  to  employes.  The  term 
"average"  must  be  used  advisedly,  since  the  figure  may  be  modi¬ 
fied  slightly  because  of  part-time  employes.  The  highest 
figure  reported  for  all  kinds  of  business  combined  applies  to 
Chicago  ($2,112)  followed  closely  by  San  Francisco  rdth  $2,032. 
These  are  the  only  two  instances  wherein  the  average  for  all 
cities  is  exceeded. 

Considered  from  the  viewpoint  of  kinds  of  business 
and  confining  comparisons  to  those  types  of  establi.shments 
represented  in  all  cities  we  find  that  dairy  and  poultry  pro¬ 
duct  employes  receive  on  an  "average"  of  $2,85'^'  annually  v/ith 
the  florist  group  reporting  the  lowest  -  $1,439. 

Jable  VI  —  Indicates  the  productivity  of  the  wage  dollar  as 

reflected  in  average  yearly  sales.  Kansas  City  ranks  first  with 
sales  of  $24.89  for  every  dollar  of  wage  paid,  folio v/ed  by 
Atlanta  with  $24.35.  The  lo7/est  ratio  is  reported  by  wholesale 
establishments  in  Springfield  -  $14.41. 

Many  unique  conditions  are  reflected  not  only  in 
different  cities  but  also  in  the  same  type  of  establishment  in 
the  eleven  cities  covered.  It  is  unnecessary  to  call  attention 
to  this  since  they  are  adequately  brought  out  in  the  tabulation. 
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WHOLESALE  SALES  BY  KINDS  OF  BUSINESS 


CUy 

Kind  of  Buolooss 

Atlanta 

Baltixore 

Chica^ 

Denrer 

Far^ 

•0 

Eacsas  City 

.  No. 

Proridenc 

(Cnabined 

t 

San  Francisco 
(Alone) 

Seattle 

Sprln^leld 

Syracuse 

Sales 

Per  Cent 
of 

Total 

Sales 

Per  Cent 
of 

Total 

Sales 

Per  Cent 
of 

Total 

Sales 

Per  Cent 
of 

Total 

Sales 

Per  Cent 
of 

Total 

Sales 

Per  Cent 
of 

Tctal 

Sales 

Per  Cent 
of 

Total 

Sales 

Per  Cent 
of 

Total 

Sales 

Per  Cent 
of 

Total 

Sales 

Per  Cent 
of 

Total 

Sales 

'er  Cent 
of 

Total 

,\rt  A  Aotiquo 

1 

-  » 

i  575.900 

.iin 

2  4,i.6b,500 

.09> 

1 

-  * 

1 

-  f: 

$ 

-  i 

i 

-  t 

$  8.400,700 

.17* 

#  77.100 

.02f 

» 

-  f 

-  f 

Auto  Aceeotory 

25.7^+3,800 

4.82 

19.535.000 

3.90 

102,036.900 

2.11 

13.755.500 

4,28 

3.131.300 

8. 26 

39.169.600 

3-69 

5.224.300 

2.61 

39.709,1CX5 

2.78 

15.593.000 

3.34 

1,243,000 

3.43 

6.042,300 

4.60 

Antooiotiie 

38,170,900 

7.14 

1,652.800 

.33 

143.499,600 

2.96 

32.109.900 

10.00 

15,872,600 

“l.£5 

•*6.333,100 

“.36 

4.759.400 

2.38 

42.456,500 

4.3e 

16,181,500 

3.“7 

- 

- 

3.706,900 

2.82 

Bakery 

10.b85.++00 

2.00 

13,251,100 

2.64 

20.175.300 

.42 

5.889.300 

1.83 

- 

- 

17.608,300 

1.66 

6.970,400 

3.  “8 

7,868,800 

.55 

1,098,500 

.24 

1. ‘*25. 300 

3.93 

3.055.500 

2.33 

Boot  A  Shoe 

- 

- 

6,222.900 

1.24 

30,324,000 

.63 

2.184.100 

.08 

- 

- 

2.584,800 

.24 

1,168,700 

.58 

7,118,000 

.50 

2.620.300 

.60 

- 

- 

- 

- 

BuildlD^  Mattrlai 

25,782.500 

4.82 

25,125.500 

5.00 

251,8**9,1&0 

5.20 

14,257,400 

4.4i4 

812,100 

2.1“ 

64.908.600 

6.11 

7,947,600 

3.98 

99,869,600 

b.98 

75.156.300 

15.67 

1,322,100 

3.65 

5.59**, 200 

4.26 

Si  Tobacco 

- 

- 

16,734,200 

3.74 

42,897,600 

.89 

9.364,000 

2.92 

- 

- 

15,008,900 

1.42 

5.068,200 

8.53 

29,801,900 

2.08 

3,528,600 

.75 

1,204,100 

3.32 

2.330,700 

1.78 

Clotbio^.  ^ododM 

3.506,700 

.66 

7.466.300 

1.49 

67.810,500 

l.'+O 

1,471,400 

.46 

- 

- 

3. 709. 700 

.35 

125,300 

.06 

24,377,«00 

1.84 

3.387.700 

.78 

- 

- 

- 

- 

Clothing  St  J^lrniahing•.  Mao's  Rsady-tO'-Rsar 

3,468,100 

.65 

6,211,800 

1.24 

38,981,700 

.80 

2.991.800 

•93 

- 

- 

3.126,300 

.29 

273.000 

.14 

24,507,500 

1.71 

3.759.600 

.81 

- 

- 

- 

- 

Coalt  Wood  Si  let 

l,78b,SOO 

•  ?3 

19.750.000 

3.93 

182,881,000 

3.77 

9. 354. 600 

2.91 

- 

- 

15.952.000 

1.50 

6,695,400 

3.3“ 

- 

- 

2.567.000 

.55 

2.553.500 

7.05 

13.958.000 

10.64 

Confectl(^try,  let  Crtatn  St  Soft  Drink 

10,713,800 

2.00 

4.431,100 

.88 

2*+.  743.300 

•  51 

1.764,600 

•  55 

- 

- 

2,641,200 

.27 

1.248.400 

.62 

7.728,200 

.54 

2.184,600 

.47 

611,800 

1.69 

- 

- 

Cotton  A  Yarn  (Ba.u) 

113.259,600 

21.19 

- 

- 

5,95^.000 

.12 

- 

- 

- 

- 

- 

- 

53.891.300 

26.92 

- 

- 

- 

- 

- 

- 

- 

- 

Cuitos  Tailor 

- 

- 

455,000 

.09 

8.565.400 

.18 

- 

- 

- 

- 

- 

- 

- 

- 

416,400 

.03 

- 

- 

- 

- 

- 

- 

Dairy  St  Poultry  Product 

3. >407, 800 

.64 

8.77^.600 

1.75 

215,003.300 

4,44 

9,076.600 

2.83 

- 

- 

15. 736. 600 

1.48 

6.127,600 

3.06  ‘ 

41,132.500 

2.88 

18,277,500 

3.9s 

983,800 

2.72 

5.834,400 

4.45 

Dru« 

18.480,000 

3.46 

16.716,800 

3-33 

101,198.900 

2.09 

7,209.800 

2.25 

- 

- 

28.837.900 

2.72 

10,590.700 

5.89 

50.847.300 

3.55 

7,243,100 

1.55 

- 

- 

10,071.900 

8.28 

Dry  doods  A  Notions 

15.276,900 

2.86 

71,890,100 

14.31 

292,643,700 

6.04 

1.919.900 

.60 

- 

- 

20,512,700 

1.93 

8,829,500 

4.41 

70,171,000 

4.90 

7,056.700 

1.51 

- 

- 

5.357.400 

4.08 

Sltetrical  Applianct  A  Supply 

34,326.400 

6.42 

4,899.200 

.97 

163,968,300 

3.38 

11,729,200 

3.65 

631,100 

1.66 

20.764,200 

1.96 

4.519,800 

2.'2b 

36.221,400 

2.67 

23,235,800 

4.98 

3,966,600 

11.00 

8.530,400 

b.50 

Plorlst 

. 

- 

2,568,900 

.51 

16.241.200 

.3“ 

2,178,900 

.68 

- 

- 

6,084,100 

.57 

366,900 

.18 

3,802.400 

.27 

726.500 

.16 

- 

- 

- 

- 

Fruit  A  Ve^tabis 

11,133,900 

2.08 

26.169.800 

5.21 

241,495,900 

4.98 

21.560,200 

6.71 

22,682,400 

2.14 

9,352,000 

4.67 

101,479,100 

7.09 

17.669.200 

3.78 

2.129,200 

5.88 

6.525.800 

4.97 

Pur  A  Fur  Clothing 

- 

- 

- 

- 

18,802,300 

.39 

- 

- 

- 

- 

- 

- 

- 

- 

4.206,500 

.29 

2.943.300 

.63 

- 

- 

- 

- 

Purniturt  A  Houstfurnishinc 

11,618,600 

2.17 

12,266,000 

2.44 

173,009.800 

3.57 

6,720.100 

2.09 

- 

- 

18,160,900 

1.71 

1.843,500 

.98 

42.600, 600 

2.98 

15,380.000 

3.30 

471,500 

1.30 

931,500 

.71 

OasollDt  A  Oil 

16,854,300 

3.15 

25,442.000 

5.06 

ii5,**39.ioo 

2.38 

**,915.700 

1.53 

- 

- 

12,771.900 

1.21 

5.848.500 

2.92 

12,174,100 

.85 

17,949.100 

3.84 

468,300 

1.29 

3,716.400 

2.83 

Groetry  A  Dtllcatssstn 

39,262,400 

46,971,200 

9.35 

319,604,700 

6.60 

28,822,400 

8.98 

9.11“,S00 

24.03 

123,250.600 

11.61 

11,866,800 

5.93 

347. 5.3, 100 

24.  29 

74.020.900 

15.85 

a,79t>.700 

24.28 

13,677.000 

10.42 

Hardwart 

29,752,400 

5.5b 

12,080,600 

2.40 

215,740,600 

4.45 

26,927.000 

8.39 

2.649,200 

6.46 

47,662,000 

4.49 

4,992.600 

2.50 

82,362.000 

5.76 

42,753,bOO 

9.1b 

385,400 

1.06 

7,8b6.800 

5.99 

Hat  A  Cap,  Man's  A  Boys' 

- 

- 

395.500 

.08 

6,287,700 

.13 

583.700 

.18 

- 

- 

- 

- 

- 

- 

1.553.WX) 

.11 

- 

- 

- 

“ 

“ 

" 

Bay,  Grain  A  Feed 

18,411. ICO 

3,44 

59.633.300 

11.87 

174,015,100 

3.59 

5,712,100 

1.78 

- 

- 

196.272,400 

18.49 

1,092.200 

.55 

lU. 944, 700 

1.04 

42,971,200 

9.20 

6,319,300 

17.44 

- 

- 

Iron  A  Steal 

4,U9,bOO 

.78 

- 

- 

232.355.700 

4,80 

- 

- 

- 

- 

4,506,500 

.42 

893,200 

.45 

36,008,900 

2.52 

8.497,900 

1.62 

- 

- 

5,665,200 

4.32 

Jetalry 

1,071,900 

.20 

2.021,900 

.40 

59,022,100 

1.22 

544.700 

.17 

- 

- 

3,046,200 

.29 

3,203,600 

l.bO 

20.176,800 

1.41 

2,058,200 

*44 

- 

- 

716.700 

.55 

Junk 

827,000 

.15 

- 

- 

22,723,300 

.47 

- 

- 

- 

- 

1.007,200 

.09 

1.551.900 

.78 

3.319,800 

.S3 

9?2,bOO 

.20 

- 

- 

529.900 

.Ux 

Lira  Stock 

- 

- 

- 

- 

526,190.400 

10.86 

58,492,500 

18.21 

- 

- 

234.858,100 

22.12 

- 

- 

7.365.700 

.51 

- 

- 

- 

“ 

• 

" 

Meat,  Poultry  A  Fish 

12,619,200 

2.3b 

32.397.500 

6.45 

363.190.500 

7.50 

12,319,000 

3.84 

- 

- 

9,862,800 

.93 

17.726.200 

8.86 

38.967,500 

2.7S 

20.110,200 

4.)1 

- 

- 

11,298,200 

8.61 

Millinery  A  Artificial  Flovtr 

4,177,900 

.78 

1,293.400 

.26 

16,194,600 

.33 

854.600 

.27 

- 

- 

3.298.600 

.31 

184,200 

.09 

7,251,200 

.51 

1.133.300 

.24 

- 

- 

“ 

>fualcal  Instrument  A  Sheet  Music 

3,210,800 

.60 

5.152,500 

1.03 

32,526,600 

.67 

. 

- 

- 

5,510,400 

.52 

- 

- 

4,895,feOO 

.34 

3,206,600 

.69 

- 

- 

“ 

• 

Office  Equipokent 

4.146,600 

.78 

- 

- 

27.522.700 

.57 

1,901,100 

.59 

-  • 

- 

3.555.500 

.33 

1,275,700 

.64 

8,959,200 

.63 

2.047,600 

.44 

- 

- 

574,1*00 

.44 

Optical  Gqods 

691,200 

.17 

4bo,300 

.09 

4.047.000 

.08 

785,800 

.24 

- 

. 

989,900 

.09 

- 

- 

3. 80?, 100 

.27 

480, 100 

.10 

- 

“ 

Paint,  Oil,  Varnish  A  Glass 

^,877,700 

.91 

3,672,900 

.73 

34.297,900 

.71 

2,320,800 

.72 

559.000 

1.67 

11,309.400 

1.07 

1.568.700 

.78 

12,012,000 

.64 

5,406,200 

1.16 

- 

- 

1.958,200 

1.49 

Paper  A  Paper  Goods 

15.37‘4,500 

2.68 

13.673.900 

2.72 

136,527.800 

2.82 

3,948.100 

1.23 

- 

- 

9,430,300 

.89 

2.124,500 

1.06 

35.007.300 

2.45 

4.409,600 

.94 

- 

• 

2,320,500 

1.77 

Photocraphlc  Supply  A  Camera 

- 

- 

- 

- 

3,225.700 

.07 

. 

. 

• 

852.600 

.08 

- 

- 

5.150.500 

.36 

- 

- 

- 

“ 

Plumbing  d  Beating  Flature  A  Supply 

8,946,100 

1.67 

7.440,400 

1.48 

81,092,900 

1.67 

5.459.000 

1.70 

» 

9.076,800 

.85 

5,646,700 

2.82 

23,815.500 

1.67 

8,082.200 

1.73 

2,119,600 

5.«5 

3,085,200 

2.35 

Badio 

- 

- 

1,143,300 

.22 

30.212.500 

.62 

985.700 

•  3-1 

. 

. 

6,009,400 

.57 

- 

- 

4,888.900 

.34 

1,371.900 

.29 

- 

- 

663,800 

.51 

Sporting  Goods 

l,}7'4.bOO 

.26 

- 

- 

11,110,200 

.23 

1.257,600 

.39 

. 

• 

2,401,700 

.23 

148,800 

.07 

4,491,700 

.31 

1,554,200 

.33 

- 

• 

“ 

■ 

Stationery,  Book  A  Ua^atlne 

4,542,100 

.85 

2,068,600 

.41 

32,127.300 

.66 

2.749,200 

.86 

- 

2,413,100 

.23 

1.179,000 

.59 

9,124,000 

.64 

917,200 

.20 

937.000 

2.59 

915,200 

.70 

Toy  A  Geme 

- 

- 

433,200 

.08 

5.84fc,100 

.12 

. 

. 

- 

. 

- 

- 

- 

- 

1,324,600 

.09 

- 

- 

• 

“ 

■ 

Trunks  A  Leather  Goods 

1,7)1,800 

•  }2 

3.087.300 

.73 

“5.733.900 

.9“ 

342,800 

.10 

- 

. 

824,700 

.08 

256.500 

.13 

10,650,700 

.74 

1,065.600 

.23 

- 

" 

■ 

Typewriter  A  Calculating  Machine 

?25,600 

.04 

- 

- 

“.695.900 

.10 

- 

- 

- 

. 

- 

- 

- 

- 

881,800 

.06 

226, 700 

.05 

- 

* 

■ 

Wool  A  Yarn  (Rae) 

- 

- 

- 

- 

12.518,800 

.26 

_ 

_ 

. 

- 

- 

2,516.300 

.18 

- 

- 

- 

” 

* 

Onclasslfled 

34,790,000 

6.52 

17.765,^*00 

3.53 

186. 263. 600 

3.81 

8,665,700 

2.70 

5.360.1*00 

14.1) 

28,714,800 

2.70 

5,601,000 

2.80 

70,939.500 

4.96 

10.766.000 

2.31 

1.275.500 

3.52 

5,499,200 

4.19 

TOTAL 

»53‘',(>45,joo 

100.00^ 

1502,546,400 

iao.oo)( 

J“. 844,741.000 

100.00^ 

$321,124,800 

100.  OOJ 

$37,930,300 

100. oof 

,1,061,616,400 

100. oof 

$200,182,300 

100. oof 

#1.430,882,600 

100. 0(^ 

$466,837,200 

lOO.OI^ 

#36.232.900 

iOO.OOf 

#131.225.700 

IOO.OOf 

'4 


Table  VII  —  Over  5%  of  total  wholesale  sales  is  absorbed  in 
the  form  of  remuneration  to  employes.  Springfield,  Syracuse 
and  Baltimore  rank  in  the  order  named  reporting  6.94^,  6.24% 
and  5.84%  respectively.  Six  cities  report  a  ratio  very  close 
to  the  average  for  the  eleven  cities  combined;  with  Atlanta 
and  Kansas  Cil^,  showing  the  lowest  percentages  with  4.11% 
and  4.02%  respectively.  A  tremendous  range  in  bakery  estab¬ 
lishments  is  disclosed  by  this  tabulation  -  from  6.21%  in 
Atlanta  to  24.88%  in  Chicago.  This  condition  is  evident  also 
in  many  other  lines  including  coal,  wood  and  ice;  confectionery, 
ice  cream  and  soft  drinks;  millinery  and  artificial  flowers; 
and  stationery,  books  and  magazine  establishments.  The  ratios 
are  fairly  stable  in  a  number  of  lines  including  fruits  and 
vegetables;  hay,  grain  and  feed;  and  meat,  poultry  and  fish. 

Table  VIII  —  All  of  the  inventory  figures  presented  in  this 
tabulation  were  reported  on  a  cost  basis,  for  which  reason 
the  third  column  shown  for  each  city  does  not  reflect  the  rate 
of  turn -over.  However,  with  an  intimate  knov/ledge  of  mark-up 
in  specific  fields  it  is  not  difficult  to  express  the  average 
yearly  inventory  in  terms  of  the  selling  price  or  conversely, 
to  reduce  net  sales  to  approximate  cost  -  one  of  which  two  pro¬ 
cedures  is  necessary  before  the  rate  of  stock-turn  may  be  com¬ 
puted.  San  t'rancisco,  (reporting  only  inventories  at  the  end 
of  the  year)  shows  the  highest  ratio  of  inventory  to  sales  with 
10.01%;  while  the  lowest  is  reported  in  Atlanta  -  5.38%. 

Because  of  the  small  number  of  wholesale  establish¬ 
ments  in  Fargo  and  Springfield  it  was  impossible  to  segregate 
the  CensTis  Bureau  figures;  and  many  lines  of  business  with 
only  one  or  two  establishments  were  merged  in  the  groups  shown. 
This  table  is  replete  with  interesting  comparisons  -  showing 
wide  fluctuations  in  inventory  to  sales  ratios  -  many  of  which 
may  be  explained  by  the  type  of  merchandise  sold.  For  instance, 
it  is  known  that  the  rate  of  turn -over  in  the  jewelry  field  is 
very  low  -  a  condition  which  is  substantiated  by  this  tabula¬ 
tion  v/here  the  ratios  of  inventories  to  sales  range  from  20% 
in  Baltimore  to  nearly  70%  in  Denver.  In  contrast,  the  ratios 
for  fruit  and  vegetable  establishments  (dealing  in  necessities 
of  constant  demand)  a  very  low  ratio  obtains  -  ranging  from 
.32%  in  Baltimore  to  2.09%  in  San  Francisco. 

It  was  impracticable  to  compute  total  average 
figures  for  all  cities  becaxise  of  the  necessity  of  merging  many 
types  of  establishments  especially  in  Fargo  and  Springfield 
because  of  the  necessary  mergers  mentioned  above. 
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EMPLOYES 


TABLE  IV 

Wholesale 


Number  on  Specified  Dates 

Yearly 

Per  Cent  of  Eiaployes 

City 

April  1 

July  1 

Oct.  1 

Dec.  1 

Average 

Selling 

Non-Selling 

Atlanta,  Ga. 

11,602 

11,717 

11,799 

11,967 

11,918 

36^ 

64^ 

Baltijnore,  Md. 

18,025 

18,747 

18,855 

18,668 

18,471 

30 

70 

Chicago,  Ill. 

118,817 

120,428 

123,067 

121,427 

122,181 

30 

70 

Denver,  Colo. 

10,548 

10,582 

10,532 

10,531 

10,525 

32 

68 

Fargo,  N.D. 

1,082 

1,062 

1,109 

1,076 

1,099 

44 

56 

Kansas  City,  Mo. 

22,308 

22,812 

22,569 

22,265 

22,488 

36 

64 

Providence,  R.I. 
(Combined) 

6,232 

6,547 

6,448 

6,377 

6,430 

35 

65 

San  Francisco,  Cal. 
(Combined) 

40,124 

40,643 

40,461 

40,486 

40,802 

35 

65 

Seattle,  Wash. 

11,984 

12,042 

12,037 

11,928 

12,155 

34 

66 

Springfield,  Ill. 

1,596 

1,618 

1,613 

1,617 

1,614 

29 

71 

Syracuse,  N.Y. 

4,688 

4,702 

4,729 

4,660 

4,718 

35 

65 

Total 

246,806 

250,900 

253,219 

251,002 

252,401 

32^ 

68^ 

125 


TABLE3t  AGGREGATE  SALARIES  AND  WAGES  DIVIDED  BY  AVERAGE  NUMBER  OF  EMPLOYEES  REPORTED  FOR  THE  YEAR  (WHOLESALE) 
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TABLE  21 


AVERAGE  SALES  PER  DOLLAR  OF  WAGES  (WHOLESALE) 


1  cm 

Atlanta 

i— 

Baltimore 

Chicago 

Denver 

Fargo 

Kansas  City,  ko. 

Providence 

(Coablned) 

San  Francisco 
(Alone) 

Seattle 

Springfield 

Syracuse 

X:K0  Of  BUSINESS 

Sale! 

Salariea 

and 

Hagas 

5«U«e 

Per  t 
of  Wag 

Sale# 

Salaries 

and 

Pages 

Sales 
Per  $ 
of  Wag 

Salee 

Salarlva 

Pages 

Salak 
Per  $ 
of  Wag 

Sales 

Salaries 

-ages 

Sales 
Per  • 

of  Wage 

Sales 

Salaries 

and 

*<agee 

SaidG 
Per  % 
ot  Wage 

Sales 

Sal arias 
and 
■ages 

Sales 
Per  $ 
of  Wage 

Salee 

Salaries 

and 

■ages 

Sales 
Par  $ 
of  Wage 

Sties 

Salavluv 

and 

■i3ges 

Sales 
Per  $ 
of  Wage 

Sales 

Salaries 

and 

■ages 

Sales 
Per  $ 

of  Wage 

Sales 

Salerie* 

and 

SjIvi 

per  S 

Salee 

Salaries 

and 

Salee 
Per  S 

Art  A  ABtlqu* 

1  - 

$  - 

*  - 

t  575.900 

♦  60.3m 

*  9.55 

•  4,i66,5X 

♦  659.7m 

» 9.06 

•  - 

•  > 

}  - 

•  - 

•  - 

$  - 

•  - 

• 

•  - 

• 

• 

•  - 

$  2,4X,7X 

$  119, 8X 

$20.04 

•  77. IX 

$  9.8X 

•  7.87 

•  - 

I  - 

Auto  AccoBoorr 

25,7^8,800 

1,528,700 

16.86 

i9.595.OX 

864, 2X 

22.67 

102, 036, 9X 

6, 970. IX 

14.64 

13.755.500 

645, OX 

16.28 

3.131.300 

193. 2X 

16.21 

39.l69.6X 

3,l67.8X 

12.36 

5,224,3X 

356 ,6x 

14.65 

39,709. ix 

3,o66.9X 

12.95 

15.593.000 

2,198,7X 

7.09 

1,243, OX 

93. 5X 

13.32 

AutOBotiltf 

38,170,900 

905, OX 

62.18 

I.652.8X 

44, IX 

37.68 

143. 499, 6X 

6,248,7X 

22.96 

32.109,9X 

832,2X 

38. 5« 

15.672,6X 

428, 5X 

37.06 

*‘0.333. 100 

1.692, 3X 

27.3« 

4,759,6x 

302,  IX 

15.76 

62.456. 9X 

2, 707. IX 

23.07 

16,181,5X 

777. 7X 

20.81 

Bak«ry 

10,685,1400 

664  .OX 

16.09 

13. 251. IX 

2.160,7X 

6.13 

20,175,300 

5,0X,3X 

4.02 

5.869.3X 

l,244,«X 

‘‘.rs 

- 

- 

- 

17.608,3X 

2,325.2X 

7.57 

6,97»,4x 

1,066, 5X 

6.56 

7.868,6X 

1. 39**, 900 

5.64 

1.098,5X 

24o,8X 

4.56 

1.625.3m 

291. 3X 

4.89 

3.055.500 

601, 4X 

5.x 

” 

" 

6,222,9X 

347. 8X 

17.89 

30, 324, OX 

2.066.600 

i4.6t 

2,164,100 

172,900 

10.63 

. 

- 

- 

2,584,8X 

215. IX 

12.02 

1.168.7X 

96.600 

12.10 

7.118.0X 

677.3m 

16.91 

2,820,3X 

177,200 

15.92 

BuildSag  Uiitorlul 

Cenr«ctlon«i7,  Ice  Oreea  A 

25.782,500 

1.798.6X 

16.33 

25,125,5X 

1.830,5X 

13.73 

25l.84g,lX 

18,312,3X 

13.75 

l'*.257,4x 

1.*‘96,7X 

9.53 

812.100 

59.800 

13.5* 

64,908,6x 

3,054,ox 

21.25 

7,967.6x 

500, 5X 

15.92 

99.869.6X 

3,584, 3X 

27.86 

73.i56.)m 

2,097,800 

56.87 

1,3?2,IX 

83, OX 

15.93 

5.596.2m 

381.900 

14.55 

Soft  Drink 

10,713,500 

527.2DO 

20.32 

6.631.100 

501,  IX 

8.S4 

26.763.3m 

2,987, ox 

8.26 

1,764,6x 

275.900 

6.4o 

- 

- 

2,8Ul,2X 

233. 2X 

12.16 

1.248,4x 

61 

.7X 

15.28 

7,728.2X 

951. 7X 

6.12 

2,164,6X 

113.7X 

19.21 

611, 8X 

94, ox 

6.51 

Cigar  &  Tobacco 

" 

“ 

18.784.2X 

532 ,9X 

35.25 

42,897,6x 

1.715,5X 

25.01 

9, 364, ox 

188, 5X 

49.6s 

- 

. 

15,X8,9X 

834, 5X 

17.99 

5.068.2X 

170,100 

29.x 

29,X1,9X 

997.300 

29.86 

3,528,6X 

224, 5X 

15.72 

1,204, IX 

43. 5X 

27.69 

2.330.7X 

Clothing,  Aoman'a 

3.508,700 

206, ox 

17.03 

7.666.300 

706. 8X 

10.56 

67.810.500 

6.214.8X 

10.91 

1.471,4X 

43,  IX 

36.16 

- 

3.709.7X 

190. 2X 

19.50 

125,300 

6,3X 

19.89 

26,377,8X 

1,405.2X 

18.77 

3.387,7X 

119, 4X 

28.37 

Clothing  A  Ptinilehlnge,  Uen'a 

Baady-to-Vaar 

3, ‘*68, 100 

288, 2X 

12.03 

6,211 .8X 

460.5X 

13.69 

38,961,7X 

3. 108. IX 

12.54 

2,99i,8X 

180, IX 

16.61 

_ 

3,126,3X 

233.200 

13.41 

273.OX 

,  63.700 

6.25 

24,507. 5X 

1,673, 8X 

14.64 

3.759.600 

309. 7X 

12.14 

Coal,  l^od  A  lea 

1,786,800 

85. 2X 

20.97 

19.750, OX 

870, 7X 

22.68 

182,881,OX 

10,006, 6X 

18.28 

9.356.6m 

1.06l,4x 

8.81 

- 

_ 

i5.952.OX 

1.150,2X 

13.87 

6.695, 4x 

1,178.2X 

5.68 

2, 567, ox 

330.500 

7.77 

2.555,500 

719.500 

3.55 

13,958. OX 

257, 8X 

54,  i4 

Cotton  A  Yam  (Baa) 

115.259.600 

730,0X 

155.15 

- 

- 

- 

5.956.000 

77, 2X 

77.12 

- 

- 

- 

- 

- 

- 

- 

- 

53.891.300 

665.8m 

115.70 

. 

- 

_ 

. 

. 

Cuatoa  Tailor  » 

- 

- 

- 

455. OX 

4l,lX 

11.07 

8.565.600 

966.7m 

8.88 

- 

- 

. 

- 

- 

. 

. 

4i6,4x 

104, 3X 

3.99 

_ 

. 

. 

. 

. 

Dalt7  A  Poultrjr  Product 

3. 607. 800 

300, 9X 

11.33 

8.776.6m 

234, 4x 

37.63 

215.003, 3X 

22.167,8X 

9.69 

9.076.6m 

963.5m 

9*42 

- 

- 

- 

15,736.6m 

561. 5X 

28.03 

6.127.6X 

394,  xo 

15.55 

4i,132,5X 

2.937.6m 

l4.X 

18.277,5X 

1,219,4x 

16.99 

983, 8X 

94, IX 

10.45 

5,834,4X 

275.900 

a. 15 

Drug 

18,480,000 

959,200 

19.27 

16.716.8m 

1,167, IX 

14.32 

101. 196, 9X 

6, 299, OX 

16.07 

7,209,8X 

498. 7X 

14.46 

- 

- 

- 

28,837,9X 

2.596,3X 

11.11 

lO.590.7X 

754, 2X 

l4.o4 

50,847,3X 

3.652.3m 

13.92 

7.263.1m 

635, ox 

11.41 

10.871,9X 

434, 2X 

25.0b 

D17  Oooda  A  Botlone 

15.276.900 

838,6X 

18.22 

7l,890,lX 

3.694,9X 

19.46 

292.663.7m 

12,877,7x 

22.72 

1.919,9X 

185, 2X 

10.37 

. 

- 

20,512,7X 

1,057. 2X 

19.40 

8.629,5X 

450,  IX 

19.62 

70.i7i.OX 

3.755.6m 

18.68 

7,056,7X 

U78,4x 

16.75 

5.357.6m 

488. 6X 

10.56 

Slaetrleal  Appliance  A  Supply 

36.326.i100 

1,817,700 

18.88 

‘‘.899,2X 

676.3m 

10.29 

163, 968, 3X 

9.64i,4x 

17.01 

11.729,2X 

6l4,6x 

■  19.08 

631.  IX 

72, 7X 

8. 6. 

X,764,2X 

i,496,2X 

13.88 

6.519. ♦m 

259.500 

17*42 

36.221,4x 

2.91l,6X 

13.13 

23.235, 6X 

1,0I8.0X 

22.62 

3,986,6x 

200, 7X 

19.86 

8,530.4x 

326.5m 

26.13 

Plorlet 

• 

“ 

2.568.9m 

i42,3X 

18.05 

16,24i,2X 

2,043,4X 

7.95 

2,178.9X 

254, 3X 

8.57 

- 

- 

- 

6. 084, IX 

268. 5X 

22.66 

366.9X 

42,  IX 

8.71 

3,802,4x 

433, 6x 

8.77 

726.500 

103, IX 

7.05 

. 

. 

fruit  A  Vegetable 

11.133,900 

321,  IX 

36.67 

26.l69.8X 

902, 8X 

28.99 

241.495, 9X 

7,328.100 

32.95 

21.560,2X 

849, 4x 

25.38 

- 

- 

- 

22,682, 4X 

627, 6x 

36.14 

9.352.000 

358, 2X 

26.11 

101, 479, IX 

2, 522, OX 

40.24 

17,669.2X 

679, OX 

26.02 

2.129,200 

111.900 

19.03 

6,525.8X 

l4o.}X 

44.61 

fnr  A  Pur  Clothing 

- 

- 

- 

- 

- 

- 

18.802.3X 

981, 5X 

19.16 

- 

- 

- 

. 

- 

- 

- 

- 

- 

- 

- 

- 

4,206.500 

191. 4X 

21.98 

2.9*‘3.30O 

6l,6x 

67.76 

_ 

_ 

- 

rumlture  A  Bouaefumleblng 

11,618.600 

1,070.  IX 

10.86 

12,266,X0 

1,034, 2X 

11.86 

173. 009, 8X 

10.531.700 

16.63 

6,7X,IX 

511. 5X 

13. lU 

- 

. 

- 

i8.i6o,9X 

1,512,4X 

12.01 

1.843,5X 

247, 4X 

7.65 

42,6x,8X 

3,219,3X 

13.23 

15.3X,0X 

729. 7X 

21.08 

471, 5X 

59.700 

7.90 

931.500 

128.0X 

7.2S 

Onaolinr'  A  Oil 

16.854,300 

64<,3X 

26,X 

25.442,0X 

1,668.7X 

15.25 

115.^39,100 

6.633.3m 

24.92 

4,915, 7X 

185, IX 

26.56 

- 

- 

- 

12,771.9X 

910. 2X 

16.03 

5,848,500 

369.6m 

15.82 

12, 174, IX 

711,700 

17.11 

17.949, IX 

1.675.200 

12.17 

466, 3X 

30,100 

15.56 

3,716.4x 

367. 6x 

10.11 

Oroewry  A  Oallcateeaen 

39.262.600 

i,212.3X 

32.39 

46,971,2X 

2,454,3X 

19.14 

319.6o4,7X 

16,359, ox 

19.56 

26,822,4X 

1,522.4x 

18.93 

9.IIU.6X 

475, ox 

19.19 

123,250, 8X 

3.931, 7X 

31.55 

I1.866,6X 

412, 3X 

26.78 

367.563.1m 

7,806,6X 

44.52 

7U,o»,9X 

2,152,X0 

34,40 

8,796,7X 

309, 3X 

28.44 

13, 677, OX 

539.900 

25.53 

Hardaar** 

29,752.400 

2.271. 7X 

13.10 

12.0X.8X 

1,197.8X 

10.09 

2l5,74o,6x 

13.633. 4x 

15.82 

26. 927, OX 

1.776.0m 

15.16 

2.449, ax 

173. 4x 

14.12 

47,662,ox 

3,996,8x 

11.93 

4.992, 6x 

692,500 

7.a 

82.382.X0 

6,702,900 

12.29 

*‘2.753.6x 

2,985,9X 

14.32 

385.600 

56, 8X 

6.79 

7,866, 6X 

839. 2X 

9.37 

Bat  A  Ci9,  Kea*c  A  Soya* 

1- 

- 

- 

395,500 

27,500 

14.38 

6.287,7X 

866, 9X 

7.25 

583, 7X 

46, 3X 

10.61 

- 

- 

- 

- 

- 

- 

- 

- 

- 

1.553.6m 

206.700 

7.99 

- 

- 

- 

_ 

. 

Ba}'»  Orain  A  Paod 

18,411,100 

639.1m 

61.93 

59.633.3m 

776.600 

77.01 

176.015.100 

3,026.5X 

57.50 

5, 712. IX 

IX, OX 

57.12 

- 

- 

- 

196, 272, 4X 

2.583,5X 

75.97 

1.092.200 

23.300 

46.88 

14,944, 7X 

351.500 

42.52 

42,971,2X 

491, 2X 

8.75 

6.319.3m 

ei,ox 

78.02 

- 

- 

Iron  A  Staal 

4,189.600 

97. )X 

63.06 

- 

- 

- 

232.355.7x 

5,087,4x 

65.67 

- 

- 

- 

- 

- 

- 

4.506.5X 

130, IX 

34.64 

893,200 

42,0X 

21.27 

36,X8,9X 

1.173.800 

30.66 

8,497,9X 

344, 9x 

24.64 

- 

- 

- 

5,665. 2X 

86.3X 

65.65 

Je^wlry 

1.071.900 

86, 4x 

12.61 

2.021 ,9X 

126.3X 

16.01 

59.022, IX 

4,888.5X 

12.07 

544, 7X 

76.3m 

7.1I* 

- 

- 

- 

3,046,2X 

246, 6x 

12.35 

3.J05.6m 

339,400 

9.44 

20,176.8X 

l,405,5X 

16.36 

2,055, 2X 

149. 5X 

13.77 

- 

- 

- 

716, 7X 

84, 2X 

8.51 

JtBl: 

827.000 

38.900 

21.26 

- 

- 

- 

22,723,300 

1,082, 5X 

20.99 

- 

- 

- 

- 

- 

- 

l.X7,2X 

115, IX 

8.75 

1.551.900 

77.900 

19.92 

3.319.8X 

255. 8X 

12.98 

922.600 

119. 4x 

7.73 

- 

- 

- 

1  529,900 

17.6m 

3C.U 

Ll*a  Stock 

- 

- 

- 

- 

- 

- 

526, 190, 4x 

2,5X,TX 

X3.B9 

58,492,500 

393.100 

148.80 

- 

- 

- 

234. 858, IX 

1. *♦77 .900 

158.91 

- 

- 

- 

7.365.7m 

1,216,200 

6.06 

- 

- 

- 

- 

- 

- 

1 

- 

- 

Pwat,  Sultry  A  Plab 

12. 619. 200 

65S.300 

27.55 

32,397,500 

1.569.0X 

20.65 

363.190.500 

16,135,6X 

22.51 

12, 319, OX 

703, IX 

17.52 

- 

. 

- 

9.862,8X 

554, OX 

17.80 

17,726,2X 

662.700 

27.58 

36.967.5m 

1,862, IX 

20.93 

20,110,2X 

903, 2X 

22.27 

- 

- 

ll.298,2X 

445,4X 

25-37 

Hlllinary  A  Artificial  Flouer 

6.177 .9X 

639.500 

9.51 

l,293,4x 

81, IX 

15.95 

l6.l94,6x 

1.532,6x 

10.57 

854, 6X 

IX, 9X 

8.47 

- 

- 

- 

3.298,6X 

522, 2X 

6.32 

184, 2X 

16, 4X 

11.23 

7,251.2X 

686.200 

10.60 

l'.l33,300 

181, 8X 

6.23 

- 

- 

- 

- 

- 

t^leal  Inetnnent  A  Shwat  Kuaie 

3,210,800 

312, 9X 

10.26 

5.152,500 

951.600 

5.61 

32.526.6m 

4.156,3X 

7.83 

- 

- 

- 

- 

- 

- 

5,5lO,4x 

735.500 

7.69 

- 

- 

- 

4,895,6x 

775.6m 

6.31. 

3.2o6.6m 

354, 6X 

9.06 

- 

- 

- 

- 

- 

Office  Eqttl{Bent 

6.166.600 

687.900 

S.5O 

- 

- 

- 

27.522,7X 

4,038,3X 

6.82 

1,901.  IX 

061,700 

7.87 

- 

- 

- 

3.525.500 

403, 2X 

8.74 

1.275.7X 

190, 3X 

6.70 

8.959.2X 

1.876.6m 

**.77 

2,o47,6x 

268, 7X 

7.62 

- 

- 

- 

574,400 

131.900 

4.35 

Optical  Oooda 

891.200 

158, 5X 

5.62 

466, 3X 

125, 4x 

3.72 

4,o47,OX 

730.6m 

5-5^* 

785, 8X 

183, 8X 

4.28 

. 

- 

989 ,9X 

262,900 

3.77 

- 

- 

- 

3.X2.1X 

672.9X 

5.65 

4x,lX 

75.500 

6.36 

- 

- 

- 

- 

- 

- 

Paint,  Yamlah  A  Olacc 

6.S77.700 

444, 7X 

10.97 

3.672.9m 

269.5m 

13.63 

36.297.9m 

5,055,ox 

6.78 

2,3X,8X 

063.7m 

8.60 

559  .ox 

56.600 

9.68 

11, 309, *‘00 

1.345,6x 

8.40 

1,568,7X 

168. 4x 

9.32 

12.012.0X 

1,U17,2X 

6.46 

5,4o6,2X 

635. IX 

8.51 

- 

- 

- 

l.956,2X 

206. OX 

9.51 

Paper  A  Paper  Oooda 

15.376.500 

878. 5X 

17.50 

13.673.9m 

980,0X 

13.95 

136, 527, 8X 

7.917,300 

17.24  I 

3,948, IX 

389,  IX 

10.15 

. 

- 

9,4)0,300 

651,  IX 

14.48 

2,124,5X 

184, 8X 

11 .50 

35.007.300 

1.897.6m 

18.45 

U,409.6X 

627.0m 

10.33 

- 

- 

“ 

2.320. 5X 

151 .6X 

15.31 

Photographic  Sx^ply  A  Caoera 

- 

- 

- 

- 

- 

- 

3.225,7X 

605.500 

5.33  j 

- 

-■ 

- 

. 

- 

852, 6x 

46, 5X 

18. 34 

. 

- 

5.150,500 

176, 4X 

29.20 

- 

- 

- 

- 

- 

- 

- 

- 

Pluablog  A  Beating  Plxtur#  A  Supply 

8,946, IX 

463, OX 

19.32 

7,44o,4x 

938.0X 

7.93 

61.092,9X 

7,ox,xo 

11.56 

5, 459, OX 

46o,5X 

11.85 

_ 

- 

- 

9,076.8X 

1.110,5X 

8.17 

5,646, 7X 

685, 7X 

8.23 

23.815. 500 

1,846,7X 

12.90 

6,062, 2X 

713  .OX 

11.34 

2.119.$00 

67  .ox 

31.66 

3,085, 2X 

511. IX 

6.0b 

Badlo 

- 

- 

- 

1.163.3m 

106, 3X 

10.76 

30,212,5X 

1.730,300 

17.46 

985.700 

IX  ,900 

9.77 

_ 

- 

- 

6,009,4X 

355, 7X 

16.89 

- 

- 

- 

6.886.9m 

3X.1X 

12.86 

1.371,900 

60. 7X 

22.60 

- 

- 

663. 6X 

S4,eCC 

7.85 

Sporting  Ocodi 

1.376.6X 

uo,9x 

12.39 

- 

- 

- 

U.110.2X 

1,066. 7X 

10.42 

1.257,6x 

IX, 4X 

6.97 

. 

- 

- 

2,401,7X 

324,  IX 

7.41 

lUg.SX 

22, 8X 

6.53 

4.49l,7X 

226.3m 

20.03 

1.556.2m 

205. 6X 

7.55 

- 

- 

- 

- 

- 

- 

Stationary,  Book  A  Uagazlne 

4, 542, IX 

551.8X 

8.23 

2.068.6X 

333.900 

6.x 

32,127,3X 

5. 548, ox 

5.79 

2,749,2X 

424, 2X 

6.48 

- 

- 

- 

2.413,100 

U6l,4x 

5.23 

1,179, ox 

171.6m 

6.87 

9. 124, OX 

1,388.UX 

6.57 

917.200 

116.7m 

7.86 

937.0X 

91.200 

10.27 

915.2X 

2lO,8CO 

•.U  ' 

Toy  A  One 

- 

- 

- 

633.200 

55. 8X 

7.76 

5, 846, IX 

868, 8X 

6.73 

- 

- 

- 

_ 

. 

- 

- 

- 

- 

- 

- 

- 

1.324,6x 

116.7m 

11.55 

- 

- 

■  - 

- 

- 

- 

•  1 

Trunk i  A  Laatbar  Ooode 

l,73l.8X 

2i4,3x 

8.08 

3.687, 3X 

336.600 

10.96 

65.733.9m 

2.309.6m 

19.x 

342, 6X 

33.700 

10.17 

- 

- 

824, 7X 

102. 3X 

8.06 

256.500 

22. 4X 

11.45 

10.650.7m 

788,  IX 

13.51 

1,065,6x 

67.500 

22.63! 

- 

- 

- 

- 

fppewltar  A  Calculating  Ntncblno 

225, 6X 

44, 9X 

5.03 

- 

- 

- 

6.695.9m 

830,  IX 

5*66 

• 

_ 

. 

- 

- 

- 

. 

- 

• 

681, 8X 

260.9X 

3.3s 

226.7m 

67.9m 

3.>*‘ 

- 

- 

- 

- 

- 

Cool  A  Yam  (Bav) 

- 

- 

- 

- 

- 

- 

12,518,8X 

276,  ox 

65.36 

- 

. 

- 

- 

. 

- 

- 

. 

- 

- 

- 

2,516, 3X 

46  .OX 

56.70 

- 

- 

- 

- 

- 

- 

- 

-  1 

Oaclaaeifiad 

36.790.000 

573.900 

60.62 

17.765,400 

1,287,7X 

13.x 

186, 263, 6X 

10,066, 9X 

18. 50 

8,665,7X 

483, 3X  ' 

17.93 

5,36o.4x 

496, 2X 

12.64 

28,714,8X 

1.175.200 

26.63 

5, 601, ox  1 

3C5 

.IX 

18.36 

70.939.500, 

3.299.6m 

21.76 

10, 766, OX 

5O8.8X 

21.16 

1.275.500 

88. IX 

14.’uA‘ 

L 

5.1*9?. XO 

J 

total 

♦536.665.joo 

♦21.973.600 

♦26.33 

$502,566,600 

$29,356,600 

•17.12 

•4,s44,761,0X 

$258,068, 8X 

•18.77 

•321.I24,8X 

•17.882.5X 

♦17.96 

•37.930,300 

♦1.955.6m 

$20.18 

•1.061, 616, 4x 

•42,657,5X 

$24.89  1 

- h 

•2X.182.3X  I 

1 

$11,14 

8X 

1 

•IT.97  j| 

•  1,430, 882, 6xj 

•73.X8,1X 

•  19.****  1 

Ji 

•6«5.837.2m 

•23,XS,‘«XF 

_ 

•19.61 1 

1 

•36.232.900  j 

_ _ 1 

•2,5i4,r» 

1 

$14.41 J 

_ 

•131. 225,  \C 

5A.151.W  $'c.22 
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TABLE imi   RATIO  OF  AVERAGE  INVENTORY  TO  SALES  (WHOLESALE) 


City 

Had  af  SuslL«*« 

Atlanta 

1 

Baltloore 

QUeaco 

IteDver 

1 

farfo 

KanMS  City,  We. 

ProTldanot. 

(CcBblned) 

San  Pranoltic 
(Alone) 

Seettle 

Sprin^lald 

Salad 

Avarafe 

Taarly 

IsveaSarj 

Ool.  2 

Sales 

Yearly 

levaaboTj 

Ratio 
OA.  2 

Sales 

Averace 

Yearly 

Invantorf 

latio 

Oel. 

8e 

-  -061. 

!  Salaa 

1 

Avera4<e 

Taarly 

lavantery 

Ratio 

Cel.  2 
ie 

Ool.  1 

Sales 

Averse 

YudTly 

Xnventar} 

Ititle 

Col.  2 

ecu  1 

Sales 

Averc^ 

Yearli 

inventary 

Ratie 
Col.  2 
to 

Col.  i 

Sales 

Averag- 

Yaarly 

Inveater}' 

Ratio 

Col.  2 
to 

Col.  1 

Sales 

Actual 

Inventory 

Oee.91.1926 

Ratio 

Ool. 

to 

8al«i 

Average 

Teariy 

Ratio 

Cel.  2 

^  1* 

Salvk 

AveradM 

Ykarxy 

Ratio 

Cel.  2 
to 

6alea 

AvMrake 

Yearly 

Ratio 

Col.  2 

xrx  i  AfitiifLia 

;Lut»  iceeitory 

Autasa^li* 

S«iury 

5v0t  A  Shot 

3aiai&£  U*t«rl*l 

CiCKT  A  Tobacco 

Clalhln^,  <iaaa'^ 

CLatMof  A  furnltblae*,  Meo't  B««dy-to->aar 

Coll,  Oood  i  lei 

Cob/ietloiury.  lee  Credi  A  Soft  Drlok 

Cotton  A  Tara  (Sa>) 

CostOB  Tailor 

Dairy  A  Dotilcry  Product 

Druf 

Dry  Coodi  A  lotions 

tlaotrlcal  AjvpllAcv  A  Supply 

floriit 

fruit  1  Ve(eletile 

fur  A  fur  ClothlOA 

fuTBlture  A  HouiefurnlablaA 

teiollna  A  Oil 

l^ocery  A  Dellcateeaen 

Bardiiare 

Bat  A  Cap,  Naa'i  A  Aoya* 

lay,  Orala  A  feed 

Iron  A  Steel 

Jeeelry 

J-jak 

live  Stoeic 

lt»4t,  Poultry  A  fteb 

Millinery  A  Artificial  flouer 

Itualeal  laetruBoat  A  Sheet  Musle 

Office  Iqulponnt 

Optical  Ooods 

Pilot,  Oil,  Varniah  A  Olass 

Paper  A  Paper  Oooda 

Pl.otograpbte  Supply  A  CaDara 

fluablne  A  Beatlof  fliture  «  Supply 

ladio 

SportlDc  Ocode 

Stationary.  Book  A  Ka«ailnc 

Toy  A  3c,e 

Trunk!  A  Laatoar  Oooda 

T/pevrltar  A  Calculatlnc  UaoMts 

Tool  A  Taro  (Mae) 

Obtlaaelfled 

i 

2^, 7^8.100 

38.170.900 

10,685,400 

?5, 782.900 

3.508,700 

3.  <^8.100 

1,786,800 

10. 713.800 

113.259.000 

9.407.800 

18.480.000 

19.276.900 

94. 32b. 400 

11.133.900 

11. 618.600 

16.694,300 

39.262.400 

29.752.400 

18.411.130 

4.169.600 

1.071,900 

827.000 

12.619.200 

4.177.900 

9.210.600 

4.146.600 

891,200 

4.877.700 

15.974.500 

8.946.100 

1.374.600 

4.942.100 

1.791.800 

229.800 

34. 790.000 

$ 

2.899.100 

1.619.900 

144.400 

1.104.600 

249.400 

496.900 

12,500 

689.100 

3.638.900 

26.600 

1.204.900 

1.959.700 

2.187.900 

144.900 

952,800 

251,000 

2.127.900 

2.819.900 

793.500 

22.800 

932.100 

77.200 

258.200 

439.100 

243.900 

304.  ^oo 

139.500 

712.900 

849.100 

570.100 

179.600 

962,800 

447.600 

21.900 

401,900 

-  f> 

11.10 

4.29 

1.35 

4.2S 

7.U 

13. 16 

.70 

6.49 

3.21 

.78 

6.9? 

12.80 

6.37 

1.90 

8.20 

1.49 

9.42 

9.48 

3.98 

9.44 

31.09 

9.33 

2.05 

10. 99 

7.58 

7.35 

19.69 

14.61 

5.50 

6.37 

13.07 

2.89 

5.89 

9.49 

1.15 

2  579.900 

19.595.000 

1.692.600 

19.291.100 

6,222,900 

29.129.900 

18.784.200 

7.466.900 

6.211.600 

19, 790,000 

4,491.130 

499.000 

8.774.6OO 

16. 716.800 

71.890.100 

4.899.200 

2.968.900 

26.169.800 

12,266,000 

29.442.000 

46,971.200 

12,080,800 

395.500 

59. 699. >06 

2.021,900 

32.997.500 

1.299.400 

5. 152.500 

466.900 

9,672.900 

13.673.900 

7.440.400 

1.143.900 

2,068,600 

499.200 

9.687.900 

17.765,400 

1  121, 30C 

1.561.70c 

15.500 

669.500 

829.700 

9.209.400 

894,800 

953.700 

906. 700 

57.100 

190.600 

64,000 

222,900 

1.801.000 

10,160,000 

559.100 

496.100 

82. 700 

2.009.900 

1.642.200 

2,494.600 

1.619.900 

87.100 

9.090.900 

409.900 

1.928.200 

67.700 

925.900 

120.900 

469.400 

1.177.900 

898.400 

70.000 

343,200 

68.900 

1.492.700 

2,001.600 

21.0117 

7.97 

.94 

5.17 

19.39 

12.79 

4.55 

12.77 

14.60 

.29 

4.90 

14.07 

2.53 

10.77 

14.19 

11.00 

17.89 

•32 

16. 98 

7.2'4 

5.23 

13.97 

22.02 

5.12 

20.06 

4.72 

5.23 

17.96 

29.84 

12.62 

8.61 

11.27 

6.12 

16.99 

19. 81 

99.40 

11.27 

f  4.166.900 

102.096,900 

149. 499. 600 

20.179.300 

90. 924,000 

291.849.100 

42. 897.600 

67.810.900 

38.981.700 

182,881,000 

24.749.300 

5.954,000 

8.565.400 

215.009.900 

101.198.900 

292.649.700 

169.968.900 

16,241,200 

241.499.900 

18,802,900 

i79.OO9.8OO 

119.499.100 

919.604.700 

219. 740.600 

6.287.700 

174.019,100 

232.959.700 

99.022.100 

22. 729.900 

926,190.400 

369.190.900 

16. 194. 600 

92.926.600 

27.922.700 

4,047,000 

94.297.900 

19to.527,800 

3.229.700 

81. 092.900 

90.212.900 

11.110,200 

92.127.900 

9.846,100 

45.739.900 

4.699.900 

12.918.800 

186. 269.600 

8  649.100 

10.429.000 

9.512.500 

1.291.100 

4.609.100 

а.  129, 800 

2,709,000 

9.069.900 

9.986,900 

3.936.600 

1,421.800 

111.700 

1,098,400 

9.100.200 

7, 732.000 

26,410.600 

8.939.600 

1.961. 300 

3.557.700 

4.886.400 

18.680.900 

5.254,500 

22.199.200 

12.414.900 

933.400 

4.332.700 

7.097.700 

19,164,^ 

1.331. 700 

200 

9.721.900 

1.540.900 

б, 029.400 

2.890.100 

904.600 

4.797.100 

7. 768.400 

369.200 

7.409.100 

2,628.000 

1.890.900 

4.973.700 

1.349.000 

5.113.300 

394. 600 

2.558.200 

9.235.900 

19.  W 

10.22 

6.69 

6.10 

19.20 

7.20 

6.32 

7.47 

10.29 

2.15 

9.75 

1.88 

12.96 

4.29 

7.64 

9.02 

9.a 

12.08 

1.47 

25.99 

10.80 

4.55 

6.93 

5. 75 

14.84 

2.49 

3.03 

25.69 

5.86 

2.68 

9.51 

16.92 

10.90 

12.47 

19. 81 

5.69 

11.92 

9.19 

8.70 

17.02 

19.48 

29.01 

11.18 

8.40 

20.49 

4.96 

13.795.500 

32.109.900 

5.889.300 

2,184.100 

14.297.400 

9.364,000 

1,471,400 

2.991.600 

9.354.600 

1.764.600 

9.076.600 

7.209.800 

1.919.900 

11.729.200 

2.178.900 

21.960.200 

6.720.100 

4,919,700 

28. 822. 400 

26.927.000 

583.700 

9.712.100 

944.700 

58.492,900 

12.319.000 

854. 600 

1.901.100 

785.800 

2.320.800 

9.948.100 

5.459.000 

985.700 

1,257,600 

2.749.200 

342.800 

8.665.700 

8 

1.797.800 

1.469.900 

496.000 

432,000 

1.440,400 

381.200 

*3.800 

596.900 

154.500 

107.000 

568.700 

1,008,200 

282.100 
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WHOLESALE  TRADE 


Composite  Tables 

Totals  for  the  wholesale  trade  of  the  eleven  cities  included 
in  the  census  are  given  in  the  following  tables.  The  volume  of  business 
reported  includes  sales  made  by  wholesalers,  commission  merchants, 
brokers,  manufacturers*  agents,  maniifacturers’  sales  offices,  and  co¬ 
operative  selling  organizations. 

Although  the  totals  for  many  kinds  of  business  and  classes 
of  commodities  may  be  said  to  represent  fairly  accurately  the  wholesale 
business  in  these  lines,  there  is  an  inevitable  overlapping.  For 
example,  some  of  the  sales  grouped  under  "live  stock"  are  doubtless 
later  reflected  also  in  sale  of  "meat".  Although  it  is  desirable  to 
classify  the  different  kinds  of  sales  so  far  as  possible,  it  was  found 
that  very  rarely  coiold  business  establishments  supply  this  information. 
For  instance,  a  wholesaler  who  was  making  some  sales  which  might  proper¬ 
ly  be  classified  as  "brokerage"  might  not  be  able  to  separate  these  sales 
for  an  enumerator. 

Difficulties  imposed  by  inadequate  retail  accounting,  in  cer¬ 
tain  kinds  of  business  have  been  mentioned  in  a  previous  section  of  this 
report.  It  might  be  noted  here  also  that  the  lack  of  specialized 
accounting  in  wholesale  establishments  which  are  conducting,  strictly 
speaking,  several  kinds  of  business,  is  an  additional  obstacle. 

These  figures  are  not,  of  course,  for  the  same  merchandise 
covered  by  the  retail  figures  -  or  even  approximately  so.  But  that  in 
a  gerferal  way  they  are  comparable,  is  indicated  by  a  group  division  of 
commodity  sales.  That  is,  the  food  group,  exclusive  of  live  stock. 
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accovuats  for  about  26%  of  total  sales  -  while  the  food  group  at  retail 
takes  28%  of  sales.  Differences  in  other  groups  and  classifications 
may  indicate  either  small  seiles  through  the  wholesale  channel  or  the 
fact  that  none  of  the  cities  enumerated  is  a  vdiolesale  distributing 
center  for  the  particular  class  of  commodities. 

That  the  latter  is  the  case  in  several  instances  is  indicated 
by  the  converse  situation  which  may  be  noted  from  these  figures,  i.e,, 
for  certain  commodity  classes  wholesale  sales  far  exceed  the  retail 
sales  reported  for  the  area,  such  as  $272,000,000  for  sales  of  automo¬ 
bile  parts  and  accessories  at  wholesale'  as  compared  with  $98,000,000  at 
retail  or  hardware  with  $417,000,000  at  wholesale  and  $84,000,000  at 
retail. 

On  the  other  hand,  there  are  sales  of  $129,000,000  of  shoes 
reported  for  retail  establishments  while  sales  of  only  $57,000,000  are 
reported  by  wholesale  establishments.  Furniture  sales  are  nearly  twice 
as  much  at  retail  as  at  wholesale.  Women’s  outerwear  sales  are  much 
higher  at  retail,  whiile  women’s  hosiery  sales  are  about  the  same. 

Sales  of  groceries,  electrical  appliances,  hay,  grain  and  feed,  Iximber, 
meat  and  poultry,  and  plimbing  and  heating  fixtures  and  supplies  are 
much  larger  at  wholesale. 
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StwBBary 


Sales  1)7  17t012  wholesale  estahl laments  totalled  $9»671»680,000. 

This  fi^re  represents  not  only  sales  within  the  corporate  limits  of  the  areas 
enumerated,  hut  embraces  the  sum  total  of  the  huelness  of  all  wholesale  estab¬ 
lishments  irrespective  of  the  location  of  the  purchasers.  Salaries  and  wages 
paid  to  232,401  en^loyes  (exclusive  of  proprietors  and  fim  meoribers)  amounted 
to  $499»867tlOO.  Stated  in  another  way  5»17^^  every  dollar  received  by  the 
wholesaler  was  paid  out  in  the  form  of  salaries  and  wages  to  en^loyes.  The 
value  of  stoch  on  hand  on  December  31t  1926,  counted  at  cost,  was  $651*959*300. 
The  followitg  table  sumrrarizes  the  wholesale  data  for  the  eleven  areas  ais  a 
group: 


Vo.  of  establishments 
No.  of  enployes 
Firm  members  and  proprietors 
Total  persons  engaged 


17.012 

252,401 

10,704 

263.105 


Salaries  and  wages  paid  $499*^^7*100 
Inventory  at  Cost  -  Actual  December  31*  1926  $651,959*300 
Net  sales  $9,671*680,000 


On  the  next  page  is  slu  elaboration  of  the  above  s\umiary  containii^  the 
fundamental  information  for  the  various  kinds  of  wholesale  establishments.  Since 
no.  attempt  was  made  to  differentiate  between  sales  to  ret^lllers  within  amd  out¬ 
side  the  corporate  limits  of  the  cities  canvassed,  it  is  in^racticable  to  arrive 
at  any  relationship  between  the  retail  figures  in  this  report  and  the  following 
wholesale  statistics. 


WHOLESALl! 


Hujnber  of  Gsttibllshment* 
Persons  Engaged 
Salaries  and  ffagas 
Inventories 
Net  Sales 


TiBLE  I 


Kind  of 

Business 

Number 

of 

Establish¬ 

ments 

Persons  Engaged 

Salaries 

lind 

Wages 

2 

Inventory 

Net 

Sales 

ployes 

Firm 

Members 

and 

Proprie¬ 

tors 

Total 

Average 

for 

Year 

(Exclusive  of 
San  Francisco) 

Actual 

December  3I. 

1926 

Art  i  Antique 

72 

Ulo 

71 

481 

$  663,600 

$  796,600 

$  1,271,000 

$  7.296.300 

Automobile 

258 

7,285 

7.343 

14.557,300 

17.953.100 

22,148,900 

368,522,600 

Automobile  Accessory 

713 

9.977 

342 

10.319 

19.946.700 

26,564.%o 

31.853,600 

273.059,800 

Balceiy 

295 

9.483 

219 

9.702 

15.609,000 

3.583,4oo 

4.158,700 

90,416.500 

Boot  A  Shoe 

129 

1,946 

71 

2.017 

3,848,200 

8,232,700 

8.32^,200 

56,252,700 

Building  Uaterlal 

1.034 

16.385 

451 

16,836 

34,216,400 

32,373.800 

39,514,100 

577.352.400 

Cigar  4  Tobacco 

254 

2.316 

212 

2.528 

4,942,900 

5.511,300 

7,987.100 

131.634.700 

Clothing  &  Furnishings,  Hen's 

Heady- to- Wear 

3^ 

3.177 

314 

3.491 

6,277,800 

7.327.500 

11.622,300 

83.021,500 

Clothing,  Women's 

441 

4,828 

4l6 

5.2’*4 

8,853,600 

6.833.100 

8,778,4oo 

112,726,300 

Coal,  Wood  4  Ice 

Uii 

7.887 

72 

7.959 

15,880,000 

5,024,600 

6,271.800 

256,646,000 

Confectionery,  Ice  Cream  4 

' 

Soft  Drink 

336 

4.130 

262 

4.392 

6,198,400 

2,836.000 

3.631.400 

60.567,300 

Cotton  4  Tam  (Raw) 

55 

4U6 

54 

500 

1.273.000 

4.715.600 

9,872,600 

174,604,900 

Custom  Tailor 

(46 

859 

26 

885 

1,121,400 

1,122,400 

1,209,800 

9.590,600 

Dairy  4  Poultry  Product 

380 

10,384 

261 

10,645 

29,620,900 

11,449,400 

14,197,700 

331.381,600 

Drug 

564 

9.514 

294 

9,808 

ir,is6,ioo 

17,755.700 

24,755.900 

253,711.200 

Dry  Ooods  4  Notions 

931 

12,050 

740 

12.790 

23.605.900 

46,730,100 

51.897.000 

490.994.300 

Electrical  Appliance  4  Supply 

561 

9.545 

232 

9.777 

19,046,100 

15,324,500 

24,539.500 

317,363.400 

Florist 

219 

2.395 

208 

2.603 

5,446,500 

5.027.000 

4,738,000 

34.239.500 

Fruit  4  Vegetable 

926 

7.227 

1.032 

8.259 

i4,6i7.4oo 

5.130.900 

8.327,900 

472,596,600 

Fur  4  Fur  Clothing 

117 

527 

119 

b4b 

1.283.300 

5.127,400 

2.499,700 

27.159.200 

Furniture  4  Housefurnishing 

1,017 

12.115 

539 

12.654 

19,278,200 

25,236,600 

32,174,100 

284,936,600 

Gasoline  4  011 

300 

6,110 

58  . 

6,168 

11,690,600 

9,896,100’ 

9,091,400 

223,093,700 

Grocery  4  Delicatessen 

1.170 

19.585 

981 

20,566 

37.303.600 

45,063,500 

73.561,600 

1,028,314,000 

Heirdware 

1,261 

16.515 

534 

17.049 

35,058.200 

37,454,000 

50,861,000 

484,810,600 

Bat  4  Cap  -  Hen's  4  Boys' 

42 

486 

27 

513 

1.179.500 

1,289,100 

1,562,100 

9.110,700 

Bay,  Grain  4  Feed 

316 

3.461 

232 

3.693 

7.923. 800 

15,345,700 

17.917.900 

519.880,500 

Iron  4  Steel 

175 

3.075 

60 

3.135 

7,022,800 

9,268,400 

8,250,400 

294,380,700 

Jewelry 

44i 

3.716 

343 

4,059 

7.382,700 

19,157.800 

20,229,700 

91,843,200 

JuzUc 

118 

1.458 

126 

1,584 

1,520,700 

1,973.600 

2.513.600 

32,706,300 

Live  Stock 

179 

2,286 

246 

2.532 

5,568,900 

161,000 

5.825,600 

828,256-,700 

Meat,  Poultry  4  Fish 

599 

12.S15 

486 

13.301 

23,564,500 

13.401,600 

15.479.600 

530.165,400 

Ullllnery  4  Artificial  Flower 

141 

2.096 

108 

2,204 

3.565.300 

2,566,000 

3.079.600 

34,457.800 

Uotorcycle  4  Bicycle 

10 

69 

7 

76 

136,600 

128,700 

232,800 

1.194,500 

Musical  Instrument  4  Sheet 

Music 

103 

3.589 

29 

3,918 

7,356,100 

9.543.700 

11,092,700 

55.063.000 

Office  Equipment 

345 

4.207 

125 

4.332 

7,506,500 

4,149,900 

6,036,500 

50,986,400 

Optical  Goods 

86 

1.171 

30 

1,201 

2,265.200 

1,207,100 

2,505,800 

11,781,800 

Paint,  Oil,  Vaumlsh  4  Glass 

264 

5.071 

la 

5.192 

10,154,400 

10,458,500 

13,197.000 

80,610,400 

Paper  4  Paper  Goods 

337 

5.980 

145 

6,125 

13.995.200 

13,256,100 

17,201,900 

227,110,800 

Photographic  Supply  4  Camera 

34 

595 

11 

606 

1,040,200 

613,000 

1,179,000 

10,408,800 

Plumbing  4  Heating  Fixture  4 

Supply 

385 

6,499 

139 

6,63s 

14,194,900 

14,536,500 

18,343,700 

159,126,200 

Hadlo 

131 

1.677 

69 

1,746 

3,157,000 

3,638,100 

,5.553.100 

49,140,500 

Sporting  Goods 

67 

1.135 

46 

1,161 

1,944,400 

2.973.400 

'3,844,200 

21,194,300 

Stationery,  Book  4  Magazine 

207 

5.023 

85 

5.108 

9.267,500 

7.273,000 

8. 574,100 

56,508.600 

Toy  4  Game 

43 

803 

47 

850 

1,121,100 

1,478,100 

2,154,800 

8.575.200 

Trunks  4  Leather  Goods 

206 

1.773 

158 

1,931 

3,929,600 

7,645,500 

7.649,800 

65.246,900 

Typewriter  4  Calculating  Machine 

66 

699 

14 

713 

1,347,300 

521,100 

594,600 

6,455,000 

Wool  4  Yam  (Raw) 

23 

123 

20 

143 

341,600 

2.563.500 

2,812,900 

17.351.900 

unclassified 

848 

9,198 

464 

9.662 

17,855,900 

16,556,900 

22,839,200 

359.532.800 

TOTAL 

17,012 

252,401 

10,704 

263,105 

$499,867,100 

$513,806,400 

♦651,959.300 

$9,671,680-,ooo 

i  Exclusive  of  compensation  or 

amlngs  0] 

Proprleto 

rs  and  Firm 

Members. 

At  Cost. 

_ 

1 _ 

1 _ 

1 _ 

VOLUME  or  WHOLESALE  BUSINESS  -  1926 


This  table  indicates  the  total  volume  of  sales  by  specific  wholesale  trade  groups,  to¬ 
gether  with  the  average  annual  volume  per  establishment.  Excluding,  for  purposes  of  comparison,  the 
live  stock  emd  raw  cotton  and  yam  groups,  (which  are  the  largest  la  site  because  of  the  Inclusion 
of  certain  important  trstdli^  centers  for  those  classes  of  merchandise),  it  is  noted  that  only  three 
wholesale  trades  report  annual  average  sales  per  establishment  amo\  xtli^  to  more  than  $1,000,000.  In 
13  groups  the  average  ranges  between  $500,000  and  $1,000,000;  in  16  groups  between  $250,000  and 
$500,000;  in  13  between  $100,000  and  $250,000  and  in  1  (typewriter  and  calculating  machine  establish¬ 
ments)  less  than  $100,000. 


TABLE  II 


Kind  of 
Business 


Number  of 
Establishments 

Amount  of 

Salas  $ 

Average  per 
letablishment 

72 

7,296,300 

101.338 

258 

368,522,600 

1,428,382 

713 

273. 059. 800 

382.973 

295 

90,416,500 

306.497 

129 

56,252,700 

436,067 

1.03*^ 

577,352,400 

.  558.368 

254 

131, 63^*.  700 

518,247 

356 

83.021,500 

233.206 

441 

112,726,300 

255.615 

411 

256,646,000 

624,443 

336 

60,567,300 

180, 260 

55 

174,604,900 

3.174,635 

46 

9.590,600 

208,491 

380 

331,381.600 

872,057 

564 

253.711.200 

449,843 

931 

490.994,300 

527,384 

561 

317,363,400 

565.710 

219 

34,239.500 

156,345 

926 

472,596,600 

510.363 

117 

27,159,200 

232,130 

1,017 

234,936,600 

280,174 

300  , 

223,093.700 

743.646 

1,170 

1.028,314,000 

878,901 

1,261 

484,810,600 

364,465 

42 

9.110.700 

216,921 

316 

519,380,800 

1.645,192 

175 

294,330,700 

1, 682,175 

Vll 

91,842,200 

•  208,259 

liS 

32,706,300 

277.172 

179 

826,256,700 

4.627,132  ■ 

599 

530,165,400 

885,084 

I4l 

34.457,800 

244,382 

10 

1.194.500 

119.450 

103 

55.063.000 

534.592 

3‘+5 

50,986,400 

147,787 

86 

11,781,800 

136.998 

264 

80,610,400 

305,342 

337 

227.110,800 

673.919 

3^* 

10,408,800 

306, I4i 

335 

159.126,200 

413.315 

131 

49,140.500 

375.118 

67 

21,194,300 

316.333 

207 

56,808,600 

274,438 

*+3 

3.575.200 

199,423 

206 

65,246,900 

316.733 

66 

6,455,000 

97.803 

23 

17,351.900 

754,430 

548 

359,532,500 

423.977 

17,012 

$9,671,680,000 

$  568,521 

Art  &  Antiq\ie 
Automobile 

Automobile  Accessory 
Bakery 
Boot  &  Shoe 
Building  Material 
Cigar  4  Tobacco 

Clothii^  4  Furnishings,  Men's  Keady-to-ffear 
Clothing,  Women's 
Coal,  Wood  4  Ice 

Confectionery,  Ice  Cream  4  Soft  Drink 
Cotton  4  Yam  (Haw) 

Custom  Tailor 

Dairy  4  Poultry  Product 

Drug 

Dry  Goods  4  Notions 
Electrical  Appliance  4  Supply 
Florist 

Fruit  4  Vegetable 

Fur  4  p\ir  Clothing 

Furniture  4  Housefurnishing 

Gasoline  4  Oil 

Grocery  4  Delicatessen 

Hardware 

Boys' 


Men' s  4 
Feed 


Hat  4  Cap 
Hay,  Grain  4 
Iron  4  Steel 
Jewelry 
Junk 

Live  Stock 

Meat,  Poultry  4  Fish 

Millinery  4  Artificial  Flower 

Motorcycle  4  Bicycle 

Mijisical  Instrument  4  Sheet  Music 

Office  Equipment 

Optical  Goods 

Paint,  Oil,  Varnish  4  Glass 
Paper  4  Paper  Goods 
Photographic  Supply 
Plumbing  4  Heating  Fixture 
Radio 
Sporting  Goods 

Stationery,  Book  4  Magazine 
Toy  4  Game 

T}njnls4  Leather  Goods 
Typewriter  4  Celculatlrig  Machine 
Wool  4  Tern  (Raw) 

Unclassified 

Total 


4  Camera 

4  Supply 
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NUiCiH  OF  EliPLOYlS  IN  WHOLESALE  DISTRIBUTION 
Selling:  and  Non-Selling 


Froa  the  table  below  It  *111  be  noted  that  32  Ofut  of  every  100  persons  en^loyed  In  wholesale  estab¬ 
lishments  are  engaged  primarily  in  sellii^.  Oroups  in  which  the  two  classes  of  employes  are  more  evenly 
balanced  Include  art  and  antique;  cigar  and  tobacco;  hat  and  cap;  motorcycle  and  bicycle;  and  typewriter  and 
calculating  machine  establishments.  Establishments  deallig  in  building  materials  and  other  bulky  merchandise,* 
such  as  coal,  wood  and  ice;  hay,  grain  and  feed;  and  iron  and  steel,-  show  a  very  small  proportion  of  selling 
employes.  This  is  explained  in  part  by  the  great  amount  of  labor  incident  to  receiving,  storage  and  shipping. 
The  Importance  of  the  non-selling  en^loyes  is  brought  out  strikingly  in  this  tabulation. 

TABLE  III 


Kind  of  Business 

Employes 

Selling 

Non-Selling 

Total 

Number 

%  of 
Total 

Number 

<f>  of 

Total 

Art  &  Antique 

200 

49 

210 

51 

410 

Automobile 

2,390 

33 

4,895 

67 

7.285 

Automobile  Accessory 

3.489 

35 

6,488 

65 

9.977 

Bakery 

3.304 

35 

6,179 

65 

9,483 

Boot  &  Shoe 

757 

39 

1,189 

61 

1.946 

Building  Material 

3.354 

20 

13.031 

80 

16.385 

Cigar  &  Tobacco 

1.043 

45 

1.273 

55 

2.316 

Clothing  &  Fiirnishings,  Men's  Ready-to-Wear 

1.103 

35 

2,074 

65 

3.177 

Clothing,  Women's 

1.637 

34 

3.191 

66 

4,828 

Coal,  Wood  &  Ice 

1.320 

17 

6.567 

83 

7,887 

Confectionery,  Ice  Cream  &  Soft  Drink 

1.571 

38 

2.559 

62 

4.130 

Cotton  &  Yam  (Raw) 

i46 

33 

300 

67 

446 

Custom  Tailor 

297 

35 

562 

65 

859 

Dairy  &  Poultry  Product 

4,098 

39 

6,286 

61 

10,384 

Drug 

3.135 

33 

6.379 

67 

9,514 

Dry  Goods  &  Notions 

4.755 

39 

7.295 

61 

12,050 

Electrical  Appliance  &  Supply 

2.964 

31 

6,581 

69 

9.545 

Florist 

719 

30 

1.676 

70 

2.395 

Fruit  &  Vegetable 

2,084 

29 

5.143 

71 

7,227 

Fur  &  Fur  Clothing 

170 

32 

357 

68 

527 

Furniture  &  Housefurnishing 

4.788 

40 

7.327 

60 

12.115 

Gasoline  &  Oil 

2,409 

39 

3.701 

61 

6,110 

Grocery  &  Delicatessen 

6.635 

34 

12.950 

66 

19.585 

Hardware 

5.551 

10,964 

66 

16,515 

Hat  &  Cap  ,  Men's  &  Boys' 

208 

43 

278 

57 

486 

Hay,  Grain  &  Feed 

744 

21 

2.717 

79 

3.461 

Iron  Sc  Steel 

665 

22 

2,410 

78 

3.075 

Jewelry 

1.390 

37 

2,326 

63 

3.716 

Junk  1 

137 

9 

1.321 

91 

1.458 

Live  Stock 

831 

36 

1.455 

64 

2,286 

Meat,  Poultry  &  Fish 

4,116 

32 

8.699 

68 

12.815 

Millinery  &  Artificial  Flower 

755 

36 

1,341 

64 

2.096 

Motorcycle  &  Bicycle 

29 

42 

40 

58 

69 

Musical  Instrument  &  Sheet  Music 

891 

23 

2,998 

77  • 

3,889 

Office  Equipment 

1,644 

39 

2,563 

61 

4.207 

Optical  Goods 

300 

26 

871 

74 

1,171 

Paint,  Oil,  Varnish  &  Glass 

1.502 

30 

3.569 

70 

5.071 

Paper  &  Paper  Goods 

1.885 

32 

4.095 

68 

5,980 

Photographic  Supply  &  Camera 

169 

28 

426 

72 

595 

Plumbing  &  Heating  Fixture  &  supply 

1.745 

27 

4,75** 

73 

6.499 

Badlo 

568 

34 

1.109 

66 

1.677 

Sporting  Goods 

445 

39 

690 

61 

1.135 

Stationery,  Book  &  Magazine 

1,981 

39 

3.042 

61 

5.023 

Toy  Sc  Game 

159 

20 

644 

80 

803 

Trxtnks  Sc  Leather  Goods 

516 

29 

1.257 

71 

1.773 

Typewriter  &  Calculating  Machine 

292 

42 

407 

58 

699 

Wool  4  Tarn  (Raw) 

IS 

15 

104 

85 

125 

Unclassified 

.  2,731 

30 

6.467 

70 

9,19s 

Total 

81,641 

32 

170.760 

68 

252,401 
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SMPLOTES  OH  SPSCIFISD  DATSS 


The  follo-//lng  figures  relate  to  the  number  of  persons  eipployed  in  wholesale  establishments 
on  specified  dates.  In  most  instances  the  number  is  fairly  constant  throughout  the  year.  There  is. 
however,  a  pronounced  fluctuation  in  many  lines  which  may  be  explained  perhaps  by  the  seasonal 
character  of  the  merchandise  sold.  Among  this  group  of  trades  are  coal,  wood  and  ice;  fur  ar^  fur 
clothii^;  Jewelry;  live  stock;  and  raw  wool  and  yarn.  These  figxuus  will  prove  of  considerable 
interest  when  compared  with  the  fluctuations  in  sales  of  individual  estahlishments  throughout  the 
different  seasons  of  the  year. 


TABLE  IV 


Kind  of  Business 

Humber  of 

Esmloyes 

Yearly 

Average 

April  1 

July  1 

Oct.  1 

Dec.  1 

Art  &  Antique 

373 

379 

390 

393 

4l0 

Automobile 

6.995 

7,445 

7,320 

7.147 

7,285 

Automobile  Accessory 

9.854 

9,828 

9,925 

9.821 

9,977 

Bakery 

9,299 

9.836 

9.787 

9.841 

9,453 

Boot  Sc  Shoe 

1,920 

1,908 

1.939 

l.?46 

1,946 

Building  Material 

16,162 

16,587 

16.373 

15.487 

16,385 

Cigar  &  Tobacco 

2,230 

2,239 

2,304 

2,309 

2,316 

Clothing  4  Furnishings.  Men's  Ready- to-Wear 

^.098 

3.031 

3.181 

3.177 

Clothing,  Women's 

4,717 

4.43q 

4,927 

4.7% 

4,828 

Coal.  Wood  4  Ice 

7.200 

8,424 

8,307 

7,381 

7,887 

Confectionery,  Ice  Cream  4  Soft  Drink 

U.pU^ 

4.131 

4,204 

4,09s 

4,130 

Cotton  4  Tam  (Raw) 

m 

440 

437 

438 

446 

Custom  Tailor 

«68 

792 

870 

811 

85? 

Dairy  4  Poultry  Product 

10.191 

10.379 

10,441 

10,369 

10,384 

Drug 

9.377 

9.369 

9.512 

9,45s 

9.514 

Dry  Goods  4  Notions 

11,826 

11,907 

12,055 

12,085 

12,050 

Electrical  j^llance  4  Supply 

9.794 

9.88^ 

9.933 

9.916 

9,545 

Florist 

2,4l0 

2,104 

2.356 

2.436 

2.395 

Fruit  4  Vegetable 

6,Q56 

7,449 

7.347 

7,033 

7.227 

Fur  4  Fur  Clothing 

5^75 

498 

546 

545 

527 

Furniture  4  Housefurnishing 

11.582 

11,882 

11,762 

11,822 

12,115 

Gasoline  4  Oil 

6,089 

6,354 

6,302 

6.327 

6,110 

Grocery  4  Delicatessen 

19,158 

19,256 

19,686 

19.544 

19.585 

Hardware 

16,139 

16,216 

16,315 

16.357 

16,515 

Hat  4  Cap  -  Men's  4  Boys' 

484 

49  s 

^21 

497 

486 

Hay,  Grain  4  Feed 

3.399 

3.430 

3.452 

3.438 

3.461 

Iron  4  Steel 

2.971 

3.052 

3.017 

3.058 

3.075 

Jewelry 

3.531 

3,51s 

3.600 

3.878 

3.716 

Junk 

I.U52 

i,46i 

1,424 

1,413 

1,458 

Live  Stock 

2,261 

2.552 

2,089 

2.296 

2,286 

Meat,  Poultry  4  Fish 

12.515 

12.529 

12,876 

12.895 

12,815 

Millinery  4  Artificial  Flower 

2, 101 

2,078 

2,102 

2,111 

2,096 

Motorcycle  4  Bicycle 

64 

67 

69 

70 

69 

Musical  Instrument  4  Sheet 

Music 

3.858 

3.826 

3,858 

3,883 

3,889 

Office  Equipment 

4.072 

4.074 

4.132 

4,179 

4.207 

Optical  Goods 

1.173 

1.176 

1.174 

1.172 

1,171 

Paint,  Oil,  Varnish  4  Olatss 

5.039 

5.010 

5.018 

4.992 

5.071 

Paper  4  Paper  Goods 

5,918 

5.934 

5.976 

5,969 

5.980 

Photographic  Supply  4  Camera 

Plumbing  4  Heating  Fixture  4  Supply 

564 

6,386 

6.511 

.  591 
6,510 

Radio 

1.538 

1.436 

1,770 

1.983 

1,677 

Sporting  Goods 

1,126 

1.099 

1.135 

1,143 

1,135 

Stationery,  Book  4  Magazine 

4,950 

4.992 

5.041 

5,028 

5,023 

Toy  4  Game 

696 

716 

765 

759 

803 

Trunks  4  Leather  Goods 

1,737 

1.746 

1.785 

1,801 

1,773 

Typewriter  4  Calculating  Machine 

674 

686 

659 

691 

699 

Wool  4  Yarn  (Raw) 

98 

158 

158 

97 

123 

Unclassified 

8,967 

9.024 

9.215 

9,105 

9,198 

TOTAL 

246,806 

250,900 

253.219 

251,002 

252,401 
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AliaRSOATB  07  SALARIES 

AND  WAGES  PAID 

TABLE  V 

Kind  of  Busindse 

Amount 

Kind  of  Business 

Amount 

Art  &  Antique 

$  6S37660 

Hat  d  Cap,  Men's  d  Boys' 

$  1,179.500 

Automobile 

14.557.300 

Hay,  Grain  d  Feed 

7.923,800 

Automobile  Adcessozy 

19.9^.700 

Iron  d  Steel 

7,022,800 

BflLlcery 

15.609.000 

Jewelry 

7.382,700 

Boot  &  Shoe 

3,848,200 

Junk 

1,820.700 

Building  Material 

34,216,400 

Live  Stock 

5.668,900 

Cigar  d  Tobaoco 

4.942,900 

Meat,  Poxiltry  d  Fish 

23,864,800 

Clotning  &  Pumiehings,  Men's 

• 

Millinery  d  Artificial  Flower 

3,565.300 

Heady- to-Wear 

6,277,800 

Motorcycle  d  Bicycle 

136,600 

Clothing,  ilfomen’s 

8.853.600 

Musical  Instriment  d 

Coal,  Wood  d  Ice 

15,880,000 

Sheet  M\isic 

7.356.100 

Confectionery,  Ice  Cream  d 

Office  Equipment 

7,806.500 

Soft  Drink 

6,198.400 

Optical  Goods 

2.265.200 

Cotton  d  Yam  (Raw) 

1,273.000 

Paint,  Oil,  Varnish  d  Glass 

10.154,400 

Custom  Tailor 

1,121,400 

Paper  d  Paper  Goods 

13.995.200 

Dairy  &  Poultry  Product 

29,620.900 

Photographic  Supply  d  Camera 

1.o4o,200 

Drug 

17,186.100 

Plumbing  d  Heating  Fixture  d 

Dry  Goods  d  Notions 

23.605.900 

Supply 

14.194,900 

Electrical  Appliance  d  Sxpply 

19,046,100 

Radio 

3.157.000 

Florist 

3.446.^ 

Sporting  Goods 

1.944,400 

Fruit  d  Vegetable 

i4.6i7,4oo 

Stationery,  Book  d  Magazine 

9.267.500 

Fur  d  Fur  Clothing 

1.283,300 

Toy  d  Game 

1.121.100 

Furniture  d  Houaefumlshlng 

19,278,200 

Trunks  d  Leather  Goods 

3.929,600 

Gasoline  d  Oil 

11,690,600 

Typewriter  d  Cal.  Machine 

1.347,300 

Grocery  d  Delicatessen 

37,303.600 

Wool  d  Yam  (Raw) 

341,600 

Hardware 

35.058.200 

tbiclaseified 

17.855.900 

total  —  $499,867. 100 


AOaBBGATE  SALARIES  AND  WAOES 
divided  by 

AVERAOl  HUUBER  OT  EMPLOYES  REPORTED  FOR  TSZ  YEAR 


Kind  of  Business 

Amount 

Kind  of  Business 

Amount 

Art  d  Antique 

$  1.619 

Hat  d  Cap,  Men's  d  Boys' 

$2^527 

Automobile 

1.99s 

Hey.  Grain  d  Feed 

2,289 

Automobile  Accessory 

1.999 

Iron  d  Steel 

2,284 

Bakery 

1,646 

Jewelry 

1,957 

Boot  d  Shoe 

1.977 

Junk 

1.249 

Building  Material 

2,088 

Live  Stock 

2,480 

Cigar  d  Tobacco 

Clothing  d  Furnishings,  Men's 

2,134 

Meat,  Poultry  d  Fish 

Millinery  d  Artificial  Flower 

1,862 

1.701 

Ready- to-Wear 

Clothing,  Women's 

1.976 

1.834 

Motorcycle  d  Bicycle 

Musics!  Instrument  d 

1,980 

Coal,  Wood  d  Ice 

Confectionery,  Ice  Cream  d 

2.013 

Sheet  Music 

Office  Equipment 

1,892 

1.556 

Soft  Drink 

1.501 

Optical  Goods 

1.93“ 

Cotton  d  Yam  (Raw) 

2.854 

Paint,  Oil,  Varnish  d  Glass 

2,002 

Custom  Tailor 

1.305 

Paper  &  Paper  Goods 

2.340 

Dairy  d  Poultry  Product 

Drug 

2.853 

1.806 

photographic  Supply  d  Camera 
Plumbing  d  Heating  Fixture  d 

1.748 

Dry  Goods  d  Notions 

1.959 

Supply 

2,184 

Electrical  Appliance  d  Supply 

1.995 

1,439 

Radio 

1,883 

Florist 

Sporting  Goods 

1.713 

Fruit  d  Vegetable 

2,023 

Stationery.  Book  d  Magazine 

1,845 

Fur  d  Fur  Clothing 

2.435 

Toy  d  Game 

1.396 

furniture  d  House fximishing 

1.591 

Trunks  d  Leather  Goods 

2,216 

Gasoline  d  Oil 

1,913 

Typewriter  d  Cal*  Machine 

1.927 

Grocery  d  Delicatessen 

1.905 

Wool  d  Yam  (Raw) 

2,777 

Hardware 

2,123 

Unclassified 

1.941 

total  ~  $1,980 
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BSLATIOK  OF  SALARIZS  AND  WASZS  TO  SAIXS 


Aggregate  salaries  azid  wages  In  wholesale  estahllsbrnents  amount  to  5*  ITJl  of  the  total  net  values  of 
sales,  ranging  from  .685^  In  the  live  stoch  group  to  20.87^  In  the  typewriter  and  calculating  machine  group.  Only 
5  gro\q)S  report  a  ratio  of  more  than  151^;  9  between  lOji  and  15?6;  21  between  55^  and  lOjt;  and  13  less  than  5^^* 


TABLE  VI 


Kind  of 

Business 

To  tell 

Sales 

Total  Salaries 
eind  Wages  • 

Relation 
Seilaries  & 
Wages  to 
Sales 

Art  4  Antique 

$  7,296,300 

$  663,600 

9.10  ^ 

Automobile 

368,522,600 

1^,557,300 

3.95 

Automobile  Accessory 

273,059,500 

19,9^,700 

7.30 

Bakery 

90,1+16,500 

15,609,000 

17.26 

Boot  4  Shoe 

56,252.700 

3,848,200 

6.S4 

Building  Material 

577,352,lK)0 

34,216,400 

5.93 

Cigar  4  Tobacco 

131,634,700 

4,942,900 

3.76 

Clothing  4  Furnishings,  Men's  Ready-to-Wear 

83,021,500 

6,277,800 

7.56 

Clothing,  Women's 

112,726,300 

5,853,600 

7.85 

Coal,  Wood  4  Ice 

256,646,000 

15,880,000 

6.19 

Confectionery,  Ice  Cream  4  Soft  Drink 

60,567,300 

6,198,400 

10.23 

Cotton  4  Yam  (Raw) 

174,604,900 

1,273.000 

.73 

Custom  Tailor 

9,590,600 

1,121,400 

11.69 

Dairy  4  Poultry  Product 

331,381,600 

29,620,900 

5.94 

Drug 

25^,711,200 

17,156,100 

6.77 

Dry  Goods  4  Notions 

490,99^,300 

23,605,900 

■4.81 

Electrical  Appliance  4  Stipply 

317,3&3,hoo 

19,046,100 

6.00 

Florist 

34.239,500 

3,446,300 

10,07 

Fruit  4  Vegetable 

472,596,600 

l4, 617, 400 

3.09 

Fur  4  Fur  Clothing 

27,159,200 

1.283,300 

^.73 

Furniture  4  Housefurnishing 

254,936,600 

19,275,200 

6.77 

Gasoline  4  Oil 

223,093,700 

11,690,600 

5.24 

Grocery  4  Delicatessen 

1,028,314,000 

37,303,600 

3.63 

Hardware 

484,510,600 

35.058.200 

7.23 

Hat  4  Cap  -  Men's  4  Boys' 

9,110,700 

1.179,500 

12.95 

Hay,  Grain  4  Feed 

51^,880,800 

7,923.500 

1.52 

Iron  4  Steel 

294,380,700 

7,022,500 

2.39 

Jewelry 

91,842,200 

7,382,700 

5.04 

Junk 

32,706,300 

1,820,700 

5.57 

Live  Stock 

325,256,700 

5,668,900 

.65 

Meat,  Poultry  4  Fish 

530,165,400 

23,564,800 

4.50 

Millinery  4  Artificial  Flower 

34,457,500 

3.565.300 

10.35 

Motorcycle  4  Bicycle 

1,194,500 

136,600 

11.44 

Musical  Instrument  4  Sheet  Music 

55,063,000 

7,356,100 

13.36 

Office  Equipment 

50,986,400 

7,806,500 

15.31 

Optical  Goods 

11,751,500 

2,265,200 

19.23 

Paint,  Oil,  Varnish  4  Glass 

50,610,400 

10,154,400 

12.60 

Japer  4  Paper  Goods 

227,110,800 

13.995,200 

6.16 

Photographic  Supply  4  Camera 

10,405,800 

1,04o,200 

9.99 

Plumbing  4  Heating  Fixture  4  Supply 

1^,126,200 

14,194,900 

8.92 

Radio 

^9,i’40,500 

3,157,000 

6.42 

Sporting  Goods 

21,194,300 

1,944,400 

9.17 

Stationery,  Book  4  Magazine 

56,805,600 

9,267,500 

16.31 

Toy  4  Game 

5,575,200 

1,121,100 

13.07 

Trunks  4  Leather  Goods 

65,246,900 

3.929,600 

6.02 

Typewriter  4  Calculating  Machine 

6,455,000 

1,3^7,300 

20.57 

Wool  4  Yam  (Raw) 

17,351,900 

341,600 

1.97 

Unclassified 

359,532,500 

17.555.900 

4.97 

total 

$9,671,680,000 

$499,867,100 

5.17 

*  Does  not, include  any  form  of  remuneration  to  Proprietors 
and  Firm  Members. 
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AVSBAGB  SAIZS  FEB  EMPLOYS 


Average  annual  sales  per  eiqploye  In  wholesale  trades  are  presented  In  the  followli^  table.  The  range 
Is  great  -  from  $22,106  In  the  typewriter  and  calculating  machine  group,  to  $1,195,924  in  the  rm  cotton  and 
yam  group.  A  further  indication  of  the  pronounced  variaxkce  in  the  wholesale  field  is  brought  out  strikingly 
when  a  comparison  is  made  of  related  groups  such  as,  for  example,  the  different  food  trades.  The  average  annual 
sales  per  wholesale  bakeries  amount  to  $27,366;  for  confectionery  and  ice  cream  establlshnmnta,  $38,553;  and  so 
on  up  the  scale  to  fruit  and  vegetable  establishments  where  the  figure  totals  $226,774.  Pour  groups  report 
annual  sales  per  enploye  in  excess  of  $500,000;  1  between  $250,000  and  $500,000;  l4  between  $100,000  and 
$250,000;  l6  between  $50,000  and  $100,000;  11  between  $25,000  and  $50,000;  and  only  1  below  $25,000.  Only  sell¬ 
ing  enploycs  were  considered  in  the  preparation  of  these  figures. 


TABLE  VII 


Kind  of  Business 

Total  Sales 

Employes* 

Average  Annual 
Sales  per 
Employe 

Art  &  Antique 

$  7.296,300 

200 

$  36,452 

Automobile 

368,522,600 

2,390 

154.194 

Automobile  Accessory 

273.059. 800 

3.489 

78,263 

Bakery 

90,Ui6,500 

3,304 

27.366 

Boot  &  Shoe 

56.252,700 

757 

74,310 

Building  Material 

577.352.U00 

3.354 

172,138 

Cigar  &  Tobacco 

131,634,700 

1,043 

126,205 

Clothing  &  Furnishings,  Men's  Ready-to-Wear 

83,021,500 

1.103 

75.269 

Clothing,  Women's 

112,726,300 

1.637 

68,862 

Coal,  Wood  &  Ice 

256,646,000 

1,320 

194,429 

Confectionery,  Ice  Cream  &  Soft  Drink 

60,567,300 

1.571 

38,553 

1.195.924 

Cotton  4  Tara  (Raw) 

174,604,900 

l46 

Custom  Tailor 

9,590.600 

297 

32.292 

Dairy  4  Poultry  Product 

331,381,600 

4,09s 

50,864 

Drug 

253,711,200 

3.135 

80,929 

Dry  Oooda  4  Notions 

490,994,100 

4.755 

2.964 

103.259 

Electrical  Appliance  4  Svqpply 

317.363.^0 

107.073 

Florist 

34,239,500 

..SI 

47,621 

Fruit  4  Vegetable 

472,596,600 

226,774 

Fur  4  Fur  Clothing 

27,159.200 

170 

159,760 

Furniture  4  Housefurnishing 

284,936,600 

4.788 

59,511 

Casollne  4  Oil 

223,093,700 

1,028,314,000 

2,409 

92,60s 

Grocery  4  Delicatessen 

6.635 

154,983 

Hardware 

484,S10‘,600 

5.551 

87.338 

Hat  4  Cap,  Men's  4  Boys' 

9.110,700 

205 

43,501 

Hay,  Grain  4  Feed 

519,880,800 

294,380,700 

744 

698,765 

Iron  4  Steel 

665 

442,678 

Jewelry 

91,842,200 

1.390 

66,074 

Junk 

32,706,300 

137 

238,732 

Live  Stock 

828,256,700 

531 

996,699 

Meat,  Poultry  4  Fish 

530,165,400 

4,116 

128,806 

Millinery  4  Artificial  Flower 

34,457,800 

755 

45.639 

Motorcycle  4  Bicycle 

1,194,500 

29 

41,190 

Musical  Instrument  4  Sheet  Music 

55,063,000 

591 

61,79? 

31.oi4 

Office  Equipment 

50,986,400 

1,644 

Optical  Goods 

11,781,800 

300 

39,273 

Paint,  Oil,  Varnish  4  Glass 

80,610,400 

1.502 

53.669 

Paper  4  Paper  Goods 

227,110,800 

1.885 

120,483 

Photographic  Stipply  4  Camera 

10,408,800 

169 

61,591 

Plumbing  4  Heating  Pixtiire  4  Supply 

159,126,200 

1.745 

91.190 

Radio 

49,140,500 

568 

86,515 

Sporting  Goods 

21,194,300 

445 

47,628 

Stationery,  Book  4  Magazine 

56,808,600 

1.981 

28,677 

Toy  4  Game 

8,575.200 

159 

53.932 

126,447 

Trunks  4  Leather  Goods 

65,246,900 

516 

Typewriter  4  Calculating  Machine 

6.455,000 

292 

22,106 

Wool  4  Yarn  (Raw) 

17.351.900 

19 

913.268 

Unclassified 

359.532,500 

2,731 

131.649 

total 

*  Includes  only  employes  engaged  in  selling 

$9,671,680,000 

81,641 

$118,466 
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AVERAGE  AKD  ACTUAL  IBVEKTORIES 


Wholesale  Eeta’bllshments 


The  value  of  wholesale  stock  on  hand  at  the  end  of  the  year  I926  amounted  to  $651,959t300;  or  an 
average  of  $38,323  per  establishment.  Only  3  trades  report  an  average  inventory  per  store  of  more  than 
$100,000;  S  between  $50,000  and  $100,000;  24  between  $25,000  and  $50,000;  and  13  below  $25,000.  The  lowest 
average  reported  per  store  is  in  the  fruit  and  vegetable  trade,  i.e.  $S,993> 

All  of  the  inventory  figures  in  this  tabulation  are  computed  on  a  cost  basis. 

table  VIII 


Kind  of  Business 

Number  of 
Establish¬ 
ments 

Inventories 

Yearly  Average 
(Exclusive  of  San  Francisco) 

Actual  -  Dec, 

31.  1926. 

All  Stores 

Per  Store 

All  Stores 

Per  Store 

Art  &  Antique 

72 

$  796.600 

$  16.949 

$  1,271,000 

$  17.653 

Automobile 

258 

17.953.100 

83.893 

22,148,900 

85,848 

Automobile  Accessory 

713 

26,564,500 

45,255 

31,853.600 

44,675 

Bakery 

295 

3.583.400 

15.997 

4.158,700 

14.097 

Boot  &  Shoe 

129 

8,232,700 

88,524 

8.325.200 

64,536 

Building  Material 

1,034 

32. 373.800 

36.956 

39.514,100 

38,215 

Cigar  A  Tobacco 

254 

5.511.300 

27.835 

7,987.100 

31.445 

Clothing  &  furnishings.  Men*  s 

356 

26.263 

11,622,300 

32,647 

Eeady-to-Wear 

7.327.500 

Clothing,  Women' s 

44l 

6.833.100 

21,556 

8.778.400 

19.906 

Coal,  Wood  &  Ice 

411 

5,024,600 

12.437 

6,271.800 

15.260 

Confectionery,  Ice  Cream  & 

336 

2,836,000 

3.631.400 

Soft  Brink 

10,908 

10,808 

Cotton  4  Tam  (Raw) 

55 

‘*.715.600 

87.326 

9.872.600 

179,502 

Custom  Tailor 

46 

1,122,400 

26,724 

1,209,800 

26,300 

Dairy  4  Poultry  Product 

380 

11,449,400 

36.580 

14.197,700 

37.362 

Drug 

564 

17.755.700 

39.283 

24.755.900 

43,893  • 

Dry  Goods  4  Notions 

931 

46,730,100 

62,894 

51.897,000 

55.743 

Electrical  Appliance  4  Supply 

561 

18,324,500 

40,451 

24.539.500 

43,742 

florist 

219 

5,027,000 

‘'7.876 

4.738.000 

21.635 

Fruit  4  Vegetable 

926 

5.130.900 

6.725 

8.327.900 

8.993 

fur  4  fur  Clothing 

117 

5.127.400 

57.611 

2.499.700 

21.365 

Furniture  4  Eousefurnisbing 

1,017 

28,236,600 

32.91*8 

32.174,100 

31.636 

Gasoline  4  Oil 

300 

9.896.100 

35.855 

9,091,400 

30.305 

Grocery  4  Delicatessen 

1,170 

45,063,800 

51.797 

75.561.600 

62.873  . 

Hardware 

1,261 

37,484,000 

37,484 

50,861,000 

40.334 

Hat  4  Cap  ,  Men' s  4  Boys' 

42 

1,289,100 

36.831 

1,562,100 

37.193 

Hay,  Grain  4  Feed 

316 

16.345,700 

55.598 

17.917,900 

56,702 

Iron  4  Steel 

175 

9.268,400 

66,150 

8,250,400 

47.145 

Jewelry 

441 

i9.i57.8OO 

55,210 

20, 229, 700 

45.872 

Junk 

118 

1.973.600 

19,161 

2.513.600 

21,302 

Live  Stock 

179 

161,000 

931 

5,825,600 

32.545 

Meat,  Poultry  4  Fish 

599 

13,401,600 

25.527 

15.479.600 

25,842 

Millinery  4  Artificial  Flower 

141 

2,566,000 

24,438 

3.079.600 

21,841 

Motorcycle  4  Bicycle 

10 

128,700 

21,450 

252,800 

23, 280 

Musical  Instrrsnent  4  Sheet  Music 

103 

9.543.700 

110.973 

11,092,700 

107,696 

Office  Equipment 

345 

4,149,900 

14,612 

6,036,500 

17.‘*97 

Optical  Goods 

86 

1,207,100 

19.789 

2,505.800 

29.137 

Paint,  Oil,  Varnish  4  Glass 

264 

10,458,500 

49,101 

13rl97,000 

49.989 

Paper  4  Paper  Goode 

337 

13,256,100 

46,189 

17,201,900 

51,044 

Photographic  Supply  4  Camera 

34 

613,000 

21,138 

1,179,000 

34.676 

Plumbing  4  Heating  Fixture  4 

14.536,500 

Supply 

385 

44,590 

18. 343. 700 

47.646 

Radio 

131 

3.638,100 

36,021 

5.555.100 

42.390 

Sporting  Goods 

67 

2.973,400 

55.063 

3,844,200 

57.376 

Stationery,  Book  4  Magazine 

207 

7.273.000 

42, 285 

8,574.100 

41,421 

Toy  4  Game 

43 

1,478,100 

44,791 

2,154,800 

50.112 

Trunks  4  Leather  Goods 

206 

7,645,500 

46,619 

7.649.800 

37,135 

Typewriter  4  Calculating  Machine 

66 

521,100 

10,218 

594,600 

9.009 

Wool  4  Tarn  (Haw) 

23 

2.563.500 

160,219 

2,812,900 

122.300 

Unclassified 

sUs 

16,556,900 

23,385 

22,839,200 

26,933 

TOTAL 

17.012 

$513,806,400 

$37,165 

$651,959,300 

$38,323 
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yOLUM2  or  WHOLESALE  BUSINESS  -  I926 
(By  Commodities) 


TABLE  IX 


Class  of 

Commodl ty 

Number  of 
Outlets 

Amount  of 
Sales  $ 

Per  Cent 
of  Total 

Arms  &  Ammunition 

^+7 

11,902,200 

.12 

Art  Ooods  &  Antiques 

107 

7.989.300 

.08 

Automobile  Trucks  &  Tractors 

300 

364,431,400 

3.77 

Autttncblle  Parts  &  Accessories 

1,020 

272,894,600 

2.82 

A^i cultural  Implements 

99 

25.919.300 

.27 

Bakery  Products 

88,945,000 

.92 

Books,  Magazines  &  Stationery 

236 

54,763,100 

.57 

Boots,  Shoes  &  Other  Footwear 

161 

57.290,500 

.59 

Calculating  Machines  &  Supplies 

35 

2.598,200 

.03 

Camaras  &  Photographic  Supplies 

63 

11,401,200 

.12 

Caskets  &  Undertakers'  Supplies 

17 

2,292,200 

.02 

Children's  &  Infants'  Wear 

124 

13.715.900 

.14 

Cigars,  Cigarettes,  Tobacco  &  Smoking  Siq).  3^ 

138,521,800 

1.43 

Clothing,  Men' s  &  Boys' 

267 

46.785,100 

'  .48 

•  Coal  &  Wood  , 

413 

247,618,400 

2.56 

Confectionery,  Ice  Cream  &  Soft  Brinks 

511 

72.636,600 

.75 

Cotton  A  Cotton  Seed  Products 

33 

35.809,100 

.37 

Cotton  A  Yam  (Baw) 

65 

175.060,000 

1.81 

Crockery,  China  &  Classware 

174 

25,629,600 

.26 

Drugs,  Chemicals  &  Prescriptions 

494 

169,806.500 

1.76 

Dry  Goods  A  Notions 

622 

160,889.100 

1.66 

Electrical  Appliances  A  Supplies 

756 

314.207.000 

3.25 

Fertilizer 

90 

39.978,600 

.41 

Fish  A  Other  Sea  Food  (Fresh) 

155 

39,082.400 

.40 

Flowers,  Plants  A  Seeds 

236 

32.998.700 

.34 

Fruit  A  Nuts 

827 

257.240,900 

2.66 

Furniture  (House) 

352 

80,756.300 

•  83 

Fur  Goods 

125 

27.002,100 

.28 

Gasoline  A  Other  Petroleum  Products 

371 

223.743.900 

2.31 

Groceries  &  Delicatessen 

1.353 

1.001.970.100 

10.36 

Hardware,  Tools  A  Machinery 

1.327 

417,304.600 

4.31 

Harness  A  Saddlery 

21 

2,058,200 

.02 

Hats  A  Cape  -  Man's  &  Boys' 

62 

9.360.300 

.10 

Hay,  Grain  A  Feed 

462 

^78.573.600 

4.95 

Housef  ur nl shl ngs 

606 

175.383.500 

1.81 

Household  Supplies 

194 

19.891.900 

.21 

Ice 

127 

11,066,900 

.11 

Iron  A  Steel 

190 

296,781.400 

3.07 

Jewelry  A  Silverware 

502 

94.332,300 

•  98 

Junk 

136 

32,696.800 

.34 

Live  Stock 

186 

828,285,200 

8.56 

Lumber  A  Planing  Mill  Products 

522 

358,916,500 

3.71 

Other  BTilldlng  Materials 

781 

230.169,800 

2.38 

Meat  A  PoTiltry 

654 

466,690,600 

4.83 

Men's  Furnishings 

293 

58.751.900 

.61 

-  lUo  - 


TABLE  IX  (Continued) 


Class  of 

Commodity 

Suoher  of 
Outlets 

Amount  of 
Sales  $ 

Per  Cent 
of  Total 

Millinery  &  Milliners*  Supplies 

155 

35,662,200 

.37 

Milk,  Butter,  Cheese  &  Eggs 

672 

349.362,300 

3.61 

Motorcycles,  Bicycles  &  Accessories 

45 

1,483,800 

.02 

Musical  Instriiuents  &  Supplies 

121 

50,344,300 

.52 

Office  Equipment  &  Supplies 

432 

53.775.000 

.56 

Optical  Ooods 

89 

8,524,200 

.09 

Paint,  Varnish  &  Class 

385 

82.304,300 

.85 

Paper  &  Paper  Goods 

427 

221,592.600 

2.29 

Piece  Goods  -  Cotton 

280 

158.600,600 

1.64 

Piece  Goods  -  Bayon 

72 

12.995,000 

.13 

Piece  Goods  -  Silk 

141 

53,821.600 

.56 

Piece  Goods  -  Wool 

171 

45.552.700 

.47 

Plumbing  it  Beating  Fixtures  &  Supplies 

433 

161,665.500 

1.67 

Radio  Sets  &  Supplies 

290 

57,587,000 

.60 

Rubber  Goods  (not  incl.  tires  &  tubes) 

204 

38.512.200 

.40 

Scientific  Apparatus  Used  by 

Professional  Men 

66 

8.495,500 

.09 

Sporting  Goods 

150 

23.381,900 

.24 

Stoves  St  Ranges  (incl.  Qas,  Oil,  Coal  & 
Electric) 

143 

16,156,500 

.17 

Toilet  Articles  St  Preparations  &  Soap 

286 

77.919,500 

.81 

Toys  St  Games 

123 

12,378,000 

.13 

Trunks  &  Leather  Goods 

257 

63.387,300 

.66 

Typewriters  St  Supplies 

50 

3.507,900  • 

.04 

Vegetables 

801 

208,943,200 

2.16 

Women' s  Hosiery 

288 

35.873.300 

•  37 

Women's  Outerwear 

317 

63.127,700 

.65 

Women*  s  Ihiderwear 

271 

31,378.100 

•  32 

Wool  Sc  Yarn  (Raw) 

42 

21.189,000 

.22 

Unclassified 

873 

290,016,200 

3.00 

Total 

23.389 

$9,671,680,000 

100.00^ 
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CHICAGO  CBfSPS  OF  DISTRIBUTION 


The  following  facts  relating  to  the  distribution  facilities  of  the 
City  of  Chicago  are  presented  primarily  to  indicate  the  type  of  information 
which  will  be  available  for  every  cily,  coimty  and  state  in  the  countiy  if, 
and  when,  a  National  Census  of  Distribution  is  conducted. 

It  should  be  understood  that  analysis  of  the  statistics  collected 
is  possible  in  much  greater  detail  and  the  material  herein  presented  should  be 
considered  merely  as  illustrative  and  suggestive.  The  direct  relation  betv/een 
turnover  and  sales  has  been  lost  sight  of  in  many  retail  establishments-  chiefly 
those  in  the  lower  volume  groups-  and  is  one  field  which  might  be  studied  fur¬ 
ther.  In  many  instances  by  reducing  the  average  annual  sales  per  store  in 
these  lower  groups  to  earive  at  an  approximation  of  the  cost  of  goods  sold,  and 
then  dividing  the  result  by  the  average  inventory  for  the  same  class  of  stores, 
it  is  disclosed  that  the  rate  of  turnover  is  so  small  as  to  make  profitable 
operation  practically  impossible. 

With  the  diverse  classes  of  merchandise  —  both  related  and  unre¬ 
lated  —  sold  in  retail  stores  at  present,  there  is  a  distinct  need  for  simple 
records  which  will  enable  the  merchant  to  distinguish  between  unprofitable  and 
profitable  lines.  The  meat  department  of  a  grocery  store  may  be  operated  at  a 
loss,  but  this  condition  wotild  not  be  revealed  unless  separate  sales,  ptirchase, 
and  expense  records  were  kept  for  that  department.  This  same  principle  applies 
to  every  type  of  establishment,  whether  wholesale  or  retail  in  character. 

Merchandise  is  constantly  seeking  new  outlets.  Cigars-  and  tobacco 

I 

are  sold  more  or  less  in  22  kinds  of  stores.  Using  just  this  one  case  as  an 
illustration,  it  is  obvious  that  a  general  figure  denoting  the  rate  of  turnover 
in  a  drug  store  is  valueless  unless  the  components  comprising  the  rate  of  stock 


tiirn  in  drugs,  toilet  articles  and  preparations,  rubber  goods,  tobacco  and 
other  merchandise  carried  are  knov.n. 

It  is  highly  important  that  trade  associations,  the  trade  press, 
educational  institutions  and  others  studj’-ing  distribution  problems  shall  urge 
upon  distributors  the  great  need  for  uniform  classifications  of  accounts  with¬ 
in  a  trade  and  the  maintenance  of  adequate  records  which  will  disclose  the  re¬ 
sults  of  dealings  in  at  least  the  major  groups  of  commodities  sold. 

The  Distribution  Census  in  Chicago  was  conducted  by  the  United 
States  Bureau  of  the  Census  in  close  cooperation  with  the  Chicago  Association 
of  Commerce.  The  National  Chamber  contributed  through  its  Committee  on  the 
Collection  of  Business  Figures  and  its  Domestic  Distribution  Department  staff. 
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RETAIL 


Summary 

During  the  year  192b  there  were  41,224  retail  establishments  in  Chicago 
with  sales  aggregating  $l,9Sl,l40,400»  Of  these  3^t795  were  independently  owned 
while  6,429  were  units  of  chain  store  organizations.  Sales  through  the  former 
class  totalled  $1,245,455,100;  and  through  chain  stores  $735t682,300.  Commodi¬ 
ties  were  sold  through  84,222  retail  merchandise  outlets. 

Using  the  Chicago  population  estimate  of  the  Censxis  Birreau  as  of  July  1, 
1926,  (3.0^7.600),  the  sales  per  capita  amounted  to  $650,00,  A  total  of  123.217 
employes  are  engaged  in  the  operation  of  Chicago's  retail  stores,  who,  together 
with  39,181  firm  members  and  proprietors  actively  engaged  in  retailing,  make  a 
total  of  222,398  persons  deriving  the  major  portion  of  their  income  from  the  sale 
of  merchandise.  In  return  for  these  services,  $263,128,600  was  paid  in  salaries 
and  wages  (exclusive  of  compensation  or  earnings  of  proprietors).  Totail  salaries 
and  ^rages  approximately  represent  13i^  of  sales,  with  the  ratio  higher  or  lower 
according  to  the  type  of  store  and  the  merchandise  sold* 

The  average  inventory  for  the  year  computed  on  a  cost  basis  was 
$269 ,751 »0CO,  while  the  value  of  stock  on  hand  December  31,  19^6,  computed  on  the 
same  basis,  was  $256,465,900. 

Wo.  of  Establishments 

No.  of  Employes  183,217 

Firm  Members  aind  Proprietors  39 .181 

i  Total  Persons  Engaged 

Salau-ies  and  Wages  of  Employes 

Inventory  at  Cost 

Average  for  year 
Actual,  Dec.  3I,  1926 

Net  Sales 

Independently  Owned  $1,245,455,100 

Chain  Stores  735.682,300 

Total  $1,981,140,400 

In  the  compilation  of  the  Chicago  report,  it  was  found  possible  to  show 
the  sales  through  independently  owned  stores  by  volume  groups  and  types  of  estab¬ 
lishments.  These  figures  are  presented  on  pages  178  to  202,'  Total  figures  for 
chain  stores  by  types  of  establishments  are  also  shown*  It  was  impossible  to 
present  figures  by  volume  groups  for  chain  systems,  because  to  do  so  would  violate 
the  policy  of  the  Census  Bureau  not  to  publish  statistics  which  might  tend  to  dis¬ 
close  individual  operations* 

Table  1,  following,  presents  a  summarized  picture  of  the  fundamental  facts 
relationg  to  Chicago's  retail  trade* 


41,224 

222,39s 

$263,125,600 

$269,751,000 

$256,465,900 
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tabu  1 


S  ®  I  A I  Ii 

Bomber  of  Zstabllstaments 
Persons  Engaged 
Salaries  and  Wages 
Inventories 
Bet  Sales 


Persons  Engaged 

Inventory  ^ 

Number 

Firm 

of 

Members 

Salaries 

Average 

Actual 

Kind  of 

Establish- 

and 

Total 

and 

for 

December  3^t 

Ret 

BuBlnees 

ments 

ployee 

Proprie¬ 

tors 

Wages  ^ 

Tear 

1926 

Sales 

Art  tc  Antique 

l6l 

221 

177 

395 

$  320.500 
3,164, wo 

$  1,098,100 

$  1,078,700 

$  3,182,200 

Auto  Accessory 

S31 

1.699 

911 

2,610 

4,088,500 

9,097,400 

3,924,200 

23,892,400 

Automobile 

UsU 

4.789 

1.2^1 

5.116 

9,043,000 

9,178,600 

106,056,300 

Bakeries 

1.U17 

3.905 

5.376 

6,866,800 

1,463,600 

i.'*99.900 

37,517.000 

Boot  4  Shoo 

1.073 

3.685 

840 

5,270,200 

10,421,100 

10.369.300 

447.600 

W.375.900 

Brick,  Tile,  etc« 

19 

428 

14 

1.219.900 

442,500 

7.819,900 

Casket  &  Undertakers'  Supply 

165 

73 

177 

250 

111,800 

89,200 

88,000 

1.740,100 

Cement,  Lime  •&  Plaster 
Confectionery,  Ice  Cream  & 

6 

3.036 

149 

3 

152 

362,800 

71.700 

73.100 

2.407,100 

2.565.900 

Soft  Prinks 

2,872 

3.173 

6.045 

3,203,000 

2,449,100 

29,222,900 

24,467.400 

Cigar  &  Tobacco 

1,315 

1,082 

1.316 

2,39s 

1,474,700 

2,262,700 

2.316,900 

Clothing,  Women's 

Clothing  &  Pumishlngs.  Men's 

913 

1.167 

6.863 

>*,768 

824 

7.687 

9,401,800 

9,223.100 

5,564,500 

72,402,700 

Ready- to-Wear 

1.155 

5.923 

9,212,100 

17.692,100 

16,920,900 

72.351,100 

Coal  &  Wood 

562 

2.523 

561 

3,084 

4,887,000 

2,274,500 

3,286,800 

'*2.799,500 

Custom  Tailors 

533 

2,232 

856 

3,088 

4.199,400 

3,402,800 

3,442,400 

25.705.300 

Dairy  &  Poultry  Products 

157 

3.599 

163 

3.767 

8,871,600 

264,400 

281,300 

33.'*55,900 

354.347.300 

Department 

35 

36.735 

27 

36.765 

47,223,900 

64,708,300 

56.417.900 

Drug 

1,802 

7.517 

1,708 

9.525 

10,611,200 

12,115,200 

12,059,400 

70,180,600 

dry  Doods  4  Nations 

1.663 

4,494 

1,71*4 

6.238 

4,893,100 

15,066,100 

14.770,500 

52,976,900 

Electrical  Appliance  4  Supply 

250 

1,241 

237 

1.478 

2.256,700 

244,000 

1.776.900 

1,819,200 

13,i4o,ooo 

Slectric  Ice  Equipment 

5 

240 

7 

247 

722,500 

735,500 

3.206.500 

Fish  &  Other  Sea  Food  (Fresh) 

210 

123 

223 

346 

205,100 

159,800 

i43,800 

3.528.500 

Florists 

Uh3 

1.007 

4s9 

1.496 

1,263,600 

506,700 

446,400 

9,098,100 

Fruit  &  Vegetable 

1,231 

689 

1,118 

1.807 

848,100 

1.525,400 

429,700 

417.200 

14,409.900 

Fur  ^  Fur  Clothing 

207 

765 

234 

999 

9.472 

2,668,000 

2,274.300 

11.806,700 

Pumlture  &  Housefurnishings 

1.279 

8,294 

1.175 

13.253.500 

20,710,700 

20,124,300 

100,096,100 

Gasoline  4  Oil 

1.535 

3.351 

1.212 

4.563 

5.675.700 

1,816,100 

1,945,000 

51.908,900 

General 

12 

117 

11 

128 

107,100 

235.300 

195.100 

1,075.200 

Grocery  &  Delicatessen 

Hardware  &  Agricultural 

S.U75 

11.645 

7.364 

19,009 

18,542,400 

15.241,800 

15.156.900 

193. >*55. 700 

Implement 

1,021 

1.690 

1,128 

2,818 

3.093.500 

8,114,400 

7.922.500 

30,908,400 

Harness  &  Saddlery 

35 

7 

37 

44 

9,600 

36,800 

40,000 

196,700 

Hat  St  Cap,  Men's  &  Boys' 

129 

265 

90 

355 

568.800 

636,800 

550,900 

3,954.800 

Hay,  Grain  &  Feed 

89 

271 

92 

500,200 

249.900 

251,600 

5, 941. '*00 

Ice 

50 

372 

3? 

954,800 

25,000 

19,700 

2,736,200 

Iron  &  Steel 

10 

92 

4 

96 

197.100 

124,200 

115.700 

1,684,500 

Jewelry 

Junk 

525 

75 

1.497 

170 

2,022 

264 

2,646,600 

244,300 

13,082,500 
196, 2fX) 

12,700,500 

197,400 

22,268,500 

i.93'*.600 

Lumber  &  planing  Mill  products 

122 

2,024 

65 

2,089 

4,314,000 

6.563.300 

6,580,000 

30,616,000 

Meat  Sr  poultry 

2.615 

3,390 

2.770 

6,160 

6.097.700 

1,580,200 

1,628,800 

83,082,700 

Millinery  &  Artificial  Flowers 

579 

1.510 

503 

2,013 

1,556.700 

707.200 

615,400 

10,305.900 

Motorcycles  &  Bicycles 

Musical  Instruments  S- 

35 

27 

32 

59 

50.700 

80. 500 

75.'*00 

368,100 

Sheet  Music 

289 

1.735 

1.784 

240 

1..75 

3.365.300 

3,440,100 

4.578,100 

4,762,500 

19.754,200 

Office  Equipment 

159 

48 

1,882 

2,827,200 

2,836,100 

19.510.200 

Optical  Goods 

56 

198 

47 

245 

464,900 

291,000 

288,100 

1,578.800 

Otner  Building  Material 

148 

1,028 

Il4 

1,142 

1,971,600 

1.755.300 

1,723,600 

1,764.900 

15.95s. 100 
9.541.200 

Paint,  Varnish  &  Glass 

339 

607 

382 

989 

1,146,300 

1,826,500 

Paper  &  Paper  Goods 

?? 

221 

29 

250 

291,800 

172,700 

163.200 

1,686,100 

Photographic  Simply  &  Camera 

64 

59 

65 

154 

143.700 

121,500 

120,300 

1,043,300 

Plumbing  4  Heating  Fix.  4  Sup. 

313 

1,302 

256 

1,560 

2,897,200 

1,198,900 

1.135.500 

16.910,700 

Radio 

206 

464 

19s 

662 

674,400 

1,111.300 

1,119,800 

6.490,100 

Restaurant 

3.519 

33.637 

3.590 

37.227 

33,445,700 

2,815,700 

2.703,700 

144,286,500 

Scientific  J^aratuh 

23 

285 

19 

304 

393.900 

660.600 

646,800 

2,510,200 

Sporting  Goode 

61 

169 

59 

228. 

223.900 

640,100 

565.300 

1.765,800 

Stationery,  Booh  4  Magazine 

489 

3. >4)5 

393 

3.798 

4.402,300 

2,038,000 

2,025,700 

16,288,600 

Stoves  &  Ranges 

39 

351 

22 

373 

470,700 

607,600 

541,600 

4,200,800 

Toilet  Articles  &  Preparations 

100 

284 

101 

385 

413,000 

327.400 

374,100 

3,611,000 

Toys  &  Games 

35 

29 

36 

65 

23,100 

7»».500 

70,800 

306,800 

Trunk  &  Leather  Goods 
Typewriter  &  Calculating 

116 

389 

116 

505 

565,100 

816,600 

824,800 

3.711.300 

Machine 

29 

718 

17 

735 

l.'»57.500 

710,200 

726,400 

5,727.000 

Varietydacl.  5#  to  $1.00 

Stores) 

242 

3.154 

115 

3.299 

2,526,900 

2,292,500 

2,201,800 

19.953.100 

Wool  &  Yam  (Raw) 

4 

1 

4 

5 

300 

7.900 

7,400 

25,800 

Unclassified 

4o5 

6,613 

375 

6,991 

10.277.900 

12,982,500 

10,774,800 

85,465,100 

TOTAL 

41,224 

153.217 

39.151 

222,398 

1263,128,600 

$269,751,000 

$256,465,900 

$1,981,140,400 
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VOLUUE  07  RETAIL  SALES  BY. KINDS  07  BDSINESS 


Table  II  indicates  the  magnitude  of  sales  at  retail  through  sixty  kinds  of  stores  and  an  "unclassified"  group,  together  rtth 
the  percentage  of  all  business  performed  by  each  type  of  store.  Department  stores  report  the  largest  volume,  with  17.8995  of  the  total 
sales.  It  is  noteworthy  that  no  other  class  of  business  perfoms  more  than  1095  of  the  total.  -  grocery  and  delicatessen  stores  leading 
With  9.76^  followed  by  restaurants  representing  7.28^  of  all  business.  The  lowest  volume  reported  is  in  the  case  of  the  following 
Classes  of  stores  -  harness  and  saddlery,  motorcycles  and  bicycles,  toys  and  games,  general,  ^d  photographic  supplies.  The  value  of 
these  figures  covering  a  single  year  would  be  enhanced  greatly  should  similar  data  for  subeeqnent  years  become  available  in  the  future. 


TABLE  II 


Kind  of 

Business 


Art  A  Antique 
Auto  Accessory 
Automobile 
Bakeries  ~ 

Boot  A  Shoe 
Brick.  Tile,  Etc. 

Casket  A  Undertakers'  Supplies 
Cement,  Lime  A  Plaster 
Confectionery,  Ice  Cream  A  Soft  Drinks 
Cigar  A  Tobacco 
Clothing,  Women's 

Clothing  A  Furnishings,  Men's  Ready-to-fear 

Coal  A  Wood 

Custom  Tailors 

Dairy  A  Poultry  Products 

Department 

Drug 

Dry  Goods  A  Notions 
Electrical  Appliances  A  Supplies 
Electric  Ice  Equipment 
Fish  A  Other  Sea  Pood  (Fresh) 

Florists 

Fruit  A  Vegetable 
Fur  A  Fur  Clothing 
Furniture  A  Housefumishings 
I  Gasoline  A  Oil 
General 
Grocery  A  Delicatessen 
Hardware  A  Agricultural  Implements 
Harness  A  Saddlery 
Hat  A  Cap,  Men's  A  Boys' 

Hay,  Grain  A  Feed 
Ice 

Iron  A  Steel 

Jewelry 

Junk 

Lumber  A  Planing  Mill  Products 
Meat  A  Poultry 

Millinery  A  Artificial  Flowers 
Motorcycle  A  Bicycle 
Musical  Instruments  A  Sheet  Music 
I  Office  Equipment 
Optical  Goods 
Other  Building  Material 
Paint,  Varnish  A  Glass 
Paper  A  Paper  Goods 
Photographic  Supply  A  Camera 
Plumbing  A  Heating  Fixture  A  Supply 
I  Radio 
Restaurants 
I  Scientific  Apparatus 
Sporting  Good  s 
stationery.  Book  A  Magazine 
Stoves  A  Ranges 

Toilet  Articles  A  Preparations 
Toys  A  Games 
[Trunk  A  Leather  Goods 
I  Typewriter  A  Calculating  Machine 
Variety  (incl.  5^  to  $1.00  stores) 

Wool  A  Yarn  (Raw) 

I  Unclassified 

total 


Number  of 
Establishments 


161 

831 

42U 

l,Ui7 

1.073 

165 

6 

3.036 

1.318 

913 

1.167 

562 

833 

187 

38 

1,502 

1.663 

256 

5 

210 

443 

1,231 

207 

1.279 

1.535 

12 

8.475 

1,021 

35 

129 

89 

50 

10 

525 

75 

122 

2,615 

579 

35 

289 

159 

339 

313 

206 

3.519. 

61 

4S9 

39 

100 

35 

116 

29 

242 

4 

4o5 


Amount  of 
Sales  $ 


^41,224 


3, 182, 20c 

23.392.400 
106,056,300 

37.517,000 

44,375.900 

7.819.900 

1.740.100 

2.568.900 

29.222.900 

24.467.400 

72.402.700 

72.351.100 
‘*2,799,500 
25.705,300 

33.455.900 

354.347.300 
70,150,600 

52.976.900 

13,140,000 

3.206.500 

3.525.500 
9,098,100 

14.409.900 

11.506.700 
100,096,100 

51.905.900 

1,075,200 
193. ‘*55, 700 
30,908,400 
196,700 

3,95‘*,800 

5.941.400 
2.736,200 

1.654.500 

22.268.500 
i,93‘*,6oo 

30,616,000 

83,082,700 

10.305.900 

368.100 

19.784.200 

19.510.200 

1.578.500 

15.958.100 

9.541.200 

1.656.100 
1.043.300 

16,910,700 

6.490.100 
144.286,500 

2.510.200 

1.765.800 
16,255,600 

4.200.800 
3,611,000 

306,500 

3.711.300 
5.727,000 

19.953.100 

25,800 

85, ‘*65, 100 


Per  Cent  of 
Total  4 


$1,981,140,400 


.16 

1.21 

5.35 

1.59 

2.24 

•39 

.09 

1.48 

1.24 

3.65 
3.65 
2. 16 
1.30 
1.69 
I7.S? 

3.54 

2.67 

.66 

.16 

.18 

.46 

.73 

.60 

5.05 

2.62 

.05 

9.76 

1.56 

.01 

.20 

.30 

.14 

.09 

1.12 

.10 

1.55 

4.19 

.52 

.02 

1.00 

•98 

.08 

.81 

.48 

.09 
.05 
.85 
33 
28 
.13 
.09 
.82 
.21 
.18 
.02 
.19 
.29 
1.01 

4.31 


7 


100.00^ 
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AVERAGE  SALES  PER  ESTABLISHMENT 


In  the  following  table  the  groiqte  of  stores  are  classified  according  to  the 
amount  of  average  sales  per  establishment.  In  only  one  instance  does  the  gnnrLHl  sales 
average  more  than  $1,000,000;  the  department  store  group  in  which  the  average  is 
$9 *32^*929 .  Twelve  trade  groups  average  from  $100,000  to  $1,000,000;  12  from  $50,000 
to  $100,000;  21  from  $25,000  to  $50,000;  and  l4  average  less  than  $25,000. 

TABLE  III-A 


Kind  of 

Business 

Average  Sales 
per 

Establish¬ 

ment 

Kind  of 

Business 

Average  Sales 
per 

Establish¬ 

ment 

Department 

$  9.324,929 

Toilet  Articles  A  Preparations 

$  36,110 

Electric  Ice  Equipment 

641,300 

Gasoline  A  Oil 

33.817 

Cement,  Lime  &  Plaster 

428,150 

Stationery,  Book  A  Magazine 

33.310 

Brick,  Tile,  Etc. 

411,574 

Trunk  A  Leather  Goods 

31.994 

Ltunber  &  Planing  Mill  Prodiicts 

250,951 

Dry  Goods  A  Notions 

31.556 

Automobile 

250.133 

Meat  A  Poultry 

31.772 

Typewriter  &  Calculating  Meichine  197*483 

Radio 

31.505 

Dairy  &  Poxiltry  Products 

178.909 

Custom  Tailors 

30.859 

Iron  &  Steel 

168,450 

Hat  A  Cap  -  Men's  A  Boys' 

30.657 

Office  Equipment 

122,706 

Hardware  A  Agricultural 

Scientific 

109.139 

In^lements 

30.273 

Stoves  &  Ranges 

107.713 

Sporting  Goods 

28,946 

Other  Building  Material 

107.825 

Auto  Accessory 

28,751 

General 

89,600 

Optical  Goods 

28,193 

Variety 

82,451 

Peilnt,  Varnish  A  Glass 

28,i45 

Clothing,  Women's 

79.302 

Bakeries 

26,476 

Furniture  &  Housefumishing 

78,261 

Junk 

25.795 

Coal  A  Wood 

76*156 

Grocery  A  Delicatessen 

22,527 

Musical  Instruments  & 

Florists 

20.537 

Sheet  Music 

68,457 

Art  A  Antique 

19.765 

Hay,  Grain  &  Peed 

66,757 

Cigar  A  Tobacco 

18,564 

Clothing  &  Furnishings,  Men's 

Millinery  A  Artificial  Flowers 

17.799 

Ready- to-Wear 

61,998 

Fish  A  Other  Sea  Pood  (Fresh) 

16,502 

Pur  A  Fur  Clothing 

57.037 

Photographic  Supply  A  Ccanera 

16,302 

Ice 

54.724 

Fruit  A  Vegetable 

11.706 

Plumbing  A  Heating,  Fixture 

Casket  A  Undertaker's  Supply 

10,546 

A  S\ipply 

54,028 

Motorcycle  A  Bicycle 

10.517 

Electrical  Appliances  &  Supplies  51*328 

Confectionery,  Ice  Cream  A 

Paper  A  Paper  Goods 

45,174 

Soft  Drinks 

9.625 

Jewelry 

42,4i6 

Toy  A  Game 

8,766 

Boot  A  Shoe 

41.357 

Wool  A  Yam  (Raw) 

6.450 

Restaurant 

41,002 

Harness  A  Saddle  17 

5.620 

Drug 

38.946 

Uhclassifled 

211,025 

For  all 

kinds  of  busi] 

less  $45,058 
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SALES  PER  CAPITA 


Of  the  toted  sales  per  capita  ($650.00),  only  two  classes  of  stores  report  per 
capita  sales  of  more  than  $50.00  -  department  stores  leading  with  $ll6.27,  followed  by 
grocery  eoid  delicatessen  stores  reporting  $63.^7*  Restaurants  and  automobile  establish¬ 
ments  are  next  in  line,  the  former  with  $47*3^  aJid  the  latter  reporting  $3^.50,  while  furni¬ 
ture  and  housefumishing  establishments  averaged  $32. SU  per  capita  emd  meat  and  poultry 
stores  $27.26.  The  sales  per  capita  in  11  trade  groups  range  between  $10.00  and  $25.00; 
in  11  groups  between  $5*00  and  $10.00;  in  17  between  $1.00  and  $5.00;  and  in  I5  groups, 
less  than  $1.00. 


TABLE  III-B 


Kind  of 

Business 

Sales 

per 

Canita 

Kind  of 

Business 

Sales 

per 

Canita 

Department  $ 

116.27 

Fur  A  Fur  Clothing 

$  3.S7 

Grocery  &  Delicatessen 

63.47 

Millinery  A  Artificial  Flowers 

3.38 

Restaurant 

47. 3^ 

Paint,  Varnish  A  Glass 

3.13 

Automobile 

34.SO 

Florists 

2.99 

Purniture  &  Housefumishings 

32.84 

Brick,  Tile,  Etc. 

2.57 

Meat  &  Poultry 

27.26 

Radio 

2.13 

Clothing,  Women's 

23.75 

Hay,  Grsdn  A  Feed 

1.95 

Clothing  &  Furnishings,  Men's 

l^ewriter  A  Calculating  Machine 

1.&8 

Ready- to-Wear 

23.74 

Stoves  A  Ranges 

1.38 

Drug 

23.03 

Hat  A  Cegp  -  Men's  A  Boys' 

1.30 

Dry  Goods  &  Notions 

17.3s 

Trunk  A  Leather  Goods 

1.22 

Gsisoline  &  Oil 

17.03 

Toilet  Articles  A  Preparations 

1.18 

Boot  &  Shoe 

in.56 

Fish  A  Other  Sea  Food  (Fresh) 

1.16 

Coal  &  Wood 

i4.o4 

Electric  Ice  Equipment 

1.03 

Bakeries 

12.31 

Art  A  Antique 

i.o4 

Dairy  &  Poultry  Products 

10.98 

Ice 

0.90 

Hardware  A  Agricultural  Implements 

10. i4 

Cement,  Lime  A  Plaster 

0.8U 

Lumber  A  Planing  Mill  Products 

10. oU 

Scientific  Apparatus 

0.82 

Confect., Ice  Cream  A  Soft  Drinks 

9.59 

jTink 

0.63 

Custom  Tailors 

8. 43 

Sporting  Goods 

0.58 

Cigar  A  Tobacco 

8.03 

Casket  A  Undertaker's  Scqpply 

0.57 

Auto  Accessory 

7.84 

Iron  A  Steel 

0.55 

Jewelry 

7.31 

Paper  A  Paper  Goods 

0.55 

Variety  (incl.  5^  to  $1,00  stores) 

6.55 

Optical  Goods 

0.52 

Musical  Instruments  A  Sheet  Music 

6.49 

General 

0.35 

Office  Equipment 

6.4o 

Photographic  Supply  A  Camera 

0.34 

Plumbing  A  Heating  Fixture  A  Supply 

5.55 

Motorcycle  A  Bicycle 

0.12 

Stationery,  Book  A  Magazine 

5.34 

Toy  A  Game 

0.10 

Other  Building  Material 

5.24 

Harness  A  Saddlery 

0.06 

Fruit  A  Vegetable 

4.73 

Wool  A  Yam  (Raw) 

0.01 

Electrical  Appliances  A  Supplies 

4.31 

Unclassified 

28.04 

For  all  kinds 

- — - — - — - ^ 

of  busir 
_ 

less  $650.00 
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NUMBER  OF  INHABITANTS  PER  STORE 


One  of  the  most  suggestive  tables  in  Chicago  Census  of  Distribution  is  that  showing  the  nunber  of  people  in  the 
city  compared  with  the  number  of  retail  concerns  in  each  trade  group. 

'  It  has  long  been  a  convenient  and  uddely  used  rule  of  thumb  that  it  takes  60  families,  or  a  few  under  3OO  people, 

to  support  a  grocer.  The  Chicago  figure  is  3^0*  Other  shops  supplying  frequently  recurring  human  wants  show  similar  low 
figures  for  supporting  population. 

Perhaps  the  most  significant  single  feature  of  the  table  is  the  large  number  of  trades  for  which  the  supporting 
population  is  between  1,000  and  3.000.  This  evidently  represents  the  range  of  service  capacity  for  a  "one  man*  store  in 
many  lines  of  trade. 

1  ' 

TABLE  IV 


Kind  of 

Business 

Humber  of 
Establishments 

Number  of  Inhabitants 
per  Store 

Art  &  Antique 

161 

18.931 

Auto  Accessory 

531 

3.668 

Aut omoblle 

4a4 

7,185 

Bakeries 

i.4l7 

2.151 

Boot  4  Shoe 

1,073 

2,54i 

Brick,  Tile,  Etc. 

19 

160, 4l6 

Caskets  4  Undertakers'  Supplies 

165 

18,472 

Cement,  Lime  4  Plaster 

6 

507.983 

Confectionery,  Ice  Cream  4  Soft  Drinks 

3.036 

1.00,4 

Cigars  4  Tobacco 

1,318 

2.313 

Clothing,  Women's 

913 

3.338 

Clothing  4  Furnishings,  Men's  Ready-to-Wear 

1,167 

2,612 

Coal  4  Wood 

562 

5.  “*23 

Custom  Tailors 

833 

3.&59 

Dairy  4  Poultry  Products 

187 

16.299 

Department 

38 

80,208 

Drug 

1,502 

1,691 

Dry  Goods  4  Notions 

1.663 

1.533 

Electrical  Appliances  4  Supplies 

256 

11.906 

Electric  Ice  Equipment 

5 

609,380 

Fish  4  Other  Sea  Food  (Fresh) 

210 

14,51“* 

Florists 

443 

6,880 

Fruit  4  Vegetable 

1,231 

2.476 

Fur  4  Fur  Clothlr.g 

207 

14,724 

Furniture  4  Housefumishlngs 

1,279 

2.383 

Gasoline  4  Oil 

l<935 

1.986 

General 

12 

253.992 

Grocery  4  Delicatessen 

8.473 

360 

Hardware  4  Agricultural  Implements 

1,021' 

2.985 

Harness  4  Saddlery 

35 

87.083 

Hat  4  Cap,  Men's  4  Boys' 

129 

23.627 

Hay,  Grain  4  Feed 

89 

34,246 

Ice 

30 

60,958 

Iron  4  Steel 

10 

304,760 

Jewelry 

323 

3,8o6 

Junk 

75 

40,639 

Lumber  4  Planing  Mill  Products 

122 

24.983 

Meat  4  Poultry 

2,613 

1,166 

Millinery  4  Artificial  Flowers 

579 

5.264 

Motorcycle  4  Bicycle 

35 

87.083 

Musical  Instniments  4  Sheet  Music 

289 

10,346 

Office  Equipment 

159 

19.169 

Optical  Goode 

56 

54.426 

Other  Building  Material 

i4s 

20.494 

Paint,  Varnish  4  Glass 

339 

8.991 

Paper  4  Paper  Goods 

3? 

87.053 

Photographic  Supply  4  Camera 

64 

47.623 

Plumbing  4  Heating  Fixtures  4  Supplies 

313 

9.738 

Radio 

206 

14.796 

Restaurants 

3.519 

866 

Scientific  Apparatus 

23 

132,517 

Sporting  Goods 

61 

49.966 

Stationery,  Book  4  Magazine 

489 

6.233 

Stoves  4  Ranges 

39 

78.151 

Toilet  Articles  4  Preparations 

100 

30.479 

To;e  4  Games 

35 

57.083 

Trunks  4  Leather  Goods 

116 

26,275 

Typewriter  4  Calculating  Machine 

29 

105,100 

Variety  (Incl.  5^  to  $1,00  stores) 

242 

12,595 

Wool  4  Tarn  (Raw) 

4 

761.975 

Unclassified 

4o3 

7,526 

TOTAL 

41,224 

74 
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NUMBER  OP  EMPLOYES  IK  RETAIL  DISTRIBUTION 


Selltiu:  and  Non^Selling 


The  following  tabulation  presents  a  segregation  of  the  employes  according  to  the  broad  classification  of  their  duties  —  those 
devoting  all»  or  the  major  part  of  their  time  to  selling,  those  engaged  primarily  in  office  and  service  en^loyes. 

The  variance  in  proportions  is  interesting.  Coal  and  wood;  the  building  materials  group:  and  paper  and  paper  goods  establislw 
ments  show  a  preponderance  of  non-selling  employes,  which  might  be  explained,  in  part  at  least,  by  the  great  aoiount  of  labor  incidental  to 
service  and  delivery.  Also,  in  many  instances,  the  element  of  service  in  connection  with  the  sale  is  an  Influence.  On  the  other  hand, 
fruit  and  vegetable;  fish;  meat  and  poultry;  toy  and  game;  drug;  general;  boot  and  shoe;  cigar  and  tobacco;  and  millinery  stores 
show  a  greater  number  engaged  primarily  in  selling.  It  seems  to  follow  quite  consistently  that  the  character  of  the  merchandise  sold  is 
the  determining  factor.  The  office  force  constitutes  less  than  one-third  of  the  total  in  more  than  eighty  per  cent  of  the  groups  listed. 

TABLE  V 


Kind  of  Business 

Selling 

Employes 

Non-Sell in 

5  Employes 

Total 

Officials 

and  Office 

Service 

Number 

i  of 
Total 

Number 

^  of 

Total 

Number 

^  of 

Total 

Art  4  Antique 

127 

42 

19 

52 

24 

221 

Auto  Accessory 

762 

45 

345 

20 

592 

35 

1.699 

Automobile 

l,«4i 

39 

1.117 

23 

1.831 

4,789 

Bakeries 

1,825 

47 

2TO 

6 

1.850 

47 

3.905 

Boot  4  Shoe 

2,728 

74 

544 

15 

413 

11 

3.685 

Brick,  Tile,  Etc. 

56 

13 

19 

293 

68 

428 

Caskets  d  Undertakers*  Supplies 

26 

36 

14 

19 

3? 

'+5 

73 

Cement,  Lime  d  Plaster 

15 

10 

30 

20 

1C4 

70 

149 

Confectionery,  Ice  Cream  d  Soft  Drinks 

2,062 

72 

155 

5 

655 

23 

2.872 

cigar B  4  Tobacco 

799 

74 

142 

13 

141 

13 

1,082 

Clothing,  Women's 

3.929 

57 

i.3'+3 

20 

1.591 

23 

6.863 

Clothing  4  Tumlshlnge,  Men'o  Heady- to-Wear 

2,693 

780 

16 

1.295 

27 

4J68 

Coal  d  Wood 

U16 

16 

471 

19 

1,636 

65 

2,523 

Custom  Tailors 

75'+ 

3'+ 

482 

21 

996 

'+5 

2,232 

Dairy  d  Poultry  Products 

2,187 

61 

264 

7 

1,148 

32 

3.599 

Department 

lU.lOS 

38 

6.945 

19 

15.685 

'+3 

36.738 

Drug 

6,007 

77 

753 

10 

1,057 

13 

7.817 

Dry  Goods  d  Notions 

3.153 

70 

95s 

21 

383 

9 

4,4q4 

Electrical  J^pliances  d  Supplies 

654 

248 

20 

339 

27 

1,241 

Electric  Ice  Equipment 

99 

42 

55 

8 

? 

240 

Fish  4  Other  Sea  Food  (Fresh) 

100 

81 

0 

5 

17 

i4 

123 

florists 

552 

55 

101 

10 

35'+ 

35 

1.007 

Fruit  4  Vegetable 

573 

83 

29 

4 

87 

13 

689 

Fur  4  Fur  Clothing 

297 

39 

157 

21 

311 

40 

765 

rurnitxire  d  Bousefurnishings 

2.>+75 

30 

2.85s 

34 

2,961 

36 

8,294 

Gasoline  d  Oil 

2,2U2 

67  ■ 

513 

15 

596 

18 

3.351 

Qeneral 

89 

76 

17 

15 

11 

9 

117 

Grocery  &  Delicatessen 

7,720 

56 

2.198 

19 

1.727 

15 

11,645 

Hardware  d  Agricultural  Implements 

898 

53 

372 

22 

420 

1,690 

Harness  4  Saddlery 

3 

43 

1 

l4 

3 

>+3 

7 

Eat  d  Cap,  Men's  d  Boys* 

175 

66 

59 

22 

31 

12 

265 

Hay,  Sraln  4  Feed 

95 

35 

25 

9 

151 

56 

271 

Ice 

107 

2? 

4i 

11 

224 

60 

372 

Iron  4  Steel 

22 

24 

50 

S'* 

20 

22 

92 

Jewelry 

796 

53 

484 

32 

217 

15 

1.497 

Junk 

59 

35 

13 

7 

98 

58 

170 

Lumber  4  Planing  Ulll  Products 

382 

19 

365 

18 

1.277 

63 

2,024 

Meat  d  Poultry 

2,696 

so 

278 

S 

4l6 

12 

3.390 

Idlllnery  4  Artificial  Floeers 

1,116 

74 

155 

10 

239 

16 

1.510 

Uotorcycle  4  Bicycle 

12 

44 

8 

30 

7 

26 

27 

Musical  Instruments  d  Sheet  Music 

6U4 

37 

674 

39 

417 

24 

1.735 

Office  Equipment 

66U 

37 

575 

32 

545 

31 

1,784 

Optical  Ooods 

79 

40 

U4 

22 

38 

198 

Other  Building  Material 

206 

20 

218 

21 

604 

59 

1,028 

Paint,  Varnish  d  Glass 

276 

45 

137 

23 

194 

32 

607 

taper  4  Paper  Ooods 

27 

12 

37 

17 

157 

71 

2a 

Photographic  Stq>ply  4  Camera 

50 

56 

27 

30 

12 

l4 

89 

Plumbing  d  Heating  fixtures  d  Supplies 

496 

38 

298 

23 

5O8 

39 

Radio 

330 

71 

57 

12 

77 

17 

464 

Restaurants 

20,523 

61 

1,625 

5 

11.489 

3'+ 

33.637 

Scientific  ^jparatus 

89 

31 

1^2 

53 

44 

16 

285 

Sporting  Ooods 

108 

64 

45 

27 

16 

9 

169 

Stationery,  Book  4  Uagazlne 

2.369 

70 

807 

24 

229 

6 

3.405 

Stoves  4  Ranges 

253 

72 

67 

19 

31 

9 

351 

Toilet  Articles  4  Preparations 

84 

30 

107 

38 

93 

32 

284 

Toys  4  Osoea 

23 

79 

5 

17 

1 

4 

29 

Trunks  4  Leather  Ooods 

l4o 

36 

55 

l4 

194 

50 

389 

lypewriter  d  Calculating  Machine 

234 

33 

288 

4o 

196 

27 

718 

Variety  (Incl.  5^  to  $1.00  stores) 

2,375 

75 

295 

9 

514 

16 

3.184 

Wool  4  Tarn  (Raw) 

I 

. 

- 

1 

Unclassified 

743 

11 

2,018 

31 

3.S52 

58 

6.613 

total 

9'*. 364 

52 

30.336 

16 

58,517 

32 

183.217 
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KMPLOraS  OB  SFECiriKD  DATES 


The  total  number  of  retail  employee  is  greatest  In  December  and  least  In  July,  being  almost  20,000  more  In  the 
winter  than  in  the  summer  month.  Department  stores,  variety  stores,  and  restaurants  report  the  greatest  increase  In  actual 
numbers. 

The  seasonal  element  is  discernible  in  the  figures  relating  to  the  following  classes  of  establishments;  fur  and  fur 

f 

clothing;  coal  and  wood{  ices  and  Jewelry  stores.  These  figures  will  be  useful  particularly  when  considered  with  the 
fluctuations  in  the  sales  records  of  individual  concerns  during  different  periods  of  the  year. 


TABLE  VI 


Kind  of  Business 

Number  of  Si 

mloyes 

Yearly 

Average 

April  1 

July  1 

Oct,  1 

Dec.  1 

Art  t  Antique 

205 

213 

215 

234 

221 

Auto  Accessory 

1,651 

1.671 

1,670 

1.653 

1.699 

Automobile 

U.544 

H,6i9 

>+,532 

^.551 

4.789 

Bakeries 

3.756 

3.758 

3,818 

3,848 

3,905 

Boot  It  Shoe 

3,630 

3M7 

3.5I8 

3.670 

3.685 

Brick,  Tile,  Etc, 

UoU 

425 

425 

402 

428 

Casket  A  Undertakers'  Supnlles 

69 

69 

.  70 

6S 

73 

Cement,  Lime  t  Plsister 

155 

155 

155 

104 

149 

Confectionery,  Ice  Cream  4  Soft  Drinks 

2.583 

2,662 

^  2,733 

2,86s 

2.872 

Cigars  4  Tobacco 

1.0^6 

1.056 

1.063 

1.075 

1,082 

Clothing,  Women's 

6.65« 

6,380 

6,708 

6.975 

6,863 

Clothing  4  Ikimishings,  Men's  Ready- to-Wear 

>+,734 

4.483 

4,665 

4,S60 

‘‘,765 

Coal  4  Wood 

2,438 

2.277 

2.535 

2,492 

2.523 

Custom  Tailors 

2,214 

2,043 

2,232 

2,209 

2,232 

Dairy  4  Poultry  Products 

3.518 

^595 

3.592 

3.611 

3.599 

Department 

35.50s 

34.992 

37,899 

45.362 

36,738 

Drug 

7.460 

7.580 

7,675 

7.880 

7.817 

Dry  Goods  4  Notions 

'+.293 

4.205 

>+.3^5 

U.645 

/  4,494 

Electrical  ;q>pllanees  4  Supplies 

1.189 

1,200 

1,209 

1.243 

i,24i 

Electric  Ice  Equipment 

235 

235 

234 

240 

24q 

fish  4  Other  Sea  Pood  (Fresh) 

110 

114 

120 

123 

123 

Florists 

991 

84s 

915 

978 

1,007 

Fruit  4  Vegetable 

659 

670 

663 

662 

689 

Fur  4  Fur  Clothing 

596 

672 

797 

774 

765 

Furniture  4  Housefumishings 

8,312 

7,821 

8.364 

8.193 

8.294 

Gasoline  4  Oil 

3.523 

3.595 

3.595 

3,588 

3.351 

General 

115 

110 

117 

118 

117 

,  Grocery  4  Delicatessen 

11,^37 

ll,46o 

11.507 

11.760 

11,645 

j  Hardware  4  Agricultural  Implements 

1,661 

1.670 

1.650 

1,646 

1.690 

1  Harness  4  Saddleiy 

6 

6 

6 

6 

7 

!  Hat  4  Cap,  Men's  4  Boys' 

255 

255 

256 

261 

265 

:  Hay,  Grain  4  Feed 

262 

246 

273 

291 

271 

Ice 

3U6 

412 

359 

265 

372 

Iron  4  Steel 

92 

92 

92 

92 

92 

J  ewel  ly 

1.371 

1.372 

1.397 

1,5% 

1.‘‘97 

Junk 

170 

170 

166 

166 

170 

Lumber  4  Planing  Mill  Products 

1.931 

1.9^ 

1,941 

1,887 

2,024 

1  Meat  4  Poultry 

3.252 

3.242 

3,337 

3.360 

3.390 

'  Millinery  4  Artificial  Flowers 

1.532 

1.307 

1.516 

1,381 

1.510 

Motorcycle  4  Bicycle 

24 

26 

23 

21 

27 

Musical  Instruments  4  Sheet  Music 

1.698 

1.650 

1,720 

I.SI7 

1.735 

Office  Equipment 

1,760 

1,745 

1.785 

1.767 

1.784 

Optical  Goods 

192 

191 

192 

191 

198 

Other  Building  Material 

986 

1,022 

992 

927 

1,028 

Paint,  Varnish  4  Glass 

592 

567 

585  • 

565 

607 

Paper  4  Paper  Goods 

193 

223 

226 

227 

221 

Photographic  Supply  4  Camera 

83 

84 

81 

89 

Plumbing  4  Heating  Fixtures  4  Supplies 

1,180 

1.256 

1.396 

1,284 

1.302 

Radio 

4ii 

394 

447 

481 

464 

Restaurants 

32.526 

32,280 

33.086 

33.524 

33.637 

Scientific  Apparatus 

271 

266 

282 

285 

285 

Sportiig  Goods 

167 

169 

160 

165 

169 

Stationery,  Book  4  Magazine 

3,331 

3.336 

3,33‘t 

3.%7 

3.%5 

Stoves  4  Ranges 

330 

351 

367 

368 

Toilet  Articles  4  Preparations 

274 

280 

283 

281 

284 

Toys  4  Games 

26 

29 

26 

26 

29 

Trunks  4  Leather  Goods 

373 

380 

372 

405 

389 

Typevn-lter  4  Calculating  Machine 

706 

695 

723 

724 

71s 

Variety  (incl.  5^  to  $1.00  stores) 

2,739 

2,874 

2,662 

3.367 

3.184 

Wool  4  Yarn  ( Raw) 

1 

1 

1 

1 

1 

Unclassified 

6,288 

5.9‘»7 

6,030 

8.091 

6,613 

TOTAL 

L.. 

177,043 

174.873 

181,139 

193,056 

183.217 
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TABLS  VII 


JOGHBOJtrE  OF  SALARIES  AMD  WJC"S  PAID 


Kind  of  Business 

Amount 

Kind  of  Buslnt.-, 

Art  &  Antique 

$  320,^ 

Hat  4  Cap,  Men's  4  Boys' 

Auto  Accessory 

3,164,400 

Hay,  Crain  4  Feed 

Automobile 

9,043,000 

Ice 

BaKerles 

6,866,800 

Iron  4  Steel 

Boot  &  Shoe 

5,270,200 

Jewelry 

Brleh,  Tile,  Etc* 

1,219,90c 

Jimk 

Casket  &  Undertakers'  Sillies 

111,800 

Lumber  4  Planing  Mill  Products 

Cement,  Lime  £  Plaster 

362,800 

Meat  4  Poultry 

Confectionery,  Ice  Cream  & 

Mldllnery  4  Artificial  Flowers 

Soft  Drinks 

3,203,000 

Motorcycle  4  Bicycle 

Cigar  *  Tobacco 

1.474,700 

Musical  Instruments  4 

Clothing,  Vomen's 

9,401,800 

Sheet  Music 

Clothirg  &  FumlshlngB,  Men 'a 

Office  Equipment 

Ready- to-Wear 

9,212,100 

Optical  Goods 

Coail  &  Wood 

4,887,000 

Other  Building  Material 

Custom  Tailors 

4,199,400 

Paint,  Vamleh  4  Glass 

Dairy  4  Poultry  Products 

8,871,600 

Paper  4  Paper  Goods 

Department 

47.223,900 

Photographic  Siq)ply  4  Camera 

Drug 

10,611,200 

Plumbing  4  Heating  Fixture 

Dry  Cooda  A  Motions 

4,893,100 

4  Supply 

Electrical  Appliances  4  S\qipliee 

2,2Q6,700 

Radio 

Electric  Ice  Equipment 

244,000 

Restaurants 

Fleh  4  Other  Sea  Food  (Fresh) 

205,100 

Scientific  J^arattis 

Florists 

1,263,600 

Sporting  Goods 

Fruit  4  Vegetable 

848,300 

Stationery,  Book  4  Magazine 

Fur  4  Fur  Clothing 

1.525,400 

Stoves  4  Ranges 

Fumltuie  4  Boueofumlshings 

13.253.500 

Toilet  4  Articles  4  Preparations 

Casollne  4  011 

5,675.700 

Toys  4  Games 

Oeneral 

107,100 

Trunks  4  Leather  Goods 

Crocery  4  Delicatessen 

18,542,400 

Typewriter  4  Calculating  Machine 

Heurdware  4  Agricultural 

Variety  (Incl.  5^  to  $1.00  stores) 

Implements 

3.093.500 

Wool  4  tarn  (Raw) 

Harness  4  Saddlery 

9.600 

Ibclasslfled 

TOTAL 

—  $263,125,600 

AOGREGATE  SALARIES  AMD  ffADES 
divided  by 

AVERAGE  NUMBER  OF  EMPLOYES  REPORTED  FOR  THE  TEAR 


Kind  of  Business 

Amount 

Kind  of  Business 

Art  4  Antique 

$  i.‘+50 

Hat  4  Cap,  Men's  4  Boys' 

Auto  Accessory 

1.563 

Hay,  Grain  4  Feed 

Automobile 

1,888 

Ice 

Bakeries 

1.755 

Iron  4  Steel 

Boot  4  Shoe 

1,U30 

Jewelry 

Brick,  Tile,  Etc. 

2,650 

Junk 

Casket  4  Undei.akers'  Supplies 

1.532 

Lumber  4  Planing  Mill  Products 

Cement,  Lime  4  Plaster 

2,435 

Meat  4  Poultry 

Confectionery,  Ice  Cream  4 

Millinery  4  Artificial  Flowers 

Soft  Drinks 

1,115 

Motorcycle  4  Bicycle 

Cigar  4  Tobewco 

1,363 

Musical  Instruments  4 

Clothing,  Women's 

1.370 

Sheet  Music 

Clothing  4  Furnishings,  Men's 

Office  Equiisnent 

Ready- to-Wear 

1,932 

Optical  Goods 

Coal  4  Wood 

1.937 

Other  BTiilding  Material 

Custom  Tallorc 

1,881 

Paint,'  Varnish  4  Glass 

Dairy  4  Poultry  Products 

2,465 

Paper  4  Paper  Goods 

Department 

1.2S5 

Photographic  Supply  4  Camera 

Drug 

1.357 

Plumbing  4  Heating  Fixture 

Dry  Goods  4  Motions 

1,089 

4  Supply 

Electrical  Appliances  4  Supplies 

1.851 

Radio 

Electric  Ice  Equipment 

1.017 

Restaurants 

Fish  4  Other  Sea  Food  (Fresh) 

1.667 

Scientific  i^aratus 

Florists 

1,255 

Sporting  Goods 

Fruit  4  Vegetable 

1,231 

Stationery,  Book  4  Magazine 

Fur  4  Pur  Clothing 

1.994 

Stoves  4  Ranges 

Furniture  4  Housefumishlngs 

1,59s 

Toilet  Articles  4  Preparations 

Gasoline  4  011 

1.694 

Toys  4  Games 

General 

915 

Trunks  4  Leather  Goods 

Grocery  4  Delicatessen 

1.592 

Typewriter  4  Calculating  Machine 

Hardware  4  Agricultural 

Vairiety  (Incl.  5/  to  $1.00  stores) 

Implements 

1,630 

Wool  4  Yarn  (Raw) 

Harness  4  Saddlery 

1.371 

Unclassified 

TOTAL  —  $1,436 


Amoiant 


$  568,800 

500,200 

954.800 
197.100 

2.646.600 

244,300 

4,314,000 

6,097,700 

1,556,700 

50,700 

3.365.300 
3,440.100 

464,900 

1.971.600 

1.146.300 

291.800 

143.700 


674,400 

33,445,700 

393.900 

223.900 
4,402,300 

470,700 

413,000 

23,100 

565,100 

1.457,500 

2,526,900 

300 

10,277.900 


Amount 


$  2,l46 
1,S46 
2.567 

2,142 

1,768 

1,437 

2.131 

1.799 

1.031 

1,578 

1.940 

1,925 

2.34s 

1.91s 

1,888 

1,320 

1.615 

2,225 

l.'+S? 

994 

1.382 

1.325 

1.293 

i,34i 

1.454 

797 

1.453 

2.030 

794 

300 

1.554 
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R£LATIOK  07  SALARIES  AMD  VaOES  TO  SALES 


The  aggregate  of  salaries  and  wages  paid  In  Chicago  retail  eetahllshments  amounted  to  13«2S^  of  total  net  sales. 
The  highest  ratio  of  wages  to  total  net  sales  obtains  in  ice  establishments,  ncsnely,  3^*90^:  optical  goods  stores  sho»  a 
ratio  of  29.43^;  and  stationery  book  and  magazine  establishments  27.03^.  In  all,  the  aggregate  of  salaries  and  wages 
represented  more  than  20^  of  the  total  net  value  of  sales  in  six  trade  groups;  between  13^  and  20^  in  twelve;  between  10^ 
and  13f(  in  twenty-nine;  between  3^  and  10^  in  twelve;  and  less  than  3^  1°  I^  should  be  remembered,  however,  that 

in  independent  grocery  and  delicatessen  stores,  fruit  and  vegetable  stores,  and  soft  drink  peirlors,  among  others  proprietors 
constitute  a  lairge  proportion  of  the  selling  force.  7or  that  reason  these  figures  should  be  modified  according  to  the  cozv- 
dltions  obtaining  in  each  ty’je  of  store. 


TABLE  VIII 


Kind  of  Business 

Sales 

Salaries  and  Wages* 

Relation  Col.  2 
to  Col.  1 

Art  &  Antique 

$  3,182,200 

$  320,^ 

10. on 

Auto  Accessory  ' 

23,892,U00 

3,164,400 

13.24 

Automobile 

106,036,300 

9,043,000 

8.53 

Bakeries 

;57,517,ooo 

6,866,800 

I8.3O 

Boot  &  Shoe 

w, 375.900 

5.270,200 

11.88 

Brick,  Tile,  Etc. 

7,819,900 

1,219.900 

I5.to 

Casket  &  Undertakers'  Supplies 

1,7'K),100 

111,500 

6.42 

Cement,  Lime  &  Plaster 

2,365,900 

362,500 

i4.12 

Confectionery,  Ice  Cream  &  Soft  Drinks 

20,222,^ 

3,203,000 

10.96 

Cigars  &  Tobacco 

24,467,400 

1.474,700 

6.03 

Clothing,  Women's 

72,402,700 

9,401,500 

12.99 

Clothing  Sc  Turnlshlngs,  Men's  Ready- to-Wear 

72,351.100 

9,212,100 

12.73 

Coal  Sc  Wood 

42,799,500 

4,857,000 

11.42 

Custom  Tailors 

25,705,300 

4,199,400 

16.34 

Dairy  4  Poultry  Products 

33.^*55,900 

5,871,600 

26.51 

Department 

354.3*+7,300 

47,223,900 

13.33 

Drug 

70,180,600 

10,611,200 

15.12 

Dry  Ooods  4  Notions 

32,976,900 

4,593,100 

9.24 

Electrical  i^liancea  4  Supplies 

.3,140,000 

2,296,700 

17.4s 

Electric  Ice  Equipment 

3,206,300 

244,000 

7.61 

Pish  4  Other  Sea  Pood  (Presh) 

3,528,500 

205,100 

5.51 

Plorlsts 

4,095,100 

1,263,600 

13.89 

Pruit  4  Vegetable 

14.409,900 

545,300 

5.89 

Pur  4  Pur  Clothing 

11,806,700 

1.525.400 

12.92 

Purniture  4  Housefurnishlngs 

100,096,100 

13.253,500 

13.24 

Gasoline  4  Oil 

31,908,900 

5.675.700 

10.93 

General 

1,075,200 

107,100 

9.96 

Grocery  4  Delicatessen 

193,'*55,700 

18,542,400 

9.58 

Hardware  4  Agricultural  Implements 

30,908,400 

3.093.500 

10.01 

Harness  4  Saddlery 

196,700 

9.600 

4.55 

Hat  4  C^  -  Men's  4  Boys' 

3,954,800 

565,500 

14.38 

Hay,  Grain  4  Feed 

5.941.400 

500,200 

5.42 

Ice 

2,736,200 

954,500 

34.90 

Iron  4  Steel 

1,684,300 

197,100 

11.70 

Jewelry 

22,265,300 

2,645,600 

11.58 

Junk 

1,93'+, 600 

244,300 

12.63 

Lumber  4  Planing  Mill  Products 

30,616,000 

4,314,000 

14.09 

Meat  4  Poultry 

83,052,700 

6.097,700 

7.34 

Millinery  4  Artificial  Flowers 

10,303,900 

1,556,700 

15.10 

Motorcycle  4  Bicycle 

365,100 

50,700 

13.77 

Musical  Instruments  4  Sheet  Music 

19,754,200 

3.365,300 

17.01 

Office  Equipment 

19,310,200 

3,4ik),ico 

17.63 

Optical  Goods 

1,375,500 

464,900 

29.45 

Other  Building  Material 

13,958,100 

1,971,600 

X2.35 

Paint,  Varnish  4  Glass 

9,541,200 

1,146,300 

12.01 

Peper  4  Paper  Goods 

1,656,100 

291,500 

17.31 

Photographic  Supply  4  Camera 

1,043,300 

143,700 

13.77 

Plumbing  4  Heating  Plxtures  4  Supplies 

16, “10,700 

2,597,200 

17.13 

Radio 

6,490,100 

674,400 

10.39 

Restaurants 

144,286,500 

33.445,700 

23. 18 

Scientific  i^)paratU8 

2,510,200 

393.900 

15.6s 

Sporting  Goods 

1,765,500 

223,900 

12.68 

Stationery,  Book  4  Magazine 

16,288,600 

4,402,300 

27.03 

Stovee  &  Ranges 

4,200,500 

470,700 

11.21 

Toilet  Articles  4  Preparations 

3,611,000 

413,000 

11.44 

Toys  4  Games 

306,500 

23,100 

7.53 

Trunks  4  Leather  Goods 

3,711,300 

365,100 

15.23 

Typewriter  4  Calculating  Machine 

5,727.000 

1,457,500 

25.45 

Variety  (Incl.  3^  to  $1.00  stores) 

19.953,100 

2.526,900 

12.66 

Wool  4  Yam  (Raw) 

25,800 

300 

1.16 

Unclassified 

85,465,100 

10,277,900 

12.03 

total 

i  1,981,i4o,4oo 

$  263,128,600 

13.28)6 

•  Does  not  Include  any  form  of  remuneration  to  Proprietors  and  Tina  Members. 
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- 

. 

10 

. 

. 

1 

3 

17 

285 

Office  Equlp&ent  A  Supplies 

Optical  Ooods 

- 

- 

- 

. 

. 

. 

1 

13 

70 

2 

_ 

_ 

56 

1 

_ 

1 

• 

2 

. 

1 

. 

. 

_ 

207 

Opticol  Goods 

Paint,  7arr.ish  4  Olass 

- 

7 

1 

> 

. 

. 

15 

2 

6 

4 

4o5 

11 

3 

_ 

8 

339 

2 

3 

. 

1 

. 

1 

_ 

. 

2 

873 

Pelnt,  Varnish  A  Glass 

Paper  4  Paper  Ooode 

“ 

■* 

" 

23 

13 

l 

- 

3 

38 

8 

lii 

l 

13 

- 

12 

. 

- 

2 

- 

1 

33 

35 

2 

1 

8 

- 

- 

- 

- 

1 

220 

Paper  A  Paper  Goods  | 

Piece  Ooods  •  Cotton 

2 

2 

5 

1 

8 

9 

1 

185 

4 

_ 

. 

_ 

1 

. 

1 

21 

261 

Plec*  Goods  •  Cotton 

Piece  Ooode  -  3a/on 

1 

1 

4 

2 

1 

.. 

. 

. 

. 

• 

• 

19 

170 

Pise*  Goods  •  Heyon 

Piece  Ooode  'Silk 

2 

1 

_ 

6 

2 

3 

l 

. 

. 

• 

. 

• 

1 

- 

20 

185 

Pisca  Goods  •  Silk 

Piece  Ooods  -  fool 

1 

1 

3 

101 

1 

1 

• 

l 

_ 

_ 

_ 

» 

_ 

. 

. 

21 

174 

Plec*  Goods  •  fool 

Plumbing  4  Besting  Pis.  4  Btqi. 

- 

1 

- 

2 

3 

9 

1 

1 

1 

83 

1 

.  2 

- 

6 

2 

2 

313 

- 

- 

16 

- 

18 

962 

PluDblng  A  Beating  fix,  A  Sup. 

o 

r 

o 

• 

• 

38 

U 

4 

3 

12 

35 

66 

19 

12 

7^ 

1 

3»* 

7 

3 

77 

_ 

2 

206 

_ 

_ 

10 

1 

_ 

_ 

1 

592 

H»llo  Sets  A  Supplies 

B-ub'cer  Ooode(cscl.  tires  4  tubes) 

3 

* 

4l^ 

19 

1 

10 

2 

* 

■* 

• 

31* 

• 

1 

_ 

. 

2 

1 

. 

- 

. 

- 

1 

‘3 

592 

Rubber  Goods(eicl.  tire*  A  tubes) 

Scientific  A?par*t*ua  (Prof.  Men) 

“ 

“ 

” 

* 

6 

80 

Scientific  Apparatus  (Prof.  Men) 

Sporting  Oood* 

Stoves  4  P.sag*B\ 

1 

2 

1 

- 

- 

39 

1 

39 

- 

12 

3 

15 

15 

^9 

2 

3 

1 

1 

11 

80 

- 

4 

2 

49 

1*3 

- 

2 

1 

2 

3 

2 

2 

1 

- 

1 

7 

1 

61 

lb 

39 

4 

1 

3 

18 

407 

217 

Sporting  Good* 

Stoves  A  Hangs* 

Toilet  Article*  4  Preparetioas 
Toy*  4  Oscaes 

Trun<*  4  Leather  Oood# 

Typewrltsf#  4  Supplle# 

2 

- 

8 

9 

«5 

10 

58 

4 

12 

2 

9 

5 

4o 

- 

26 

.26 

22 

5 

40 

63 

25 

1 

- 

71 

11*7 

57 

- 

- 

1 

4 

33 

12 

- 

1 

4 

2 

6 

8 

1 

2 

1*5 

5 

’4 

4 

1 

10 

1 

3 

i 

1 

1 

1 

i 

u 

1 

32 

32 

2 

9 

3 

2 

12 

3 

100 

35 

116 

26 

1 

2 

19 

8u5 

613 

352 

53 

Tuilst  Axtieies  A  freparatlon* 

Toys  A  Oaaes 

Trunks  A  Leather  Goods 

Typewriters  A  Sx^^plie* 

Te^etible* 

- 

12 

- 

7 

1 

- 

14 

3 

_ 

1 

1 

1 

683 

_ 

1 

1 

3 

2341 

" 

201 

- 

22 

- 

- 

- 

- 

- 

3299 

Vegetables 

fonmn's  -  Rosiery 
fom*'.  *#  •  Outerwear 

B'/Mc's  -  Underwear 
fool  4  Tam  (?.aw) 

5 

2 

126 

5 

2 

1 

4 

282 

717 

}lh 

4 

?o 

5 

27 

35 

3^ 

377 

249 

332 

52 

7U 

10 

16 

- 

1 

3 

24 

23 

20 

5 

3 
•  5 

.  8 

1 

1 

1 

I 

1 

1 

I 

• 

12 
*  8 

8 

2 

1 

1 

1 

1 

2 

1 

4 

2 

4 

3 

1009 

1138 

777 

71 

f'Men's  •  Hosiery 

Hymen's  -  Outereear 
foaen's  >  Underwear 
fool  A  Yam  (Raw) 

^askets  4  V&dertaaer's  Supplis# 

- 

- 

- 

16; 

- 

- 

1 

- 

- 

- 

1 

• 

- 

- 

1 

- 

- 

- 

- 

168 

Casket*  A  Undertaker's  Supplies 

Iron  4  Steel 

- 

_ 

10 

12 

Iron  A  Stsel 

J-s^tric  Ice  Equipment 

- 

_ 

. 

_ 

. 

■* 

■ 

" 

“ 

* 

■ 

- 

” 

“ 

" 

5 

Electric  Ic*  Squipeent 

Variety  Ooode 

• 

_ 

_ 

15T 

73 

” 

" 

“ 

“ 

r 

" 

" 

“ 

• 

■■ 

157 

Varlsty  Goods 

'JnclaeslfieC 

1 

1 

5 

1 

6 

3 

2 

1 

7 

4 

4 

- 

4 

1 

2 

1 

3 

2 

1 

1 

- 

2 

2 

2 

1 

7 

3 

2 

1 

>96 

Unclssaifled 

r/TAL 

213  1 

030 

706 

1107 

39 

;479 

1C9 

17 

616 

1729 

2099 

760 

884 

290 

929 

5124  1 

601 

318 

9 

256 

2710 

1*71 

1776| 

218  e 

06U 1 

1S5L 

121  t 

9510 

JU63 

44 

164 

107 

67 

IC 

659 

82 

161 

4280 

624 

52 

Uoo 

159 

6U 

228 

517 

38 

79 

321 

290 

5957 

29 

139 

77I* 

90 

117 

75 

131* 

32 

11 

928 

89222 

TOTAL 

t 
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AVERAGE  Ajro  ACTUAL  IKVENTOHIES 


Retail  Establishments 


Table  IS  Indicates  that  Chicago  retail  eetabllehments  had  an  aggregate  yearly  average  Inventory  amounting  to  $261,751,000  or  an 

average  of  $6,5UU  for  each  of  the  4l,22U  stores.  There  Is  only  a  small  variance  between  these  average  Inventory  figures  and  those  for  merchan¬ 
dise  stochs  on  hand  at  the  end  of  the  year  —  $256,455,900  or  an  average  of  $6,221  per  store. 

In  every  instance  inventory  values  were  reported  on  a  coot  basis.  Although  the  rate  of  turnover  cannot  be  computed  accurately  from  the 
Information  collected  -  (It  would  be  necessary  to  increase  inventories  to  selling  price,  or  reduce  net  sales  to  cost)  -  an  Idea  of  the  rate  may  be 
gained  by  comparing  the  average  inventory  with  average  sales  for  each  trade  group.  With  a  knowledge  of  the  mark-up  in  different. trades,  no  diffi¬ 
culty  should  be  experienced  in  computing  turnover  accurately. 


table  IX 


Kind  of  Business 

Number  of 

Rstablieh- 

ments 

Inventories 

Ye?irly  Average 

Actual  -  Deo.  3I,  1926 

All  Stores 

Per  Store 

All  Stores 

Per  store 

Art  i  Antique 

161 

$  1,098,100 

$  6,820 

$  1,078,700 

$  6,700 

Auto  Accessory 

831 

4,088,^00 

4,920 

3,924,200 

4,722 

Automobile 

424 

9,097.400 

21.456 

9,178,600 

21,648 

Bakeries 

1,417 

1,463,600 

1.033 

1,499,900 

1.059 

Boot  &  Shoe 

1.073 

10,421,100 

9.712 

10,369,300 

9.664 

Brick,  Tile,  Etc. 

19 

442,500 

23.289 

447,600 

.  23.558 

Casket  St  Undertakers'  Supplies 

165 

89,200 

541 

88,000 

533 

Cement,  Lime  &  Plaster 

6 

71.700 

11.950 

73.100 

12.183 

Confectionery,  Ice  Cream  &  Soft  Drinks 

3,036 

2.449,100 

8O7 

2,407,100 

793 

Cigars  Sc  Tobacco 

1.318 

2,262,700 

1.717 

2,316,900 

1.758 

Clothing,  Women's 

913 

9.223.100 

10.102 

8,564,500 

?.3S1 

Clothing  &  Eurnishings,  Uen's  Beady-to-Wear 

1.167 

17.692,100 

15.160 

16,920,900 

i4,4?9 

Coal  &  Wood 

562 

2,274,500 

4.047 

3,286,800 

5.84s 

Custom  Tailors 

833 

3,402,800 

4,089 

3,442,400 

4.133 

Daily  4  Poultry  Products 

187 

264,400 

1.4l4 

281,300 

i.5o4 

Department 

38 

64,708,300 

1.702,850 

56,4i7,?00 

1,484,682 

Drug 

1,802 

12,115,200 

6.723 

12,059,400 

6,692 

Dry  Coods  &  Not^ns 

1,663 

15,066,100 

9,060 

14,770,500 

8,882 

Electrical  Appliances  4  Supplies 

256 

1.776,900 

6,941 

1,819,200 

7.106 

Electric  Ice  Equipment 

5 

722,500 

144,500 

738,500 

147.700 

Fish  &  Other  Sea  Food  (Fresh) 

21c 

159,800 

761 

143,800 

685 

Florists 

443 

to6,700 

1,144 

446,400 

lyjos 

Fruit  &  Vegetable 

1,231 

429,700 

349 

417,200 

*^339 

Pur  4  Pur  Clothing 

207 

2,668,000 

12,889 

2.274.300 

10,987 

Furniture  Sc  Housefurnishings 

1.279 

20,710,700 

16,193 

20,124,300 

15.734 

Oasollne  4  Oil 

1.535 

1,816,100 

1.183 

1,948,000. 

1.269 

Oeneral 

12 

235.300 

19,608 

195.100 

16,25s 

Grocery  &  Delicatessen 

8.475 

15.241,800 

1.798 

15.156,900 

1.788 

Hardware  &  Agricxiltural  Iioplements 

1,021 

8,n4,4oo 

7.948 

7.922.500 

7.760 

Rarneee  &  Saddlery 

35 

36,800 

1.051 

40,000 

1.143 

Hat  d  Cap,  Men's  &  Boys' 

129 

636,800 

4.936 

550,900 

4.271 

Hay,  Crain  4  Peed 

89 

249,900 

2,808 

251,600 

2.827 

Ice 

50 

2^,000 

wo 

19,700 

394 

Iron  4  Steel 

10 

124,200 

12,420 

115,700 

11.570 

Jewelry 

525 

13,082,500 

24,919 

12,700,500 

24,191 

Junk 

75 

196,200 

2,616 

197,400 

2.632 

Lumber  4  Planing  Mill  Products 

122 

6.563.300 

53.798 

6,580,000 

53.934 

Meat  Se  Poultry 

2.615 

1,580,200 

604 

1,628,800 

623 

Millinery  4  Artificial  Flowers 

579 

707,200 

1,221 

615,400 

1.063 

Motorcycle  4  Bicycle 

35 

80,500 

2,300 

75.400 

2,154 

Musical  Instruments  ”  Sheet  Music 

289 

4,578,100 

15.841 

4,762,500 

16.479 

Office  Squlpffient 

159 

2,827,200 

17.781 

2,836,100 

17.837 

Optical  Goods 

56 

291,000 

5.196 

288,100 

5.145 

Other  Building  Material 

lUs 

1.755.300 

ii,s6o 

1,723,600 

11,646 

Paint,  Varnish  4  Class 

339 

1,826.500 

5.388 

1.764,900 

5.206 

Paper  4  Paper  Goods 

3? 

172.700 

4.934 

163,200 

4.663 

Photographic  Supply  4  Camera 

64 

121,500 

1.898 

120,300 

1,880 

Plumbing  4  Heating  Fixtures  4  Supplies 

313 

1.198,900 

3.830 

1.135,500 

3,628 

Radio 

206 

1,111,300 

5.395 

1,119,800 

5.436 

Restaurants 

3.519 

2.815,700 

800 

2,703.700 

768 

Scientific  Apparatus 

23 

660,600 

28,722 

646,800 

28,122 

Sporting  Coods 

61 

640,100 

10.493 

565,300 

?.267 

Stationery,  Book  4  Magasine 

489 

2,038,000 

4,16s 

2,025,700 

4,143 

Stoves  4  Ranges 

39 

607,600 

15.57? 

541,600 

"13.887 

Toilet  Articles  4  Preparations 

100 

327.400 

3.274 

374,100 

3.741 

Toys  4  Carnes 

35 

74.500 

2.129 

70,800 

2.023 

Trunks  4  Leather  Goods 

116 

816,600 

7.04o 

824,800 

7,110 

Typewriter  4  Calculating  Machine 

29 

710,200 

24,490 

726,400 

25,o4« 

Variety  (incl.  5#  to  $1.00  stores) 

242 

2.292,500 

9.473 

2,201,800 

9.09s 

Wool  4  Yam  (Raw) 

4 

7,900 

1.975 

7,400 

1,850 

Unclassified 

405 

12,982.500 

32.056 

10,774,800 

26,6o4 

total 

41,224 

$269,751,000 

$6,544 

$256,465,900 

$6, 2a 
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j^NALYSIS  OF  COMMODITY  SALES  ACCORDING  TO  VOLUME  AND  PERCENTAGE 


(9  Commodity  Classes) 

Su^estive  tabulations  of  commodity  sales — by  volume  in  various 

r 

types  of  stores — may  be  drawn  from  the  Chicago  figures,  A  few  examples  are 
given,  demonstrating  how  the  sales  of  each  commodity  may  be  analyzed,  accord¬ 
ing  to  volume  and  percentage,  by  store  groups. 

?/here  merchants  were  unable  to  give  commodity  sales,  it  was  necessary 
to  include  the  aggregate  sales  of  the  store  under  the  major  commodity  sold. 
For  instance,  a  grocery  store  selling  meat  was  \inable  to  state  the  volume  of 
meat  sales,  hence  all  sales  were  classed  as  "groceries".  However,  since 
similar  conditions  obtain  in  meat  shops  selling  groceries  also,  the  degree  of 
accuracy  is  increased  because  of  this  element  of  compensating  error. 


RADIO  SETS  AND 

SUPPLIES 

Kind  of  Store 

Sales 

Per  Cent 

of  Total 

1. 

Radio 

$  5,5S9,4oo 

51.19 

2. 

Musical  Instruments  &  Sheet  Music 

1,722,900 

14.9s 

?• 

Department 

1,090,000 

9.4s 

4. 

Furniture  &  Houaefurnishings 

1,054,100 

9.16 

5. 

Others 

1.748.000 

15.1^ 

$11,504,400 

100.00 

1 

2  3  4 

5 

.  •  •  ••  • 
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CLOTHING  -  MEN'S  AND  BOYS' 


Kind  of  Store 


Sales  Per  Cent 

of  Total 


1.  Clothing  &  Pumishinga, 

Men's  Heady- to-Wear  $  ^1*3^3»500  46. l6 

2.  Custom  Tailors  24,652,300 

3.  Department  15»677»200  17»4S 

4.  Others  7 .9^.500  S»SS 

$  89,659,500  100.00 


I  2  3  4 


MEN'S  FUBNISHINGS 


Kind  of  Store 


Sales  Per  Cent 

of  Total 


1.  Clothing  &  Pomishings, 

Men's  Ready- to-Wear 

2.  Department 

3*  Clothing,  Women's 
4,  Others 


$  2S,908,qOO  55.98 

14,731,400  31.83 

1.087,300  2.3^ 

4.554.400^  q.84 


$  46,282,000 


100.00 


I  2  3  4 


I 
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MILLINERY  AND  MILLINERS'  SUPPLIES 


Kind  of  Store 


Sades 


Per  Cent 
of  Total 


1.  Millinery  &  Artificial  Flowers  $  10,1^3t000  ^*25 

2.  Department  8,172,100  39t^ 

3.  Others  2.331.600  11.26 

$  20,696,700  100.00 

I  2  3 


I  2  3 


TOILET  ARTICLES  AND  PREPARATIONS 


Kind  of  Store 


Sales 


Per  Cent 
of  Total 


1.  Department 

2.  Toilet  Articles  &  Preparations 
.  Drug 

.  Others 


$  6,171.^0 

•eOT 

3.590,800 

28.72 

1.770,800 

i4.i6 

968.700 

_ 

$  12.501.700 

100.00 

-  158 


WOMEN'S  OUTERWEAH 


Kind  of  Store 


SsJ.es  Per  Cent 

of  Total 


■1.  Clothing,  Women's  $  5^, 27^*700  5^*50 

2.  Department  36,713ilOO  35f56 

3.  •  Others  10.267.700  9*94 

$  103,255,500  100.00 

I  2  3 


I  2  3 


CIGARS,  CIGARETTES  &  TOBACCO 


Kind  of  Store 


Sales 


Per  Cent 
of  Total 


1. 

Cigax  &  Tobsucco 

$  22,324,400 

69.99 

2. 

Drug 

3.359,900 

10.53 

?• 

Restaurants 

2,944,000 

9.23 

4. 

Confectionery,  Ice  Cream  &  Soft  Drinks 

1,412,700 

4.43 

5. 

Others 

1.857.700 

$  ji, 59s. 700 

5.82 

100.00 

I 


2  3  4  5 
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FUR  GOODS 


Kind  of  Store 


Sales 


Per  Cent 
of  Total 


1.  Fur  &  Pur  Clothing 

2.  Department 

3.  Clothing,  Women's 

4.  Others 


$  11.671,100 

61.45 

5.191.100 

1.937.600 

10.20 

194.100 

1.02 

$  IS.993.900 

100.00 

Z  3  4 


BOOTS,  SHOES  AND  OTHER  FOOTWEAR 


Kind  of  Store 


Sales  Per  Cent 

of  Total 


1*  Boot  and  Shoe 

2.  Department 

3.  Others 


$  41,396.300 
12,435.900 
q. 161. 100 

$  62.993.300 


65.72 

19.74 

14,54 

100.00 


2  3 


RETAIL  SALES  BY  COMMODITY  GROTJPS 


FOOD 


Number  of 
Outlets 

Total 

Sales 

Percentage 

Groceries  A  Delicatessen 

9.b4h 

$  173.536.400 

30.96 

Meals 

3.595 

144,616.200 

25.76 

Meat  A  Poultry 

5.152 

93.675.500 

16.69 

Milk,  Butter,  Cheese  A  Eggs 

3.515 

43,o«5.3oo 

7.67 

Confectionery,  Ice  Cream  A 

Soft  Drinks 

6,9o3 

4l. 417, 000 

7.35 

Bakery  Products 

“*.976 

39.613.000 

7.06 

Frvdt  A  Nuts 

3.6‘*9 

11.435.900 

2.04 

Vegetables 

3.29“* 

9.351.900 

1.67 

Fish  A  Other  Sea  Food  (Fresh). 

Uq? 

‘*•332.400 

til 

41,920 

$  561.396.600 

100.00 

-  oOo  - 


Groceries  8e  Delicatessen 
Meals 

Meat  &  Poultry 

Milk,  Butter,  Cheese  &  Eggs 

Confectionery,  Ice  Cream  A  Soft  Drinks 

Bakery  Products 

Fruit  &  Nuts 

Vegetables 

Fish  &  Other  Sea  Food  (Fresh) 


«  l6l  - 


CLOTHIKO 


Women's  Outerwear. 

Dry  Goods  &  Notions. 

Clothing,  Men's  &  Boys' 

Boots,  Shoes  &  Other  Footwear 
Men's  Furnishings. 

Women's  Underwear. 

Millinery  &  Milliners'  Supplies 
Pur  Goods. 

Piece  Goods  -  Silk, 

Women's  Hosiery. 

Piece  Goods  -  Cotton 
Children's  &  Infants'  Wear 
Hats  8t  Caps,  Men's  &  Boys' 

Piece  Goods  -  Rayon 
Piece  Goods  -  Wool 


Women's  Outerwear 
Dry  Goods  A  Notions 
Clothing,  Men's  A  Boys' 

Boots,  Shoes  A  Other  Footwear 
Men's  Furnishings 
Women's  Underwear 
*  Millinery  A  Milliners'  Supplies 
Fur  Goods 

Piece  Goods  -  Silk 
Women's  Hosiery 
Piece  Goods  -  Cotton 
Children's  A  Infants'  Wear 
Hats  A  Caps,  Men's  A  Boys' 

Piece  Goods  -  Rayon 
Piece  Goods  -  Wool 


Number  of 
'  Outlets 

1.138 

2.353 

1.6U3 

1.^39 

1.403 

777 

775 

265 

185 

1.009 

281 

546 

571 

170 

Ul 


Total 

Ssdes 

$  103,255,500 
100,062,800 
89,659,500 
62.993.300 
46,282,000 
23,191,000 

20.696.700 
I8.993.9OO 

16.350.700 

14.993. 800 

14.622.800 
11. 053. 800 

7.017,500 

4,060,400 

1.786.400 


12.732  $  537.020,100 


Percentage 

19.23 

18,63 

16.70 

11.73 

8.62 

4.32 

3.85 

3.53 

3.o4 

2.79 

2.72 

2.06 

1.31 

.76 

ill- 

100.00 
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Aatomotlve 


Sales 


Automo'blles,  Trucks  and  Tractors  $  100,7^3»700 

Gasoline  aai  Other  petroleum  Products  51.898,500 

Automohile  Parts  and  Accessories  35,894,900 

Motorcycl^es  and  Bicycles  and  Accessories  1.736.900 

Total  .  $  193,274,000 

Furniture  and  House  Furnishings 

Housefumishings  $  91»800,400 

Furniture  (House)  52,707,500 

Electrical  Appliances  and  Supplies  15,845,700 

Household  Supplies  11,115,600 

Crockery,  China  and  Glassweo’e  10,502,4o0 

Stoves  and  Ranges  6,719,900 

Art  Goods  and  Antiques  5*825,600 

Electric  Ice  Equipnent  3.l4l.500 

Total  .  $  227,961,600 

B\illding  Material  and  Heating  Supplies 

Lumber  and  Planing  Mill  Products  $  29,758,100 

Plumbing  and  Heating  Fixtures  and  Supplies  15,576,900 

Other  Building  Material  15,291,700 

Paint,  Varnish  and  Glass  10,696,400 

Brick,  Tile,  etc.  7,943,400 

Cement  3,145,700 

Plaster  361,700 

Lime  262.200 


Total .  $  59,369,100 

Drugs  and  Toilet  Goods 

Drugs,  Chemicals  and  Prescriptions  $  59,494,600 

Toilet  Articles  and  Preparations  and  Soap  12.501,700 

Total  .  $  71.996.300 

Musical  Instruments  and  Radio 

Musical  Instruments  and  Supplies  $  19,051,^00 

Radio  Sets  and  Supplies  11 ,504,400 


Total .  $  30.555.900 
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SUMMABY  OF  BSTAIL  SALES 


By  Commodity  Groups 


Sales 

Per  Cent 
of  Total 

Retail  Trade  Chicago 

$  1,981,140,400 

100.00 

Food 

561,396,600 

28.34 

Clothing 

537.020,100 

27.11 

Furniture  &  House  Furnishings 

227,961,600 

11.51 

Automotive 

193,274,000 

9.76 

Building  Material  &  Heating  Supplies 

89.369.100 

4.51 

Drugs  &  Toilet  Goods 

71.996.300 

3.63 

Coal  &  Wood 

41,192,000 

2.08 

Hardware,  Tools  d  Machinery 

38,082.900 

1.92- 

Jewelry  &  Silverware 

31.922.300 

1.61 

Cigars,  Cigarettes  &  Tobacco 

31.898.700 

1.61 

Musical  Instruments  A  Radio 

30.555,900 

1.5^ 

Office  Equipment 

20.39^.900 

1.03 

Miscellaneous 

(includes  Flowers,  Books,  Sporting  Goods,  etc*) 

91,717,600 

4.63 

*Uhclassified 

14, 358,^100 

.72 

*  This  includes  all  sales  which  could  not  he  sho'/m  without  revealing  the 
operations  of  individual  establishments. 
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ARM  UAL 

VOLUME  OP  retail  BUSINESS  TABLE  XII 

1926 

(By  Commodities) 


Class  of 

Commodity 

Nmber  of 
Outlets 

Amount  of 
Sales  $ 

Per  Cent 
of  Total 

Arms  &  Ammunition 

63 

149,900 

.01^ 

Art  Goods  &  Antiques 

5,825,600 

.29 

Automobiles,  Trucks  &  Tractors 

U57 

100,74^,700 

5.09 

Automobile  Parts  &  Accessories 

1,U08 

38,894,900 

1.96 

Agricxiltural  Implements 

27 

1.741,300 

.09 

Bakery  Products 

‘*.976 

39,613,000 

2.00 

Books,  Magazines  &  Stationery 

1.774 

23,780,100 

1.20 

Boots,  Shoes  &  Other  Footwear 

1.439 

62,993.300 

3. 18 

Calculating  Machines  &  Supplies 

6 

1,748,800 

.09 

Cameras  &  Photographic  Supplies 

508 

2,018,300 

.10 

Children's  &  Infants'  Wear 

546 

11.053,800 

.56 

Cigars,  Cigarettes,  Tobacco  & 

, 

Smoking  Supplies 

6.374 

31,898.700 

1.61 

Clothing  -  Men's  &  Boys' 

1.643 

89. 659. 500 

4.53 

Coal  &  Wood 

609 

41,192,000 

2.08 

Confectionery,  Ice  Cream  &  Soft 

Drinks 

6,968 

41.417,000 

2.09 

Cotton  &  Yam  (Raw) 

63 

9.300 

- 

Crockery,  China  &  Glassware 

539  . 

10,502,400 

•  55 

Drugs,  Chemicals  &  Prescriptions 

1,899 

59.494,600 

3.00 

Dry  Goods  &  Notions 

2.353 

100,062,500 

5.05 

Electrical  Appliances  &  Supplies 

688 

15.548,700 

.80 

Fertili zer 

4i 

3,800 

Fish  &  Other  Sea  Food  (Fresh) 

497 

4.^32.400 

.22 

Flowers,  Plants  &  Seeds 

632 

9.343.400 

.47 

Fruit  &  Nuts 

3,649 

11,438,900 

.5s 

Furniture  (House) 

761 

52.707.500 

4.18 

Fur  Goods 

268 

18.993.900 

.96 

Gasoline  &  Other  Petrol em  Products 

1,808 

51. 89s. 900 

2.62 

Groceries  &  Delicatessen 

9,644 

173.836.400 

8.78 

Hardware,  Tools  &  Machinery 

1.321 

38,082,900 

1.92 

Harness  &  Saddlery 

4s 

651.600 

.03 

Hat  &  Cap  -  Men's  &  Boys' 

571 

7.017.500 

.35 

Hay,  Grain  &  Feed 

137 

6.294,700 

.32 

House  Furnishings 

780 

91,800,400 

4.63 

Household  Sxapplies 

513 

11,115,600 

.56 

Ice 

207 

2.866,500 

.14 

Jewelry  &  Silverware 

746 

31,922.300 

1.61 

Juzik 

ns 

1,906,600 

.10 

Live  Stock 

4 

15.500 

— 

Ltimber  &  Planing  Mill  Products 

133 

29.788,100 

1.50 

Other  Building  Materials 

2^6 

15.291,700 

.92 

Brick,  Tile,  Etc, 

4l 

7,9^3.400 

.40 

Cement 

55 

3.148.700 

•16 

Lime 

46 

262,200 

.01 
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ANNUAL 

VOLUMI  OF  RETAIL  BUSINESS 

1926 


(By  Commodities) 

TABLE  XII  (Continued) 


! 

Class  of 

Commodity 

Number  of 
Outlets 

Amount  of 
Sales  $ 

Per  Cent 
of  Total 

Plaster 

U5 

361,700 

.02^ 

Meals 

3.595 

144,616,200 

7.30 

Meat  &  Poultry 

5.152 

93.675.500 

4.73 

Men's  Furnishings 

1.1403 

46,282,000 

2.34 

Millinery  &  Milliners'  S'oitplies 

775 

20,696,700 

i.o4 

Milk,  Butter,  Cheese  &  Eggs 

3.815 

143.055,300 

2.17 

Motorcycles  &  Bicycles  &  Accessories 

1.736,900 

.09 

Musical  Instruments  &  Supplies 

U25 

19.051.500 

.96 

Office  Equipment  &  S^q^lles 

2S5 

20,394,900 

1.03 

Optical  Goods 

207 

1.911.700 

.10 

Paint,  Varnish  &  Glass 

873 

10,696,400 

.54 

Pe4)er  &  Paper  Goods 

220 

2,038,300 

.10 

Piece  Goods  -  Cotton 

2S1 

14,622,800 

.74 

Piece  Goods  -  Hayon 

170 

4,o6o,4oo 

.20 

Piece  Goods  -  Silk 

IS5 

16,350,700 

-S3 

Piece  Goods  -  Wool 

Plumbing  &  Heating  Fixtures  4 

174 

3,786,400 

.19 

Supplies 

462 

18,876,qOO 
11.504, wo 

.95 

Radio  Sets  &  Supplies 

542 

.55 

Rubber  Goods  (Not  incl.  tires  &  tubes) 
Scientific  Apparatus  (Used  by  Professlo 

542 

nal 

1,742,900 

.09 

Men) 

80 

3.038,300 

.15 

Sporting  Goods 

Stoves  &  Ranges  (incl.  coal,  elec.,  gas 

U07 

6',  293, 100 

.32 

&  oil) 

217 

6,719,900 

.34 

Toilet  Articles  4  Prei)aration8 

865 

12,501,700 

.63 

Toys  4  Games 

613 

6.553.500 

.33 

Trunks  4  Leather  Groods 

352 

q,926.200 

.50 

•^rpewriters  4  Supplies 

52 

4,097,600 

.21 

Vegetables 

3.2914 

9.351,900 

.47 

Women's  Hosiery 

1,009 

14.993.500 

.76 

Women's  Outerwear 

1.135 

103.255.500 

5.21 

Women's  Underwear 

777 

23,191,000 

1.17 

Wool  4  Yam  (Raw) 

71 

33.500 

- 

Caskets  4  Undertakers'  Supplies 

168 

i,7W.4oo 

.09 

Cotton  4  Cottonseed  Products 

4 

1,200 

- 

Iron  4  Steel 

12 

i,6s4,500 

.09 

Electric  Ice  Equipment 

5 

3.141,500 

.16 

Variety  Store 

157 

2,120,000 

14.355,400 

.11 

Unclassified 

536 

.72 

TOTAL 

84,222 

$i,981,i4o,4oo 

100,005^ 
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WHOLSSALS 


summary 


Sales  "by  "J ^2^1  wholesale  establishments  in  I926  totaled 
$4,S44.761  ,000.  This  figure  represents  not  only  sales  within  the  cor¬ 
porate  limits  of  Chicago,  but  embraces  the  sum  total  of  the  business  of 
Chicago  establishments  irrespective  of  the  location  of  purchasers. 

Salaries  and  wages  paid  to  122,181  employes  (exclusive  of  proprietors) 
amounted  to  $25S, 068,800.  Stated  in  another  way,  5*33^  of  every 
dollar  received  by  the  wholesaler  was  paid  out  in  the  form  of  salaries  and 
wages.  The  average  inventory  for  the  year  at  cost  was  $281,411 ,400;  while 
the  cost  value  of  stock  on  hand  on  December  31»  I926  was  $264,950,000. 


No.  of  Establishments 
No.  of  Employes 
Firm  Members  and  Proprietors 
Total  Persons  Engaged 

Salaries  and  Wages  Paid 

Inventory  at  Coat 

Average  for  year 
Actual,  Dec.  31*  1926 

Net  Sales 


7.297 

122,181 

4.474 

126,655 
$  258,068,500 


$  281,411,400 
$  264,950,000 

$  4, 844, 761  ,.000 


The  following  tabulation  contains  the  summary  information  concern- 
Chicago's  wholessde  establishments.  No  attempt  was  made  in  the  enumeration 
to  distinguish  between  sales  to  retailers  within  the  corporate  limits  of  the 
city  of  Chicago  and  sales  outside  of  that  aa*ea;  hence  it  is  impracticable  to 
arrive  at  any  relationship  between  retail  and  wholesale  trade  with  the  figure* 
here  presented. 
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aiOLESlLI 

ITumoer  of  Establlahments 
Pereone  Engaged 
Salaries  and  Wages 
Inventories 
Net  Sales 


TABLE  XIII 


Persons  Engaged 

p 

Inventory 

Kind  of 

Buslneas 

Humber 

of 

Establish^ 

ments 

Em¬ 

ployes 

Firm 

Members 

and 

Proprie¬ 

tors 

Total 

Salaries 

and 

Wages 

Average 

for 

Tear 

Actual 

December  31. 

1926 

Bet 

Sales 

Art  8  Antique 

37 

265 

28 

$  459,700 

$  645,100 

$  573.500 

$  4,166,500 

Auto  Accessory 

247 

3.524 

116 

6,970,100 

10,425,000 

9.552.800 

102,036,900 

Automobile 

95 

3.130 

3.1't? 

6,248,700 

9.512.500 

8,253,100 

143,499,600 

Bakeries 

77 

2,546 

6s 

2,614 

5.020,300 

1,231,100 

1.371,700 

20,175.300 

Boot  A  Shoe 

>+3 

1.003 

27 

1.030 

2,066,600 

4,609,100 

4,227,000 

30,324,000 

Brlch,  Tile,  etc. 

44 

793 

9 

802 

1,518,200 

2.071.700 

1.569.700 

18.999.700 

Caskets  A  Uadertakera'S^i^ply 

5 

36 

1 

37 

125,000 

100,100 

85,100 

1,067,200 

Cement,  Lime  &  plaster 

11 

1.178 

16 

1.194 

1.878,800 

56,500 

55.200 

20,675,100 

Cigar  A  Tobacco 

Clothing  A  furnishings,  ken's 

94 

770 

85 

855 

1.715.500 

2,709,000 

2,822,100 

42,897,600 

Reador-to~Wear 

l68 

1,542 

135 

1.677 

3,108,100 

3.956.900 

35.981,700 

Clothing,  Women's 

223 

3.336 

217 

3.553 

6,214,800 

5.063.500 

67,810,500 

Coal  St  Wood 

Confectionery,  Ice  Cream  & 

236 

4,666 

28 

4.694 

9.765,200 

3,918,800 

5,001,600 

179.32>*.900 

Soft  Drloke 

133 

1.697 

119 

I,8l6 

2,987,000 

1,421,800 

1,332,800 

24,741,300 

Cotton  A  Tam  (Raw) 

7 

17 

2 

19 

77,200 

111,700 

116,900 

5.954.000 

Custom  Tailors 

37 

765 

20 

7*5 

964,700 

1,058,400 

999.600 

8,565,400 

Dairy  A  Poult ly  Products 

161 

6.3*2 

121 

6.503 

22,187,800 

9,100,200 

10,21*9,800 

215,001,300 

Drug 

158 

2.665 

64 

2.729 

4,893,600 

5.925.300 

26,410,600 

5.713.300 

76,674,200 

Dry  Coods  A  notions 

509 

5.852 

4o4 

6.256 

12.877.700 

26,002.900 

292,643,700 

Electrical  i^pliance  A  Sx^ply 
Electric  Ice  Equipment 

**.53'* 

87 

4,621 

29 

9,641,400 

111,100 

8.539.600 

74.700 

8,868,700 

74,800 

163,468,300 

458,500 

fertiliser 

4 

24 

2 

26 

40.700 

38,800 

76,000 

822,800 

nsh  A  other  Sea  food  (Fresh) 

28 

384 

IS 

402 

844,700 

681,100 

948,400 

15.373.200 

Florists 

56 

1.360 

50 

l,4l0 

2,o43,4oo 

1.961,300 

1,602,500 

16,241,200 

yrult  4  Vegetable 
fur  St  fur  Clothing 

4o5 

7? 

3.%5 

363 

502 

7? 

7.328.100 

981,500 

?.557.700 

4,8S6,400 

4.369.300 

1.771.100 

241.495,900 

18.802,300 

Furniture  A  Housefumlshlngs 

624 

7,061 

314 

7.375 

10,531,700 

18,650,900 

15,481,600 

173.009,800 

Oasoline  &  Oil 

125 

2.150 

IS 

2.16s 

4.633.300 

5,254,500 

3,814,300 

115,439,100 

Grocery  4  Delicatessen 

Hardware  4  Agricultural 

366 

7.950 

291 

8,24l 

16,359.000 

22,139,200 

22,494,700 

319.604.700 

Implement 

4s4 

5.962 

191 

6.153 

13,633.400 

12,414,900 

12,136,800 

215.740,600 

Harness  4  Saddlery 

5 

16 

6 

22 

27,600 

29,200 

33.700 

385,000 

Hat  4  Cap,  Uen'e  4  Boys' 

22 

331 

17 

348 

866,900 

933.'W0 

928,500 

6,287,700 

Hay,  drain  A  Feed 

6s 

1.060 

4s 

1,108 

3,026,500 

4.332.700 

4,115,900 

174,015,100 

Ice 

l4 

l46 

1 

l'*7 

241,600 

17,800 

11,000 

3.556.100 

Iron  4  Steel 

88 

2.179 

21 

2,200 

087.400 

7.037.700 

5.027.600 

232,355.700 

Jewelry 

248 

2,446 

167 

2.613 

4,858,500 

15,164,200 

11,848,700 

59,022,100 

Junk 

58 

855 

62 

917 

1,082,500 

1.331,700 

1,319.600 

22.723,300 

526,190,400 

Live  Stock 

71 

810 

122 

932 

2,580.700 

200 

200 

Lumber  4  Planing  kill  Products 

176 

3.618 

81 

3.699 

5,067,200 

9,584,200 

9,o4o,80o 

9,494.200 

119.693,100 

Meat  A  Poultry 

234 

7.792 

161 

7.953 

15.290,900 

9,660,900 

347,817,300 

killlnery  4  Artificial  Flowers 

56 

966 

36 

1.002 

1.532,600 

1,540.300 

1,352,100 

16,194,600 

kotorcycle  4  Bicycle 

Musical  Instruments  4  Sheet 

3 

28 

28 

59,400 

71,700 

83.700 

475.600 

Music 

4s 

2,022 

16 

2.03s 

4.156.300 

6,025,400 

5.9*8.700 

32,526,600 

Office  Equipment 

136 

2,300 

59 

2.359 

405 

4.035.;300 

2,890,100 

2,897,900 

27,522,700 

Optical  Goods 

23 

398 

7 

730.4oo 

504,600 

513.100 

>7,047,000 

other  Building  Material 

173 

3.172 

57 

3.229 

6,848,100 

6,463,400 

4,909,400 

92,478,200 

Paint,  Vamlsh  A  Olass 

86 

2,462 

27 

2.489 

5.055.000 

4.737,100 

>♦.755.800 

3>*.297.900 

Paper  A  Paper  Ooods 

159 

2,969 

58 

3.027 

7.917.300 

7,76s,4oo 

7,966,100 

136.527,800 

Photographic  Supply  A  Camera 

16 

291 

6 

297 

605,500 

365,200 

7.405.100 

375.300 

6,893,400 

3.225.700 

Plumbing  A  Beating  Fix.  A  Sup. 

160 

2.763 

60 

2,823 

7,000,800 

81,092,900 

Radio 

60 

898 

31 

929 

1.730,300 

2,628,000 

2.657.900 

30,212,500 

Restaurants 

3 

90 

3 

93 

70,000 

16,500 

16,500 

199.500 

Scientific  Apparatus 

21 

281 

11 

292 

539,000 

564,800 

606.000 

4.483,300 

Sporting  Ooods 

29 

615 

25 

64o 

1,066,700 

1.890,900 

1,845,300 

11,110.200 

Stationery,  Book  A  Magasina 

87 

2,86s 

36 

2,qo4 

5,548,000 

>*.973.700 

>*.573.100 

32,127,300 

Stoves  4  Ranges 

Toilet  Articles,  Preparations 

28 

484 

6 

490 

S07.600 

609,100 

582,800 

6,191.500 

A  Soap 

63 

731 

4i 

772 

1,405,400 

1.806,700 

1.893.100 

24.524,700 

Toy  A  Oame 

17 

624 

20 

644 

868,800 

1.345.000 

1.663,900 

5,846,100 

Trunks  4  Leather  Goods 
TJrpowriter  4  Calculating 

108 

1,016 

71 

1.0*7 

2,252,000 

5,054,100 

3,670.700 

45,348.900 

Machine 

30 

4ll 

5 

4l6 

830,100 

394,600 

403,800 

4,695.900 

Wool  A  Tam  (Haw) 

12 

93 

7 

100 

276,000 

2,558,200 

2,^6,800 

12,518,800 

tJnclaaelfled 

325 

3.967 

175 

4,i42 

8,314,100 

7,760,200 

5,415,600 

172.535.200 

TOTAL 

7.297 

122,181 

4,474 

126.655 

>258,068,800 

i281,4ll,400 

$264,950,000 

$4,844,761,000 

1 

2 

Exclusive  0 
At  Cost. 

f  compensa 

;ion  or  ear 

1 

lings  of  Ft 

1 

oprietors  and 

Firm  Members 
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VOLUME  OF  WHOLESALE  BUSINESS  -  1926 


This  table  indicates  the  total  volumes  of  sales  by  6l  wholesale  trade  gro\q>e,  together  with  the  average  annual 
volume  per  establishment.  The  Restaurant  group  is  lowest  with  $66,500;  while  the  Live  Stock  group  is  highest  with 
$7,Ull,132  per  establishment.  In  8  groups  the  average  per  establishment  is  in  excess  of  $1,000,000;  in  l6  between 
$500,000  and  $1,000,000;  in  1$  between  $250,000  and  $500,000;  in  I6  between  $100,000  and  $250,000;  And  in  2  less  than 
$100,000. 


TABLE  XIV 


Kind  of 

Number  of 

Amount  of 

Average  per 

Business 

Establishments 

Sales  $ 

Establishment 

Art  4  Antique 

37 

4,166,500 

112,608 

Auto  Accessory 

2U7 

102,036,900 

413,105 

Automobile 

95 

143,499,600 

1,510,522 

Bakeries 

77 

20,175,300 

262,017 

Boot  4  Shoe 

30,324,000 

705,209 

Brick,  Tile,  Etc. 

U4 

18,999,700 

431,811 

Casket  4  Undertakers'  Supplies 

5 

1,067,200 

213,440 

Cement,  Lime  4  Plaster 

11 

20,678,100 

1,879,827 

Cigar  4  Tobacco 

94 

42,897,600 

456.357 

Clothing  4  Furnishings,  Men's  Ready- to-Wear 

16s 

38,981,700 

232,034 

Clothing,  Woman's 

223 

67,810,500 

304,083 

Coal  4  Wood 

236 

179,324,900 

759.851 

Confectionery,  Ice  Cream  4  Soft  Drinks 

133 

24,743,300 

5,954,000 

186, o4o 

Cotton  4  Yam  (Raw) 

7 

850.571 

Custom  Tailors 

37 

8,565,400 

231,497 

Dairy  4  Poultry  Products 

161 

215,003,300 

1,335.424 

485,250 

Drug 

15s 

76,674,200 

Dry  Ooods  4  Notions 

509 

292,643,700 

574,93? 

769,504 

Electrical  Appliances  4  Stqpplles 

213 

163,968,300 

Electric  Ice  Equipment 

4 

488,500 

122,125 

Fertilizer 

4 

822,500 

205,700 

Fish  4  Other  Sea  Food  (Fresh) 

28 

15,373,200 

549,043 

Florists 

56 

16,241,200 

290,021 

Fruit  4  Vegetable 

405 

241,495,900 

596,286 

Fur  4  Fur  Clothing 

18,802,300 

235,004 

Furniture  4  Rousefumishlngs 

624 

173,009,800 

277.259 

Casoline  4  Oil 

125 

115,439,100 

319,604,700 

923.513 

Grocery  4  Delicatessen 

366 

873.237 

Hardware  4  Agrlcultursd  Implements 

484 

215,740,600 

445,745 

Harness  4  Saddlery 

5 

385,000 

77,000 

Hat  4  Cap,  Men's  4  Boys' 

22 

6,287,700 

285,505 

Hay,  Crain  4  Feed 

6p 

174,015,100 

2,677,155 

Ice 

14 

3,556,100 

254,007 

2,64o,4o6 

Iron  4  Steel 

88 

232,355,700 

Jewelry 

248 

59,022,100 

237,992 

Junk 

Live  Stock 

58 

71 

22,723,300 

526,190,400 

391.781 

7.411,132 

Lumber  4  Planing  Mill  Products 

176 

119,693,100 

650,074 

Meat  4  Poultry 

234 

347,817,300 

1.486,399 

Millinery  4  Artificial  Flowers 

56 

16,194,600 

289,159 

Motorcycle  4  Bicycle 

3 

475,600 

158.533 

Musical  Instruments  4  Sheet  Music 

48 

32,526,600 

677,63s 

Office  Equipment 

136 

27,522,700 

202,373 

Optical  Coods 

23 

4,047,000 

175.957 

Other  Building  Fiterlal 

173 

92,475,200 

534,556 

Paint,  Varnish  4  Class 

86 

34,297,900 

398.513 

Paper  4  Paper  Coods 

159 

136,527,800 

858,665 

Photographic  Supply  4  Canera 

16 

3,225,700 

201,60b 

Plumbing  4  Heating  Fixtures  4  Supplies 

160 

51,092,900 

506,531 

Radio 

60 

30,212,500 

503,542 

Restaurants 

3 

199,500 

66,500 

Scientific  Apparatus 

21 

4,453,300 

213,490 

Sporting  Coods 

29 

11,110,200 

383.110 

Stationery,  Book  4  Magazine 

87 

32,127,300 

369,279 

Stoves  4  Ranges 

28 

6,191,500 

221,125 

Toilet  Articles  4  Prepeurations  4  Soap 

63 

24,524,700 

389,251 

Toy  4  Came 

17 

5,546,100 

343,888 

Trunks  4  Leather  Coods 

108 

45,348,900 

4i9,597 

Typewriter  4  Calculating  Machine 

30 

4,695,900 

156,530 

Wool  4  Yam  (Raw) 

12 

12,518,500 

1.043,233 

Unclassified 

325 

172,535,200 

530,87s 

TOTAL 

7,297 

$  4,544,761,000 

$  663,939 
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NUMBER  OF  EMPLOYES  IN  BHOLESALE  DISTRIBUTION 


Selling  and  Non-Selling 


From  the  following  table  It  will  be  noted  that  10  out  of  every  100  persona  employed  In  the  wholeeale  establlehmente  of 
Chicago  are  engaged  primarily  In  selling,  and  33  office  work,  leaving  37  for  service  work.  In  general,  the  lowest  selling  ratios 

obtain  In  the  building  materials;  coal  aiid  wood;  Ice;  fertilizer;  and  optical  goods  groups;  idille  the  highest  appear  In  live  stock;  dairy  end 
poultry  products;  gasoline  and  oil;  dry  goods  and  notions;  and  restaurants.  The  Importance  of  th4  non-selling  employes  Is  brought  out 
strikingly  In  this  tabulation. 

TABLE  XV  . 


Kind  of  Business 

Selling 

Employes 

Hon-Selllng  Bnployes 

Total 

Officials 

and  Office 

Service 

Number 

io  of 
Total 

Number 

%  of 

Total 

Number 

•  i  of 

Total 

Art  &  Antique 

119 

>*5 

61 

23 

85 

32 

265 

Auto  Accessory 

1.176 

33 

1.257 

36 

1.091 

31 

3.524 

Automobile 

763 

24 

1.134 

36 

1.233 

40 

3.130 

Bakeries 

856 

3“ 

221 

9 

1.464 

57 

2.546 

Boot  Sc  Shoe 

-385 

L  30 

314 

31 

3o4 

5° 

1.003 

Brick,  Tile,  Etc. 

112 

14 

154 

20 

527 

56 

793 

Casket  4  Undertakers'  Supplies 

16 

44 

20 

56 

• 

- 

36 

Cement,  Lime  4  Plaster 

76 

6 

25 

812 

69 

1.178 

Cigar  4  Tobacco 

302 

39 

243 

32 

225 

29 

770 

Clothing,  Women's 

881 

26 

689 

21 

1.766 

53 

3.336 

Clothing  4  Furnishings,  Men's  Ready-to-Wear 

4^9 

29 

530 

3U 

573 

37 

1.542 

Coal  4  Wood 

543 

12 

1.276 

27 

2.847 

61 

4,666 

Confectionery,  Ice  Cream  4  Soft  Drinks 

55^* 

33 

296 

17 

847 

50 

1.697 

Cotton  4  Tarn  (Raw) 

6 

35 

11 

65 

- 

- 

17 

Custom  Tailors 

283 

37 

311 

4i 

171 

22 

765 

Dairy  4  Poultry  Products 

3.X39 

49 

846 

14 

2.347 

37 

6.382 

Drug 

702 

26 

l.OW 

39 

923 

35 

2.665 

Dry  Coods  4  Notions 

2,646 

1,546 

32 

1.360 

23 

5.852 

Electrical  Appliances  4  Supplies 

1,104 

24 

2.353 

53 

1.047 

4.534 

Electric  Ice  Equipment 

6 

21 

13 

45 

10 

34 

2? 

Fertilizer 

2 

8 

l4 

58 

8 

34 

24 

Tleh  4  Other  Sea  Food  (Fresh) 

52 

14 

123 

32 

209 

54 

384 

Florlete 

306 

23 

313 

23 

741 

54 

1.360 

Fruit  4  Vegetable 

880 

25 

977 

28 

1,635 

47 

3.495 

Fur  4  Fur  Clothing 

118 

33 

106 

29 

139 

38 

363 

Furniture  4  Housefurnlshlngs 

2,566 

2.597 

37 

1.898 

27 

7.061 

Gasoline  4  011  ^ 

•  991 

h6 

871 

4i 

288 

13 

2.150 

Grocery  4  Delicatessen 

2.521 

32 

2.524 

2,905 

36 

7.950 

Hardware  4  Agricultural  Implements 

1.904 

32 

2.687 

45 

1,371 

23 

5.962 

Harness  4  Saddlery 

9 

56 

6 

38 

1 

6 

16 

Hat  4  Cap,  Men's  4  Boys' 

136 

4i 

85 

26 

110 

33 

331 

Hay,  Grain  4  Feed 

182 

17 

520 

49 

358 

34 

1.060 

Ice 

16 

11 

27 

18 

103 

71 

l46 

Iron  4  Steel 

375 

17 

870 

4o 

934 

43 

2.179 

Jewelry 

850 

35 

1.257 

51 

339 

l4 

2,446 

Junk 

88 

10 

64 

8 

703 

82 

855 

Live  Stock 

479 

59. 

240 

30 

91 

11 

810 

Lumber  4  Planing  Mill  Products 

658 

18 

1,094 

30 

1.861 

3,618 

Meat  4  Poultry 

2.589 

33 

1,4^4 

19 

3.769 

48 

7.792 

Millinery  4  Artificial  Flowers 

255 

26 

342 

36 

369 

38 

966 

Motorcycle  4  Bicycle 

11 

39 

12 

7} 

5 

IS 

28 

Musical  Instruments  4  Sheet  Music 

495 

25 

897 

44 

630 

31 

2,022 

Office  Equipment 

896 

39 

739 

32 

665 

29 

2.300 

Optical  Goods 

71 

18 

263 

66 

64 

16 

398 

Other  Building  Material 

634 

20 

1,204 

38 

1.334 

42 

3.172 

Paint,  Varnish  4  Glass 

651 

26 

881 

36 

930 

38 

2,462 

Paper  4  Paper  Goode 

948 

32 

1.129 

38 

892 

30 

2.969 

Photographic  Supply  4  Camera 

70 

24 

123 

42 

98 

34 

291 

Plumbing  4  Heating  Fixtures  4  Supplies 

695 

25 

917 

33 

1,151 

42 

2,763 

Radio 

265 

418 

47 

215 

24 

898 

Restaurants 

38 

42 

- 

52 

55 

90 

Scientific  Apparatus 

72 

26 

108 

38 

101 

36 

281 

Sporting  Goods 

ISO 

29 

251 

4l 

184 

30 

615 

Stationery,  Book  4  Magazine 

908 

52 

1,4i8 

49 

542 

19 

2,868 

Stoves  4  Ranges 

165 

31* 

138 

29 

181 

37 

484 

Toilet  Articles  4  Preparations  4  Soap 

268 

37 

273 

37 

190 

26 

731 

Toy  4  Game 

97 

16 

120 

19 

407 

65 

624 

Trunks  4  Leather  Goode 

272 

27 

316 

31 

428 

42 

1,016 

Typewriter  4  Calculating  Machine 

^37 

33 

157 

38 

117 

?? 

4ii 

Wool  4  Yam  (Raw) 

l4 

15 

38 

41 

4i 

44 

93 

Unclassified 

1,171 

30 

1,482 

37 

1.314 

33 

3.967 

TOTAL 

37.l‘*3 

30 

40,025 

33 

45.013 

37 

122,181 
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EMPLOYES  ON  SPECIFIED  DATES 


The  foXlowliig  figures,  relating  to  the  number  of  persons  en^loyed  in  Chicago  wholesale  establishments  on  specified 
dates,  differ  from  similar  figures  for  the  retail  groups  in  that  in  most  Instances  the  number  of  employee  is  fairly  constant 
throughout  the  year.  Those  groups  in  which  the  number  employed  fluctuated  considerably  are  automobile;  bakeries;  coal  and 


wood;  fur  and  fur  clothing;  and  radio.  These  figures  will  prove  interesting  when  compared  with  the  sales  fluctxiationa 
of  Individual  establishments  throughout  the  year. 


TABLE  XVI 


Kind  of  Business 

Number  of  Onnloyee 

Yearly 

Average 

April  1 

July  1 

Oct.  1 

Cdc  •  X 

Art  &  Antique 

237 

244 

244 

244 

265 

Auto  Accessory 

3.‘ti9 

3.444 

3.470 

3.468 

3.524 

Automobile 

3,050 

3.234 

3.164 

3.062 

3.130 

Bakeries 

2,4a6 

2,539 

2.510 

2.627 

2.5*^ 

Boot  tc  Shoe 

980 

967 

999 

1,007 

1.003 

Brick,  Tile,  Etc. 

775 

831 

812 

752 

793 

Casket  &  Undertakers'  Supplies 

36 

36 

36 

36 

36 

Cement,  Lime  &  Plaster 

1.217 

1.267 

1.307 

879 

1,178 

Cigar  &  Tobacco 

74s 

744 

761 

767 

770 

Clothing,  Women's 

3,249 

2.954 

3.442 

3.244 

3.336 

Clothing  4  yumlshlngs.  Men's  Ready- to-Wear 

1,510 

1.435 

1.569 

1.555 

1.542 

Coal  4  Wood 

4,212 

»t.67o 

5,012 

4.346 

4,666 

Confectionery,  Ice  Cream  4  Soft  Drinks 

1,642 

1,7'40 

1.728 

1.637 

1.697 

Cotton  4  Yam  (Raw) 

16 

15 

15 

15 

17 

Custom  Tailors 

774 

698 

776 

717 

765 

Dairy  4  Poultry  Products 

6,l46 

6,321 

6,513 

6,422 

6,352 

Drug 

2,648 

2,626 

2.632 

2.629 

2,665 

Dry  Goods  4  Notions 

5,503 

5.749 

5.830 

5.939 

5.552 

Electrical  Appliances  4  Supplies 

4,555 

4,910 

4.555 

4.555 

4.534 

Electric  Ice  Equipment 

21 

29 

29 

29 

Fertilizer 

28 

23 

25 

23 

24 

Fish  4  Other  Sea  Food  (Fresh) 

353 

373 

384 

384 

Florists 

1,421 

1.269 

1.301 

1,411 

1.360 

Fruit  4  Vegetable 

3.283 

3.693 

3.592 

3.373 

3.495 

Fur  4  Fur  Clothing 

311 

334 

382 

371 

363 

Furniture  4  Housefumlshings 

6,602 

6.925 

6,766 

6.731 

7.061 

Gasoline  4  Oil 

2,367 

2.419 

2,409 

2.413 

2.150 

Grocery  4  Delicatessen 

7.695 

7.770 

8.035 

7.937 

7,950 

Hardware  4  Agricultural  Implements 

5.723 

5.714 

■  5,560 

5.919 

5.962 

Heo'ness  4  Saddlery 

16 

16 

16 

16 

16 

Hat  4  Cap,  Men's  4  Boys' 

332 

346 

361 

337 

331 

Hay,  Grain  4  Feed 

1.052 

1.056 

1,061 

1,060 

1,060 

Ice 

ll4 

136 

14J 

92 

l46 

Iron  4  Steel 

2.102 

2,168 

2,094 

2,175 

2,179 

Jewelry 

2.312 

2.299 

2,370 

2.564 

2,446 

Junk 

S65 

867 

830 

810 

855 

Live  Stock 

808 

504 

802 

506 

810 

Lumber  4  Planing  Mill  Products 

3.446 

3.554 

3.522 

3.377 

3.615 

Meat  4  Poultry 

7.551 

7.587 

7,556 

7.915 

7.792 

Millinery  4  Artificial  Flowers 

975 

592 

954 

918 

966 

Motorcycle  4  Bicycle 

24 

26 

25 

29 

28 

Musical  Instruments  4  Sheet  Music 

1.975 

1.973 

2.036 

2,029 

2,022 

Office  Equipment 

2.198 

2.177 

2.235 

2,283 

2.300 

Optical  Goods 

394 

397 

398 

395 

395 

Other  Building  Material 

3.096 

3.192 

3,185 

3.106 

3.172 

Paint,  Varnish  4  Glass 

2.467 

2,422 

2,449 

2,429 

2,462 

Paper  4  Paper  Goods 

2.958 

2,947 

2.958 

2.961 

2,969 

Photographic  Supply  4  Camera 

275 

280 

281 

276 

291 

Plumbing  4  Heating  Fixtures  4  Supplies 

2,651 

2,713 

2,762 

2,742 

2,763 

Radio 

753 

703 

953 

1,155 

898 

Restaurants 

10 

10 

90 

90 

90 

Scientific  Apparatus 

276 

276 

278 

280 

281 

Sporting  Goods 

610 

600 

616 

597 

615 

Stationery,  Book  4  Magazine 

2.815 

2,817 

2,902 

2,575 

2,868 

Stoves  4  Ranges 

481 

493 

507 

kpi 

484 

Toilet  Articles  4  Preparations  4  Soap 

720 

709 

762 

742 

731 

Toy  4  Game 

521 

537 

586 

581 

624 

Trunks  4  Leather  Goods 

952 

454 

1.025 

1.050 

1,016 

Typewriter  4  Calculating  Machine 

394 

400 

403 

4o7 

4ll 

fool  4  Yarn  (Raw) 

68 

125 

128 

68 

93 

Unclassified 

3.879 

3.933 

3.925 

3.919 

3.967 

TOTAL 

118,817 

120,428 

123.067 

121,427 

122,151 
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TABLK  XVII 


Kind  of  Bufllness 

Art  &  Antique 
Auto  Acceasoiy 
Automobile 
Bakeries 
Boot  &  Shoe 
Brick,  Tile,  Itc. 

Casket  &  Undertakers'  Si;^lles 
Cement,  Lime  &  Plaster 
Cigar  &  Tobacco 
Clothing  &  Pumlshlngs,  U^n's 
Ready- to-Wear 
Clothing,  Aomen's 
Coal  &  Wood 

Confectionery,  Ice  Cream  & 

Soft  Drinks 
Cotton  (&  Tam  (Raw) 

Custom  Tailors 

Dairy  A  Poultry  Products 

Drug 

Dry  Doods  A  Notions 
Ilectrlcal  Appliances  &  Supplies 
Electric  Ice  Squipment 
fertiliser 

Pish  A  Other  Sea  Pood  (fresh) 
florists 

fruit  A  Vegetable 
fur  A  fur  Clothing 
furniture  A  Housefumlshlngs 
Oasollne  A  Oil 
Grocery  A  Delicatessen 
Harduare  A  Agricultural 
Implements 
Harness  A  Saddlery 


Kind  of  Business 

Art  A  Antique 
Auto  Accessory 
Automobile 
Bakeries 
Boot  A  Shoe 
Brick,  Tile,  Etc. 

Casket  A  Undertakers'  Supplies 
Cement,  Lime  A  Plaster 
Cigar  A  Tobacco 
Clothing  A  furnishings,  Hen's 
Ready-to-Wear 
Clothing,  Women's 
Coal  A  Wood 

Confectionery,  Ice  Crean  A 
Soft  Drinks 
Cotton  A  Yam  (Raw) 

Custom  Tailors 

Dairy  A  Poultry  Products 

Drug 

Dry  Goods  A  Notions 
Electrical  Appliances  A  Supplies 
Electric  Ice  Equipment 
fertilizer 

fish  A  Other  Sea  Food  (-fresh) 
florists 

fruit  A  Vegetable 
fur  A  fur  Clothing 
Furniture  A  Housefumlshlngs 
Gasoline  A  Oil 
Grocery  A  Delicatessen 
Hardware  A  Agricultural 
Implements 
Harness  A  Saddlery 


AGGREGATE  OF  SALARIES  AND  WAGES  PAIL 

Amount 

Kind  of  Business 

Amount 

$  ^^59.700 

Hat  A  Cap,  Men's  A  Boys' 

$  866,900 

6,970,100 

Hay,  Grain  A  feed 

3,026,500 

6,248,700 

Ice 

24i,600 

5,020,300 

Iron  A  Steel 

5.087,400 

2,066,600 

Jewelry 

4,888,500 

1,518,200 

Junk 

1,082,500 

125,000 

Live  Stock 

2,580,700 

1,878,800 

Lumber  A  Planing  Mill  Products 

8,067,200 

1.715.500 

Meat  A  Poultry 

15.290,900 

Milllneiy  A  Artificial  flowers 

1,532,600 

3,108,100 

Motorcycle  A  Bicycle 

59.1*00 

6,214,800 

Musical  Instrument  A 

9.765,200 

Sheet  Music 

Office  Equipment 

4,156.300 

4,038,300 

730,400 

2.987,000 

Optical  Goods 

77,200 

Other  Building  Material 

6,848,100 

964,700 

Paint,  Varnish  A  Glass 

5.055.000 

.  22,187,800 

Paper  A  Paper  Goods 

7.917.300 

4,893,600 

Photographic  Supply  A  Camera 

605,500 

12,877.700 

Plumbing  A  Heating  fixture 

9,64i,400 

A  Stqiply 

7,000,800 

111,100 

Radio 

1.730,300 

40,700 

Restaurants 

70,000 

844,700 

Scientific  Apparatus 

539.000 

2,o43,4oo 

Sporting  Goods 

1,066,700 

7,328,100 

Stationery,  Book  A  Magazine 

5,548,000 

981,500 

Stoves  A  Ranges 

807,600 

10,531.700 

Toilet  Articles.  Preparations  A  Soap 

1,405,400 

4.633,300 

Toy  A  Game 

868,800 

16,399,000 

Trunks  A  Leather  Goods 

2,282,000 

^pewlter  A  Calculating  Machine 

830,100 

13.633,Uoo 

Wool  A  Yam  (Raw) 

276,000 

27,600 

IBiclasslfled 

8,314,100 

TOTAL 

~  $258,068,800 

AGGREGATE  SALARIES  AND  WAGES 

divided  by 

average  number  Of  EMPLOYES  REPORTED  fOR  TEE  YEAR 

Amount 

Kind  of  Business 

Amount 

$  1.735 

Hat  A  Cap,  Men's  A  Boys' 

$  2,619 

1.978 

Hay,  Grain  A  Feed 

2.855 

1,996 

Ice 

1.655 

1,972 

Iron  A  Steel 

2.335 

2,060 

Jewelry 

1.^9 

1.915 

3.472 

Junk 

Live  Stock 

1,266 

3.186 

1.595 

Lumber  A  Planing  Mill  Products 

2.230 

2,228 

Meat  A  Poultry 

1.962 

Millinery  A  Artificial  flowers 

1.587 

2.016 

Motorcycle  A  Bicycle 

2,121 

1,863 

2,093 

1,760 

U.541 

1,261 

3.‘t77 

1,836 

2,201 

2,126 

3.831 

1,696 

2,200 

1.503 

2.097 

2.70U 

2.155 

2.058 

2.287 

1.725 


Musical  Instruments  A 
Sheet  Music 
Office  Equipment 
Optical  Goods 
Other  Building  Material 
Paint.  Vamlsb  A  Glass 
Paper  A  Paper  Goods 
Photographic  Supply  A  Camera 
Plumbing  A  Heating  fixture 
A  Siqiply 
Radio 

Restaurants 
Scientific  Apparatus 
Sporting  Goods 
Stationery.  Book  A  Magazine 
Stoves  A  Ranges 

Toilet  Articles,  Preparations  A  Soep 
Toy  A  Game 

Tninks  A  Leather  Goode 
lypewrlter  A  Calculating  Machine 
Wool  A  Yam  (Haw) 

Unclassified 


2,056 

1.756 

1.535 

2.159 

2.053 

2,667 

2,081 

2,53‘* 

1.927 

778 

1.9I8 

1.73^ 

1.93‘t 

1.669 

1.923 

1.392 

2,246 

2,020 

2,968 

2,096 


TOTAL  —  $2,112 
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EELAIIOI  or  SALiaiXS  AND  WAOXS  TO  SALKS 


Aggregate  salaries  and  wages  in  Chicago  'wholesale  estahlishments  amounted  to  ^*33^  of  the  total  net  vadue  of 
sales,  ranging  from  .U9^  in  the  Live  Stock  gro\q)  to  in  the  Restaurant  group.  Incidentally  the  latter  with 

Bakeries,  and  Xlectric  Ice  X<iuipaeat  are  the  only  groupsin  which  salaries  and  wages  amount  to  more  than  20^  of  net  sales. 
In  U  groups  the  relationship  is  between  13^  and  20^;  in  lU  between  10^  and  in  26  between  3^  and  in  l4 

less  than  3^« 


TABLX  ZTIII 


Kind  of 

Business 

Total 

Sales 

Total  Salaries 
and  Wages* 

Relation 
Salaries  A 
Wages  to 
Sedes 

Art  tc  Antique 

$  4,166,300 

$  459,700 

11.0^ 

Auto  Accessory 

102,036,900 

6,970,100 

6.83 

Automobile 

143,499,600 

6,248,700 

4.35 

Bakeries 

20,175,300 

5,020,300 

24.88 

Boot  &  Shoe 

30,324,000 

2,066,600 

6.82 

Brick,  Tile,  Ktc. 

18.999.700 

1,518,200 

7.99 

Casket  &  Undertakers'  Stq>pllee 

1,067,200 

125,000 

11.71 

Cement,  Lime  A  Plaster 

20,678,100 

1,878,800 

9.09 

Cigar  A  Tobacco 

42,697,600 

1.715,500 

4.00 

Clothing  A  Purnishlngs,  Ren's  Ready-to-Wear 

38,981,700 

3,108,100 

7.97 

Clothing,  Women's 

67,810,300 

6,214,800 

9.16 

Coal  A  Wood 

179.324,900 

9.765,200 

5.45 

Confectionery,  Ice  Cream  A  Soft  Drinks 

24,743,300 

2,987,000 

12.07 

Cotton  A  Tam  (  Raw  ) 

5.95‘*.000 

77,200 

1.30 

Custom  Tailors 

8,365.400 

964,700 

11.26 

Dairy  A  Poultry  Products 

213.003,300 

22,187,800 

10.32 

Drug 

76,674,200 

4.893,600 

6.« 

Dry  Coods  A  Hotlons 

292,643,700 

12,877.700 

4.4o 

Xlectrlcsd  Appliances  A  Supplies 

163,968,300 

9,64i,4oo 

5.S8 

Xlectric  Ice  Xqulpment 

488,300 

111,100 

22.74 

Fertilizer 

822,800 

40,700 

4.95 

Fish  A  Other  Sea  Food  (Fresh) 

15.373.200 

844,700 

5.49 

Florists 

16,241,200 

2,043, 400 

12.58 

Fruit  A  Vegetable 

241,493,900 

7.328,100 

3.03 

Fur  A  Fur  Clothing 

18,802,300 

981.500 

5.22 

Furniture  A  Bousefumlshings 

173.009,800 

10,531,700 

6.09 

Casollne  A  Oil 

115.439.100 

4,633,300 

4.01 

Crocery  A  Delicatessen 

319,604,700 

16,359,000 

5.12 

Hardware  A  Agricultural  laplements 

215,740,600 

13,633.400 

6.32 

Harness  A  Saddlery 

383,000 

27,600 

7.17 

Hat  A  Cap,  Ken's  A  Boys' 

6,287,700 

866,900 

13.7? 

Hay,  Grain  A  Feed 

174,013,100 

3,026,500 

1.74 

Ice 

3.536,100 

24i,600 

6.79 

Iron  A  Steel 

232,355.700 

5,087,400 

2.19 

Jewelry 

39,022,100 

4,888,500 

8.28 

Junk 

22,723,300 

.  1,082,500 

4.76 

Live  Stock 

326,190,400 

2,580,700 

M 

Lumber  A  Planing  Kill  Products 

119,693.100 

8,067,200  • 

6.74 

Ueat  A  Poultry 

347. 817. 300 

15,290.900 

4.40 

Killlnery  A  Artificial  Flowers 

16,194,600 

1,532,600 

9.46 

Motorcycle  A  Bicycle 

473.600 

59,400 

12.49 

Musical  Instruments  A  Sheet  Music 

32,326,600 

4,156,300 

12.78 

Office  Xqulpment 

27,522.700 

4,038,300 

14.67 

Optical  Goods 

4,047,000 

730,400 

18 .05 

Other  Building  Material 

92,478,200 

6,848,100 

7.4l 

Paint,  Varnish  A  Glass 

34,297,900 

5,055,000 

14.74 

Paper  A  Pcper  Goods 

136,327,800 

7.917.300 

5.8O 

Photogrcphlc  Supply  A  Camera 

3.223,700 

605,500 

18.77 

Plumbing  A  Heating  Fixtures  A  Siqiplles 

81,092,900 

7,000,800 

8.63 

RMlo 

30,a2,300 

1.730,300 

5.73 

Restaurants 

199.500 

70,000 

35.09 

Scientific  J^paratus 

4,483,300 

539.000 

12.02 

Sporting  Goods 

11,110,200 

1,066,700 

9.60 

Stationery,  Book  A  Magazine 

32,127,300 

5,548,000 

17.27 

Stores  A  Ranges 

6,191.500 

807,600 

13.04 

Toilet  Articles  A  Preparations  A  Soap 

24,524,700 

1,405,Uoo 

5.73 

Toy  and  Game 

5,846,100 

868,800 

i4.86 

Trunks  A  Leather  Goods 

45,348,900 

2,282,000 

5.03 

Typewriter  A  Calculating  Kachine 

4,695,900 

830,100 

17.68 

Wool  A  Tam  (Raw) 

12,518,800 

276,000 

2.20 

Unclassified 

172,535.200 

8,314,100 

4.82 

TOTAL 

$  4,844,761,000 

$  258,068,800 

5.356 

Does  not  Include  any  form  of  remuneration  to  Proprietors  and  Firm  Uembers. 
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AVERACE  SALES  FEB  EkPLOTE 


Average  annual  sales  of  employes  In  Chicago  wholesale  estahllshments  are  presented  In  the  following  table, 
ranked  according  to  the  volume  performed.  The  range  Is  great  —  from  $5>250  lo  the  Restaurant  group  to  $1,098,519  in  the 
Live  Stock  group.  Five  trade  groups  report  annual  sales  per  employe  over  $500,000;  6  between  $250,000  and  $500,000; 

19  between  $100,000  and  $250,000;  18  between  $50,000  and  $100,000;  10  between  $25,000  and  $50,000;  and  3  than 

$25,000,  Only  "selling**  employee  were  considered  In  the  preparation  of  these  figures. 


TABLE  XU 


Kind  of  Business 

Total  Sales 

Employes* 

Average  Annual 
Sales  per 

Baoloya 

Live  Stock 

$  526,190,1*00 

479 

$  1,098,519 

Cotton  &  Tam  (Raw) 

5.95'+.000 

6 

992,333 

Hay,  Grain  &  Feed 

174,015,100 

182 

956.127 

Wool  4  Tara  (Raw) 

12,518,800 

14 

594,200 

Iron  4  Steel 

232.355.700 

375 

619,615 

Fertilizer 

822,800 

4ii,4oo 

Coal  4  Wood 

179.324,900 

543 

330.248 

Fish  4  Other  Sea  Food  (Fresh) 

15.373.200 

52. 

295,638 

Fruit  4  Vegetable 

241,495,900 

880 

274,427 

Cement,  Lime  4  Plaster 

20,678.100 

76 

272,080 

Junk 

22,723,300 

88 

258.  a9 

Ice 

3,556.100 

16 

222,256 

Automobile 

143,499,600 

763 

155,073 

Lumber  4  Planing  Mill  Products 

119,693,100 

658 

181,904 

Brick,  Tile,  Etc. 

18.999,700 

112 

169, 64o 

Trunks  4  Leather  Goode 

45.348,900 

272 

166,724 

Fur  4  Fur  Clothing 

18,802,300 

118 

1^,342 

Electrical  Appliances  4  Supplies 

163,968,300 

1,1C4 

i48,522 

Other  Building  Material 

92,475,200 

634 

145,865 

Paper  4  Paper  Goode 

136,527,800 

94s 

144,017 

Cigar  4  Tobacco 

42.897,600 

302 

i42,045 

Meat  4  Poultry 

347,817,300 

2.589 

134,344 

Grocery  4  Delicatessen 

319,604,700 

2,521 

126,777 

Plumbing  4  Heating  Fixtures  4  Supplies 

81,092,900 

695 

116,680 

Gasoline  4  011 

115.439,100 

991 

116,487 

Radio 

.30,212,500 

265 

114,009 

Hardware  4  Agricultural  Implements 

215,740,600 

1.904 

113,309 

Dry  Goods  4  Notions 

292,64;3,700 

2,646 

110.599 

Drug 

76,674,200 

702 

109,223 

Toilet  Articles  4  Preparations  4  Sofp 

24,524,700 

26s 

91,510 

Clothing  4  Furnishings,  Men's  Ready-to-Wear 

38,981,700 

439 

85,797 

Auto  Accessory 

102,036,900 

1.176 

86,766 

Electric  Ice  Equipment 

458,500 

6 

51,417 

Boot  4  Shoe 

30,324,000 

385 

75,764 

Clothing,  Women's 

67,810,500 

881 

76,970 

Jewelry 

59,022,100 

550 

69.438 

Dairy  4  Poultry  Products 

215,003,300 

3,139 

68,494 

Furniture  4  Houeefuralshlngs 

173,009,500 

2,566 

67,424 

Caskets  4  Undertakers'  Supplies 

1,067,200 

16 

66,700 

Musical  Instruments  4  Sheet  Music 

32,526,600 

495 

65,710 

Millinery  4  Artificial  Flowers 

16,194,600 

255 

63,508 

Scientific  Apparatus 

4.453,300 

72 

62,268 

Sporting  Goods 

11,110,200 

150 

61.723 

Toy  4  Game 

5,546,100 

97 

60,269 

Optical  Goode 

4,047,000 

71 

57 <000 

Florists 

16,241,200 

306 

53.076 

Paint,  Varnish,  4  Glass 

34.297,900 

651 

52,685 

Hat  4  Cap,  Men's  4  Boys' 

6,287,700 

136 

46.233 

Photographic  Suqpply  4  Canera 

3,225,700 

70 

46,081 

Confectionery,  Ice  Cream  4  Soft  Drinks 

24,743,300 

554 

44,663' 

Motorcycle  4  Bicycle 

475,600 

11 

43.236 

Hairness  4  Saddlery 

355,000 

9 

42,778 

Stoves  4  Ranges 

6,191,500 

165 

37,524 

Stationery,  Book  4  Magazine 

32,127,300 

905 

35.382 

Art  4  Antique 

4,166,500 

119 

35.013 

Typewriter  4  Calculating  Machine 

4,695.900 

137 

34,277 

Office  Equipment 

27,522,700 

896 

30.717 

Custom  Tailors 

8,565,400 

'  283 

30,266 

BaiKerles 

20,175.300 

S56 

23,569 

Restaurants 

199,500 

38 

5.250 

Unclassified 

172,535.200 

1.171 

147.340 

TOTAL 

$  4,54U,76i,000 

37.143 

$  130.435 

*  Includes  only  employee  engaged  In  selling 
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WHOLESALE  MERCHANDISE  OUTLETS 


iLTSS  k  iXiSLi  t '  OB 
Ul  A  Actlquo* 

Aa:oaokil**,  Truck*  *  Tractors 
Autoaotil*  Part*  k  A£ce**orleB 
Agricultural  lapleaent* 


Bakerr  Product* 

Books*  kagatxu**  ^  StBtion6r7 
Boot*.  Sto«i  *  Other  Pootoear 
Calculating //achines  V  Supplies 
Ca=eras  4  pJ^tcgraBfclc  Supplies 


C>.lldren's  k  fcafaat*'  \.ear 
Clear*.  Cigarette*  4  Tobacco 
Clothing,  yanf*  *  Boy*' 

Coal  »  •soi  1 

Ice  Creaa  4  Soft  Drink* 


Cotton  d  Tam  ‘(Sa») 

Crockery.  China,  d  Glassware 
Drug*.  Checlcals  4  Prescription* 
Cry  Good*  d  Sotlon* 

Xlectrl  *1  Appliances  d  Supplies 


i«t.r 


Fert'il® 

Pist  d  ^^ber  S'-'a  Pood  (Presh) 
ploser*^  plants  d  Seed* 

Pru  t*  d  lut* 

Parilturr 


Par  G:od« 

Gasol  n#  d  Other  petroleum  prod. 
Crocerle*  d  Delicatessen 
riarc»are,  Tool*  d  Machinery 
£ama**  d  Saddlsry 


Hati  d  ^  aps.  Metfi's  d  Boys' 
£ay  Gr  tin  d  Peed  « 

House  Pumlahln^s 
EoT.*ehold  Supplies 
Ice 


Jewelry  d  Silverware 
Junk 

liwe  Stock 

lumber  d  Flanlrg  Mill  Product* 
I  Other  Building  Material* 


Brick,  Tile,  Stc- 

Cement 

lime 

Plastering 

Meal* 


Meat  d  Poultry 
Men's  Pumisnlng* 

Millinery  d  Mllll;ier»'  Supplies 
Milk,  gutter,  Cheese  d  Sggs 
Motorcycles.  Bicycles  d  Access. 


Musical  Znetraaents  d  Supplies 
Office  aqulpoent  d  Supplies 
Optical  Goods 
Paint,  tarnish  d  Glass 
Paper  d  P^er  Goods 


Piece  Goods  -  Cotton 

Piece  Goods  >  B^on 

Piece  Goode  -  Silk 

Piece  Goode  -  wool 

PloBblng  d  Beating  fix.  d  Sup. 


Ladio  Sets  d  Supplies 
Btiher  Goods(excl.tires  d  tubes) 
Scientific  Apparatus  (Prof.  Men) 
Spcrilng  Goods 
Stoves  d  Eanges 


fcilat  Articles  d  preparations 
Te/e  d 

Trufims  A  leather  Goods 
Typewriters  d  Supplies 

Tagetaclee 


Beslery 

eoMc's  Outer  .ear 
Womei's  jbcerecar 
Aocl  d  'arm  (£a») 

Cas£*  d  ';«^erta^r*e  Supplies 


Gottos  d  Gvttvnaeed  products 
Iron  d  *  .e«l 
dectric  Ic«  Z^uipment 
Gaclaes.fied 
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53 

147 

397 

515 

7 

3 

1 

1 

2 

1 

SI 

2 

6 

I 

7 

3 

1 

261 

68 

2 

2 

1 

22 

65 

l4 

2 

2 

1 

1 

1 

2 

1 

1 

31 

69 

303 

81 

9« 

1 

1 

11 

3 

2 

77 

1 

1 

1 

3 

1 

6 

2 

1 

1 

2 

2 

1 

1' 

248 

58 

71 

175 

8 

1 

1 

2 

173 

7 

3 

1 

2 

1 

3 

1 

271 

61 

72 

183 

286 

1 

“3 

6 

1 

1 

6 

3 

1 

1 

2 

1 

1 

16 

6 

20 

12 

7 

'  1 
1 
1 

3 

52 

38 

17 

8 

21 

3 

1 

10 

1 

1 

80 

5 

26 

161 

7 

2 

12 

13 

1 

1 

7 

13 

1 

1 

2 

2 

233 

53 

56 

3 

1 

1 

278 

272 

10 

2 

2 

1 

1 

1 

U 

1 

1 

1 

2 

1 

1 

2 

2 

3 

1 

1 

1 

1 

2 

2 

5 

2 

3 

6 

1 

3 

1 

1 

48 

136 

2 

23 

1 

5 

s6 

4 

159 

2 

2 

3 

2 

4 

4 

2 

3 

2 

2 

1 

57 

160 

38 

105 

166 

1 

1 

1 

'6 

137 

29 

68 

86 

1 

1 

1 

1 

1 

4 

3 

5 

1 

1 

1 

160 

2 

i43 

30 

71 

93 

175 

IS 

3 

3 

1 

2 

1 

1 

3 

1 

8 

3 

2 

1 

4 

1 

2 

1 

14 

1 

1 

2 

2 

2 

2 

7 

3 

2 

1 

1 

6 

5 

1 

8 

1 

1 

1 

14 

60 

2 

3 

21 

29 

1 

1 

3 

28 

L 

1 

3 

2 

— 

38 

115 

77 

25 

57 

49 

2 

1 

1 

1 

*6 

17 

2 

2 

8 

4 

1 

2 

322 

3 

8 

1 

8 

5 

2 

2 

2 

2 

1 

3 

16 

8 

2 

2 

1 

2 

1 

2 

63 

1 

2 

2 

17 

1 

2 

LOS 

20 

1 

2 

119 

45 

129 

25 

341 

5 

1 

52 

13s 

51 

6 

5 

6 

16 

4 

lU 

3 

1 

1 

1 

1 

1 

12 

1 

76 

150 

73 

15 

5 

2 

I 

3 

4 

6 

4 

1 

7 

1 

4 

2 

10 

68 

1 

1 

1 

1 

1 

1 

4 

1 

4 

1 

1 

3 

1 

3 

1 

1 

2 

2 

286 

5 

93 

5 

348 

2 

42 

302 

170 

81 

49 

66 

lUg 

5 

15 

112 

280 

213 

396 

7 

“3 

205 

223 

75** 

254 

4 

4 

29 

64 

63s 

81 

730 

125 

466 

575 

7 

28 

66 

16 

92 

295 

59 

71 

199 

378 

57 

6 

59 

15s 

23 

250 

108 

169 

16 

84 

5 

44 

>*7 

119 

30 

.3 

36 

125 

32 

13 

372 

9.317 

CHICAGO 


KIND  or  Busnrgss 


CLASS  or  COWVODITT 


Arms  d  ApmunitioD 
Art  Goods  d  Antiques 
Automobiles,  Trucks  d  Tractors 
Automobile  Part&  d  Acceecorie* 
Agricultural  Implements 


Bakery  Products 
Books,  Magatines  d  Stationery 
Boote,  Shoes  d  Other  rootwear 
Calculating  Uachinss  ^Sx^pliee 
Cameras  d  Photographic  Supplies 


Children's  d  Infants'  Wear 
Cigars,  Cigarettes  d  Tobacco 
Clothing,  Men's  d  Boys' 

Coal  d  Wood 

Candy,  Ice  Cream  d  Soft  Drinks 


Cotton  d  Yam  (Raw) 

Croekory,  China,  d  Glassware 
Drug!,  Chemical*  d  Prseoription* 
Dry  Goods  d  Notions 
Sleotricod  Appliances  d  Supplies 


Fertiliser 

rich  d  Other  Sea  Food  (Freeh) 
Flowers,  Plants  d  Seeds 
Fruits  d  Nuts 
Furniture 


Fur  Goode 

Gasoline  d  Other  Petroluao  Prod, 
OrooeriOB  d  Dellcatesssn 
Hardware,  Toole  d  Machinery 
Harness  d  Saddlery 


Hats  d  Caps,  Men's  d  Boys' 
Hay,  Grain  d  Feed 
House  Furnishings 
Household  Supplies 
Ice 


Jewelry  d  Silverware 
Junk 

Live  Stock 

Lumber  d  Planing:  Mill  Product • 
Other  Bxilldlng  Materials 


Brick,  Tile,  Etc. 

Cement 

Lime 

Plastering 

Meals 


Meat  d  poultry 

Men's  Furnishings 

Millinety  d  Milliners'  Supplies 

Milk,  Butter,  Cheeee  d  Egg* 

Motorcycles,  Bicycles  d  Access. 


Musical  Instruments  d  Supplies 
Office  Equipment  d  Supplies 
Optical  Goods 
Paint,  Varnish  d  Glass 
Paper  d  Paper  Goods 


Piece  Goode  ->  Cotton 

Piece  Goode  -  Rayon 

Piece  Goods  -  Silk 

Piece  Goode  -  Wool 

Plxasbing  d  Beating  Fix.  d  Sup. 


T<lilet  Articlee  d  Preparationa 

Toya  d  Games 

Trunks  d  Leather  Goode 

l^ewrltera  d  Supplies 

Vegetables 


uomsn's  Hosiery 
Aomen's  Outerwear 
WomeD's  Underwear 
Wool  d  Tam  (Raw) 

Casket  d  Undertaker's  Supplies 


Cotton  d  Cottonseed  Products 
Iron  d  Steel 
Electric  Ice  Equipment 
Unclascified 


t 


Radio  Sets  d  Supplies 
Rubber  Goods(excl.tirs*  d  tubes) 
Scientific  i^paratas  (Prof,  Men) 
Sporting  Goode 
Stovea  d  Ranges 
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average  ahd  actual  ibveftories 

Wholesale  Establishments 


Average  yearly  stock  for  all  wholesale  establishments  in  Chicago  aggregated  $281.4ll.400  or  an  average  of  $38,565  per  establi.l^ 
ment.  The  value  of  stock  on  hand  at  the  end  of  the  year  counted  to  $264,950,000  or  an  average  of  $36,309  per  establishment.  Six  trad, 
groups  show  an  aggregate  average  inventonr  for  the  year  over  $10,000,000;  I5  from  $5,000,000  to  $10,000,000;  22  from  $1  000  000  to 
$5,000,000;  6  from  $500,000  to  $1,000,000;  and  12  less  than  $500,000.  The  lowest  averages  per  establishment  are  in  the  live  stock; 

ic;  and  cenSent.  lime  and  plaster  groups;  while  the  highest  is  reported  in  the  wool  and  yam  group.  All  of  the  lnvento.7  figure,  in 
this  table  are  computed  on  a  coat  basis. 


TABLE  XX 


Kind  of  Business 

Humber  of 

Establisl^ 

meats 

Inventories 

Yearly 

Average 

Actual  -  Dec.  31,  1926 

All  Stores 

Per  Store 

All  Stores 

Per  Store 

Art  A  Antique 

Auto  Accessory 

Automobile 

Bakeries 

Boot  i  Shoe 

Brick.  Tile.  Etc. 

Casket  A  Undertaker.'  S\^liea 

1  Cement.  Lime  A  Plaster 

Cigar  A  Tobacco 

Clothing  A  Turnishlngs.  Men's  Beady-to-Wear 

Clothing.  Women's 

Coal  A  Wood 

Confectionery.  Ice  Cream  A  Soft  Drinks 

Cotton  A  Yam  (Haw) 

Custom  Tailors 

Dairy  A  Poultry  Products 

Drug 

Dry  Goods  A  Notions 

Electrical  Appliances  A  Supplies 

I  Electric  Ice  Equipment 

Pertillzer 

Pish  A  Other  Sea  food  (fresh) 
florists 

fruit  A  Vegetable 
fur  A  fur  Clothing 
furniture  A  Bousefumishlngs 

Gasoline  A  Oil  ^ 

Grocery  A  Delicatessen 

Hardware  A  Agricultural  Inqjlements 

Harness  A  Saddlery 

Hat  A  Cap.  Men's  A  Boys' 

Hay.  Grain  A  feed 

Ice 

Iron  A  Steel 

Jewelry 

Junk 

Live  Stock 

Luinber  A  Planing  Mill  Products 

Meat  A  Poultry 

Millinery  A  Artificial  flowers 

Motorcycle  A  Bicycle 

Musical  Instruments  A  Sheet  Music 

Office  Equipment 

Optical  Goods 

Other  Building  Material 

Paint.  Varnish  A  Glass 

P^er  A  Paper  Goods 

Photographic  Supply  A  Camera 

Plumbing  A  Heating  fixtures  A  Supplies 

1  Radio 

Restaurants 

Scientific  Apparatus 

Sporting  Goods 

Stationery.  Book  A  Magazine 

Stoves  &  Ranges 

Toilet  Articles  4  Preparations  4  Soap 

Toy  4  Game 

Trunks  4  Leather  Goods 

I  ^Tpewrlter  4  Calculating  Machine 

Wool  4  Tara  (Raw) 

Dhclasslfied 

TOTAL 

?7 

24; 

95 

S 

5 

11 

94 

168 

223 

236 

133 

7 

37 

161 

158 

509 

4 

28 

56 

405 

6S 

125 

366 

484 

5 

22 

88 

248 

58 

71 

176 

234 

56 

u? 

136 

23 

173 

86 

159 

16 

160 

60 

3 

21 

29 

87 

28 

63 

17 

108 

30 
•12 

325 

7.297 

$  645.100 

10.425.000 

9.512.500 

1.231.100 

4.609.100 
2.071.700 

100.100 

56.500 

2.709.000 

3.986.900 

5.063.500 

3.918.800 

1.421.800 

111.700 
1.058.400 

9.100.200 

5.925.300 
26.4io.6oo 

8.539.600 

74.700 
38.800 

681.100 

1.961.300 

3.557.700 
4.886,400 

18,680,900 

5.254.500 

22.133.200 

12.414.900 
29,200 

933,400 

4.332.700 
17,800 

7,037,700 

15.164.200 

1.331.700 
200 

9.534.200 
9,o4o,800 

1.540.300 

71.700 
6,025,400 

2.890.100 

304.600 

6.463.400 

4.737.100 

7.768.400 

365.200 

7.405.100 
2,628,000 

16,500 

564.800 

1.890.900 

4.973.700 

609.100 

1.806.700 
1,345,000 
5,084,100 

394.600 

2.558.200 

7.760.200 

t281j4ll,400 

♦  17.435 

42,206 

100,132 

15,988 

107,188 

47,084 

20,020 

5.136 

28,819 

22,706 

23.732 

16.605 
10.690 
15.957 

28.605 
56.523 
37,502 
51.887 
40,092 
18,675 
9.700 

24.325 

35.023 

8,784 

61,853 

29,937 

42,036 

60,490 

25,651 

5,840 

42,427 

66.657 

1,271 

79,974 

6l,l46 

22,960 

54,172 

38,636 

27.505 

23,900 

125.529 

21,251 

21.939 

37.361 

55.083 

48,858 

22.825 

46,282 

43. 800 

5.500 

26,895 

65,203 

57.169 

21,754 

28,678 

19.118 

47,075 

13.153 

213,183 

23.878 

*38,565 

*  573,500 

9.552.800 

8.253.100 

1.371.700 
4,227,000 

1.569.700 

85,100 

55,200 

2.822.100 
3.659,000 
4,654,400 
5,001,600 

1.332.800 

116,900 

999.600 

10.249.800 

5.713.300 
26,002,900 

8.865.700 
74.800 
76,000 

948,400 

1,602,500 

4.369.300 

1.771.100 

15.481.600 

3.814.300 

22.494.700 

12.136.800 

33.700 

928.500 

4.118.900 
11,000 

5,027,600 

11.848.700 

1.319.600 
200 

9,494,200 

9.660.900 

1.352.100 

83.700 

5.988.700 

2.597.900 
513.100 

4.909.400 

4.755.800 

7.966.100 
,  375,300 

6.893.400 

2.657.900 

16.500 
606,000 

1.845,300 

4.573.100 

582.800 

1.893.100 

1.663.900 
3,670,700 

403.800 
2,^6,800 
8,4i5,6oo 

$264,950,000 

$15,500 

38.675 

86.875 

17,814 

98.302 

35.675 

17.020 

5.018 

30.022 

20.872 

21.780 

21.193 

10.021 

16.700 

27.016 

63.663 

36,160 

51,086 

41,623 

18.700 

19,000 

33,871 

28,616 

10,788 

22,419 

24,810 

30.514 

6l,46l 

25.076 

6.740 

^.205 

63.368 

786 

57,132 

47,777 

22,752 

53.94^ 

4i,2s6 

24,145 

27,900 

124,765 

21,308 

22,309 

28.378 

55.300 

50,101 

23.456 

43,084 

44,298 

5.500 

28.857 

63,631 

52,564 

20,8i4 

30,049 

97,876 

33.988 

13,460 

213.900 

25.894 

$36,309 

- - 1 
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VOLUME  OF  WHOLESALE  BUSINESS  -  I926 
(By  Commodities) 


TABLE  XXI 


Class  of 

Commodity 

Number  of 
Outlets 

Amount  of 
Sales  $ 

Per  Cent 
of  Total 

Arms  8c  Ammunition 

7 

1,492.400 

.03^ 

Art  Goods  &  Antique 

U5 

4,233.600 

.09 

Automobiles,  Trucks  &  Tractors 

103 

13s, 498, 100 

2.56 

Automobile  Parts  &  Accessories 

336 

104.923,500 

2.16 

Agricultural  Implements 

7 

175,900 

- 

Bakery  Products 

59 

21, 505,,  100 

.^5 

Books,  Magazine  &  Stationery 

110 

31.730,700 

.65 

Boots,  Shoes  &  Other  Footwear 

U9 

29,505,900 

.61 

Calculating  Machines  &  Supplies 

11 

1,650,400 

.03 

Cameras  &  Photographic  Supplies 

31 

3.600,300 

.07 

Children's  &  Infants'  Wear 

67 

6,634.500 

.14 

Cigars,  Cigarettes,  Tobacco  & 

Smoking  Supplies 

113 

>*3,306,700 

.89 

Clothing,  Men's  &  Boys' 

lUs 

25,695,500 

.59 

Coal  &  Wood 

263 

173.936. 800 

3.59 

Confectionery,  Ice  Cream  &  Soft  Drinks 

160 

26.969,100 

.56 

Cotton  &  Yarn  (Raw) 

13 

6,057,200 

.13 

Crockery,  China  &  Glassware 

so 

15,926,200 

.33 

Drugs,  Chemicals  &  Prescriptions 

179 

67.940.500 

l.4o 

Dry  Goods  &  Notions 

77.302.000 

1.60 

Electrical  Appliances  &  Supplies 

269 

164,176,500 

3.3? 

Fertilizer 

21 

1.953.600 

.04 

Fish  8c  Other  Sea  Food  (Fresh) 

3^ 

15,^99,800 

.32 

Flowers,  Plants  &  Seeds 

59 

15.657.500 

.32 

Fruits  8c  Nuts 

307 

104.695.700 

2.16 

Furniture  (House) 

255 

55,627,600 

1.21 

Pur  Goods 

83 

19.143,100 

.40 

Gasoline  &  Other  Petroleum  Products 

147 

115,506,100 

2.35 

Groceries  &  Delicatessen 

397 

316.756.500 

6.54 

Hardware,  Tools  &  Machinery 

515 

209.836.600 

H.33 

Harness  &  Saddlery 

7 

356,900 

.01 

Hats  8c  Caps,  Men's  &  Boys' 

31 

6,037.200 

.12 

Hay,  Grain  &  Feed 

69 

17^.956,100 

3.61 

Housefurnishings 

303 

9^.  556. 900 

1.95 

Household  Supplies 

SI 

6,654.500 

.14 

Ice 

98 

6,796,200 

.14 

Jewelry  8c  Silverware 

271 

60,304,900 

1.24 

Junk 

61 

22,724,700 

.^7 

Live  Stock 

72 

526.190,400 

10.56 

Lumber  &  Planing  Mill  Products 

183 

122.915,700 

2.54 

Other  Building  Materials 

2S6 

93,364,200 

1.93 

Brick,  Tile,  Etc. 

52 

15,062,000 

.37 

Cement 

38 

22.159.600 

.46 

Lime 

17 

2,475,300 

.05 

Plaster 

S 

150,500 

Meals 

21 

923,000 

.02 

Meat  &  Poultry 

27s 

3.30.100.600 

6.51 

176 


TiffiLS  XXI  (Continued) 


Class  of 

Commodity 

Number  of 
Outlets 

Amount  of 
Sales  $ 

Per  Cent 
of  Total 

Men's  Furnishings 

^9? 

21,250,200 

Millinery  &  Milliners'  Supplies 

64 

16,389,300 

Milk,  Butter,  Cheese  &  Eggs 

272 

226,105,400 

4.67 

Motorcycles,  Bicycles  &  Accessories 

10 

435,500 

.01 

M\isical  Instruments  &  Supplies 

57 

25,649,000 

.59 

Office  Equipment  &  Sux>plies 

160 

25,552,700 

-59 

Optical  Goods 

35 

4,246,100 

.09 

Paint,  Veumish  &  Glass 

105 

33.U39.‘W0 

Paper  A  Taper  Goods 

1S6 

127,555,000 

2.64 

Piece  Goods  -  Cotton 

1U3 

104,291,700 

2.15 

Piece  Goods  -  Rayon 

30 

7.227,300 

.15 

Piece  Goods  -  Silk 

71 

40,026,200 

.53 

Piece  Goods  -  Wool 

93 

36,305,100 

.75 

Plumbing  &  Heating  Fixt’rres  &  Supplies 

175 

53,500,100 

1.73 

'Radio  Sets  &  Supplies 

115 

34,315.500 

.71 

Rubber  Goods  *(Not  incl. tires  A  tubes) 

77 

24,299,900 

.50 

Scientific  Apparatus  (Used  by  Professi 
al  Men) 

on- 

25 

4,415,500 

.09 

Sporting  Goods 

57 

11,944,000 

.25 

Stoves  A  Ranges  (incl.  coal,  elec., 
gas  A  oil) 

49 

6,692,500 

.14 

Toilet  Articles  A  Prep.  A  Soap 

119 

32,715.500 

.65 

Toys  A  Games 

“*5 

7,329.500 

.15 

Trunks  A  Leather  Goods 

129 

44,609,000 

.92 

Typewriter  A  Supplies 

2,659.200 

.05 

Vegetables 

34i 

125,596,100 

24,455,500 

2.66 

Women's  Hosiery 

76 

.51 

Women's  Outerwear 

150 

37.145,000 

•77 

Women's  Underwear 

73 

20,371.700 

.42 

Wool  A  Yarn  (Raw) 

15 

13,o44,4oo. 

.27 

Caskets  A  Undertakers'  Supplies 

5 

1,067,200 

.02 

Cotton  A  Cottonseed  Products 

5 

2,291,300 

.05 

Iron  A  Steel 

93 

231,975,900 

>*.79 

Electric  Ice  Equipment 

5 

1,055,500 

.02 

Variety  Store 

3 

254,300 

.01 

Unclassified 

345  

161. 324.300 

3.33 

TOTAL 

9.317 

$4,544,761,000 

lOO.OOjJ 
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SALES  THROUGH  INDEPENDENTLI  OWNED  STORES 
All  Stores  -  Chicago 


Annual  Sales 


No.  of 
Stores 

Per  Cent 
of  Total 

Sales 

Per  Cent 
of  Total 

I 

II 

III 

IV 

1. 

Less  than 

$5,000 

2. 

5,000  to  9 

,999 

3. 

10,000  to 

24,999 

4. 

25,000  to 

49,999 

5. 

50,000  to 

99,999 

6. 

100,000  to 

.  249,999 

7. 

250,000  to 

1  499,999 

8. 

500,000  to 

.  999,999 

9. 

1,000,000 

to  4,999,999 

10. 

5,000,000 

and  over 

Total 


9,737 

27.98 

6,039 

17.56 

10,182 

29.26 

5,232 

15.04 

2,083 

5.99 

989 

2.84 

336 

.97 

106 

.30 

77 

.22 

14 

.04 

34,795 

100.00 

$  20,547,700  1.65 

45,703,100  3.67 

157,927,300  12.68 

174,974,200  14.05 

139,071,200  11.17 

148,616,400  11.93 

117.197.500  9.41 

70,703,600  5.68 

139,462,800  11.20 

231.254.500  18.56 

$1,245,458,100  100.00 
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I 


SALES  THKODGH  INDEPENDENTLY  OWNED  STORES 
Art  &  Antique 


Animal  Sales 

No.  of 
Stores 

Per  Cent 
of  Total 

Sales 

Per  Cent 
of  Total 

I 

II 

III 

IV 

1.  Less  than  $6,000 

60 

38.22 

$118,500 

3.76 

2.  5,000  to  9,999 

33 

21.02 

231,000 

7.34 

3.  10,000  to  24,999 

32 

20.38 

604,000 

16.02 

4.  26,000  to  49,999 

12 

7.64 

411,800 

13.09 

5.  60,000  to  99,999 

13 

8.28 

976,800 

31.04 

6.  100,000  and  orer 

7 

4.46 

904,900 

28.76 

Total 

157 

100.00 

$5,147,000 

100.00 

0  10  20 

30 

PER  CENT 

40  50  60 

70  80 

90  lOO 

I _ I _ I _ I _ I _ I - 1 - 1 - 1 - 1 - 1 
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STORES 

COL.  II. 


SALES 

COL.  IV. 


Autogioblle 


Annual  iSales 

No.  of 
Stores 

Per  Cent 
of  Total 

Sales 

Per  Cent 
of  Total 

I 

II 

III 

IV 

1.  Less  than  $6,000 

12 

4.15 

$36,200 

.06 

2.  6,000  to  9,999 

8 

2.77 

51,400 

.09 

3.  10,000  to  24,999 

31 

10.73 

470,400 

.80 

4.  25,000  to  49,999 

38 

13.15 

1,261,700 

2.13 

5.  50,000  to  99,999 

43 

14.87 

3,066,000 

5.18 

6.  100,000  to  249,999 

74 

25.61 

11,442,900 

19.34 

7.  250,000  to  499,999 

66 

22.84 

24,346,500 

41.15 

8.  600,000  to  999,999 

10 

3.46 

7,064,300 

11.94 

9.  1,000,000  and  over 

7 

2.42 

11,421,400 

19.31 

Total 

289 

100.00 

$69,160,800 

100.00 

0  10  20 

30 

PER  CENT 

40  50  60 

70  80 

90  too 
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SALES  THROUGH  INDEPENDENTLY  OWNED  STORES 
Automobile  Accessory 


Annual  Sales 

No.  of 
Stores 

Per  Cent 
of  Total 

Sales 

Per  Cent 
of  Total 

I 

II 

III 

IV 

1.  Less  than  $5,000 

281 

36.88 

$615,600 

3.44 

2.  5,000  to  9,999 

137 

17.98 

950,100 

5.31 

3.  10,000  to  24,999 

180 

23.62 

2,831,000 

15.81 

4.  25,000  to  49,999 

87 

11.42 

2,937,500 

16.41 

5.  50,000  to  99,999 

50 

6.56 

3,352,000 

18.71 

6.  100,000  to  249,999 

16 

2.10 

2,442,400 

13.64 

7.  250,000  tb  499,999 

7 

.92 

2,285,500 

12.76 

8.  600,000  and  over 

4 

.52 

2,491,600 

13.92 

Total 

762 

100.00 

$17,905,700 

100.00 

0  to  20 

1  1  1 

30 

! 

PER  CENT 

40  50  60 

1  1  1 

70  80 

t  1 

90  ICO 

t  1 

» 

2 

3  -4 

5  6  78 

STORES 

COL.  1 1 


SALES 

COL  IV. 


1  2. 

3 

A 

5 

6  7 

d 

Bakery 

No.  of 

Per  Cent 

Per  Cent 

Annual  Sales 

Stores 

of  Total 

Sales 

of  Total 

I 

II 

III 

IV 

1.  Less  than  $5,000 

169 

12.65 

$474,600 

1.36 

2.  5,000  to  9, 

999 

226 

16.92 

1,663,200 

4.78 

3.  10,000  to  24,999 

619 

46.33 

9,936,400 

28.55 

4.  25,000  to  49,999 

260 

19.46 

8,543,200 

24.54 

5.  50,000  to  99,999 

49 

3.67 

3,058,700 

8.79 

6.  100,000  to 

249,999 

9 

.67 

1,143,300 

3.28 

7.  250,000  to 

499,999 

- 

— 

— 

— 

8.  500,000  and 

over 

4 

.30 

9,988,100 

28.70 

Total 

1,336 

100.00 

$34,807,500 

100.00 

PER  CENT 

0 

lO  20 

1  1 

30  40 

1  1 

50  60 

1  1 

70  80 

1  1 

90  100 

1  I 

1 

E 

3 

A  5  6 

COL.  I  1. 
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SALES  THROUGH  INDEPENDENTLY  OWNED  STORES 


Boot  &  Shoe 


Annml  Sales 

No.  of 
Stores 

Per  Cent 
of  Total 

Sales 

Per  Cent 
of  Total 

I 

II 

III 

IV 

1.  Less  than  $5,000 

205 

27.25 

$412,400 

2.41 

2.  5,000  to  9,999 

125 

16.78 

946,500 

5.53 

3.  10,000  to  24,999 

218 

29.27 

3,584,100 

20.94 

4.  25,000  to  49,999 

145 

19.46 

4,911,200 

28.70 

5.  50,000  to  99,999 

34 

4.56 

2,223,300 

12.99 

6.  100,000  to  249,999 

15 

2.01 

1,864,300 

10.89 

7.  250,000  and  over 

5 

.67 

3,173,100 

18.54 

Total 

745 

100.00 

$17,114,700 

100.00 

0  10  20 

30 

PER  CENT 

40  50  60 

]  1  ( 

70  80 

1  1 

90  /OO 

1 } 

1 

Z 

3 

4 

5  67 

STORES 

COL.  II. 
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SALES 

COL. IV. 


I  e 


BLtildlnR  Material 


Annual  Sales 

No.  of 
Stores 

Per  Cent 
of  Total 

Sales 

Per  Cent 
of  Total 

I 

II 

III 

IV 

1.  Less  than  $5,000 

33 

12.99 

$76,700 

.16 

2.  5,000  to  9,999 

25 

9.84 

168,400 

.36 

3.  10,000  to  24,999 

25 

9.84 

391,600 

.83 

4.  25,000  to  49,999 

35 

12.99 

1,143,700 

2.43 

5.  50,000  to  99,999 

29 

11.42 

2,113,000 

4.49 

6.  100,000  to  249,999 

55 

21.66 

8,736,100 

18.58 

7.  250,000  to  499,999 

31 

12.20 

11,087,100 

23.58 

8.  500,000  to  999,999 

15 

5.91 

10,014,100 

21.29 

9.  1,000,000  and  over 

8 

3.15 

13,296,700 

28.28 

Total 

254 

100.00 

$47,027,400 

100.00 

0  10  20 

1  1  1 

30  40 

1  1 

PER  CErNJT 

50  60 

70  80 

90  100 

i  2 

3  4 

5 

6  7 

e  9 

COL  II. 


SALES 

COL.  IV. 


S/lLES  through  independently  OiVNED  STORES 


Cigar  &  Tobacco 


No.  of 

Per  Cent 

Per  Cent 

Annml  Sales 

Stores 

of  Total 

Sales 

of  Total 

I 

II 

III 

IV 

1.  Less  than  $5,000 

.482 

41.19 

$1,139,600 

7.95 

2.  6,000  to  9,999 

279 

23.85 

1,917,200 

13.37 

3.  10,000  to  24,999 

290 

24.79 

4,435,800 

30.92 

4.  25,000  to  49,999 

102 

8.72 

3,374,500 

23.53 

5.  50,000  to  99,999 

10 

.85 

564,200 

3.95 

6.  100,000  and  over 

7 

.60 

2,910,600 

20.30 

Total 

1,170 

100.00 

$14,539,900 

100.00 

PER  CENT 

0  10  zo 

\ 1  1 

o . 

50  60 

1  i 

70  80 

1_ i 

90  lOO 

1_ 1 

STORES 
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56 


SALES 

COL.  IV. 


1  Z 

O 

4 

5 

6 

Clothing  - 

Women  *  s 

No.  of 

Per  Cent 

Per  Cent 

Annual  Sales 

Stores 

of  Total 

Sales 

of  Total 

I 

II 

III 

IV 

1.  Less  than  $5,000 

146 

19.52 

$416,400 

.75 

2.  6,000  to  9,999 

95 

12.70 

686,500 

1.24 

3.  10,000  to  24,999 

205 

27.41 

3,370,800 

6.07 

4.  25,000  to  49,999 

111 

14.84 

3,914,600 

7.06 

5.  50,000  to  99,999 

90 

12.03 

6,444,900 

11.61 

6.  100,000  to  249,999 

69 

9.22 

10,066,000 

18.13 

7.  250,000  to  499,999 

14 

1.87 

6,389,000 

9.71 

8.  500,000  to  999,999 

10 

1.34 

5,850,300 

10.54 

9.  1,000,000  and  over 

8 

1.07 

19,582,400 

54.90 

Total 

748 

100.00 

$65,520,900 

100.00 

PER  CENT 

0  10  20 

1  1 

30  40 

1  1 

50  60 

70  60 

1  .  1. 

90  lOO 
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SALES  THROUGH  INDEPENDENTLY  OftllED  STORES 
Clothing  &  Furnishings  -  Men*s  Readv-to-Wear 


Annual  Sales 


1.  Less  than  $5,000 

2.  6,000  to  9,999 

3.  10,000  to  24,999 

4.  25,000  to  49,999 

5.  50,000  to  99,999 

6.  100,000  to  249,999 

7.  250,000  to  499,999 

8.  500,000  to  999,999 

9.  1,' 000, 000  and  over 

Total 


O 


10  20 


3.  of 

Per  Cent 

Per  Cent 

iores 

of  Total 

Sales 

of  Total 

I 

II 

III 

IV 

172 

17.42 

$429,700 

.79 

139 

14.07 

956,000 

1.74 

281 

28.44 

4,628,200 

8.44 

209 

21.15 

7,130,400 

13.01 

108 

10.93 

7,190,200 

13.11 

50 

5.06 

6,779,800 

12.37 

21 

2.13 

7,433,400 

13.56 

4 

.40 

2,572,700 

4.69 

4 

.40 

17,706,500 

52  .‘29 

988 

100.00 

PER  CENT 

$54,825,700 

100.00 

30 

1 

40  50  60 

i  1  1 

70  80 

1  t 

90  lOO 

1  1 

3 

4 

5  6  7 

STORES 

COL.M 


SALES 

COL.  IV. 


I 


12  3  4 

5 

6  7 

8  9 

Coal. 

Wood  &  Ice 

No.  of 

Per  Cent 

Per  Cent 

Annual  Sales 

Stores 

of  Total 

Sales 

of  Total 

I 

II 

III 

IV 

1.  Less  than  $5,000 

229 

41.56 

$524,900 

1.80 

2.  5,000  to  9,999 

86 

15.61 

570,400 

1.95 

3.  10,000  to  24,999 

75 

13-.61 

1,166,600 

3.99 

4.  25,000  to  49,999 

50 

9.07 

1,780,000 

6.09 

5.  50,000  to  99,999 

33 

5.99 

2,353,500 

8.05 

6.  100,000  to  249,999 

45 

8.17 

7,096,800 

24.28 

7.  250,000  to  499,999 

24 

4.36 

8,546,400 

29.24 

8.  500,000  to  999,999 

6 

1.09 

3,796,000 

12.99 

9.  1,000,000  and  over 

3 

.54 

3,395,300 

11.61 

Total 

551 

100.00 

$29,229,900 

100.00 

lO 


20 

I 


30 

I 


PER  CENT 
40  50  60 


70 

I 


80 

I 


90 

I 


100 


6  7  89 


STORES 

COL.  II. 
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SALES  THROUGH  INDEPENDENTLI  OWNED  STORES 


Confectionery.  Ice  Cream  &  Soft  Drink 


Annvial  Sales 

No.  of 
Stores 

Per  Cent 
of  Total 

Sales 

Per  Cent 
of  Total 

I 

II 

III 

IV 

1.  Less  than  $5,000  ' 

1,622 

56.32 

$1,368,600 

6.40 

2.  5,000  to  9,999 

573 

19.90 

3,921,800 

18.48 

3.  10,000  to  24,999 

519 

18.02 

7,762,300 

36.58 

4.  25,000  to  49,999 

131 

4.55 

4,094,300 

19.30 

5.  50,000  to  99,999 

21 

.73 

1,219,200 

5.75 

6.  100,000  to  249,999 

11 

.38 

1,664,600 

7.85 

7.  250,000  and  over 

3 

.10 

1,195,800 

5.64 

Total 

2,880 

100.00 

$2i;216,600 

100.00 

0  10  20 

30 

PER  CENT 

40  50  60 

70  80 

90  100 
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SALES 

COL  .  IV. 


10 

I 


20 


30 

L 


40 

L 


50 

L 


60 


70 

i 


80 

I 


1  2 

3 

4  5 

6  7 

Custom  Tailor 

No.  of 

Per  Cent 

Per  Cent 

Annual  Sales 

Stores 

of  Total 

Sales 

of  Total 

I 

II 

III 

IV 

1.  Less  than  $5,000 

468 

66.32 

$844,700 

3.29 

2.  5,000  to  9,999 

91 

10.95 

602,300 

2.35 

3.  10,000  to  24,999 

127 

15.28 

2,078,800 

8.10 

4.  25,000  to  49,999 

78 

9.39 

2,687,900 

10.47 

5.  50,000  to  99,999 

42 

5.05 

2,744,500 

10.69 

6.  100,000  to  249,999 

16 

1.81 

2,631,200 

10.25 

7.  250,000  to  499,999 

6 

.60 

1,475,600 

5.75 

8.  500,000  and  over 

5 

.60 

12,606,500 

49.10 

Total 

831 

100.00 

$25,671,500 

100.00 

PER  CENT 

90 

i 


100 
_ I 


STORES 

COL.  1 1. 


SALES 

COL.  IV. 


8 


5 
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SALES  THROUGH  INDEPENDEUTLY  Or^ED  STORES 


Dairy  &  Poviltry  Product 


No.  of 

Per  Cent 

Per  Cent 

Annual  Sales 

Stores 

of  Total 

Sales 

of  Total 

I 

II 

III 

IV 

1.  Less  than  $5,000 

48 

29.46 

$88,500 

.51 

2.  5,000  to  9,999 

28 

17.18 

201,400 

1.16 

3.  10,000  to  24,999 

30 

18.40 

487,700 

2.80 

4.  25,000  to  49,999 

13 

7.98 

403,800 

2.32 

5.  50,000  to  99,999 

15 

9.20 

1,016,300 

5.84 

6.  100,000  to  249,999 

10 

6.13 

1,716,500 

9.86 

7.  250,000  to  499,999 

9 

5.52 

3,159,500 

18.14 

8.  500,000  to  999,999 

6 

3.68 

4,336,800 

24.90 

9.  1,000,000  and  over 

4 

2.45 

6,004,400 

34.47 

Total 

163 

100.00 

$17,414,900 

100.00 

PER  CENT 

0  10  EO  30  40  50  60  70  SO  90  lOO 

I _ I _ I _ I - 1 - -L - 1 - ! - 1 - 1 - 1 


I  2  3  456789 


1234  5  6 

7 

6 

e 

Deoartment 

No.  of 

Per  Cent 

Per  Cent 

'Annxial  Sales 

Stores 

of  Total 

Sales 

of  Total 

I 

II 

III 

IV 

1.  5,000  to  99,999 

4 

15.38 

$200,700 

.14 

2.  100,000  to  249,999 

4 

15.38 

686,600 

.45 

3.  250,000  to  499,999 

5 

19.24 

1,794,800 

1.18 

4.  500,000  to  999,999 

— 

- 

— 

— 

5.  1,000,000  and  over 

13 

50.00 

148,795,400 

98.23 

Total 

26 

100.00 

$151,477,500 

100.00 

PER  CENT 

0  10  20 
\ I_ L  ■  ■ 

30  40 
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50  67 
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70  80 
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SALES  THROUGH  INDEPENDENTU  OWNED  STORES 


Drug 


Annxxal  Sales 

No.  of 
Stores 

Per  Cent 
of  Total 

Sales 

Per  Cent 
of  Total 

I 

II 

III 

IV 

1.  Less  than  $5,000 

133 

7.77 

$279,800 

.53 

2.  5,000  to  9,999 

133 

7.77 

991,900 

1.86 

3.  10,000  to  24,999 

640 

37.41 

11,192,200 

21.00 

4.  25,000  to  49,999 

606 

35.42 

20,514,600 

38.48 

5.  50,000  to  99,999 

156 

9.12 

10,075,800 

18.91 

6.  100,000  to  249,999 

34 

1.99 

4,811,800 

9.03 

7.  250,000  to  499,999 

4 

.23 

1,272,700 

2.39 

8.  500,000  and  over 

5 

.29 

4,154,900 

0 

7.80 

Total 

1,711 

100.00 

$53,293,700 

100.00 

0  10  20 

30 

PER  CENT 

40  50  60 

70  80 

eo  100 
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Dry  Goods  &  Notions 


Annual  Sales 


1.  Less  than  $5,000 

2.  5,000  to  9,999 

3.  10,000  to  24,999 

4.  25,000  to  49,999 

5.  50,000  to  99,999 

6.  100,000  to  249,999 

7.  250,000  to  499,999 

8.  500,000  and  over 

Total 


0  10  20 
I_ 1_ l 


No.  of 

Per  Cent 

Stores 

of  Total 

I 

II 

420 

26.97 

310 

19.91 

454 

29.16 

206 

13.23 

96 

6.17 

44 

2.83 

20 

1.28 

7 

.45 

1,557 

100,00 

PER  CENT 

30 

40  50 

J > I_ L 


Sales 

Per  Cent 
of  Total 

III 

IV 

$930,600 

1.90 

2,402,100 

4.89 

6,896,200 

14.04 

7,083,100 

14.42 

6,425,600 

13.08 

6,046,600 

12.31 

6,937,500 

14.13 

12,385,700 

25.23 

$49,107,400 

100.00 

70  80  90  too 

A  i_ t  -  .j 


SALES  THROUGH  INDEPENDENTLI  OWNED  STORES 


Electrical  Appliance  &  Supply 


Aimvial  Sales 

No.  of 
Stores 

Per  Cent 
of  Total 

Sales 

Per  Cent 
of  Total 

I 

II 

III 

IV 

1.  Less  than  $5,000 

72 

31.72 

$147,300 

1.77 

2.  6,000  to  9,999 

26 

11.45 

179,600 

■2.15 

3.  10,000  to  24,999 

49 

21.59 

785,700 

9.43 

4.  25,000  to  49,999 

42 

18.50 

2,086,400 

25.03 

6.  50,000  to  99,999 

20 

8.81 

1,445,700 

17.35 

6.  100,000  to  249,999 

14 

6.17 

1,984,800 

23.81 

7.  250,000  and  over 

4 

1.76 

1,705,100 

20.46 

Total 

227 

100.00 

$8,334,600 

100.00 

O 

O 

O 

30 

PLR  CENT 

40  50  60 

70  80 

90  100 

I _ I _ I _ I _ I - 1 - 1 - 1 - 1 - 1 - 1 


I  Z  3  4  5  6  7 


Florist 


No.  of 

Per  Cent 

Per  Cent 

Annual  Sales 

Stores 

of  Total 

S€Lles 

of  Total 

I 

II 

III 

IV 

1.  Less  than  $5,000 

133 

31.89 

$301,300 

3.90 

2.  5,000  to  9,999 

81 

19.42 

578,800 

7.48 

3.  10,000  to  24,999 

124 

29.74 

1,879,700 

24.31 

4.  25,000  to  49,998 

46 

10.79 

1,528,000 

19.76 

5.  50,000  to  99,999 

23 

5.52 

1,489,100 

19.26 

6.  100,000  and  over 

11 

2.64 

1,956,200 

25.29 

Total 

417 

100.00 

$7,733,100 

100.00 

• 

PER  CENT 
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SALES  THROUGH  INDEPENDENTLY  OWNED  STORES 


Fruit  &  Vegetable 


Annual  Sales 

No.  of 
Stores 

Per  Cent 
of  Total 

Sales 

Per  Cent 
of  Total 

I 

II 

III 

IV 

1.  Less  than  $5,000  ^ 

2.  5,000  to  9,999 

201 

23.13 

$507,600 

3.96 

173 

19.91 

1,236,300 

9.63 

3.  10,000  to  24,999 

367 

42.23 

5,726,800 

44.63 

4.  25,000  to  49,999 

101 

11.62 

3,316,200 

25.84 

5.  50,000  to  99,999 

22 

2.53 

1,423,700 

11.10 

6,  100,000  and  over 

1  5 

.58 

621,100 

4.84 

Total 

869 

100.00 

$12^831,700 

100.00 

o  10 

I_ L 


PER  CENT 

20  30  40  50  60  70  80  OO  100 
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5T0RE5 

cot.  II, 


SALES 

COL.  IV. 


Fvu*  &  Fur  Clothing 


No.  of 

Per  Cent 

Per  Cent 

Annual  Sales 

Stores 

of  Total 

Sales 

of  Total 

I 

II 

III 

IV 

1.  Less  than  $5,000 

26 

13.07 

$52,700 

.47 

2.  5,000  to  9,999 

19 

9.55 

127,200 

1.14 

3.  10,000  to  24,999 

45 

22.60 

713,600 

6.39 

4.  25,000  to  49,999 

43 

21.61 

1,509,700 

13.51 

5.  50,000  to  99,999 

33 

16.58 

2,164,700 

19.38 

6.  100,000  to  249,999 

27 

13.57 

4,280,200 

38.32 

7.  250,000  and  over 

6 

3.02 

2,322,900 

20.79 

Total 

199 

100.00 

$11,171,000 

100.00 

- 

PER  CENT 
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STORES 
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M 
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1S8  - 


SALES  THROUGH  INDEPENDENTLY  OWNED  STORES 
Ftmaiture  &  House  Fxrrnishing 


Anmial  Sales 


1.  Less  than  $5,000 

2.  5,000  to  9,999 

3.  10,000  to  24,999 

4.  25,000  to  49,999 

5.  50,000  to  99,999 

6.  100,000  to  249,999 

7.  250,000  to  499,999 

8.  500,000  to  999,999 

9.  1,000,000  and  over 

Total 


0  10  20 
J_ I 


No.  of 

Per  Cent 

Stores 

of  Total 

I 

II 

287 

26.83 

163 

15.23 

262 

24.49 

145 

13.55 

113 

10.56 

76 

7.10 

12 

1.12 

8 

.75 

4 

.37 

1,070 

100.00 

PER  CENT 

30 

1 

40  50 

1_ 1 

Sales 

Per  Cent 
of  Total 

III 

IV 

$611,000 

1.37 

1,169,400 

2.62 

4,077,200 

9.15 

5,036,700 

11.30 

7,521,800 

16.87 

11,069,100 

24.83 

3,881,100 

8.71 

4,902,800 

11.00 

6,305,300 

14.15 

$44,574,400 

100.00 

70  80 

90  100 

J_ S_ I 


STORES 

COL  II. 


SALES 

COL.  IV. 


12  3  4 

5 

6 

7  8 

9 

Gasoline  & 

Oil 

No.  of 

Per  Cent 

Per  Cent 

Annual  Sales 

Stores 

of  Total 

Sales 

of  Total 

I 

II 

III 

IV 

1.  Less  than  $5,000 

290 

31.52 

$738,900 

5.53 

2.  5,000  to  9,999 

204 

22.17 

1,401,600 

10.50 

3.  10,000  to  24,999 

268 

29.13 

4,103,900 

30.75 

4.  25,000  to  49,999 

118 

12.83 

3,989,500 

29.88 

5.  50,000  to  99,999 

34 

3.70 

2,156,500 

16.15 

6.  100,000  and  over 

6 

.65 

960,300 

7.19 

Total 

920 

100.00 

$13, 350; 700 

100.00 

PER  CENT 

0  10  20 
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SALES  THROUGH  IHDEPENDENTLY  OWNED  STORES 


Grocery  &  Delicatessen 


Anniial  Sales 


No.  of 
Stores 


Per  Cent 
of  Total 


Sales 


Per  Cent 
of  Total 


I 

II 

III 

IV 

1.  Less  than  $5,000 

1,986 

29.44 

$4,992,700 

4.43 

2.  5,000  to  9,999 

1,421 

21.07 

13,179,900 

11.70 

3.  10,000  to  24,999 

2,168 

32.15 

33,854,100 

30.07 

4.  25,000  to  49,999 

836 

12.39 

27,699,200 

24.60 

5.  50,000  to  99,999 

258 

3.83 

16,875,400 

14.98 

6.  100,000  to  249,999 

67 

.99 

9,302,400 

8.26 

7.  250,000  to  499,999 

5 

.07 

1,624,000 

1.44 

8.  500,000  and  over 

4 

.06 

5,093,000 

4.52 

Total 

6,745 

100.00 

PER  CENT 

$112,620,700 

100.00 

0  \0  20 

1  1  1 

30 

1 

40  50  60 
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70  80 
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1 

2  3 

. 
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SALES 

COL.  IV 


Hardware 


Annual  Sales 


No.  of 
Stores 


Per  Cent 
of  Total 

II 


Sales 

III 


7  8 


Per  Cent 
of  Total 

IV 


1. 

Less  than  $5,000 

175 

17.88 

$475,500 

1.61 

2. 

5,000  to  9,999 

219 

22.37 

1,749,100 

5.92 

3. 

10,000  to  24,999 

354 

36.16 

6,022,800 

20.40 

4. 

25,000  to  49,999 

136 

13.89 

4,737,700 

16.05 

5. 

50,000  to  99,999 

62 

6.33 

4,046,200 

13.70 

6 . 

100,000  to  249,999 

20 

2.04 

2,878,800 

9.75 

7. 

250,000  to  499,999 

8 

.82 

2,804,500 

9.50 

8. 

500,000  aind  over 

5 

.51 

6,809,300 

23.07 

Total 

979 

100.00 

$29,523,900 

100.00 

PER  CENT 

0  10  20 
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30 

40  50  60 

70  80 
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STORES 
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SALES  THROUGH  INDEPENDENTLY  OWNED  STORES 


Hat  &  Cap  -  Men’s  &  Bovs* 


Axmiial  Sales 

No.  of 
Stores 

Per  Cent 
of  Total 

Sales 

Per  Cent 
of  Total 

I 

II 

III 

IV 

1.  Less  than  $5,000 

27 

36.98 

$46,000 

3.55 

2.  5,000  to  9,999 

12 

16.44 

79,500 

6.14 

3.  10,000  to  24,999 

21 

28.77 

321,300 

24.82 

4.  25,000  to  49,999 

6 

8.22 

227,700 

17.59 

5.  50,000  and  over 

7 

9.59 

620,000 

47.90 

Total 

73 

100.00 

$1,294,500 

100.00 

0  10  20 

30 

PER  CENT 

40  50  60 

1  1  1 

70  80 
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STORES 
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SALES 
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Hay.  Grain  &  Feed 


Annual  Sales 

No.  of 
Stores 

Per  Cent 
of  Total 

Sales 

Per  Cent 
of  Total 

I 

II 

III 

IV 

1.  Less  than  $5,000 

25 

28.09 

$60,100 

1.01 

2.  5,000  to  9,999 

20 

22.47 

140,400 

2.36 

3.  10,000  to  24,999 

20 

22.47 

315,500 

5.31 

4.  25,000  to  49,999 

11 

12.36 

381,400 

6.42 

5.  50,000  to  249,999 

7 

7.87 

741,800 

12.49 

6.  250,000  and  over 

6 

6.74 

4,302,200 

72.41 

Total 

89 

100.00 

$5,941,400 

100.00 

PER  CENT 
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6 


SALES  THROUGH  INDEPENDENTLY  OWNED  STORES 


Jewelry 


» 

No.  of 

Per  Cent 

Per  Cent 

Annual  Sales 

Stores 

of  Total 

Sales 

of  Total 

I 

II 

III 

IV 

1.  Less  than  $5,000 

167 

33.68 

$335,600 

1.95 

2,  6,000  to  9,999 

83 

16.73 

596,800 

3.47 

3.  10,000  to  24,999 

124 

25.00 

1,911,400 

11.12 

4.  25,000  to  49,999 

65 

13.10 

2,203,300 

12.82 

5.  50,000  to  99,999 

35 

7.06 

2,353,400 

13.69 

6.  100,000  to  249,999 

14 

2.82 

2,318,100 

13.48 

7.  260,000  to  499,999 

3 

.60 

1,155,500 

6.72 

8.  500,000  and  over 

5 

1.01 

6^317,800 

36.75 

Total 

496 

100.00 

$17,191,900 

100.00 

PER  CENT 
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5 

J’onk 


8 


Anniial  Sales 

No.  of 
Stores 

Per  Cent 
of  Total 

Sales 

Per  Cent 
of  Total 

I 

II 

III 

IV 

1.  Less  than  $5,000 

25 

34.24 

$53,200 

2.76 

2.  5,000  to  9,999 

12 

16.44 

76,300 

3.96 

3.  10,000  to  24,999 

16 

21.92 

265,500 

13.78 

4.  25,000  to  49,999 

11 

15.07 

366,400 

19.02 

5.  50,000  to  99,999 

6 

6.85 

324,500 

16.84 

6,  100,000  and  over 

4 

5.48 

840,700 

43.64 

Total 

73 

100.00 

$1,926,600 

100.00 

0  10  20 

30 

PER  CENT 

40  50  60 

70  80 

90  100 
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SALES  THROUGH  INDEPENDERTLY  OWNED  STORES 


Leather  Goods  &  Trunks 


No.  of 

Per  Cent 

Per  Cent 

Aimual  Sales 

Stores 

of  Total 

Sales 

of  Total 

I 

II 

III 

IV 

1,  Less  than  <^6,000 

52 

36.89 

1101,000 

3.69 

2.  5,000  to  9,999 

20 

14.18 

137,600 

5.03 

3.  10,000  to  24,999 

37 

26.24 

636,400 

23.26 

4.  25,000  to  49,999 

20 

14.18 

636,000 

23.25 

5.  50,000  to  99,999 

7 

4.96 

453,200 

16.57 

6.  100,000  and  over 

5 

3.55 

771,500 

28.20 

Total 

141 

100.00 

$2,735,700 

100.00 

PER  CENT 
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STORES 
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Meat.  Poultry  &  Fish 


Annual  ^Sales 

No.  of 
Stores 

Per  Cent 
of  Total 

Sales 

Per  Cent 
of  Total 

I 

II 

III 

IV 

1.  Less  than  $5,000 

237 

9.25 

$626,300 

.86 

2.  5,000  to  9,999 

326 

12.72 

2,352,200 

3.22 

3.  10,000  to  24,999 

1,030 

40.21 

16,762,900 

22.95 

4.  25,000  to  49,999 

677 

26.42 

23,383,700 

32.01 

5.  50,000  to  99,999 

234 

9.13 

16,638,900 

22.78 

6.  100,000  to  249,999 

53 

2.07 

10,714,400 

14.67 

7.  250,000  and  over 

5 

.20 

2,564,100 

3.51 

Total 

2,562 

100.00 

$73,042,500 

100.00 

0  10  20 
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30 

1 

PER  CENT 
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SALES  THROUGH  INDEPENDENTLY  OWNED  STORES 


Millinery  & 

Artificial  Flo?/er 

No.  of 

Per  Cent 

Per  Cent 

Aimxial  Sales 

Stores 

of  Total 

Sales 

of  Total 

I 

II 

III 

IV 

1.  Less  than  #6,000 

178 

41.39 

#415,000 

6.44 

2.  5,000  to  9,999 

95 

22.09 

674,000 

10.45 

3.  10,000  to  24,999 

104 

24.19 

1,499,800 

23.26 

4.  25,000  to  49,999 

33 

7.67 

1,088,300 

16.88 

5.  60,000  to  99,999 

14 

3.26 

905,700 

14.05 

6.  100,000  and  over 

6 

1.40 

1,865,400 

28.92 

Total 

430 

100.00 

#6,448,200 

100.00 

PER  CENT 
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1  2 

3 
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6 

Motorcycle  &  Bicycle 

No.  of 

Per  Cent 

Per  Cent 

Annual  Sales 

Stores 

of  Total 

Sales 

of  Total 

I 

II 

III 

IV 

1.  Less  than  #5,000 

18 

58.07 

#38,000 

12.83 

2.  5,000  to  9,999 

6 

19.36 

30,700 

10.36 

3.  10,000  to  24  999 

4 

12.90 

50,700 

»17.12 

4.  25,000  and  over 

3 

9.68 

176,800 

59.69 

Total 

31 

100.00 

#296,200 

100.00 

PER  CENT 
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SALES  THROUGH  INDEPENDENTLY  OWNED  STORES 


Musical  Instrument  &  Sheet  Music 


No.  of 

Per  Cent 

Per  Cent 

Annual  Sales 

Stores 

of  Total 

Sales 

of  Total 

I 

II 

III 

IV 

1.  Less  than  $5,000 

74 

31.75 

$148,300 

1.42 

2.  5,000  to  9,999 

29 

12.45 

200,600 

1.91 

3.  10,000  to  ^4,999 

53 

22.75 

793,800 

7.55 

4.  25,000  to  49,999 

36 

15.45 

1,263,300 

12.02 

5.  50,000  to  99,999 

21 

9.01 

1,449,900 

13.80 

6.  100,000  to  249,999 

15 

6.44 

2,575,200 

24.50 

7.  250,000  and  over 

5 

2.15 

4,078,100 

38.80 

Total 

233 

100.00 

$10,509,200 

100.00 

PER  CENT 
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Office  Equipment 


Annual  Sales 

No.  of 
Stores 

Per  Cent 
of  Total 

Sales 

Per  Cent 
of  Total 

I 

II 

III 

IV 

1.  Less  than  $5,000 

11 

8.15 

$30,500 

.19 

2.  5,000  to, 9,999 

10 

7.41 

72,200 

.44 

3.  10,000  to  24,999 

27 

20.00 

434,200 

2.65 

4.  25,000  to  49,999 

17 

12.58 

649,600 

3.97 

5.  50,000  to  99,999 

36 

26.67 

2,716,800 

16.60 

6.  100,000  to  249,999 

16 

11.85 

2,148,900 

13.13 

7.  250,000  to  499,999 

11 

8.15 

3,690,600 

22.55 

8,  500,000  and  over 

7 

5.19 

6,627,000 

40.47 

Total 

135 

100.00 

$16,369,800 

100.00 
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SALES  raFOUGE  INl^EPENDENTLF  OWNET'  STORES 


Optical  Goods 


Annual  Sales 

No.  of 
Stores 

Per  Cent 
of  Total 

Sales 

Per  Cent 
of  Total 

I 

II 

III 

IV 

1.  Less  than  $5,000 

20 

44.45 

$35,700 

5.65 

2.  6,000  to  9,999 

5 

11.11 

32,400 

5.13 

3.  10,000  to  24,999 

11 

24.44 

152,900 

24.20 

4.  25,000  to  49,999 

6 

13.33 

197,600 

31.28 

5.  50,000  and  over 

3 

6.67 

213,100 

33.74 

Total 

45 

100.00 

$631,700 

100.00 
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20  30 
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4 

5 

Paint.  Varnish 

&  Glass 

No.  of 

Per  Cent 

Per  Cent 

Annual  Sales 

Stores 

of  Total 

Sales 

of  Total 

I 

II 

III 

IV 

1.  Less  then  $5,000 

109 

33.13 

$278,700 

3.25 

2.  5,000  to  9,999 

66 

20.06 

457,400 

6.33 

3.  10,000  to  24,999 

79 

24.01 

1,190,000 

13.87 

4.  26,000  to  49,999 

40 

12.16 

1,324,600 

15.44 

5.  50,000  to  99,999 

19 

5.78 

1,385,400 

16.14 

6.  100,000  to  249,999 

13 

3.95 

1,985,400 

23.14 

7.  250,000  and  over 

3 

.91 

1,959,700 

22.83 

Total 

329 

100.00 

$8,581,200 

100.00 
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SALES  THROUGH  INDEPENDEI-5TLY  OWNED  STORES 


Photograohic 

Supply  &  Camera 

No.  of 

Per  Cent 

Per  Cent 

Annual  Sales 

Stores 

of  Total 

Sales 

of  Total 

I 

II 

III 

IV 

1.  Less  than  $5,000 

31 

53.45 

$63,000 

6.18 

2.  5,000  to  9,999 

7 

12.07 

41,600 

4.08 

3.  10,000  to  24,999 

13 

22.41 

182,400 

17.89 

4.  25,000  to  99,999 

4 

6.90 

184,200 

18.07 

6.  100,000  and  over 

3 

5.17 

548,200 

53.78 

Total 

58 

100.00 

$1,019,400 

100.00 

PER  CENT 
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Plxjjibing  &  Heating  Fixture  &  Supply 


Annual  Saies 

No.  of 

Per  Cent 

Per  Cent 

Stores 

of  Total 

Sales 

of  Total 

I 

II 

III 

IV 

1.  Less  than  $5,000 

70 

27.45 

$166,700 

1.14 

2.  5,000  to  9,999 

38 

14.90 

269,000 

1.84 

3.  10,000  to  24,999 

57 

22.35 

927,400 

6.36 

4.  25,000  to  49,999 

26 

10.20 

883,000 

6.05 

5.  50,000  to  99,999 

22 

8.63 

1,563,900 

10.72 

6.  100,000  to  249,999 

24 

9.41 

3,373,200 

23.12 

7.  250,000  to  499,999 

15 

5.88 

5,046,000 

34.58 

8.  500,000  and  over 

3 

1.18 

2,362,800 

16.19 

Total 

255 

100.00 

$14,592,000 

100.00 

PER  CENT 

0  10  20  30  4  0  50  60  70  60  90  100 
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SALES  THROUGH  IHDEPENDENTLY  OV^'HED  STOPLS 


Radio 


No.  of 

Per  Cent 

Per  Cent 

Annual  Sales 

Stores 

of  Total 

Sales 

of  Total 

I 

II 

III 

IV 

1.  Less  than  $5,000 

54 

31.40 

$120,600 

2.91 

Z.  5,000  to  9,999 

27 

15.70 

187,100 

4.51 

3.  10,000  to  24,999 

40 

23.26 

628,800 

15.16 

4.  25,000  to  49,999 

29 

16.86 

1,008,000 

24.31 

5.  50,000  to  99,999 

13 

7.56 

833,300 

20.09 

6.  100,000  and  over 

9 

5,22 

1,369,200 

33.02 

Total 

172 

100.00 

$4,147,000 

100.00 

PER  CENT 

0  10 

1_ 1 

20  30 

1  1 

40  50  60 

1_ 1_ 1 

70  SO 

1  1 

90  ICO 

1 ! 

5TORES 

COL. II. 


SALES 

COL.  IV. 


Aimue.l  Sales 


STORES 

COL.  II. 


SALES 
COL.  IV. 


1  2  3 

4 

5 

6 

Restaurant 

No.  of 

Per  Cent 

Per  Cent 

es 

Stores 

of  Total 

Sales 

of  Tota] 

I 

II 

III 

IV 

an  $5,000 

558 

19.54 

$1,473,900 

1.91 

0  9,999 

447 

15.65 

2,795,800 

3.62 

to  24,999 

903 

31.61 

11,264,400 

14.57 

to  49,999 

576 

20.17 

17,264,200 

22.34 

to  99,999 

246 

8.61 

15,241,000 

19.72 

to  249,999 

96 

3.33 

13,717,700 

17.75 

to  499,999 

26 

.91 

8,897,000 

11.51 

and  over 

5 

•  .18 

6,633,600 

8.58 

tal 

2,856 

100.00 

$77,287,600 

100.00 

PER  CENT 

5  lO  20 

1_ 1_ L 

30  40 

1  1 
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SALES  THROUGH  INDEPENDBNTLI  OWMED  STORES 
Sporting  Goods 


Annual  Sales 

No.  of 
Stores 

Per  Cent 
of  Total 

Sales 

Per  Cent 
of  Total 

I 

II 

III 

IV 

1.  Less  than  $5,000 

9 

18.37 

$6,600 

.62 

2.  6,000  to  9,999 

9 

18.37 

62,500 

6.01 

3.  10,000  to  24,999 

16 

32.64 

198,200 

19.05 

4.  25,000  to  49,999 

7 

14.29 

193,000 

18.65 

5.  60,000  and  over 

8 

16.33 

580,100 

66.77 

Total 


49 


$1,040,300 


100.00 


10 


STORES 

COL  II 


20 


30 

I 


40 


PER  CENT 
50  60 


lO 

L 


60 


SALES 

COL.  IV. 


90 

1 


IOC 


Annual  Sales 


Stationery,  Book  &  Magazine  &  Paper  &  Paper  Goods 

No.  of 
Stores 

I 


Per  Cent 
of  Total 


1.  Less  than  $5,000 

2.  5,000  to  9,999 
5.  10,000  to  24,999 

4.  25,000  to  49,999 

5.  50,000  to  99,999 

6.  100,000  to  249,999 

7.  250,000  to  499,999 

8.  500,000  and  over 

Total 


167 

78 

88 

43 

18 

16 

9 

4 

423 


II 

39.47 

18.44 

20.80 

10.17 

4.26 

3.78 

2.13 

.95 

100.00 


PER  CENT 


Sales 

III 

$383,100 

551,300 

1,049,700 

1,277,800 

1,295,500 

2,548,100 

2,867,000 

4,068,700 

$14,041,200 


Per  Cent 
of  Total 

IV 

2.73 

3.92 

7.47 

9.10 

9.23 

18.15 

20.42 

28.98 

100.00 
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SALES  THROUGH  INDEPENDENTLY  OWNED  STORES 


Toy  &  Game 


No.  of 


Annvia.l  Sales 

Stores 

I 

1.  Less  than  $5,000 

12 

Z.  5,000  to  9,999 

10 

3.  10,000  and  over 

11 

Total 

33 

0  )0  20  30  40 

1 _ I _ 1 _ I - L_ 


Per  Cent 
of  Total 

Sales 

Per  Cent 
of  Total 

II 

III 

IV 

36.37 

$24,200 

8.54 

30.30 

72,600 

25.63 

33.33 

186,500 

65.83 

100.00 

$283,300 

100.00 

PER  cent 

50  60 

70  80 

9o  100 

J_ I ] - . - 1 - ! - 1 


I 


2 


3 


STORES 

COL.  II. 


SALES 

COL. IV. 


I 


Typewriter  &  Calculating  Machine 


Annual  Sales 

No.  of 
Stores 

Per  Cent 
of  Total 

Sales 

Per  Cent 
of  Total 

I 

II 

III 

IV 

1.  Less  than  $5,000 

5 

20.00 

$8,200 

.16 

2.  5,000  to  24,999 

5 

20.00 

45,000 

.89 

3.  25,000  to  49,999 

7 

28.00 

226,400 

4.49 

4.  50,000  to  99,999 

- 

- 

- 

- 

5.  100,000  to  499,999 

4 

16.00 

951,600 

18.87 

6.  500,000  and  over 

4 

16.00 

3,813,300 

75.69 

Total 

25 

100.00 

$5,044,500 

100.00 

0  lO  20 

30 

PER  CENT 

40  50  60 

70  80 

1  t 

90  100 

1 

2 

3 

5 

6 

COL  II 


SALES 

COL.  IV. 
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SALES  THROUGH  INDEPENDENTLY  OWNED  STORES 
Variety 


Annual  Sales 

No.  of 
Stores 

Per  Cent 
of  Total 

Sales 

Per  Cent 
of  Total 

I 

II 

III 

IV 

1.  Less  than  $5,000 

30 

28.04 

$71,300 

4.29 

2,  5,000  to  9,999 

29 

27.10 

196,300 

11.81 

3.  10,000  to  24,999 

36 

33.64 

584,500 

35.17 

4.  25^000  to  49,999 

6 

5.61 

175,600 

10.57 

5.  50,000  and  over 

6 

5.61 

634,200 

38.16 

Total 

107 

100.00 

$1,661,900 

100.00 

0  10 

1  1 

20  30 

1  1 

PER  CENT 

40  50  60 

1  1  t 

70  80 

1_ J 

90  100 

1 _ I 

1 

2 

3 

4  5 

STORES 

COL.  II, 


SALES 

COL. IV 


Miscellaneous 


Annual  Sales 

No.  of 
Stores 

Per  Cent 
of  Total 

Sales 

Per  Cent 
of  Total 

I 

II 

III 

IV 

1.  Less  than  $5,000 

210 

35.84 

$  488,000 

.54 

2.  5,000  to  9,999 

113 

19.28 

774,300 

.86 

3.  10,000  to  24,999 

128 

21.84 

1,735,500 

1.93 

4.  25,000  to  49,999 

64 

10.92 

1,952,100 

2.17 

5.  50,000  to  99,999 

29 

4.95 

1,909,200 

2.12 

6.  100,000  to  249,999 

24 

4.10 

3,582,000 

3.98 

7.  250,000  to  499,999 

8 

1.37 

2,594,500 

2.88 

8.  500,000  to  999,999 

5 

.85 

3,375,000 

3.75 

9.  1,000,000  and  over 

5 

.85 

73,560,200 

81.77 

Total 

586 

100.00 

$89,970,800 

100.00 

0  10  20 

i_ i_ i 

30 

1 

PER  CENT 
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SALES  THROUGH  CHAIN  STORES 


Kind  of  Business 

Number 

Establish¬ 

ments 

Sales 

Art  &  Antique 

4 

$  35.200 

Automobile 

135 

46,S95.500 

Auto  Accessory 

69 

5.956,700 

Bakery 

SI 

2,709.500 

Boot  &  Shoe 

32s 

27,261,200 

Building  Material 

4i 

9.935.500 

Cigar  &  Tobacco 

lUs 

10,127,500 

Clothing,  Women's 

165 

16. 851, 800 

Clothing  &  Furnishings,  Men's  Ready- to-Wear 

179 

17,525.^0 

Coal,  Wood  &  Ice 

61 

16,305.800 

Confectionery,  Ice  Cream  &  Soft  Drinks 

156 

8,006,300 

Dairy  &  Poultry  Products 

24 

i6,o4i,ooo 

Department 

12 

202,569,800 

Drug 

191 

20,497.900 

Dry  Goods  &  Notions 

106 

;3,869.^ 

Electrical  Appliances  4  Supplies 

29 

4,505,4oo 

Florists 

26 

1,365.000 

Fruit  (4  Vegetable 

362 

1,575.200 

Fur  &  Fur  Clothing 

s 

635.700 

Furniture  &  House furnishings 

209 

55.521.700 

Gasoline  &  Oil 

615 

38. 558. 200 

Grocery  &  Delicatessen 

Hardware 

50.835.0^ 

1.354,^ 

Hat  &  Cap,  Men's  &  Boys' 

56 

2,660,300 

Hay,  Grain  &  Feed 

- 

* 

J  ewelry 

29 

5,076,600 

Trunks  &  Leather  Goods 

10 

1,172,300 

Meat,  Poultry  &  Fish 

263 

13,565.700 

Millinery  &  Artificial  Flowers 

i49 

3.857,700 

Motorcycle  &  Bicycle 

4 

71,900 

Musical  Instruments  &  Sheet  Music 

56 

9.275.000 

Office  Equipment 

24 

3.i4o.4oo 

Optical  Goods 

11 

947,100 

Paint,  Varnish  &  Glass 

•  10 

960,000 

Photographic  Supply  &  Camera 

6 

23.900 

Plumbing  &  Heating  Fixture  &  Supply 

55 

2,315,700 

Radio 

34 

2,343.100 

Restaurants 

663 

66,995,900 

Sporting  Goods 

12 

725.500 

Stationery,  Book  &  Magazine 

101 

3.933.500 

Typewriter  &  Calculating  Machine 

4 

652,500 

Variety 

135 

18,291,200 

Unclassified 

S3 

10,002,700 

TOTAL 

6,429 

$  735.652,300 
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